Editor  &  Publisher 


.  .  .  is  there  such  a  great  reliance  for 
shopping  and  buying  information.  Only 
in  the  newspaper  does  advertising  share 
this  reliance. 


Dozens  of  independent  surveys  show 
that  customers  rely  on  newspapers  5,  10 
and  even  20  times  more  than  on  any 
other  media. 


And  in  the  Chicago  market,  more  fam¬ 
ilies  rely  on  the  Chicago  Tribune  for 
shopping  information  than  on  all  other 
Chicago  newspapers  combined. 


THE  NEW 


1 


IDEAL’*  MATRIX  ROLLING 


compare  these 
OUTSTAN  D I N  6 
FEATURES 

Size  of  Bed  . . .  34"  x  44",  6"  thick, 
steel  buffer  plates  at  each  end. 

Height  of  Bed  . . .  36". 

Overall  Sizes  . . .  80^4"  long  over  bed, 
vridth  61%",  height  59%" 

Weight ...  11,000  lbs. 

3HP  Reversible  Motor,  equipped  with 
automatic  brake. 

Anti-Friction  bearings  throughout. 

Forms,  loaded  and  unloaded,  from  either 
end  or  either  side. 

Finger-tip  push  button  starting  &  stop¬ 
ping  ...  at  both  ends  of  machine. 

Micrometer  adjustment  dials  conve¬ 
niently  mounted  on  top  of  machine  for 
easy,  accurate  reading. 


4826 


The  proven  performance  of  the  NEW 
SCOTT  Matrix  Rolling  Machine  stems  from 
sturdier  construction,  newly  designed  alu¬ 
minum  guards,  the  use  of  strategic  metals 
and  micrometer  adjustments,  assuring  fin¬ 
est  quality  production  with  fast,  simple 
operation. 

Rolls  any  type  Matrix . . .  produces  sharp, 
full  depth  mats  free  from  mechanical  buck¬ 
ling.  Molding  cylinder  Automatically 
adjusts  to  any  variation  of  form  . . .  molds 
mat  in  natural  manner.  Mats  always  retain 
exact  size  of  original  form ...  no  stretching, 
no  distortion. 

Send  for  literature  and  specifications. 


an 

outstanding 
value ! 


|J/i|f  TCD  C/^/ITT  JK.  /^/I  /  executive  &  SALES  OFFICE 
WwMLt^Mt  vvl/f  I  Or  vl/s  /  501  FIFTH  AVE.,  NEW  YORK  17 
UVNOII  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  piont  Pioinfitid.N  J.  / 


BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  I87B 


MACHINE 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


FRESH.  FRANK  AND 

FEARLESS  COUNSELING 


has  earned  the  confidence  of  millions  of  American 
investors  who  have  discovered  the  fastest-rising 
investment  guidance  column  in  the  field  today  .  .  . 


THE  DAILY  INVESTOR 


After  only  15  months  of  syndication,  this 
five-times-a-week  column  is  now  appearing 
in  94  newspapers  in  all  sections  of  the 
country. 


yOR  AVAILABILITY  IN  YOUR  AREA,  SAMPLES  AND  RATES,  PHONE  OR  WIRE  AT  ONCE 
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EDITOR  &  PUBLISHER  CALENDAR 

OCTOBER  ■ 

11-13 — Ohio  Circulation  Managers'  Association,  Lincoln  Lodge,  ColumbH 
11-13 — California  Circulation  Managers'  Association,  Miramar  Hotel,  Ssr- 
Barbara. 

11-13 — Mid-Atlantic  Circulation  Managers  Association,  Washington  Di- 
Hotel,  Durham  N,  C. 

11-17 — Society  of  American  Travel  Writers,  San  Juan,  Puerto  Rico. 

13 — AP  Connecticut  Circuit,  Brooklawn  Country  Club,  Fairfield. 

15-17 — Pennsylvania  Newspaper  Publishers'  Association,  Picic-Roosm 
Hotel  Pittsbuign.  Pa. 

15-17 — Notional  Editorial  Association,  Congress  Hotel,  Chicago. 

15-17 — West  Virginia  Press  Association.  Fairmont  Hotel,  Fairmont,  W.  Ii 

15- 21 — National  Newspaper  Week. 

16 —  DPI  West  Virginia  Newspaper  Editors  Association,  Fairmont  Hot 
Fairmont. 

16-17— Northwest  Daily  Press  Association,  Normandy  Hotel,  MlnneapoliiJ 
16-17— Newspaper  Week,  University  of  Colorado,  Boulder. 

16-17 — Nebraska  AP  Newspaper  Members,  Paddock  Hotel,  Beatrice,  N« 

16- 18— M  usic  Critics  Association,  Roger  Smith  Hotel,  Washington,  D.  C.  j 

17 —  National  Newspaperboy  Day.  i 

17-18 — South  Carolina  AP  News  Council,  Columbia.  I 

17- 18 — New  England  Newspaper  Mechanical  Conference,  Statler,  Bosw 

18- 19 — New  York  State  Dallies,  Advertising  Managers  Bureau,  Hotel  Syi 

cuse,  Syracuse,  N.  Y.  | 

18-20— Inland  Dally  Press  Association.  Drake  Hotel,  Chicago. 

18-20— Interstate  Circulation  Managers  Association,  Sherwyn  Hotel,  Pit 
burgh.  Pa. 

18-21 — Institute  of  Newspaper  Controllers  and  Rnance  Officers,  Hotel  ij 
Coronado,  San  Diego,  Calif. 

2(^New  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Boston. 
22-23 — Audit  Bureau  of  Circulations,  Drake  Hotel,  Chicago. 

22- 25— Journalism  Assembly,  University  of  Houston,  Houston,  Texas. 

23- 25 — Ohio  Newspaper  Women's  Association,  Hotel  Antlers,  Lorain,  Ohij 

24 -  Syracuse  University  School  of  Journalism,  Advisory  Council,  Univeiv 
Club,  Syracuse,  N.  Y. 

24 — UPl  Wisconsin  Newspaper  Editors.  Madison. 

24-25— Associated  Press  Society  of  Ohio,  Carter  Hotel,  Cleveland. 

24-28 — Controllers  Institute  of  America,  Penn-Sheraton  Hotel,  Plttsbur; 


it-  motivates 


more  Houstonians 


More  Houstonians  read 
The  Houston  Chronicle 

than  any  other  newspaper.  Circula¬ 
tion  reports — year  in  and  year  out — 
bear  out  this  significant  fact  .  .  . 
The  Chronicle  is  preferred  by  more 
Houstonians  than  both  other  Houston 


25 — UPl  Texas  Editors  Association,  Dallas.  K 

25-28 — Central  Region,  National  Newspaper  Promotion  AssocIat<l 
Schroeder  Hotel,  Milwaukee,  Wis. 

30-31— Illinois  Press  Association,  St.  Nicholas  Hotel,  Springfield,  III.  ) 
30-31-Nov.  I — Rocky  Mountain  Mechanical  Conference,  Albany  He] 
Denver. 

NOVEMBER 

6- 8 — AP  Association  of  Florida,  Nassau,  Bahamas. 

7 -  AP  Association  of  Florida  and  Florida  Dally  Newspaper  Associa*?' 

British  Colonial  Hotel,  Nassau,  Bahamas.  • 

8- 10 — Texas  Circulation  Managers  Association,  Rice  Hotel.  Houston.  I 

8- 11 — Association  of  National  Advertisers,  The  Homestead.  Hot  Sprir^ 

Virginia. 

9- 20 — American  Press  Institute.  New  Methods  of  Producing  Newspac4| 

(under  50,000  circulation)  Columbia  University,  New  York.  V 

11-14 — Sigma  Delta  Chi,  Golden  Anniversary  convention,  Claypool  Hefl 
Indianapolis,  Ind.,  and  De  Pauw  University,  Greencastle,  Ind.  ^ 
15-16— Kansas-Missouri  AP  Association,  Kansas  City.  i 

17-18 — Iowa  AP  managing  editors,  Waterloo.  I 

DECEMBER 

5 — Wisconsin  Associated  Press  Association,  Milwaukee. 

5-6— North  Carolina  AP  News  Council,  Wilson. 

7-18 — American  Press  Institute,  City  Editors,  Columbia  University,  N 
York. 

JANUARY— 1960 

11-22 — American  Press  Institute,  Circulation  Managers  seminar,  ColurJ! 
University,  New  York. 

23-25 — Texas  Associated  Press  Managing  Editors  Association,  Cap' 
Hotel,  Lubbock,  Texas. 

27 — Association  of  National  Advertisers,  Advertising  Research  Works' 
Hotel  Sheraton  East,  New  York. 

29-30 — Newspaper  Purchasing  Executives  Conference,  Netherland-Hl' 
Cincinnati,  Ohio. 


newspapers, 


More  Houstonians  buy  from 
The  Chronicle  .  .  . 

indicative  of  their  confidence  in 
The  Chronicle.  Recognizing  The 
Chronicle's  influence,  advertisers 
overwhelmingly  use  The  Chronicle 
...  as  evidenced  by  The  Chronicle's 
dominant  leadership  in  general, 
retail  and  classified  advertising 


mage, 


Read  by  More  Houstonians 
Than  Any  Other  Newspaper! 


THE  BRANHAM  COMPANY 
National  Representatives 


\ 


Ill  the  New  York  Market 

240,000  News  readers  *— 

vacationed  outside  of  the  U.  S 
in  the  past  12  months 

90,000  more  than  the  Times 
130,000  more  than  the  World-Telegram  &  Sun 
140,000  more  than  the  Mirror 
160,000  more  than  the  Jommal- American 
160,000  more  than  the  Post 
180,000  more  than  the  Herald  Tribune 
and  as  many  News  readers  took  a  U.  S. 
vacation  trip  as  all  other  morning  or 
evening  papers  combined 

Source:  Profile  of  the  Millions  —  2nd 
Edition,  a  massive  and  authoritative 
study  of  Neiv  York  market  eharaeteristies. 

For  a  presentation,  call  any 
New  York  Neivs  office. 

Foreign  travel  was  once  a  luxury  for  the  few, 
but  today  with  faster  transportation  and  longer 
vacations,  more  people  can  go  abroad— and  do! 

In  New  York,  more  readers  taking  a 
vacation,  foreign  or  domestic,  read  The  News 
than  any  other  newspaper. 

The  News  not  only  has  more  readers— but 
more  readers  with  education  and  high  income. 

If  you  want  more  travel  and  resort  customers, 
advertise  in  The  News.  No  other  medium 
gives  so  much  for  the  money.  Any  New  York 
News  office  will  give  you  data  and  details. 


THE  S  NEWS,  w  York's  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America. 

News  Building,  290  EUist  42nd  8(.,  New  York  17  —  Tribune  Tower,  Tribune  Square,  Chicago  11  —  156  Montgomery  St.,  San  Francisco  4 
3460  Wilshire  Boulevard,  tios  Angeles  5  — Penobscot  BuUding,  Detroit  26  —  27  Cockspur  St.,  London  S.  W.  1,  England 
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V 


DEPTH  OF 
PENETRATION 

is 

essential 
for  a  climbing 
sales  curve 


A  regular  program  of  advertising 


in  THE  CHRISTIAN  SCIENCE  MONITOR 


builds  for  your  product  immediate  sales 
with  valuable  customers  who  are  likely 
to  be  with  you  for  years  to  come.  For  the 
MONITOR  has  the  depth  of  penetration 
that  reaches  the  point  where  sales  action 
begins  and  continues. 


Just  as  MONITOR  readers  constantly 
rely  upon  the  accuracy  and  fairness  of 
the  MONITOR’S  reporting  and  interpreta¬ 
tion  of  world  news,  so  they  turn  daily  to 
MONITOR  advertising  for  product  news 
that  is  thoroughly  dependable. 


Be  sure  this  international  daily  news¬ 
paper  is  on  your  primary  media  list.  May 
we  submit  a  planned  program  of  MONITOR 
advertising  for  your  product?  —  THE 
CHRISTIAN  SCIENCE  MONITOR,  One, 
Norway  Street,  Boston  15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  2:  Connaught  House. 
163/4  Strand 
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Heady  Headlines 


I 


Editor  Vance  Sappenfield,  Linton  (Ind.)  Daily  Citizen:  “One  I  li.J 
appeared  in  the  Daily  Citizen  about  the  13-5  shellacking  the  VJ 
I  waukee  Braves  handed  the  New  York  Yanks  in  the  second  game  of 
;  1958  World  Series:  ‘Scorekeepers  Doodle  Against  Yankee  Dandies’.’ E 

I 

^  .Amused  Purist:  “Disenchant ment  is  due  for  Editor  Wa; 

Vi  inters.  When  ‘rugged  editor’  Merris  Barrow  headed  his  wt-ddi 
announcements  ‘hymeneals,’  he  was  probably  not  being  crude  e 
by  Victorian  standards.  Hymen  was  the  name  of  the  Greek  god 
marriage,  the  hymeneal  was  the  marriage-song.  This  classical 
of  the  term  functioned  up  to  this  century,  when  the  sr-icni 
use  took  over.  Editor  W’inters  has  cited  an  example  of  a  curi 
characteristic  of  Victorian  newspapers— the  use  of  classical  illu>i 
in  even  the  most  hardboiled,  sometimes  hair-raising,  joumalisnl' 
(In  this  connection.  City  Editor  E.  Nevin  Carman,  MiddleWt 
(N.Y.)  Times  Herald,  sends  along  a  current  copy  of  the  Warm 
(N.Y.)  Advertiser,  which  features  a  front  page  column  head/? 
“Hymeneal  Notes.’’) 

Montgomery  Mulford.  Buffalo:  “This  one-column  head  appeared  J 
Bill  Slocum's  column  about  girls  learning  judo  in  the  New  York  Ik  -' 
Mirror  .Aug.  23:  ‘Guys  Flip  (Wer  Judo  Dolls’.” 

R.  D.  Linton,  Nanuet,  N.  Y.:  “Back  in  Prohibition  days  I  *-■ 
city-news-makeup  editor  of  the  Michigan  City  (Ind.)  Netes.  ?  % 
Big  Boss  called  me  in  and  told  me  that  on  Saturday  before  Mothe  i 
Day  he  wanted  a  Mother’s  Day  type  front  page.  No  crime, :  i 
accidents,  no  fires — just  sweetness  and  light.  Early  that  momi- 1 
the  Feds  knocked  over  every  speak,  gambling  joint  and  recreatrs 
house  in  the  county.  There  were  218  prisoners;  the  overflow 
to  be  lodged  in  the  city  courtroom.  Saturday’s  P-1  8-Ck>l.  ban^  * 
read:  ‘Mother,  the  City’s  Oean  Now.’  The  late  Alan  Holcoii^ 
while  head  of  the  New  York  Herald  Tribune  general  copydesk  U* 
of  the  P-1  banner  he’d  written  for  a  Denver  paper:  ‘.Allenby  Tal  '' 
Clirist’s  Home  Town’.”  ^ 

Editor  Ed  Arnold,  Linotype  News:  “On  our  Division  paper  in  Fra:  v 
a  head  was  set  in  two  lines  with  type  slug  shaved  for  a  very  close  fit  s 


Wins 

Johnson  Hurdles 


Race 


Going 


“It  really  brought  wails  from  the  composing  room.  The  all  Frer 
only-speaking  comps  thereupon  became  irreconcilably  convinced  that 
Americans  are  crazy.  Then  there  was  this  head  on  a  story  of  a  , 
addition  to  a  zoo:  ^ 

New  Sloth  .At  Zoo  Finds  ^ 

Editor-Publisher  Rod  .Arkell,  High  Springs  (Fla.)  Telegrc  . 
“Bark  when  Jackie  Gleason  was  casting  about  for  a  new  progr.  'i 
to  save  him  from  what  he  saw  coming,  a  well-known  m^iuni^ 
summer  camp  in  Cassadaga,  Fla.,  announced  (during  a  seanr'..; 
that  he  had  ju.st  closed  with  Gleason  to  author  a  series  on  Fourj 
Dimension.  So  my  bylined  story  for  tbe  Orlando  Sentinel-S^ 
appeared  on  page  one  with  my  headline  (which  stayed) : 
itualist  to  Ghost  W'^rite  For  Gleason;  New  TV  Series  Sure  to  lief’f 
of  This  World!’  In  late  August,  when  Ike  flew  to  confer  » 
Prime  Minister  Macmillan,  my  Alachua  (Fla.)  Free  Pres* 
weekly)  cracked :  ‘London  Hails  World  War  Hero  Ike  As  Maciiiil- 
Makes  Perfect  Foil  of  Hint-self — But  Graciously’!” 

Bill  Brady.  Consolidated  Edison  PR  Dept.:  “From  this  .Sept.  26  headfc 
the  Staten  Island  (N.  Y.)  Advance  I  gather  he  must  have  had  a  hell  'If 
hook:  ‘Strike  Holds  Up  New  Bowling  .Alley’.”  ' 

Executive  Editor  John  McCarthy,  Catholic  Digest,  New  Yo 
“Variety’s  headlines  are  invariably  tops.  It  carried  a  short  sq 
about  a  writer  who  had  two  radio  shows  going  with  little  sue 
and  he  committed  suicide.  Day  after  his  death,  both  radio  shi^ 
were  bought.  Variety’s  headline  was:  ‘Late  Qick’.” 

Fool  Proof 

Don’t  clown  when  you’re  proofing. 

Or  bring  down  the  roofing. 

For  when  you  are  spoofing. 

You're  apt  to  be  goofing. 

1  ^Frank  Del-W’itt 

EDITOR  &  PUBLISHER  for  October  10. 
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Young  Chicago  loves  to  huj 


the  Chicago 


The  young  families  are  the  big  buying  families, 
in  Chicago  as  anywhere  else.  But  nowhere  else  can  you 
reach  them  more  effectively. 

In  Chicago,  more  young  families  read 
the  Sun-Times  than  any  other  newspaper.* 


Sun-Times 


*Source:  Publicmtion  Research  Service  Study  No.  5. 
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Newspaper  Week 

As  one  week  follows  another.  National  Newspaper  Week  comes  nj) 
again,  beginning  October  15th.  This  is  a  little  later  than  has 
been  the  custom  for  observance  of  a  period  when  newspapers  might 
call  attention  to  their  role  in  American  life.  The  World  Series  will 
be  out  of  the  news  and  most  people  will  be  more  inclined  to  be 
serious  about  something  else  of  importance  in  their  lives. 

This  year’s  catchline  of  "The  Newspaper-Freedom’s  Textbook’’ 
is  an  apt  and  most  timely  one.  It  suggests,  we  think,  a  promotion 
by  and  /or  newspajjers  that  is  a  great  deal  more  than  of  newspapers. 
The  “open  house’’  plant  tour  is  a  good  old  standby  that  shouldn’t 
be  discarded,  but  isn’t  Newspaper  Week  an  appropriate  time  to 
underplay  the  mechanical  and  to  dramatize  the  editorial  services 
which  no  other  media  can  equal? 


A  Copy  Boy  Retires 

Michael  J.  Mc.\rdlf,,  68,  head  copy  boy  for  the  Albany  (N.  Y.) 

Knickerbocker  \ews,  retired  the  other  day.  The  item  gave  our 
Personal  Mention  editor  some  concern.  How  do  you  identify  a  man 
of  68  as  “copy  boy’’?  The  answer,  of  course,  w'ould  be  in  knowing 
Mike  McArdle,  or  any  of  the  scores  of  men  who  have  made  “copy 
boy’’  a  vocation. 

Mike  had  the  knack  of  being  the  City  Desk’s  right-arm;  he  knew 
every  street  location  in  town;  he  could  spot  almost  every  fire  alarm 
box  and  had  his  own  system  of  finding  a  telephone  near  the  scene  of 
a  fire;  he  knew  the  interurban  bus  and  trolley  car  timetables;  in  Pro¬ 
hibition  days  he  could  always  come  up  with  a  bottle  of  something; 
he  knew  where  to  place  a  bet  even  when  “the  lid  was  on’’;  he  could 
man  the  switchboard;  he  always  knew  where  to  find  a  reporter  when 
the  heat  was  on;  he  had  an  endless  source  of  news  tips  and  he  was 
an  excellent  judge  of  good  writing. 

Honestly,  we  don’t  know'  how  the  pa|>er  is  going  to  get  along  without 
Mike.  He  is,  in  truth,  the  indispensable  man — the  Copy  Boy. 


Reporting  with  Dignity 

^ I ^he  majority  of  the  editors  who  read  Earl  Johnson’s  UPI  News- 
letter  will  agree  w’ith  a  jxiint  he  makes  this  week.  “I  cringe,”  he 
says,  “when  I  read  that  reporters  circling  the  Onassis  yacht  in  row 
boats  were  ‘driven  off’.  I  am  not  saying  that  we  should  ignore  news 
about  the  {lersonal  affairs  of  such  j>eople,  only  that  I  vote  against 
publicizing  our  hardships  in  getting  it.”  Rejxirting  on  the  difficulties 
of  obtaining  access  to  public  records  is  a  different  matter. 

It  was  a  sickening  sight  to  see  on  a  TV  newsreel  the  other  night 
when  reporters  (both  with  microphone  and  with  notebooks)  scrambled 
at  the  heels  of  a  racketeer  and  pleaded  with  him  to  comment  on  a 
gangland  rubout.  “Please,  Frank,  say  something,  willya?  .  .  .  we  got 
a  job  to  do,  Frank,  please  .  .  .  come  on,  give  us  a  break,  say  some¬ 
thing  .  .  .”  Phooey!  on  that  kind  of  journalism,  we  say.  Give  the  guy 
his  chance  to  comment  and  if  he  clams  up  just  rejxirt  that  the  punk 
wouldn’t  talk. 
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Know  ye  not,  brethren,  (for  I  speak  to  K, 
them  that  kninc  the  late,)  how  that  the  B 
law  hath  dominion  over  a  man  as  long  at  B 
he  lireth? — Romans,  VII;  1.  B|„ 


Editor  &  Publisher 

•  THE  FOURTH  ESTATl 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journaliil 
established  March  22.  1884;  Newspaperdom  jjj 

established  March,  1892;  The  Fourth  Estat*  » 

March  I,  1894;  Mitor  &  Publisher,  June  29 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown  g] 

Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor  w; 

Robert  U.  Brown  dj 

General  Manager 

James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
James  L.  Collings.  Ray  Erwin,  Philip  N. 
Schuyler.  George  Thune;  Advertising  News, 
Robert  B.  McIntyre.  Marketing  and  Researek 
Manager,  Albert  E.  Weis;  Marketing  Coe  ' 
sultant,  Ray  B.  Prescott;  Librarian,  Jaott 
Haslott. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Leach  Laney;  Advertising  Production  Mae 
ager,  Bernadette  Borries;  Promotion  Mae 
ager,  George  Wilt;  Circulation  Director, 
George  S.  McBride;  Circulation  Manager. 
George  H.  Strate;  Classified  Advertising 
Manager,  J.  C.  H.  Bollinger 
General  Offices — Suite  1700,  Times  Tower, 
1475  Broadway.  New  York  36,  N.  Y.  — 
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San  Francisco:  Campbell  Watson,  Pacifir 
Coast  Editor;  Duncan  A.  Scott.  Advertising 
Representative;  85  Post  St.  Garfield  1-7950 
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She  was  questioned  in  connection  with 
the  slaying  of  a  playbody  dress  manu¬ 
facturer.  —  Lancaster  (Pa.)  New  Era. 


\  NEWSPAPER'S  1NTE(;R1TY 

The  success  and  ultimate  worth  of  a 
newspaper  depends  on  it’s  maintaining  an 
integrity  of  purpose  which  is  unassailable. 
It  cannot  shiver  in  the  whims  of  threaten¬ 
ing  readers.  It  must  stand  against  bitter 
attitudes  brought  on  by  the  daily  printing 
of  the  news. 

In  any  newsday  there  will  be  names 
which  are  brought  into  the  public  eye. 
In  many  cases  the  use  of  the  names  are 
favorable  but  in  just  as  many,  they  are  not. 

People  are  filled  with  dishonesty.  They 
claw  viciously  to  the  top  of  the  heap  and 
leave  a  dung  hill  of  lost  virtues  behind. 
They  smell. 

Reporters  gag  on  the  scent  of  rotting 
character.  They  approach  public  officials 
with  an  open  mind,  only  to  have  the  open¬ 
ing  crammed  with  platitudes  of  decaying 
promises.  Reporters  shift  the  flowery 
phrases  to  find  a  core  of  meaning  for  their 
public.  There  is  little. 

Ideals  are  lost  in  the  search  for  an 
honest  official.  Idols  with  clay  feet  crumble 
before  him.  He  becomes  cynical.  His  own 
integrity  is  questioned.  By  his  readers, 
by  his  bosses.  His  shoes  squish  on  the 
writhing  public  whose  trust  makes  them 
weak.  He  hardens. 

He  gets  news.  Into  the  dirty  minds  and 
houses  he  goes.  There  he  finds  grist  for 
his  clacking  typewriter.  Among  the  tears, 
the  blood,  the  hate,  he  pushes  his  pencil. 
He  uncovers  sin.  He  uncovers  corruption. 
Seldom  does  he  uncover  good.  It  is  buried 
too  deep. 

His  typewriter  rips  out  the  news.  Some 
are  killed,  some  are  maimed.  Some  die 
heroes  and  some  die  snakes.  Most  feed 
on  the  dead.  He  feeds  on  their  sins. 

Attempts  to  place  the  corruption  before 
his  readers  are  thwarted.  Higher  echelons 
fear  the  wrath  of  irate  sinners.  The  sin¬ 
ners  laugh  and  sin  further.  Reporters, 
in  their  own  cynicism,  take  another  route 
to  bring  the  story  before  the  public.  In 
time  it  is  headlined.  And  the  sinners  suffer. 
They  are  blasted  from  office  to  be  replaced 
by  unknown  entities.  The  search  begins 
GREAT  YARN  anew. 

Pieroti,  New  York  Post  Will  the  new  ones  be  honest?  Chances 
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You  could  tell  that  Mary  and  John 
the  whole 


Blank  had  been  to  Hawaii, 
female  counterpart  of  the  family  were 
walking  around  in  Mau  Man’s  the  other 
day.  —  Norwalk  (Calif.)  Call-Adver¬ 
tiser. 


Mrs.  Eleanor  Roosevelt  told  newsmen 
after  a  visit  of  about  an  hour  with 
Khrushchev:  “He  told  me,  ‘I  had  felt 
an  obligation  to  visit  the  grave  because 
of  the  air  the  United  States  gave  the 
Soviet  during  his  administration.’  ’’  — 
St.  Louis  (Mo.)  Post -Dispatch. 


He  was  the  classic  image  of  the  mob¬ 
ster,  killer  and  all-around  rouge.  —  Neu 
York  Herald  Tribune. 


He  was  greeted  by  500  members  and 
guests  of  the  parish  according  to  the 
customers  of  the  Ukrainian  Orthodox 
Church.  —  Coatesville  (Pa.)  Record. 

(14RTOON  IDEA  OF  THE  WEEK 


are  slim.  They  come  from  the  same  ranks 
as  their  predecessors.  Schooled  in  corrup¬ 
tion,  they  are  corrupt. 

Newspapers  continue  to  print  the  news. 
Through  all  they  remain  bulwarks  against 
the  inroads  made  by  powerful  forces. 
Threats  of  libel  suits,  mad  dog  phone  calls, 
sneers  and  physical  violence,  slow,  but 
never  stop  the  inexorable  presses. 

Publishers  and  editors  who  heed  the 
threats  live  in  a  tormented  hell  of  knowl¬ 
edge  that  they  are  little  men.  Men  unable 
to  bear  the  tag.  Gutless,  they  scurry  out 
to  soothe  the  ruffled  feelings  of  rampaging 
readers.  Finally,  they  join  the  ranks  of 
itinerant  hangers  on,  munching  on  bits  of 
jobs  offered  them  by  other  fearful  sup¬ 
pliers  of  canned  news. 

Powerful  men,  proud  to  bear  the  tag, 
publish  and  edit  the  successful  papers. 
Small  or  large,  daily  or  weekly,  their  mills 
spit  and  crackle.  They  burn  with  a  cleans¬ 
ing  flame  to  roast  the  dishonest,  the 
crooked,  the  parasite.  They  suffer.  They 
continue  the  fight  for  freedom  of  the 
press  and  freedom  for  all  men.  They  are 
jailed  and  fined  but  they  smile  when  they 
shave  or  apply  makeup,  for  they  know 
the  meaning  and  rewards  of  integrity. 
They  are  newspapermen. 

Terry  Kelly 

Reporter, 

New  Albany  (Ind.)  Tribune 
*  *  * 

INTELLECTIJAL  LEVEL 

During  his  orientation  on  a  newspaper 
recently,  a  news  writer  received  this  in¬ 
struction  from  a  copy  reader: 

“While  the  usual  phrase  is  ‘gear  the 
stories  to  the  14-year  level’,  the  pattern 
here  is  to  write  for  the  13-year-old  or 
younger.” 

The  listener,  believing  every  community 
constantly  needs  some  upgrading  of  its 
thinking,  responded:  “Don’t  you  think  it 
would  be  helpful  if  we  tried,  not  pro¬ 
foundly  but  understandably,  to  encourage 
more  mature  thoughts?” 

The  copy  reader  shrugged  his  shoulders, 
returned  to  his  desk. 

The  incident  reminded  me  of  the  com¬ 
ment  I  heard  foreigners  make:  “You 
.\mericans  and  Canadians  are  intellec¬ 
tually  and  philosophically  immature.” 

Does  the  “we’re  writing  for  the  13-year- 
old  or  younger”  attitude  tend  to  contribute 
to  such  a  status? 

Rather  than  give  full  right-of-way  to 
giggly  words  in  news  stories,  should  there 
be  more  of  the  phrases  that  would  help 
readers  expand  their  intellectual  ability? 

Those  who  are  plundering  our  society 
are  exhibitionist  and  so  their  patterns  can 
readily  be  described.  Those  who  have  dis¬ 
ciplined  themselves  to  live  meaningful 
lives  do  their  deeds  quietly,  and  thus  the 
finding  of  these  facts  requires  excavating 
rather  than  surface  scratching.  Super¬ 
emotionalism  is  not  necessary  in  incorpo¬ 
rating  these  facts  into  news  stories. 

The  respect  for  good  patterns  that  would 
he  engendered  might  help  to  neutralize 
the  headlined  trends  toward  moral  de¬ 
cadence  in  our  nation  as  well  as  provide 
foreigners  less  justification  for  their  tart 
appraisal  of  us. 

George  C  Dworshak 

.4ttleboro,  Mass. 
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Every  Saturday  Since  1884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


APA  Revises  Its  Charter 
fo  Denounce  All  Subsidies 


New  Section  States  a  Principle; 
‘No  Proof’  of  Batista  Payments 


By  r,aniplu‘ll  Watnoii 


San  Francisco  dues.  At  last  year’s  meeting  43  scholarship,  the  first  from  non- 
A  charter  revision  condemning  were  taken  off  the  rolls. 


g  Studies  have  been  under  way 

I  since  the  disclosure  to  lAPA 

L  J  1  I  d  1  that  photostats  of  checks  paid 

^  --  •  "I  •  newspapers  were  being  used 

^  ^  in  a  move  to  «laim  some  Cuban 

newspapei-s  had  received  money 
in  payment  for  influence,  the 

the  free  press  of  South  Amer-  convention  was  told.  ^ 

jpjj .»  Some  newspapers  received 

Additions  to  the  lAPA  money  from  a  group  of  Batis- 
scholarship  fund  were  announced  was  for  pub  ici  y 

by  Robert  U.  Brown,  Editor  &  other  paj^ent  was  made 

Publisher  and  president  of  the  to  newspapers.  Dr.  Gamza  Paz 
fund.  The  American  Legion  m  his  summary  of  the  re- 

Auxiliary  provided  a  $2500  Port. 


No  PrtM»f  Found 


A  cnaiter  revision  connemning  were  raaen  on  ^ne  rous  journalism.  The  committee,  he  said,  had 

1  ^vemmental  subsidies  was  New  members  include  Noiman  Alexander  Gray  of  In-  been  ignored  by  the  new  Cuban 

Idopted  unanimously  at  general  Chandler,  Los  Angfes  Times;  dianapolis.  Legion  Auxiliary  officials.  Prime  Minister  Fidel 

of  the  Intel  ^lerican  Miss  Elinor  McClatchy,  Me-  presented  the  contri-  Castro  included,  in  its  request 

...S.S  As.sociation  here  this  week.  Clatehy  Newspapei  j  and^^^^  stipulation  that  for  evidence  supporting  a  list  of 

The  long-planned  charter  Knowland  Sr.,  Oakland  (Calif.)  shall  be  from  Guate-  names  and  payments  to  news- 

menfim.-nt  had  special  signifi-  ^  rumne.  mala.  men  that  was  published  in  Revo- 

ance  in  view  of  lAPA’s  study  of  lAPA’s  membership  is  now  added  was  a  $2500  lucion,  the  25th  of  July  Move- 

hargfs  that  some  Cuban  news-  005.  The  chairman  proposed  a  scholarship  from  Andrew  Heis-  ment  newspaper,  early  this  year, 

apers  had  received  payments  membership  secretary  to  devote  hell,  of  Life.  “The  conclusion  of  the  com¬ 


mittee’s  report,”  Dr.  Gainza  Paz 
reiterated,  “is  definitive  in  the 
sense  that  no  proof  was  found 


The  Cuban  situation,  recur- 

i  •  i!  iu  w  j  that  anv  member  of  any  inaivid- 

rent  in  sessions  of  the  Freedom  ,  ,  '  .  .  .  ^  , 


Irnm  the  foiiner  Batista  regime,  his  entire  time  to  retaining  old  mittee’s  report,”  Dr.  Gainza  Paz 

i  “It  is  contrary  to  the  exist-  obtaining  new  members;  a  Cubans  Exonerated  reiterated,  “is  definitive  in  the 

U  of  a  free  and  independent  The  Cuban  situation,  recur-  sense  that  no  proof  was  found 

[ress  and  to  the  principles  of  ®  ^  rent  in  sessions  of  the  Freedom  thatanymemberofanyin^vid- 

ke  lAPA  for  newspapers  to  ac-  of  the  Press  committee,  broke  ual  of  this  Association,  or  of  t^ 

|epl  subsidies  or  any  other  form  ^^te  for  member  papers  ,  .  TAPA’e  Hir<vtor<i  in  n  Executive  Board  ever  received 

jf  economic  help  from  govem-  "’’th  less  than  5000  circulation.  from  Dr  rain7a  Paz  f^oney  in  payment  from  the  Ba- 

iients,”  the  charter  section  The  chairman  announced  that  /ggg  Talk!  tista  Goveniment.  As  to  whether 

leads.  The  vote  came  after  a  the  next  lAPA  board  meeting  ^  P  ’’  newspapers  received  money  from 


^pl  subsidies  or  any  other  form  sh'p  rate  for  member  pai^rs  "  TAPA’«  director^  in  a  Executive  Board  ever  received 
of  economic  help  from  govem-  "’’th  less  than  5000  circulation.  from  Dr  Cainza  Paz  f^oney  in  payment  from  the  Ba- 

jients,”  the  charter  section  The  chairman  announced  that  /ggg  qugg  Talk!  tista  Government.  As  to  whether 

■‘-leads.  The  vote  came  after  a  the  next  lAPA  board  meeting  t  ’’  ^  newspapers  received  money  from 

il'atc  on  the  scope  of  the  Montego  Bay,  March  18-20  No  lAPA  representative  or  patista,  yes,  but  they  were  in- 
artpi-  provision.  The  handling  be  attended  by  representa-  director  has  received  money  for  ^oggnt.  it  was  in  payment  for 
newsprint  in  Mexico  by  a  tives  of  the  International  Asso-  concessions  to  dictatorships.  Dr.  publicity.” 

vemmental  agency,  PIPSA,  ciation  of  Broadcasters.  Gainza  Paz  said  in  summarizing  The  report  of  the  freedom  of 

IS  given  as  a  possible  example  The  1960  assembly  will  be  in  a  special  re^rt  of  a  mmmit^  ^^j^g  pj.ggg  committee  which  was 

action  contrary  to  the  new  Bogota,  Colombia,  in  mid-Octo-  of  which  J n  1 .  O  Kourke,  gubmitted  to  the  assembly  for 

inciple.  ber  and  the  1961  meeting  will  ^^ashmgton  (D.  C.)  Daily  News,  ^jg^j^^g  gj,  Thursday  specifically 

’  be  in  New  York  City,  Oct.  16-18.  was  chainnan.  condemned  four  countries  —  Bo- 

Fiill  Coverage  .Seen  Mr.  Brogan  reported  receipt  To  the  contrary,  all  Cuban  Uvia,  the  Dominican  Republic, 

1‘T  consider  the  amendment  ^  ^  Nicaragua  and  Paraguay -for 

'v.  iN  the  entire  field  ”  replied  *^®'bert  Moses  of  A  Noticia,  Rio  indignities  at  the  hands  of  the  ^gt  having  a  free  press, 
r  Alberto  Gainza  Paz  of  La  Janeiro,  and  fellow  members  dictators,  the  committee  found.  Freedom,  the  committee  said, 
r‘>,<n  Buenos  Aires’  lAPA  Brazil.  Mr.  Moses  was  Dr.  Gainza  Paz  said  the  findings  was  threatened  in  Cuba.  A  clear 

r*  sident.  “If  later  a  member  nominated  as  “grand  cavalier  of  were  based  on  months  of  work,  present  danger  to  freedom 

m.siders  PIPSA  a  violation,  .*^®  ‘‘’®®”  ^•*'® 

lat  case  .should  then  be  brought  United  States  as  a  result  of  Mn- 

fore  the  organization.”  interpretation”  of  the 

”  ‘  executive  privilege  which  denies 

information  about  governmental 
affairs  to  Congress.  The  commit¬ 
tee  also  called  attention  to  U.S. 
agencies’  rulings  which  deny 
tax  deductability  to  advertising 
by  public  utilities  and  others. 

During  a  question  period, 
John  T.  O’Rourke  of  the  Wash¬ 
ington  News,  .said  he  thought  a 
report  on  bureaucracy  and  sec¬ 
recy  made  by  V.  M.  Newton 
Jr.  of  the  Tampa  Tribune  may 
have  presented  an  exaggerated 

1--  iintai  year  snail  pay  v/ sn.- ^  .  r  .  ■  .  .  .  „  picture  for  visitors  to  this  coun- 

B’Jc.s  for  a  full  year.  OFFICIALLY  SPEAKING — Left  to  right  at  Inter  American  Press  Asso-  ^j.y 

T  John  \  Penn.  T  +  .  ciation  meeting  in  San  Francisco:  Dr.  Alberto  Gainza  Paz,  La  Prensa, 

iii/1  Qc  '  reasuier,  Buenos  Aires;  William  H.  Cowles,  Spokane  (Wash.)  Spokesman-Review  (.Additional  reports  of  lAPA  se»- 

m.  members  were  to  be  Chronicle;  and  V.  M.  Newton  Jr.,  Tampa  (Fla.)  Tribune.  Mr.  sions  will  be  found  on  Pages  12, 

P-opped  for  non-payment  of  Cowles  succeeds  Dr.  Gainza  Paz  as  president.  62-a  and  62-b.) 
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I'n.siders  PIPSA  a  violation, 
lat  ca.se  .should  then  be  brought 
■fore  the  organization.” 

I  The  motion  for  adoption  was 
a<le  by  James  G.  Stahlman, 
ashi'ille  (Tenn.)  Banner.  The 
iii  ndment  was  described  as  a 
atoment  of  lAPA  principle. 
Another  amendment  provides 
at  the  board  of  directors  shall 
lAPA  officers.  Previously 
word  was  “select.” 

'Bylaw  changes  specify  the 
fine  for  payment  of  dues.  This 
[Jinvides  that  those  applying  for 
[tiembi'rship  in  the  second  half 
ijf  each  fiscal  year  shall  pay 
B’je.s  for  a  full  year. 

"  John  A.  Brogan  Jr.,  treasurer, 
^id  36  members  were  to  be 
propped  for  non-payment  of 


sions  will  be  found  on  Pagen  12, 
62-a  and  62-b.) 


Equipment 
Export  Aid 
Steps  Urged 


San  Francisco 
A  series  of  moves  to  supply 
financing  and  credit  enabling 
printing  equipment  sales  in 
Latin  America  was  urged  at 
Inter  American  Press  Associa¬ 
tion  sessions  here  this  week. 

The  proposals  are  based  on  a 
study  reported  by  Joshua  B. 
Powers  and  Eugene  B.  Miro- 
vich.  The  move  was  authorized 
at  the  May  meeting  of  the  asso¬ 
ciation’s  executive  committee. 

The  study  includes  a  report 
by  a  professional  researcher 
which  is  being  made  available 
to  lAPA  members  on  applica¬ 
tion  to  lAPA  Technical  Center, 
Inc.,  22  East  60th  St.,  New  York 
City.  Its  title  is  “The  Problem 
of  Medium  and  Long  Term 
Financing  of  U.  S.  Exports  with 
Special  Reference  to  the  Inter¬ 
ests  of  the  lAPA.” 

Authorization  of  action  to 
learn  if  the  Export-Import  Bank 
is  willing  to  cooperate  with 
manufactureis  or  expoi'ters  of 
printing  equipment  as  it  now 
does  with  manufacturers  of 
agricultural  machinery  was 
urged. 

U.  S.  members  of  lAPA  were 
urged  to  give  editorial  atten¬ 
tion  to  the  national  need  to  stop 
the  outflow  of  gold  by  increas¬ 
ing  exports.  The  report  recom¬ 
mends  the  plan  to  reduce  ex¬ 
ports  proposed  by  Representa¬ 
tive  Boggs  in  his  “Foreign  In¬ 
vestment  Incentive  Tax  Act  of 
1959”  bill. 

“Even  more  important,”  the 
report  states,  “is  that  U.  S. 
newspapers  assign  newsmen  to 
learn  what  is  happening  to  ex¬ 
ports  and  jobs  depending  on 
them  in  their  own  home  towns.” 

The  report  includes  a  two-way 
view  of  the  problem  facing  the 
export  field  for  printing  equip¬ 
ment. 

For  the  publisher,  the  prob¬ 
lem  is  how  to  buy  machinery 
and  newsprint  without  paying 
financing  costs  that  often  run 
12  to  14  percent  and  frequently 
more. 

A  three-months  stock  on  hand 
is  required  for  newsprint  and 
other  expendable  supplies. 

The  manufacturer  and  ex¬ 
porter  must  sell  competitively 
“in  a  world  where  not  every¬ 
body  is  paid  high  wages.”  Also, 
he  must  be  sure  of  collecting  and 
faces  special  uncertainties  in 
foreign  exchange  shortages  and 
political  uncertainties,  the  report 
points  out. 


4  Threats  |  ‘X 
Seen  Facing  |  jj. 
U.S.  Press 


FROM  NORTHWEST  for  hemispheric  press  gathering  of  lAPA:  Stuart 
Keate  of  the  Victoria  (B.C.)  Times,  and  Mrs.  Keate  meet  Mrs.  William 
H.  Cowles  of  Spokane,  Wash,  at  the  registration  desk.  Mrs.  Cowles  Is 
wife  of  Incoming  president. 


Tribute  Paid 
T o  Heiskell 
And  Gazette 


San  Francisco 
At  a  general  session  of  the 
inter  American  Piess  Associa¬ 
tion  here  Wednesday  a  special 
tribute  was  paid  to  J.  N. 
Heiskell,  publisher,  and  the 
Arkansan  Gazette  of  Little  Rock. 


The  convention  delegates  stood 
and  applauded  in  response  to 
remarks  by  S.  G.  Fletcher  of 
the  Kingston  (Jamaica)  Daily 
Gleaner.  He  said:  “We  who  live 
in  multi-racial  communities  such 
as  the  West  Indies  realize  Mr. 
Heiskell’s  work  has  instructive 
effects  on  our  communities.  Also, 
that  it  has  affected  attitudes 
toward  the  United  States.” 

The  Gazette,  he  said,  deserved 
recognition  for  its  promotion  of 
racial  understanding  and  toler- 


Hearst  Spikes 


Merger  Rumor 


For 


trackw 

San  Francisco  F  routine 


relations  also  are  essentials. 

“A  newspaper  must  be  mor¬ 
ally  and  economically  independ¬ 
ent  to  do  a  complete  job,”  said 
Romolo  O’Farrill  Jr.,  of  Mexico 
City. 

lAPA  has  fought  and  will 
constantly  fight  for  freedom,  of 
the  press.  It  already  has  won  so 
many  important  victories  that 
“even  the  vilest  tyrant  pays  lip 
sei-vice  to  the  concept  of  the 
freedom  of  the  press,”  he  added. 

The  lack  of  economic  inde¬ 
pendence  makes  some  news¬ 
papers  inclined  to  offer  their 
seiwices  to  the  government,  a 
political  party  or  a  special- 
interest  group,  obseiwed  Jose 
Dutriz,  El  Salvador. 


Bo 


The  importance  of  financial 
independence  in  safeguarding  a 
free  press  from  influence  ran 
through  the  reports  of  a  panel 
conducted  by  John  R.  Herbert, 
Quincy  (Mass.)  Patriot-Ledger. 

M.  de  Nascimento  Brito,  Jour¬ 
nal  do  Brasil,  recovered  from  his 
earlier  hospitalization  and  was 
among  participants.  Warning 
that  concessions  become  penal¬ 
ties  for  which  the  newspaper 
and  the  public  pays,  he  urged 
balanced  administration.  Organ¬ 
ization  was  termed  as  important 
as  reporting  and  equipment  as 
vital  as  good  editing,  good  in- 
tei’departmental  and  personnel 


Notices  posted  at  the  New 
York  Journal- American  this 
week  put  at  rest  a  “completely 
false  i-umor”  of  a  merger  in¬ 
volving  the  Hearst  property  and 
the  New  York  World-Telegram 
&  Sun. 


Appended  to  a  note  by  Kings¬ 
bury  Smith,  publisher  of  the 
J-A,  was  a  letter  which  Harold 
G.  Kem,  general  manager  of  the 
Hearst  newspapers,  sent  to 
Printer’s  Ink,  protesting  an 
“irresponsible,  inaccurate  and 
inconsiderate”  item  in  its  Oct. 
2  edition. 


“There  are  not  any  discus¬ 
sions  or  negotiations  under  way 
regarding  such  a  merger — 
there  have  never  been  any  dis¬ 
cussion  or  negotiations,  and 
there  are  none  contemplated,” 
Mr.  Kem  stated. 


EDITOR  &.  PU 


Four  dangerous  trends  whid>l  reporti 
could  spell  disaster  to  the  fm!,^  dailies 
American  press  were  listed  byij  subwa; 
V.  M.  Newton  Jr.,  Tampa  (Fla.)j  j  lack  ol 
Tribune,  in  addressing  an  Intel 
American  Press  Associatioi 
gathering  here  this  week. 

Because  of  these,  the  U.  S.|iJ 
cannot  ridicule,  criticize  or  if 
nore  the  spots  of  free  pres 
decay  shown  in  Cuba  or  else¬ 
where,  Mr.  Newton  told  a  ses¬ 
sion  sponsored  by  Northen 
California  Sigma  Delta  Chi. 

A  stifling  curtain  of  secrecy 
is  draped  over  virtually  all  ol 
the  Executive  branch  of  the 
U.  S.  government,  Mr.  Newtoc 
said.  As  one  example,  he  re¬ 
ported  that  the  government  ha; 
never  accounted  for  one  penny 
of  $75,000,000,000  foreign  aid. 

Bureaucracy  has  openly  defiei 
Congress  by  withholding  infoi 
mation  of  government  and  “ha- 
all  but  usurped  the  legislative 
process  of  our  American  so¬ 
ciety,”  he  added. 

Mr.  Newton  reported  he  hat 
15  documented  cases  in  his  file- 
showing  how  federal  bureau 
crats  have  openly  defied  Cor 
gress  by  withholding  informa 
tion  in  the  past  two  years. 

Furthermore,  the  propaganda 
power  of  the  Pi-esident  over  tele 
vision  has  impeded  both  Con 
gress  and  the  press  in  appeai 
ing  to  public  opinion,  he  charge^ 

As  concrete  examples  of  thi 
he  pointed  out  that  the  Wrigh 
Commission  on  Government  Sf| 
curity  had  proposed  that  an  ed 
tor  or  publisher  could  be  fine- 
$10,000  and  imprisoned  for  fiv 
years  for  publishing  secret  in 
formation  of  government. 

Also,  that  the  Coolidge  Coir 
mittee  of  Classified  Informatic 
proposed  newsmen  be  summone 
in  grand  jury  investigations 
discover  the  sources  of  .securit: 
information  leaks. 

The  Civil  Rights  Bill  writt 
by  the  Attorney  General’s  Offic?| 
carried  a  provision  as  fir? 
passed  which  would  make  it 
jail  crime  for  anyone  to  u 
infonnation  from  behind  close 
doors  of  the  executive  session 
of  the  new  Civil  Rights  Comm: 
sion,  he  added. 

Further,  Senate  Bill  246’- 
still  before  Congress,  woul 
make  anyone  revealing  -^tatej 
ments  from  behind  clo.sed  loo 
of  executive  sessions  of  the  CAB 
ICC,  FTC,  SEC,  FPC  and  FO 
subject  to  a  fine  and  jail 
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‘Trackwalkers’  Find 
Hazards  in  Subways 


t ! 


For  almost  three  months 
trackwalking  became  another 
routine  occupational  hazard  for 
reporters  of  two  New  York 
dailies  as  they  combed  the  city’s 
subway  system  for  evidence  that 
lack  of  maintenance  is  jeopard¬ 
izing  the  safety  of  millions  of 
straphangers. 

Even  as  disclosures  that  sub¬ 
way  facilities  and  equipment 
were  in  serious  state  of  disre¬ 
pair  were  being  published  simul¬ 
taneously  in  the  News  and  the 
Post  in  week-long  series.  Mayor 
Wagner  ordered  a  probe  into  the 
Transit  Authority  operation. 

The  Post  series,  called, 
“What’s  Wrong  With  "The  Sub¬ 
ways?”,  was  written  by  Hope 
.MacLeod  with  Jack  Fox,  Alfred 
Hendricks,  Judy  Michaelson  and 
Richard  Montague. 

The  News  feature,  entitled, 
“A  Token  To  Danger!”,  by- 
lined  Joseph  Martin,  Robert  Mc¬ 
Carthy  and  Phil  Santora. 

•Set  Off  by  Readers 

Both  newspapers  became 
aware  of  the  plight  of  the  sub¬ 
ways  in  recent  months  through 
readers’  letters,  phone  call  com¬ 
plaints  and  by  the  almost  daily 
reports  of  subway  breakdowns. 

The  spark  that  sent  the  News 
reporters  scrambling  on  the 
tracks  was  provided  by  coloroto 
studio  photographer  William 
Klein  who  reported  to  City  Edi¬ 
tor  Harry  Nichols  about  over¬ 
hearing  two  subwaymen  dis¬ 
cussing  the  “luck  of  the  Transit 
Authority”  w’hich  had  managed 
to  avoid  .serious  train  mishaps. 

Joe  Martin,  assigned  to  un¬ 
cover  any  information  to  prove 
or  disprove  truth  of  the  reports, 
ran  into  opposition  from  TA 
officials  headed  by  “Mr.  Sub¬ 
ways”  himself,  Thomas  J.  Mc- 
Leenon,  who  intercepted  Mr. 
Martin  on  his  first  day  at  a 
repair  yard,  ordered  him  to 
leave  and  subsequently  banned 
reporters  and  photographers 
from  Transit  Authority  prop¬ 
erty. 

Newspapennen  went  under¬ 
ground  along  miles  of  subway 
track  to  obtain  facts  first-hand 
and  from  cooperative  T.A  em¬ 
ployees. 

“OfT-limits”  repair  yards  and 
tracks  were  gained  by  crawling 
through  holes  in  fences  pointed 
:  P'lt  by  subwaymen  and  by  stalk¬ 
ing  through  access  tunnels. 

Reporters  became  trackwalk¬ 
ers  simply  by  climbing  down  off 
subway  platforms,  and,  dressed 
in  nondescript  clothes,  they 


passed  unchallenged  by  Transit 
Authority  men. 

Early  in  the  investigation, 
reporter  Bob  McCarthy  and 
News  photographer  Edward 
D’Arcy  Clarity,  while  examin¬ 
ing  and  taking  pictures  of  worn- 
out  brakes  of  trains  ready  for 
service,  avoided  capture  by  an 
on-coming  subway-borne  posse 
of  TA  men  who  attempted,  in 
the  approved  Western  film- 
style,  to  cut  off  the  newsmen  at 
the  by-pass. 

After  sprinting  for  a  tunnel 
and  huddling  behind  crates  in 
a  tunnel  niche.  Clarity  and  Mc¬ 
Carthy  listened  to  the  shouts  of 
“Are  they  up  there?”,  “Check 
that  other  track!”,  and  “Every¬ 
body  quiet,  I  think  I  hear 
them!”,  as  the  frantic  TA  men 
carried  out  a  futile  search. 

Reporters  for  both  newspa¬ 
pers  encountered  difficulties  in 
their  investigations  from  reti¬ 
cent  subwaymen,  who,  they  said, 
feared  disciplinaiy  measures  if 
they  were  caught  talking  to 
newsmen.  Because  of  an  effi¬ 
cient  informer,  or  “beakie,”  sys¬ 
tem  maintained  by  the  TA,  Mr. 
Martin  said,  it  was  necessai’y 
to  meet  many  of  the  400  inform¬ 
ants  interviewed  by  the  News 
in  hotel  rooms  and  phone  booths. 

“We  also  tape-recorded  a 
tremendous  amount  of  mate¬ 
rial,”  Mr.  Martin  added. 

The  News  also  distributed  and 
received  about  .300  self-addres.sed 
j)ost  card  questionnaires  from 
subwaymen  which  detailed  theii- 
experiences  of  breakdowns  and 
delays,  signal  failures,  fires, 
breaks  in  tracks,  brake  failures 
and  debris-clogged  tunnels. 

To  safeguard  against  counter¬ 
feit  questionnaires  mining  tbe 
private  inve.stigation,  Mr.  Mar¬ 
tin  said,  the  News  used  .specially 
marked  cards. 

Although  the  News  and  Post 
conducted  similar  studies  at  the 
same  time,  it  was  the  Post  which 
readied  the  series  for  publica¬ 
tion  first  and  nearly  “scooped” 
the  News. 

Ads  announcing  the  forth¬ 
coming  feature  were  prepare<l 
for  New  York  newspapers  the 
day  before  the  start  of  the 
series. 

An  ad  proof,  delivered  to  the 
News,  suddenly  sent  Phil  San¬ 
tora  into  action  faced  with  the 
task  of  assembling  over  300,000 
words  of  material  in  addition  to 
selecting  cuts  to  be  used  for  tbe 
unexpected  .start  of  the  feature 
series. 


IN  NEW  VENTURE— Harry  J. 
Walsh,  formerly  assistant  advertis¬ 
ing  director  of  This  Week,  has 
joined  TV  Channels,  syndicated 
newspaper  magazine,  as  vice- 
president  for  publisher  relations. 


New  Sunday 
Edition  Nov.  1 
In  Honolulu 


Honolulu 

The  Honolulu  Star-Bulletin 
will  begin  publication  of  a  Sun¬ 
day  edition  November  1. 

Parade  Magazine,  Hawaiian 
Life  and  the  week-end  color 
comics  will  be  transferred  from 
the  Saturday  paper  to  the  Sun¬ 
day  edition.  The  Saturday  paper 
will  be  a  single  edition,  sold  on 
the  streets  and  home-delivered 
as  usual  on  Oahu  and  the  neigh¬ 
bor  islands. 

An  early  edition  of  the  Sun¬ 
day  Star-Bulletin  will  appear 
for  street  sale  during  the  noon 
hour  Saturday  and  another  in 
late  afternoon. 

The  home  edition  for  all 
islands  will  be  printed  and  home- 
delivered  early  Sunday  morn¬ 
ing.  There  will  be  a  later  final 
edition  for  street  sale  Sunday 
morning. 

The  subscription  price  will  be 
$2  a  month  as  compared  to  the 
pre.sent  $1.75. 

The  move  follows  a  shift  of 
many  retail  stores  here  to  late 
Monday  evening  sales  hours. 

The  new  edition  will  put  the 
Star-Bulletin  in  competition 
with  the  Sunday  edition  pub¬ 
lished  by  the  Honolulu  Adver¬ 
tiser,  morning  daily. 

The  Advertiser  announced 
yesterday  its  Sunday  paper  has 
increased  its  circulation  by 
1,000  copies  a  week  in  each  of 
the  past  eight  weeks.  Its  cir¬ 
culation  last  Sunday  was  04,2.30. 


TV  Channels 
Supplement 
Set  for  June 

TV  Channels,  a  four-color, 
rotogravure  weekly  magazine  to 
be  carried  by  selected  news¬ 
papers  on  an  exclusive  maidcet 
area  basis,  will  be  issued  for  the 
first  time  next  June  1. 

In  the  beginning,  a  16-page 
section  w'ill  ^  printed  by  Alco 
Gravure,  Inc.,  with  national  ad¬ 
vertising  and  national  TV  tidi- 
torial  material.  The  inside  list¬ 
ing  section  will  be  set  and 
printed  by  the  distributing  news¬ 
paper,  using  standardized  for¬ 
mat  and  type.  The  black-and- 
white  listing  section  will  carry 
local  advertising,  all  revenue 
from  which  is  to  be  retained  by 
the  newspaper. 

The  listing  section  will  be 
.^addle-stitched  into  the  outside 
national  section  and  will  be  dis¬ 
tributed  as  part  of  the  Sunday 
newspaper  package.  The  listing 
.section  can  be  as  many  pages  as 
the  newspaper  desires.  TV  Chan¬ 
nels  will  be  7 •/‘a  X  10  inches.  At 
this  time,  it  will  be  distributed 
only  in  newspapers  with  200,000 
or  more  circulation. 

Editorial  staffs  will  be  main¬ 
tained  in  New  York  and  Holly¬ 
wood.  A  nationally  known  TV 
.specialist  has  been  signed  as  edi¬ 
tor  and  his  name  will  be  an¬ 
nounced  later.  L.  E.  McGivena 
&  Co.,  advertising  agency,  has 
l)een  signed  to  do  the  adver¬ 
tising  promotion. 

Donald  Komisarow,  the  pub- 
li.sher,  was  for  nearly  14  years 
with  Hearst  Newspapers  and 
also  served  with  INS,  the  Chi¬ 
cago  Tribune,  Chicago  Daily 
News,  Miami  (Fla.)  Herald  and 
United  Features  Syndicate. 
Since  1944,  he  has  had  his  owm 
office,  specializing  in  comic  ad¬ 
vertising  for  ad  agencies. 

The  president  is  James  C. 
Blanchard  Jr.,  of  the  Blanchard 
Press,  New'  York,  which  prints 
40  magazines.  The  vicepresident 
for  publisher  relations  is  Harry 
Walsh,  who  for  17  years  was 
a.ssistant  advertising  director  of 
This  Week  and  before  that  for 
15  years  w'as  in  the  new.spaper 
business  on  the  advertising  side. 
Headquarters  is  at  11  W.  42nd 
St.,  New  York. 

• 

New  Weekly  Tab 

Wethersfield,  Conn. 

The  Wethersfield  Post,  a  tab¬ 
loid-size  weekly  newspaper,  has 
started  publishing  here  on 
Thursdays.  William  W.  Keifer 
is  editor.  Single  copy  price  is 
10  cents. 
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2-mph  Race  for  Scoop 
Exciting  in  Jet  Age 


Bv  Norman  Martin  Regner 


Norfolk,  Va. 

It  may  be  an  age  of  jets  and 
rockets  racing  to  the  moon  but 
the  biggest  story  in  Norfolk 
lately  was  the  two-mile-per-hour 
race  do’WTi  the  Virginia  coast  of 
the  ghost  ship  African  Queen. 

For  66  hours  two  Virqinian- 
Pilot  staffers  were  the  only  link 
an  eager  city  had  with  the  mil- 
lion-dollar  tanker  and  its  wild¬ 
cat  crew. 


vors  tried  to  raise  the  Queen, 
then  gave  up.  The  tanker  be¬ 
came  open  game  for  Maryland 
wateiTnen  who  ransacked  the 
ship,  taking  loose  equipment 
from  her. 

Then  the  “little  men”  took 


It  was  a  band  of  ordinarj’^ 
small-town  Virginians  who  res¬ 
cued  the  African  Queen  out  of 
the  deep  when  the  salvage  ex¬ 
perts  had  abandoned  her.  They 
risked  their  lives  and  their  sav¬ 
ings  to  bring  her  back  to  port 
as  their  own. 


For  reporter  Gene  Roberts,  a 
27-year-old  North  Carolina  na¬ 
tive,  and  photographer  Neal 
Clark,  who  14  years  ago  was  a 
$12-a-week  copy  boy  for  the 
Pilot,  it  was  a  stoiy  worth  cov¬ 
ering. 

The  Queen  was  built  in  1956 
at  a  cost  of  $6,000,000.  But  last 
New  Year’s  Eve  her  45  crew¬ 
men  had  to  be  airlifted  to  safety 
when  she  split  in  two  on  a  shoal 
off  Ocean  City,  Md.,  and  .sunk. 

For  40  days  professional  sal- 


over. 

One’s  name  actually  was  Lit¬ 
tle  —  Belvin  Little  from  Hol¬ 
land,  a  small  town  near  Norfolk. 
He  and  another  Holland  man 
boarded  the  Queen  with  shot¬ 
guns,  and  took  possession  by 
the  law  of  the  sea.  Two  others 
from  Suffolk,  Va.,  joined  them 
and  the  salvors  started  in  earn¬ 
est  to  raise  the  Queen  and  float 
her  away. 

Clark  and  Roberts  first  went 
out  to  see  the  African  Queen  in 
.July.  Good  boats  were  scarce. 
The  one  they  finally  found  had 
to  be  tied  with  fishing  rope  so 
it  wouldn’t  fall  apart. 

When  they  reached  the  tanker 
they  found  the  deck  was  entirely 
under  water.  The  only  way  they 
could  get  from  the  bridge  to 
the  stem  cabins  was  to  swing 
from  ropes  and  cables. 

For  Clark  is  was  particularly 
precarious.  He  was  carrying 
$2,000  worth  of  cameras  and 
equipment  around  his  neck. 


Clark  and  Roberts  exacted  a 
promise  from  the  salvors  that 
they  would  tell  them  as  soon  as 
they  were  about  to  float  the 
wreck.  They  produced  one  pic¬ 
ture  story,  but  held  up  on  every¬ 
thing  else  for  fear  of  tipping  off 
other  papers. 

For  two  months  Roberts 
placed  an  average  of  three  calls 
a  week  to  the  African  Queen. 
Then,  in  the  first  week  of  Sep¬ 
tember,  it  began  to  look  as  if 
the  Queen  would  really  float. 

The  newsmen  planned  their 
free  time  so  they  could  be  on 
their  way  to  Ocean  City  on  short 
notice. 


Four  Words 


On  September  21,  Roberts  an¬ 
swered  a  phone  call  from  one 
of  the  Salvor’s  wives.  She  said 
only  four  words. 

“The  Queen  is  up.” 

Roberts  wrote  a  story  for  the 
next  day’s  paper  and  left  with 
Clark  for  Ocean  City.  They 
boarded  the  African  Queen  at 
6:10  Wednesday  morning. 

From  that  time  neither  news¬ 
men  put  a  foot  on  shore  until 
the  Queen  landed  triumphantly 
at  her  Norfolk  pier  Sunday  at 
3  a.m. 


Probe  Seeks  Way  to  Stop  Quiz  ‘Fixing’ 


Washington 

A  Congressional  committee 
heard  testimony  this  week  that 
advertisers  poured  $18  million 
into  televised  quiz  shows  which 
may  have  been  rigged. 

Witnesses  said  they  were  paid 
to  lose  out  in  favor  of  perform¬ 
ers  who  had  demonstrated  su¬ 
perior  showmanship  or  audience 
pull.  The  isolation  booths,  the 
man  from  the  bank  with  his 
armed  guards,  the  grimacing 
and  perspiring  contestants,  the 
m.c.’s  who  kissed  elderly  ladies 
and  displayed  deep  sympathy 
while  “losers”  ambled  off  the 
stage  clutching  several  thou¬ 
sands  of  dollars  or  rode  away 
in  consolation  prize  Cadillacs, 
held  audiences  spellbound  in  the 
1955-1958  era  while  program 
ratings  soared. 

The  Harris  Committee  on 
Legislative  Oversight  was  told 
sponsors  included  Procter  and 
Camble,  Colgate-Palmolive,  Old 
Gold,  Serutan,  Pharmaceuticals, 
Inc.,  General  Foods  and  Revlon. 
Hearings  were  to  some  extent 


a  public  re-play  of  what  went 
on  behind  the  closed  doors  of  a 
New  York  City  grand  jury  that 
began  investigating  after  two 
“contestants”  came  forward  to 
say  that  they  had  been  coached 
to  win  and  told  when  to  lose. 

There  was  no  suggestion  that 
sponsors  were  in  on  a  hoax  or 
that  ad  agencies  knew  the  main 
actors  had  been  tipped. 


Reporter  Gene  Roberts  is  greefeif 
by  his  wife.  Sue,  as  he  leaves  )h| 


African  Queen  after  the  tanlri 
docked  in  Norfolk. 


turned  out  to  be  a  race  witli 
hurricane  Gracie,  which  waij 
wending  its  way  toward  thj 
East  Coast. 

It  was  also  a  battle  for  thl 
crew  to  keep  the  pumps  goir 
’Phough  neither  of  the  newsmaj 
had  any  great  technical  ski.| 
they  were  pressed  into  seivir 
hauling  supplies  and  repair!’ 
simple  things  like  light  bull 
But  after  Roberts  almost  ? 
electrocuted  when  he  came  t’ 
near  a  power  line,  he  .stopr. 
being  a  handyman. 


Co 

Ex 

Qt 


The  stakes  for  the  four  sal¬ 
vors  were  high.  They  hoped  to 
sell  the  vessel  for  from  one  to 
three  million  dollars. 


fUark-Roberts  Slor>- 


No  matter  what  the  final  price 
was,  each  believed  he  would  be 
independent  of  debts  for  the  first 
time  in  his  life,  maybe  forever. 

The  103-mile  trip  to  Norfolk 


In  Large  Room 


The  hearings,  announced  sev¬ 
eral  months  ago,  were  moved 
.from  the  customary  meeting 
room  to  the  House  Caucus  Room 
which  is  the  largest  available 
auditorium  in  the  Capitol  group. 
It  was  overcrowded.  A  count 
at  the  pi'ess  table  showed  57  re¬ 
porters  on  the  job,  supplemented 
by  camera  crews.  The  female 
occupancy  of  the  spectators  sec¬ 
tion  probably  approximated  the 
makeup  of  the  televised  quiz 
show  audiences  —  about  three 
women  to  each  male. 

Chairman  Oren  Harris  said 
at  the  outset  that  the  hearings 


were  intended  to  develop  in¬ 
formation  which  might  be  use¬ 
ful  in  considering  legislation 
pertaining  to  federal  regulatory 
agencies,  including  “Advertis¬ 
ing,  fair  competition  and  label¬ 
ling.” 

Congressman  Harris  disclosed 
that  his  committee  has  been  re¬ 
ceiving  complaints  about  TV 
quiz  programs  for  the  past  year. 

“The  House  group  expects  to 
show,”  Mr.  Harris  said,  “that 
sponsors,  advertising  agencies, 
owners,  packagers,  producers, 
networks  and  station  licensees, 
as  w’ell  as  many  contestants,  all 
benefited  from  the  extraordi¬ 
nary  appeal  of  the  quiz  shows 
to  the  public.  It  is  not  the  com¬ 
mittee’s  function  to  prejudge 
whether  existing  law  has  been 
violated ;  but  if  existing  law  has 
not  been  violated,  then  we  be¬ 
lieve  that  it  is  our  duty  to  rec¬ 
ommend  to  the  Congress  legis¬ 
lation  that  will  make  a  repeti¬ 
tion  of  any  such  deceptive  prac¬ 
tices  too  risky  to  attempt  in  the 
future.” 


It  was  a  Clark-Roberts  sU’ 
all  the  way.  . 

One  of  the  salvors  suggest  ! 
that  he  take  Clark’s  camet- 
off  the  ship  so  the  TV  and  neu 
paper  reporters  would  intervif 
Clark  as  one  of  the  crew. 

It  wouldn’t  have  been  too  ha" 
a  trick  to  pull  off.  Both  new-sm- 
had  the  beginnings  of  a  L 
beard.  Their  clothes  —  ev-j 
Roberts’  precious  notebook  wf 
smothered  in  oil.  Clark’s  bh 
suit  had  long  been  thrown  awi 
and  he  came  off  the  ship  Sf; 
tember  27  wearing  the  kha'i; ; 
of  a  cook  three  times  his  si" . 

They  weren’t  potential  m  ■ 
lionaires,  only  newspapermen,  i 
felt  good,  too. 
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Chait  Appointed 


GM  of  Inquirer 


Phii.ai)elph; 

Frederick  Chait,  who  has  h«^  | 
serving  as  chairman  of  the  op<-| 
ating  committee  of  the  Phi  telf'i 
phia  Inquirer,  has  been  a: 
pointed  general  manager  of  th; 
newspaper. 

The  announcement  was  ma 
by  Walter  H.  Annenberg,  po¬ 
lisher  of  the  Inquirer. 

Mr.  Chait,  who  is  also  coun? 
for  Triangle  Publications, 
is  a  graduate  of  the  City  Colley 
of  New  York.  He  studied  laws 
Columbia  and  was  admitted  t 
the  New  York  Bar  in  1935  ar 
the  Pennsylvania  Bar  in  1952. 
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Convention 
Expense  Item 
Questioned 

Washington 

Editors  and  publishers  who 
attend  annual  meetings  of  their 
societies  and  associations  may 
be  asked  by  the  Internal  Reve¬ 
nue  Service  whether  they  make 
these  trips  to  improve  journal¬ 
ism  or  to  better  their  own  edu¬ 
cation. 

Upon  this  distinction  could 
rest  the  answer  to  whether  the 
expenses  of  attendance  are  tax 
deductible.  IRS  takes  the  posi¬ 
tion  that  taking  in  the  conven¬ 
tion,  even  as  an  elected  delegate, 
does  not  establish  a  status  justi¬ 
fying  deduction. 

The  Treasury  division  ex¬ 
plains:  “In  order  to  be  deducti¬ 
ble,  the  expenses  must  be  in¬ 
curred  in  carrying  on  the  tax¬ 
payer’s  own  trade  or  business 
activities  as  distinguished  from 
those  of  another  taxpayer  or 
entity.” 


Deductions  Denied 

Under  this  ruling,  a  lawyer 
has  been  allowed  deductions  for 
expenses  paid  in  attending  a 
meeting  of  the  American  Bar 
Association  but  denied  deduc¬ 
tions  for  expenses  paid  by  him 
as  a  member  of  an  ABA  special 
committee  sent  to  Europe  to 
make  a  study  of  law  enforce¬ 
ment.  IRS  said:  “The  purpose 
of  the  trip  to  Europe  was  not 
to  educate  himself  but  to  secure 
information  for  the  Bar  Asso¬ 
ciation. 

“The  allowance  of  deductions 
for  convention  expenses  as  busi¬ 
ness  expenses  will  depend  upon 
whether  the  relationship  be¬ 
tween  the  taxpayer’s  trade  or 
business  and  his  attendance  at 
the  convention  is  such  that  by 
his  attendance  he  is  benefiting 
or  advancing  the  interests  of 
his  trade  or  business.” 


For  40  Years  They  Waited . . . 


For  Los  Angeles  it  was  a  real  novelty  to  play  host  to  the  World  Series, 
thanks  to  the  Brooklyn  transplants,  and  the  Angelenos  filled  their  Stadium 
with  luster  and  lucre  for  three  wonderful  days. 

For  Chicago  it  was  a  return  engagement  after  a  wait  of  40  years  and  it 
was  e  different  story — from  Black  Sox  headlines  to  White  Sox  Go-Go 
enthusiasm  in  full  color.  Hence,  this  camera  visit  to  the  Press  Box: 

•  Warren  Brown,  veteran  Chicago  American  sportswriter  (40  years 
actually),  was  appointed  an  official  scorer  by  Baseball  Commissioner  Ford 
Frick. 

•  Leo  Fischer,  Chicago  American  sports  editor,  views  the  classic  scene. 

•  Howard  Roberts  of  the  Chicago  Daily  News  enjoys  a  box  lunch  furnished 
by  Bill  Veeck  at  Comiskey  Park.  Tab  for  entertaining  press  was  said  to  run 
close  to  $75,000. 

•  John  Carmichael  of  the  Chicago  News  watches  a  close  play. 

•  Nellie  Fox,  Keystone  sacker,  gets  a  suggestion  from  Dick  Hackenberg, 
Sun-Times  sports  editor,  for  his  byline  piece  via  Sun-Times  Syndicate. 


FLASHBACK  TO  1919 — Wee  Dickie  Kerr,  center,  who  hurled  two  White 
Sox  victories  in  the  scandalous  series  with  Cincinnati  Reds  40  years 
ago,  talks  with  Manager  Al  Lopez  and  Clark  Nealon,  Houston  (Tex.) 
Post  sports  editor,  who  brought  Kerr  to  the  Series  to  record  his 
impressions. 


Rhodes  Named  General  Manager 


San  Jose,  Calif. 

Raymond  H.  Rhodes,  assistant 
to  the  publisher,  has  become 
general  manager  for  the  Son 
Jose  Mercury  and  News,  Pub¬ 
lisher  Joseph  B.  Bidder  an¬ 
nounced  Oct.  1. 

Mr.  Rhodes  fills  a  spot  vacant 
since  the  death  a  little  more  than 
two  years  ago  of  Henry  C.  Page. 
He  has  been  with  the  Mercury 


and  News  one  year.  Previously 
he  had  been  the  assistant  busi¬ 
ness  manager  of  the  Sacramento 
Bee.  From  1945  until  1955  he 
was  the  research  director  of  the 
McClatchy  organization. 

A  native  of  Missouri,  he  came 
to  San  Jose  as  a  child  and  grew 
up  here.  He  was  in  charge  of  the 
Northern  California  district  of 
the  OPA  during  the  war  years. 


State  Police 
Given  Course 
To  Aid  Press 

Hartford,  Conn. 

State  Police  Commissioner 
Leo  J.  Mulcahy  has  announced 
plans  to  start  soon  an  inservice 
program  for  all  Connecticut 
state  policemen  in  an  effort  “to 
obtain  a  standardized  procedure 
for  dealing  Avith  newspapers.” 

Commissioner  Mulcahy  admit¬ 
ted  recently  that  his  department 
had  been  “derelict”  in  its  deal¬ 
ing  with  the  press. 

The  commissioner,  moreover, 
observed  that  “our  men  are  not 
public  information  -  conscious. 
They  have  been  trained  to  be 
policemen.”  He  criticized  news¬ 
men  as  “tending  to  over-esti¬ 
mate  their  investigative  ability” 
and  suggested  that  a  clearer  pic¬ 
ture  of  any  accident  or  police 
incident  is  more  readily  obtain¬ 
able  at  headquarters  than  at  the 
specific  scene. 

He  explained  that  in  the  case 
of  fatal  accidents,  the  depart¬ 
ment’s  first  responsibility  is  to 
the  families  of  the  deceased. 
“They  should  not  have  to  learn 
of  the  death  of  loved  ones 
through  radio  or  newspaper  ac¬ 
counts,”  he  said. 

Summing  up,  he  remarked: 
“Our  main  problem  is  to  keep 
officers  on  the  road,  but  the  pub¬ 
lic  relations  aspect  will  no  long¬ 
er  be  divorced  from  the  regular 
duties  of  the  police  officer.” 

• 

Asks  Reno  TV 

Washington 

San  Francisco  Chronicle  Pub¬ 
lishing  Co.  has  applied  to  the 
Federal  Communications  Com¬ 
mission  for  a  permit  to  construct 
and  operate  a  television  station 
on  Channel  4  in  Reno,  Nev.  The 
Chronicle,  licensee  of  KRON- 
TV  in  San  Francisco,  estimated 
cost  of  the  new  outlet  at  $277,- 
383. 
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man  in  1929  aftei’  publishing  a  vertising  field.  ' 

weekly  papei’  in  Janesville  and  Mr.  Daniels  joined  the  Jout- 
working  in  the  Capital  Times  nal  in  1926  as  an  advertising 
advertising  department  in  Madi-  salesman.  He  was  bom  in  New 
son.  York  City.  He  was  graduated 

He  is  vicechairman  of  Million  from  the  University  of  Wiscon- 
Market  Newspapers,  Inc.,  the  sin  in  1924  and  worked  for  the 


5  Promoted 
On  Business 
And  Ad  Staff 


consK 


Donald  B.  Abert 


Robert  K.  Drew 


PLANT  TO  BE  DOL’BLED 


Milwaukee  Journal 
Executives  Promoted 


Milwaukee  the  expanding  Journal  Com- 
Donald  B.  Abert,  a  vicepresi-  pany.” 
dent  and  business  manager  of  Plans  are  being  completed  for 
the  Journal  Company,  has  been  nearly  doubling  the  size  of  the 
promoted  to  the  newly  created  Journal  building,  Maier  said, 
position  of  general  manager.  Contracts  for  a  190,000  square 
Robert  K.  Drew,  a  vicepresi-  toot  addition  will  be  let  soon, 
dent  and  advertising  manager,  the  changes  follow  the  Jour- 
becomes  the  company’s  business  nal’s  policy  of  promotions  from 
manager.  within  the  organization,  the  pub- 

u  ij  f  ■  1  I  lisher  said.  Abert,  Drew  and 

Harold  E.  Daniels  replaces  T^  ■  i  i.  n  ^ 

j  •  Daniels  have  all  spent  most  of 

Mr.  Drew  as  advertising  man-  4.,  •  ,  •  -4.1.  4.1. 

,,  •  I  u  V,  j  their  business  careers  with  the 

ager.  Mr.  Daniels  has  been  ad-  t  1  t  -i  4.1.  t  1 
...  ,  Journal.  Like  other  Journal  ex- 

vertising  sales  manager  since  4..  .. 

jg--  ecutives,  they  are  among  the 

1,017  employes  who  own 

Robert  H.  Dumke  was  named  of  the  Journal  Company’s  stock, 
to  succeed  the  late  Joseph  E.  Mr.  Abert,  52,  is  a  native 
McMullen  as  production  man-  Milwaukeean.  He  joined  the 
ager.  Formerly  a  photographer,  Journal  in  1928,  after  his  grad- 
he  has  been  production  research  uation  from  the  University  of 
co-ordinator  since  19.52.  Wisconsin.  He  was  employed  in 

Charles  Clarke,  classified  ad-  the  promotion  and  copy  service 
vertising  manager,  has  been  department, 
made  assistant  to  the  advertis¬ 
ing  manager  for  liai.son  work 
with  Million  Market  Newspa¬ 
pers. 

Warren  L.  Heyse,  formerly 
assistant,  is  the  new  classified 
manager,  with  Fred  V.  Gabriel 
as  assistant. 

Changes  in  the  ad  staff  in¬ 
clude:  Norman  F.  Saukerson, 
from  manager  of  general  to 
manager  of  advertising  sales; 

Joseph  Flanagan,  from  automo¬ 
tive  to  general;  Arthur  Hall, 
marketing  manager,  personnel 
selection  and  training. 

Expansion  Program 

Irwin  Maier,  executive  vice- 
president  and  publisher,  said 
that  the  company  was  “broaden¬ 
ing  its  management  group  to 
better  meet  the  problems  of  the 
growing  Milwaukee  area  and 


tising  director.  Elving  N.  Anderson 

Benjamin  I.  Magdovitz,  retail 

manager — to  advertising  man-  editor  for  eight  years  until  h 
ager.  "’as  placed  in  charge  of  the 

Richard  L.  Sullivan,  assistant  personnel  department.  He  re- 
manager  of  general— to  retail  ceived  a  law  degree  from  Wash 
manager.  ington  University  in  1948. 

Michael  P.  Meehan,  general  In  1957  and  1958,  Mr.  Bau- 
staff — to  assistant  manager  of 
general. 

Joins  Kep  Slafl' 

Ernest  G.  Hoffsten,  adver¬ 
tising  director  since  December 
1956,  I’esigned  from  the  New- 
house  newspaper  to  be  manager 
of  the  New  Jersey  office  of 
Moloney,  Regan  &  Schmitt,  the 
newspaper’s  advertising  repre- 
.sentative. 

Mr.  Hoffsten  was  born  in  St. 

Louis  and  was  educated  at 
Gettysburg  College  and  the  Uni¬ 
versity  of  Arizona.  He  began 
his  newspaper  career  in  1933  on 
a  weekly  newspaper  in  Webster 
Groves.  From  1935  to  1942  he 
was  on  the  advertising  staff  of 
the  Post-Dispatch,  following 
which  he  was  general  manager 
and  associate  publisher  of  the 
Brownsville  (Tex.)  Herald. 

In  1948  he  became  manager  of 
general  advertising  of  the  San 
Antonio  (Tex.)  Express  and 
News,  leaving  there  to  come  to 
the  Globe-Democrat  as  national 
advertising  manager  in  1952. 

Has  Lan'  Degree 

Mr.  Bauman  began  his  news¬ 
paper  career  as  a  reporter  for 
the  Chicaqo  Herald  Examiner 
while  he  attended  Loyola  Univer¬ 
sity  from  which  he  was  gradu¬ 
ate  in  1934.  He  serv^  the 
Globe-Democrat  as  a  reporter, 
rewrite  man  and  assistant  city 
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Regan  &  Schmitt,  seiwing  a. 
manager  of  its  Kansas  City  and 
Philadelphia  offices  and  as  a 
member  of  the  executive  staff  ir. 
New  York.  A  native  of  Portland 
Ore.,  he  is  a  graduate  of  the 
University  of  Oregon,  and  held 
various  positions  with  the  Port¬ 
land  Oregonian  from  1942  tc 
1951. 


Drew  a  Director  in  ’43 

Mr.  Drew,  51,  came  to  the 
Journal  as  an  advertising  sales- 


Harold  E.  Daniels 


long  delayed  series 


the 


N.Y.  Post  Seeks  Subs 
With  Its  ‘FBI  Story’ 


The  Xew  York  Post  made  a 
bid  for  new  readers  this  week 
by  starting  a  long-delayed  12- 
part  series  of  articles  about  J. 
Edgar  Hoover  and  the  Federal 
Bureau  of  Investigation. 

For  two  days  before  the  first 
article  appeared  on  Wednesday, 
Mrs.  Dorothy  Schiff,  publisher 
of  the  Post,  detailed  what  she 
considered  “pressure  tactics”  to 
prevent  publication  of  the  series. 
Her  presentation  was  titled, 
“My  Secret  Life  with  J.  Edgar 
Hoover,”  and  was  promoted 
heavily.  An  ad  in  the  New  York 
Times  included  a  subscription 
coupon. 

Mrs.  Schiff  said  the  articles 
on  Mr.  Hoover  and  the  FBI 
would  be  analytical;  nothing  like 
them  has  been  published  be¬ 
cause  he  is  “a  sacred  cow  of 
journalism.”  She  emphasized 
that  they  would  reveal  no  scan¬ 
dals  in  the  private  life  of  the 
FBI  chief. 

‘Pressure  Tactics’ 

Pressure  tactics,  she  said, 
ranged  from  bringing  into  the 
picture  an  unnamed  “female 
member”  of  her  family;  a  charge 
that  Nancy  Wechsler,  wife  of 
James  A.  Wechsler,  the  Post’s 
editor,  had  been  discharged  from 
the  Truman  Committee  on  Civil 
Rights  for  being  a  Communist; 
and  efforts  to  use  an  advertiser 
to  act  as  go-between  to  infiuence 
the  newspaper’s  editors  against 
publishing  the  articles. 

Mrs.  Schiff  reported  that  Rob¬ 
ert  Spivack,  the  Post’s  White 
House  correspondent,  told  her 
he  had  learned  from  a  source 
he  could  not  reveal  that  she 
herself  was  being  investigated 
by  tbe  FBI. 

There  were  descriptions  of 
almost  “cloak-and-dagger”  ad¬ 
ventures  she  experienced  in 
Washington,  and  suspicions  that 
Mr.  Spivack’s  car,  her  hotel 
room,  and  even  her  New  York 
home  were  being  “bugged.” 

“I  a.sked  the  advertiser  why 
Mr.  Hoover  was  so  sure  the 
series  would  be  derogatory,” 
Mrs.  Schiff  wrote.  “Then  the 
advertiser,  unwittingly,  became 
the  tiansmitter  of  as  slanderous 
a  piece  of  McCarthyism  as  has 
ever  tieen  perpetrated.  With  ob¬ 
vious  reluctance,  he  replied  that 
Hoover  said  that  the  Post’s  edi¬ 
tor,  Jimmy  Wechsler,  had  had  it 
in  for  him  ever  since  the  FBI 
EDI  FOR  ac  PUBLISHER 


had  had  Wechsler’s  wife  fired 
...  as  a  Communist.” 

.-Vllempled  Intimidation 

Mrs.  Schiff  said  both  Mr.  and 
Mrs.  Wechsler  had  been  mem¬ 
bers  of  the  Young  Communist 
League  “when  they  were  young 
idealists  trying  to  save  the  world 
during  the  depression  in  the 
1930’s,  but  had  soon  learned  the 
true  nature  of  communism  and 
left  the  movement  years  before 
they  were  old  enough  to  join  the 
Communist  Party  itself.”  Mrs. 
Wechsler,  a  lawyer,  w’as  not 
fired  for  being  a  Communist  and 
has  subsequently  served  other 
government  agencies,  Mrs.  Schiff 
said. 

“I  could  speak  with  assurance 
because  I  had  reviewed  the 
Wechsler  facts  fairly  recently 
when  Senator  McCarthy  had 
tried  to  discredit  the  Post 
through  an  inquisition  of  its  edi¬ 
tor,”  Mrs.  Schiff  wrote.  “Many 
will  remember  that  the  examina¬ 
tion  backfired  and  that  the  in¬ 
quisitor,  not  his  victim,  was  dis¬ 
credited.” 

She  recalled  another  talk  with 
the  advertiser  (she  had  many). 

“This  time,”  she  w’rote,  “the 
adverti.ser  did  not  conceal  the 
fact  that  Hoover  had  asked  him 
to  bring  the  matter  to  my  at¬ 
tention,  thus  committing  the  un¬ 
forgivable  sin  of  attempting  to 
intimidate  a  publisher  through 
an  advertiser.” 

Finally,  Mrs.  Schiff  as.semble<l 
documentary  evidence  that  Mi-s. 
Wechsler  had  not  been  fired,  and 
it  was  given  to  the  advertiser 
for  transmittal  to  Mr.  Hoover. 

“By  this  time  I  had  learned 
that  I  was  being  given  the  run¬ 
around  by  the  FBI  head,”  Mrs. 
Schiff  wrote.  “To  try  to  pin  him 
down  and  be  able  to  start  the 
series,  I  wrote  that  if  I  had  no 
reply  within  two  weeks,  I  would 
assume  that  there  was  no  fur¬ 
ther  question  concerning  my 
facts.” 

She  got  no  reply  directly  from 
Mr.  Hoover.  The  adverti.ser  re¬ 
ported  he  had  been  given  the 
impression  that  Mr.  Hoover 
would  refute  the  material  ex¬ 
onerating  Mrs.  Wechsler  after 
it  was  published. 

.N'o  Comment  from  Hoover 

Mr.  Hoover’s  office  told  E&P 
there  would  be  “no  comment” 
until  the  entire  series  ends. 

The  series,  first  conceived  in 
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August,  1958,  is  being  published 
as  “prepared  by  the  New  York 
Post  with  the  assistance  of  staff 
members  William  Dufty,  David 
Gelman,  Edward  Kosner,  Irving 
Lieberman,  Carl  J.  Pelleck,  and 
Joseph  Barry. 

Mr.  Gelman  and  Mr.  Dufty 
began  work  on  it  a  year  ago. 
They  were  frustrated  immedi¬ 
ately  by  refusal  of  the  FBI’s 
public  relations  department  to 
cooperate  in  any  way,  according 
to  Mr.  Wechsler.  The  reportorial 
team  was  never  granted  an  in¬ 
terview  with  Mr.  Hoover,  al¬ 
though  while  the  Post  men  were 
working  on  their  story.  Bob  Con- 
sidine,  of  Hearst  Headline  Serv¬ 
ice,  inteiwiewed  the  FBI  chief 
in  a  series  published  May  10  to 
14,  1959.  Mr.  Wechsler  de¬ 
scribed  Mr.  Considine’s  articles 
as  “more  critical  than  Mr. 
Hoover  probably  expected.” 

In  a  memorandum  dated  Aug. 
25,  1958,  Ml*.  Wechsler  had 
first  suggested  a  “comprehensive 
series”  on  Mr.  Hoover.  At  the 
time  Don  Whitehead’s  “The  FBI 
Story”  (Random  House)  was 
in  the  news.  The  book,  a  friendly 
manuscript,  has  since  been  made 
into  a  motion  picture  which  is 
playing  at  New  York’s  Radio 
City  Music  Hall. 

Mr.  Wechsler  described  the 
fact  that  the  series  is  appear¬ 
ing  at  the  same  time  as  the 
movie  as  “a  happy  coincidence.” 

‘Smear’  Cltarged 

Shortly  after  the  Po.st  re¬ 
porters  approached  the  FBI’s 
press  department  and  were 
turned  down,  attacks  on  the 
newspaper  and  the  projected 
series  started,  Mr.  Wechsler 
said. 

A  statement  in  Octolier  by 
Preston  J.  Moore,  national  com¬ 
mander  of  the  American  Legion, 
charged  that  the  Post  was 
launching  “a  delilierate  smear 
campaign.” 

About  a  month  later.  Senator 
John  Martin  Butler  (R.  Md.) 
linked  the  Post  and  the  Nation 
as  conducting  “a  deliberate 
smear  campaign”  against  the 
FBI  and  its  director. 

“I  am  reliably  infoimed,” 
Senator  Butler  said,  “that  re¬ 
porters  for  the  Post  are  seek¬ 
ing  out  fonner  FBI  agents  and 
a.sking  the  most  repulsive  ques¬ 
tions  imaginable  concerning  Mr. 
Hoover.” 

The  Post  rejiorters  denieil 
this. 

Niilliing  on  Private  l.ife 

Mrs.  Schiff  in  her  prefatory 
articles  underlined  the  state¬ 
ment  that  the  series  was  not 
concerned  with  Mr.  Hoover’s 
private  life. 

The  12  articles  are  divided  in 


half,  with  the  first  six  articles 
are  concerned  with  Mr.  Hoover 
as  a  personality,  and  the  last 
six  with  the  FBI  as  a  bureau 
of  the  government.  It  is  Mr. 
Hoover’s  35th  anniversary  in 
goverament  service. 

“Without  ever  seeing  Mr. 
Hoover  himself,  we  believe  our 
reporters  have  done  a  most  com¬ 
prehensive  job,”  Ml*.  Wechsler 
said  this  week.  “I  consider  it 
a  fair-minded  series.  We  have 
never  spent  so  much  time  trying 
to  be  precise  as  we  have  in  this 
case.” 

The  first  draft  was  finished 
in  the  spring,  a  second  draft 
in  the  summer.  What  is  now  ap¬ 
pearing  is,  Mr.  Wechsler  said, 
“essentially  a  third  draft,”  and 
“words  may  be  changed  right 
up  to  press  time  each  day  the 
installments  run.” 

Recent  delays  in  publication 
were  said  to  be  due  to  promo¬ 
tional  reasons  and  also  to  the 
illness  of  Mrs.  Schiff’s  husband, 
Rudolf  G.  Sonneborn,  which 
prevented  her  from  writing  her 
advance  articles. 

“A  whale  of  a  sale”  is  how 
Roy  I.  Newborn,  circulation 
manager  of  the  Post,  character¬ 
ized  the  Oct.  5  issue.  He  said 
the  press  run  was  “far  above 
normal”  and  “we  .sold  many, 
many  thousand  more  than  us¬ 
ual.” 

“Quite  apart  from  ciiculation, 
I  hope  the  series  stimulates  real 
public  debate,”  Mr.  Wechsler 
said.  “The  Secretary  of  State 
is  often  the  subject  of  contro¬ 
versy.  Why  not  the  head  of  the 
FBI?” 


Copley  Lends 
Editorial  Advisor 

San  Diego 

James  S.  Copley,  chaii*man  of 
the  Copley  Press,  Inc.,  is  lend¬ 
ing  an  editorial  department  ad¬ 
viser  to  the  Manila  Times  Pub¬ 
lishing  Co. 

Joaquin  P.  Roces,  publisher 
and  geneial  manager  of  the 
Manila  company,  requested  the 
advisory  assistance  for  the 
Times,  a  morning  and  Sunday 
paper,  and  the  Daily  Mirror,  an 
afternoon  pajH*!*,  in  the  Philip¬ 
pines. 

Howard  B.  Taylor,  director  of 
the  editorial  training  program 
for  Copley  Press,  Inc.,  will  .serve 
one  month  in  an  advi.sory  ca¬ 
pacity.  He  was  managing  editor 
of  the  San  Dieyo  Union  until 
establishment  of  the  training 
program  three  years  ago  for  the 
15  dailies  published  by  the  Cop¬ 
ley  Press.  He  is  a  co-author  of  a 
journalism  text,  “Copy  Reading 
and  News  Editing.” 
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Times-Mirror  Shows 
43%  Boost  in  Earnings 


Los  Angeles 

Eai'nings  of  Times-Mirror  Co. 
and  its  subsidiaries  ai'e  up 
for  the  32  weeks  ending  Aug.  9, 
Noi’man  Chandler,  president,  re¬ 
ported  last  week. 

Consolidated  net  pi’ofits  after 
taxes  were  $2,636,004  or  $2.29 
a  share  for  Times-Mirror,  in¬ 
cluding  share  earnings  of  Pub¬ 
lishers’  Paper  Co.,  Oregon  City, 
Ore.,  and  KTTV,  Los  Angeles. 
This  compared  with  the  net  of 
$1,840,809,  or  $1.60  a  shai’e,  in 
the  first  eight  months  of  1958, 
Mr.  Chandler  said  in  a  letter  to 
shareowners. 

Revenue  of  $49,159,562,  an  in¬ 
crease  of  159^  over  the  same 
period  last  year,  refiected  higher 
rev’enue  and  “a  tighter  control 
of  operations,”  Mr.  Chandler 
said.  Loft  Anf/eles  Times  adver¬ 
tising  volume  was  up  199?^  and 
Los  Ayif/eles  Mirror  News  ad¬ 
vertising  linage  was  up  1595^. 


Paper  Co.,  Oregon  City,  Ore.; 
14.89f  interest  in  Tejon  Ranch, 
a  276,000-acre  oil,  cattle  and 
crop-producing  ranch;  and  ex¬ 
tensive  real  estate,  mostly  in 
the  Los  Angeles  area. 


Moves  for  Diversifiealion 


Times-Mirror  Co.,  will  expand 
operations  into  other  industries, 
Mr.  Chandler  said,  to  strengthen 
the  company’s  position. 

Diversification,  will  take  place 
outside  fields  in  which  Times- 
Mirror  is  already  operating  — 
printing,  paper  making,  televi¬ 
sion  and  real  estate. 

Stockholders  approved  a  com¬ 
pany  proposal  to  increase  the 
authorized  number  of  shares 
from  1,152,000  to  1,469,000. 

Mr.  Chandler’s  statement  an¬ 
nouncing  the  expansion  read: 

“Although  our  primary  inter¬ 
est  has  been  and  will  continue 
to  be  in  the  newspaper  publish¬ 
ing  industry,  the  company  al¬ 
ready  has  a  large  stake  in  com¬ 
mercial  printing,  television, 
paper  manufacture  and  other 
investments. 

“Yet  many  other  industries, 
especially  in  Southem  Califor¬ 
nia,  are  well  situated  to  benefit 
from  the  trends  toward  higher 
living  standards  and  greater 
iropulation. 

“In  this  favorable  business 
climate,  we  believe  the  Times- 
Mirror  Co.  can  add  to  its 
strength  and  earning  power  by 
a  carefully  conceived  acquisition 
program.” 

Times-Mirror  holdings,  in  ad¬ 
dition  to  the  two  newspapers, 
are: 

Times-Mirror  Press,  which 
specializes  in  the  printing  of 
telephone  directories;  759?^  in¬ 
terest  in  KTTV,  a  Los  Angeles 
independent  television  station ; 
67.79?;  interest  in  Publishers’ 


Executive  Training  Program 

The  Times-Mirror  Co.  has 
launched  a  broad  management 
training  program. 

The  training  course,  as  out¬ 
lined  by  Richard  S.  Robinson, 
director  of  personnel,  gives 
promising  young  employees  a 
chance  to  become  familiar  with 
all  phases  of  newspaper  pub¬ 
lishing. 

Bob  Groundwater,  company 
supervisor  of  training,  studied 
etlucational  and  work  records  of 
all  of  the  Times-Mirror’s  2,000 
male  employees.  Preliminary  fig¬ 
ures  convinced  him  that  college 
campus  reciTiiting  would  be 
necessary  to  increase  the  num¬ 
ber  of  qualified  candidates. 

Last  spring,  Robert  N.  Bills, 
general  personnel  manager, 
made  a  tour  of  colleges  and  uni¬ 
versities  seeking  trainees.  An¬ 
other  38  campuses  were  reache<l 
by  mail.  H»2  was  looking  for 
men  under  35  years  of  age  wdth 
a  master’s  degree,  a  high  mental 
agility  level,  and  a  lot  of  drive 
and  an  open  mind. 

“Our  most  important  assign¬ 
ment,  and  it  turned  out  to  be 
the  most  difficult  one,  was  to  sell 
this  management  training  pro¬ 
gram  to  the  non-joumalist  — 
the  accountant,  the  engineer  and 
business  administration  major 
who  had  never  considered  a  ca¬ 
reer  in  the  newspaper  business,” 
Mr.  Bills  rejiorted. 

The  first  five  trainees  have 
started  their  two-year  work. 
Three  are  Times-Mirror  em¬ 
ployees,  and  the  other  two  are 
campus  recruits.  Others  are 
scheduled  to  enter  the  program 
soon. 

The  trainees  are  Philip  V. 
Harkness,  25;  Deke  Houlgate, 
29;  Stuart  H.  Neffeler  Jr.,  26; 
Charles  V.  Neiswender,  32,  and 
Ted  Sell,  31. 

Mr.  Harkness  held  the  Cura¬ 
tors’  Scholarship  while  studying 
journalism  (Missouri  ’58)  and 
earned  a  journalism  master’s  de¬ 
gree  (Stanford  ’59)  as  recipient 
of  the  Melville  Jacoby  Fellow¬ 
ship.  He  is  the  author  of  an  ad¬ 
vertising  study  of  small  Cali¬ 
fornia  newspapers. 

Mr.  Houlgate,  a  Times  sports 
copyboy  while  attending  jour¬ 


nalism  school  on  a  four-year 
scholarship  (Southem  Califor¬ 
nia  ’54),  worked  for  the  Las 
Vegas  San  (two  years)  and  the 
Times  (three  years  as  a  re¬ 
porter. 

Mr.  Neffler  was  captain  of 
SC’s  crew,  an  athletic  manager 
and  active  in  campus  affairs 
while  earning  a  bachelor’s  de¬ 
gree  in  advertising  (SC  ’57).  His 
M.A.  is  in  marketing  (SC  ’59). 

Mr.  Neiswender  earned  a  jour¬ 
nalism  degree  (SC  ’48)  and  has 
reported  for  the  Wilmington 
Press  Journal  (two  years).  Long 
Beach  Press  Telegram  (six 
years)  and  the  Mirror  News 
(thi’ee  years). 

Mr.  Sell,  son  of  Cliffoid  P. 
Sell,  Des  Moines  Register  and 
Tribune  circulation  executive, 
was  a  Phi  Beta  Kappa  journal¬ 
ism  graduate  (Drake  ’53).  He 
was  a  Marine  combat  cori'e- 
spondent  and  had  been  a  Times 
reporter  six  years,  most  recently 
s|H‘cializing  in  science. 


Offset  Daily 
Begun  in  City 
Near  Houston 


Idaho  Gets 
Its  13th  Daily 


Pasadena,  Tex. 

A  daily  because  the  indu.'-trial 
city  of  60,000  needs  such  a  hom^ 
town  newspaper;  offset  because 
it  can  be  produced  more  econ¬ 
omically. 

Those  are  the  reasons  Pub¬ 
lisher  B.  C.  Sitton  gave  as  the  5 
Pasadena  Citizen  began  as  a  I 
five-day  daily  Oct.  1.  J 

Publication  will  be  Monday, ' 
Wednesday,  Thursday  and  Fri¬ 
day  afternoons  and  Sunday 
morning. 

This  will  be  the  second  offset  i 
daily  in  Texas.  The  other,  the 
Arlington-Grand  Prairie  Neivf- 
Texas,  was  started  a  year  ago 
by  Staley  McBrayer’s  Reywi-ter 
Publishing  Co. 

Both  the  Citizen  and  the 
News-Texas  are  printed  on  the 
same  Vanguard  jiress  which  is 
designed  in  four-page  units,  up 
to  a  maximum  of  16  pages.  The 
Citizen  will  utilize  two  four-page 
sections  initially. 


Burley,  Idaho 

Idaho’s  13th  daily  newspapier 
made  its  debut  here  September 
30  as  the  first  issue  of  the  Bur¬ 
ley  Herald-Bulletin  rolled  off  the 
presses. 

The  new  daily  (Monday- 
through-Friday)  is  an  afternoon 
publication  circulating  in  Bur¬ 
ley,  nearby  Rupert  and  an  irri- 
gated-farm  area  surrouneling  the 
southem  Idaho  towns. 

It  is  owned  by  the  Mist  Pub- 
li.shing  Company  of  St.  Helens, 
Oregon,  which  fonnerly  oper¬ 
ated  the  Herald-Bulletin  as  a 
semi-weekly  newspaper. 

Mist  Publishing  Company, 
which  is  owned  by  Miss  Jessica 
L.  Longston,  publishes  three 
other  newspapers  and  operates 
four  radio  stations. 

The  Herald-Bulletin  went  to 
daily  operations  with  an  array 
of  new  equipment.  The  first  daily 
i*un  had  32  pages. 

Editor  and  general  manager  is 
Frank  J.  Burke,  a  native  of 
Ann  Arbor,  Michigan.  Staff 
members  include  Dick  Kerruish, 
news  editor;  Gayle  Norton,  re¬ 
cently  with  UPI  in  Denver,  and 
Phyllis  Holland,  society  editor, 
who  came  here  from  Douglas, 
Wyoming. 

On  April  28,  1905,  the  first 
issue  of  the  Bulletin  was  pub¬ 
lished  as  two  pages  of  handset 
type. 

Mist  Publishing  Company 
bought  the  Bulletin  in  1944  and 
consolidated  it  with  the  Herald. 
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This  is  not  the  first  time  Pas¬ 
adena  has  had  a  daily  news¬ 
paper,  but  the  other  one  lived ' 
only  briefly  in  the  first  years  j 
after  the  war  when  Houston 
oilman  R.  E.  (Bob)  Smith  pur¬ 
chased  an  existing  weekly  and 
thmst  it  into  daily  publication. 

The  Pasadena  Citizen  was 
bom  12  years  ago  when  Oilman 
Glenn  McCarthy  organized  the 
far-flung  Citizen  chain  of  neigh¬ 
borhood  newspapers. 

Mr.  McCarthy  sold  to  an  in- 
ve.stment  firm,  which  finally 
came  to  the  point  of  closing 
down  the  newspapers. 

Mr.  Sitton,  young  graduate  of 
the  University  of  Texas,  was 
given  the  opportunity  of  taking 
over  the  papei’ — if  he  could  sell , 
enough  advertising  to  pay  the  F 
printing  bills.  This  he  just  man¬ 
aged  to  do  for  more  than  three 
years,  with  the  bill  ninning  into 
six  figures  annually. 

Along  the  w'ay  he  was  joined 
in  the  Pasadena  Publishing  Co. 
by  Robert  H.  Taylor,  now  ad¬ 
vertising  director;  Fred  Hart¬ 
man,  publisher  of  the  Baytown 
Sun;  and  Carmage  Walls  of 
Southem  Newspapers. 

In  August,  1958  offset  equip¬ 
ment  was  installed  and  for  the 
first  time  the  Pasadena  Citizen 
was  printed  in  its  own  plant.  " 

The  daily  Citizen  wdll  be  com¬ 
peting  with  three  Houston  dail 
ies. 
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Edited  by  Robert  B.  McIntyre 
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How  Mathes’  Men  Dig 
For  Commercial  Facts 


By  Philip  N.  Schuyler 


“Knowledge  is  power”  is  an 
aphorism  most  often  spoken 
with  considerable  sound  and 
fury  signifying  nothing  but 
banality’. 

Not  so  in  the  case  of  .1.  M. 
Mathes  Inc.,  according  to  Wil¬ 
liam  T.  Okie,  president.  Mr. 
Okie  gave  the  saying  sound  ap¬ 
plication,  when  he  told  the  other 
day  how  his  agency  defines  and 
works  under  the  much-discussed 
marketing  concept  of  present 
day  agency  operations. 

He  declared  that  only  the  day 
before  he  had  read  a  symposium 
on  the  subject.  Twenty  quoted 
top  executives  gave  18  different 
definitions.  Mr.  Okie  contributed 
his  own.  Then  he  cellophaned  it 
in  the  one  glistening  word  — 
knowledge,  .^nd  to  the  agency, 
he  made  plain,  is  going  the  ex¬ 
pected  power. 

Carry  Tliroiigli 

“What  marketing  means,”  he 
said,  “is  carrying  through  all 
the  moves  necessary  to  take  a 
product  from  its  {mint  of  manu¬ 
facture  to  the  ultimate  consumer 
and  then  building  a  franchise 
for  it. 

“This  is  the  basic  marketing 
piwess.  We  have  always  prac¬ 
ticed  it  here,  but  much  more 
intensively  during  the  past  seven 
years. 

“Knowing  everything  neces¬ 
sary  to  know  about  a  product 
and  its  market  implies  that  an 
agency,  geared  to  marketing, 
must  have  only  superhuman  ex¬ 
perts  on  its  staff.  That  is  an 
entirely  unreasonable  supposi¬ 
tion.  We  just  can’t  be  that  good, 
although  we  ti’y  to  be  as  in¬ 
telligent  as  we  can  —  we  can¬ 
not  be  as  expert  in  their  own 
particular  businesses  as  our 
client.s. 

“But  we  can  and  do  try  to 
build  up  within  our  own  organi¬ 
zation  as  much  knowledge  as 
we  can.  We  call  it  gaining  ‘com¬ 
mercial  intelligence.’  Funda- 
menially,  it  is  a  part  of  re- 
searth  and  yet  actually  more. 

“Naturally,  we  have  an  ac¬ 
tive  research  department  which 
assembles  all  market  data  avail¬ 


able  and,  incidentally,  in  this 
capacity  we  find  our  newspaper 
friends  extremely  helpful. 

“We  also  conduct  creative  re¬ 
search  which  generally  involves 
pretesting  of  both  pi’oduct  and 
advertising  through  consumer 
panels.  Likewise  we  properly 
document  and  use  the  available 
rating  services,  .such  as  Starch, 
Gallup  &  Robinson,  Nielsen,  etc. 
Media  research  is  handled  by 
the  media  department  but  we 
find  that  very  frequently  we  can 
rely  wholeheartedly  on  material 
furnished  us  by  media  via  tbeii’ 
own  research  departments. 

“But  to  carry  a  pi’oduct  down 
the  long  road  to  its  market, 
especially  a  new  product  or  a 
changed  or  improved  product, 
involving  pricing,  packaging  and 
many  other  factors,  requires 
more  than  research  departments 
can  gather.  It  demands  elements 
of  judgment  and  knowledge  that 
can  best  be  obtained  by  the  ex¬ 
ecutives  responsible  for  the  ac¬ 
counts  concerned. 

Have  Execs  Qrculate 

“Commercial  intelligence,  or 
knowledge  of  the  whole  field  in 
which  an  industiy  or  a  com¬ 
pany  operates,  can  be  gained  in 
very  sharp  relief  by  having  our 
executives  personally  circulate 
in  the  fields  our  clients  seiwe. 

“Over  25  top  men  of  our  or¬ 
ganization  work  accordingly. 
They  frequently  go  into  the  mar¬ 
kets  alone  or  with  our  clients, 
and  they  make  calls  on  the  vari¬ 
ous  trade  factors  to  a  degree 
necessary  to  determine  the  prime 
retail  marketing  facts  that  sur¬ 
round  the  movement  of  the  prod¬ 
uct  in  which  they  are  interested. 

“It  is  always  gratifying  — 
the  number  of  rugged  and  very 
realistic  points  that  are  picked 
up  by  these  executives  and  be¬ 
come  food  for  work  on  the  part 
of  the  balance  of  our  staff.  It 
has  often  been  said  that  if  the 
selling  copy  of  printed  adver¬ 
tising  could  be  written  exactly 
as  a  person  talks  to  another  over 
a  counter,  the  results  would  be 
phenomenal.  Frequently  we  have 
found  this  to  be  true,  thanks 


Willirtm 

to  the  information  picked  up 
by  Mathes  executives  out  in  the 
field  digging  for  facts. 

“The  Austin  Division  of  the 
British  Motor  Corp.,  represented 
by  Hambro  Automotive  Corp.  in 
the  U.  S.,  is  an  example.  In  our 
quest  for  thoroi^h  and  first¬ 
hand  knowledge  in  the  compact 
car  field,  several  of  our  staff 
drove  the  Austin  product  as  well 
as  leading  imports  and  Ameri¬ 
can  competitors  in  the  compact 
car  field.  With  this  kind  of  back¬ 
ground,  the  prime  differences 
and  advantages  of  the  Austin 
products  become  crystal  clear. 

“Add  to  this  first-hand  prod¬ 
uct  knowledge,  a  considerable 
depth  of  dealer  contacts  in  the 
imported  car  field,  and  our  peo¬ 
ple  w’ere  armed  with  significant 
and  up-to-the-minute  field  in¬ 
formation  with  which  advertis¬ 
ing  strategy  and  creative  devel¬ 
opment  were  very  effectively 
built  to  meet  today’s  marketing 
problem  in  the  small  or  com¬ 
pact  car  field. 

“I  believe  our  service  pattern 
for  Canada  Dry  typifies  the 
same  approach.  The  field  con¬ 
tacts  which  we  enjoy  through 


T.  Okie 

Canada  Dry  have  helped  to  arm 
our  organization  with  bedrock 
information,  always  current, 
that  is  of  immeasurable  help  in 
the  general  direction  of  account 
strategy,  both  creative  and 
otherwise. 

“For  example,  Cana<la  Dry’s 
recent  entry  into  the  flavor  bev¬ 
erage  field  resulted  in  advertis¬ 
ing  techniques  that  displayed 
both  ingenuity  and  flexibility, 

•Specific  I.^Mcal  .\dj* 

“The  flavor  beverage  end  of 
the  total  beverage  business  rep¬ 
resents  approximately  one-third 
of  the  total  market,  but  it  has 
been  an  element  of  the  business 
dominated  for  many  years  by 
literally  dozens  of  local  brands 
—  and  a  business  in  which  local 
preferences  for  a  particular 
flavor  are  very  strong.  Conse¬ 
quently,  Canada  Dry’s  adver¬ 
tising  approach  has  taken  ad¬ 
vantage  of  these  local  differ¬ 
ences  and  tackled  the  develop¬ 
ment  of  the  flavor  beverage 
business  on  a  market-by-market 
concept. 

{Continued  on  jniffe  18) 
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N.Y.  Savings  Banks  May  Expand  Program 


A  $300,000  public  relations 
newspaper  advertising  program 
which  started  July  20  for  the 
Savings  Banks  Association  of 
the  State  of  New  York  may  be 
extended  well  beyond  the  origi¬ 
nal  Oct.  31  expiration  date. 

The  program,  which  ran  as  a 
series  of  1,000-  and  1,500-line 
institutional  ads  in  some  70 
dailies  and  weeklies  throughout 
the  state,  and  which  presented 
each  ad  to  a  combined  circula¬ 
tion  of  8,250,000  people,  may 
become  a  long-range  public  rela¬ 
tions  advertising  program  to  tell 
the  savings  bank  stoi-y  on  an 
even  more  extended  basis. 

Randolph  H.  Brownell,  presi¬ 
dent  of  the  Union  Square  Sav¬ 
ings  Bank,  New  York,  and 
chaii'man  of  the  Association’s 
public  information  committee, 
told  Editor  &  Publisher  this 
week  that  his  committee  plans 


to  make  such  a  recommenda¬ 
tion  to  members  at  the  Associa¬ 
tion’s  convention  Oct.  16-21. 

The  Association  represents 
127  of  the  128  New  York  State 
savings  banks  with  more  than 
11  million  depositors  whose  sav¬ 
ings  total  more  than  $2()-billion. 

According  to  George  M.  Pen¬ 
ney,  managing  dii-ector  of  the 
Association,  the  ads  were  pre¬ 
pared  by  Benton  &  Bowles,  Inc., 
working  with  the  Association’s 
committee  on  public  information 
and  Hill  and  Knowlton,  Inc., 
the  Association’s  public  rela¬ 
tions  counsel. 

Campaign  Effective 

Mr.  Penney,  who  recently 
made  a  tour  of  savings  banks 
throughout  the  state,  said  he 
learned  the  advertising  pro¬ 
gram  was  generally  considered 
by  the  Association’s  member 


banks  to  be  “effective  and  help¬ 
ful  in  getting  the  savings  bank 
stoiy  to  the  people  of  our  state.” 

A  number  of  member  banks 
have  reported  complementary 
comments  from  their  depositors, 
Mr.  Penney  said. 

The  ads  emphasized  basic 
points  of  the  savings  bank  story 
—  that  savings  banks  are  mu¬ 
tual  institutions  operated  sole¬ 
ly  for  the  benefit  of  depositors, 
and  that  savings  banks  lead  all 
financial  institutions  in  provid¬ 
ing  funds  for  the  purchase  and 
building  of  homes  as  well  as  for 
the  building  of  community  pro¬ 
jects  throughout  the  state. 

Each  ad  stressed  the  slogan, 
“The  Savings  Banks  of  New 
York  State  .  .  .  the  banks  where 
your  money  works  only  for  you.” 

In  addition  to  newspapers,  the 
Association  used  Saturdny  Eve¬ 
ning  Post’s  recently  inaugu¬ 
rated  New  York  State  issue  for 


TdElNact  OF  A 
■PI6GV  WtK  IS  A 

ANV  Lomy  piacb! 


some  of  the  ads.  First  ad  ap 
peared  in  the  Post  of  Sept.  5 
the  first  issue  of  the  magazine 
with  the  ad  printed  only  in 
copies  of  the  publication  dis 
tributed  within  the  borders  of 
New  York  State. 


Mathes’  Men 

(Continued  from  page  17) 

“National  advertising  accom¬ 
plished  the  association  of  the 
newer  Canada  Dry  flavor  bev¬ 
erages  with  their  long  estab¬ 
lished  basic  line,  and  the  local 
market  operation  called  for  very 
specific  local  advertising  and 
promotion  to  take  full  advan¬ 
tage  of  local  or  regional  market 
conditions  which  were  not  neces- 
sai-ily  typical  of  the  country  at 
large. 

“Certainly  a  part  of  the  suc¬ 
cess  of  Canada  Diy’s  entry  into 
this  field  has  been  advertising 
at  the  local  level  sharply  di¬ 
rected  to  the  local  problem,  and 
we  know  that  the  development 
of  such  compaigning  was  made 
more  effective  by  direct  knowl¬ 
edge  of  the  mai'keting  condi¬ 
tions  which  had  to  be  met  by 
the  advertising  we  produced.” 

At  this  point,  Mr.  Okie  was 
inten-upted  to  listen  to  the  Bu¬ 
reau  of  Advertising,  ANPA 
phrase  —  “All  business  is  local.” 

“You  can  be  sure  that  news¬ 
papers  are  a  bread-and-butter 
medium  in  many  instances,”  Mr. 
Okie  agreed.  “For  many  prod¬ 
ucts  there  is  no  substitute  for 
newspaper  advertising.  Besides 
reaching  the  consumers,  news¬ 
papers  with  their  local  topicality 
have  a  very  electric  effect  on  the 
trade,  on  the  retailers  and  dis¬ 
tributors  of  products. 

“Many  factors  enter  into  the 
selection  of  media,  and  we  try 
to  be  objective.  Our  reasoning 
is  that  a  sound  combination  of 


all  available  media,  as  far  as 
appropriations  permit,  is  the 
best  answer. 

“To  continue  the  case  of  Can¬ 
ada  Dry,  this  effort  of  intro¬ 
ducing  its  flavor  line,  embraced 
newspapers,  TV,  radio  and  out¬ 
door  advertising.  And,  in  prac¬ 
tically  every  market,  specific 
promotions  have  been  developed 
to  generate  distribution  and 
consumer  acceptance.  These  in¬ 
cluded  premiums,  sales  and  self¬ 
liquidators  and,  in  this  case 
Thursday  newspaper  food  pages 
proved  a  boon. 

“What  about  results? 

“Today  Canada  Dry’s  position 
in  the  flavor  beverage  field  is 
best  recorded  in  the  fact  that 
their  flavor  beverage  line  has 
gained  distribution  in  very  neai’- 
ly  80*^  of  the  retail  trade  in 
areas  they  co^er. 

“The  quest  for  ‘commercial 
intelligence’  helps  to  keep  the 
agency’s  reseiwoir  of  knowledge 
current  and  produces  workman¬ 
ship  on  the  part  of  its  person¬ 
nel  much  sharper  than  it  would 
othei*wise  be.  The  information 
acquired  by  top  executives  being 
in  the  field  adds  to  their  better 
judgment  and  helps  to  insure 
that  the  total  impact  of  all 
agency  seiwices  is  most  effi¬ 
ciently  brought  to  bear  on  client 
problems.  Canada  Dry’s  annual 
Sweepstakes  promotion,  now  in 
its  third  year,  is  an  example  of 
■  this  kind  of  thinking. 

“Both  their  people  and  ours 
through  continually  close  asso¬ 
ciation  with  the  retailing  prob¬ 
lems  faced  by  Canada  Dry, 
:  agreed  that  a  properly  inte¬ 
grated  promotion  at  the  high- 


beverage  season  of  the  year 
would  produce  very  significant 
benefits  for  the  Canada  Dry 
line.  The  Silver  Dollar  Sweep- 
stakes  promotion  was  the  result 
of  meeting  this  objective. 

67 Vc  More  Enlries 

“It  was  first  launched  in  1957 
with  strong  national  and  local 
advertising.  Now  in  its  third 
year,  the  promotion  has  gained 
in  strength  by  producing  in  1959 
Q'iVr  more  entries  than  in  previ¬ 
ous  years.  It  will  reach  this  year 
a  total  in  excess  of  5,000,000 
entries. 

“The  unique  feature  of  the 
Sweepstakes  contest  is  that  the 
winner  of  first  place  gets  as 
many  silver  dollars  as  he  can 
shovel  in  five  minutes  from  a 
pile  of  $250,000,  or  a  minimum 
check  for  $20,000.  The  first  year 
there  were  some  3,000,000  en¬ 
tries,  and  this  level  has  been 
well  exceeded  by  the  5,000,000 
figure  in  1959. 

“The  Silver  Dollar  Sweep- 
stakes  idea  excited  the  imagina¬ 
tion  of  the  public  and  the  retail 
trade  as  nothing  had  previously. 
The  result  was  greatly  expanded 
shelf  vitality  for  Canada  Dry 
products  in  the  retail  trade  and 
much  broader  display  of  the 
line  than  could  normally  be  ex¬ 
pected.  Significant  sales  in¬ 
creases  have  been  registered 
each  year  as  a  result  of  the 
Silver  Dollar  Sweepstakes.  As 
in  previous  years,  the  1959  pro¬ 
motion  was  well  supported  by 
local  newspaper  advertising,  a 
medium  which  has  played  a 
strong  part  in  Canada  Dry’s 
advertising  strategy  for  many 
years.  In  fact,  currently,  local 


newspapers  represent  approxi 
mately  40*/c  of  the  large  local 
appropriation  used  by  Canada 
Dry  in  its  many  markets  across 
the  country.” 

J.  M.  Mathes  Inc.,  billing  for 
1959  is  estimated  to  be  in  the 
neighborhood  of  $20,000,000. 
Business  has  doubled  in  the  last 

10  years.  During  the  past  five 
years  the  agency  has  secured 

11  new  clients.  Of  20  other 
clients,  the  agency  has  seiwed 
seven  l)etween  15  and  24  years 
six  between  10  and  15  years 
and  seven  between  5  and  10 
years. 

Mr.  Okie  was  asked  if  he  had 
any  goals  set  for  expansion  of 
the  agency  and  his  reply  was 
“If  you  .set  a  specific  billing 
figure  on  this  question,  the  an 
swer  is  that  we  have  no  specific 
goal  in  terms  of  total  billing. 
What’s  more  important,  we  rec¬ 
ognize  the  significance  of  growth 
and  are  naturally  setting  our 
goal  for  general  expansion  of 
the  business. 

“However,  we  are  not  of  the 
opinion  that  size  in  itself  is 
necessarily  any  yardstick  for 
an  agency’s  real  worth. 

“Our  goal,  therefore,  is  to 
continue  to  render  a  comine 
hensive  and  quality  service  i"'b. 
If  we  do,  we  feel  our  growth  is 
assured.” 

Kesists  Merger 

Mathes  has  been  in  business 
for  26  years.  Through  the  years 
they  have  consistently  resisted 
merger  offers.  Mr.  Okie’s  main 
objections  to  mergers  are  based 
on  the  “difficult  job  of  blending 
people,  and  people  still  remain 
the  life  blood  of  an  agency.” 
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‘Rambler’  Ads  Break 
Oct.  13  in  Newspapers 


Detroit 

Shooting  for  500,000  Rambler 
sales  in  1960,  American  Motors 
Corp.  is  ready  to  launch  a 
weekly  ad  schedule  in  2,700 
dailies  and  weeklies  with  a  com¬ 
bined  circulation  of  64  million. 

The  1960  full-page  announce¬ 
ment  ads  (via  Geyer,  Morey, 
Madden  &  Ballard,  Inc.)  will 
break  in  newspapers  on  Oct.  13 
and  will  be  followed  by  other 
large  ads  in  the  following  weeks. 

While  emphasis  in  Rambler’s 
largest  ad  campaign  in  its  his¬ 
tory  will  continue  to  be  on  news¬ 
papers,  there  will  also  be  heavy 
emphasis  on  magazines,  Sunday 
supplements,  network  radio-TV. 

3(M)  Newspapers  Gel 
‘Early  Times’  Ads 

Louisville,  Ky. 

“Enjoy  the  true  old-style  Ken¬ 
tucky  Bourbon,”  promises  the 
headline  of  an  ad  which  will  be 
seen  in  more  than  300  news¬ 
papers  throughout  the  nation, 
advertising  Early  Times  Bour¬ 
bon  (via  Erwin  Wasey,  Ruth- 
rauff  &  Ryan). 

Outdoor  posters  w'ill  be  u.sed 
in  all  markets  in  supixirt  of 
the  brand’s  ad  campaign. 

Newspaper  ads,  in  one,  two, 
and  four  colors,  will  also  be 
used  to  support  Bmwn-Forman 
Distillers  Corp.’s  Early  Times 
and  Old  Forester  Bourbons. 
The.se  color  ads  will  range  in 
size  up  to  full  pages,  and  will 
appear  in  every  major  market. 

Other  Campai^is  .  .  . 

Part  of  James  Lees  and  Sons 
Co.’s  national  advertising  pro¬ 
gram  this  fall  includes  303  news¬ 
papers  to  promote  its  new  all¬ 
nylon  “Lasting  Star”  carpet 
made  of  new  “501”  continuous 
filament  yams  by  DuPont. 

♦  ♦  ♦ 

CBS-TV  Network  using  full- 
Page  black  and  white  ads  in 
principal  newspapers  in  New 
York,  Chicago,  and  Los  Angeles, 
as  part  of  its  fall  advertising 
and  promotion  campaign.  Ter¬ 
minal  posters  also  scheduletl. 

*  *  * 

Milady  Food  Products  using 
six  New  Y'ork  metropolitan 
newspapers  for  unique  food 
samiding  campaign  (via  Smith/ 
Greenland  Co.).  Ads,  in  large 
and  .small  space,  will  feature 
names  taken  at  random  from 
phone  book.  Persons  whose 
names  appear  in  ads  eligible  to 
receive  coupon  for  free  package 
of  Blintzes.  Ad  will  appear  in 
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Times,  Daily  News,  World  Tele¬ 
gram  &  Sun,  J oumal- American, 
Post,  Newsday,  Newark  (N.  J.) 
News,  Bergen  Evening  Record 
and  tbe  Passaic-Clifton  (N.  J.) 
Herald. 

*  *  * 

“Tradition”  is  headline  on 
latest  newspaper  ad  featuring 
National  Distillers  Products 
Co.’s  three  Bellows  brands  — 
Partners  Choice,  Club  Bourbon 
and  Resei-ve.  Ad  is  in  100-  and 
600-line  versions. 

*  *  * 

Four  color  ads  in  This  IFcefc, 
Parade,  First  Three  Markets, 

and  independent  supplements 
l)eing  used  this  month  by  Dia¬ 
mond  Walnut  Growers,  Inc., 

teamed  with  The  Nestle  Co.,  Inc., 
to  promote  “Toll  House  Marble 
Squares”  cookies. 

«  *  * 

General  Mills  and  Borden  Co. 
will  share  full-page,  full-color 
ads  in  Nov.  15  issues  of  This 
Week,  Parade  and  independent 
Sunday  supplements  to  push 
Betty  Crocker  Instant  Pie  Cru.st 
Mix  and  Borden’s  None  Such 
Mince  Meat.  National  magazines 
also  scheduled.  Numerous  black 
and  white  1,000-line  ads  will 
run  in  newspapers. 

*  *  * 

A  three-month  drive  (via 
Mogul  Williams  &  Saylor)  for 
Lite  Diet  special-formula  white 
bread,  backed  by  a  budget  ex¬ 
ceeding  $200,000,  will  cover  200 
newspapers,  150  radio  stations 
and  30  TV  stations.  Highlight¬ 
ing  the  newspaper  schedule  will 
be  a  series  of  weekly  1,000-line 
and  400-line  insertions. 


For  the  first  time  in  com¬ 
pany’s  history,  four-color  ads 
are  being  used  exclusively  by 
Fann  House  Frozen  Pies 
Wethersfield,  Conn.,  for  fall 
campaign  that  broke  Sept.  27. 
Media  includes  color  TV,  Sun¬ 
day  magazine  sections  of  the 
New  York  Times  and  New  York 
Daily  News,  car  cards  and  out¬ 
door  posters  (via  Smith /Green¬ 
land  Co.). 

*  *  • 

East  Ohio  Gas  Co.  has  kicked 
off  a  seven-week  campaign  (via 
Ketchum,  MacLeod  &  Grove, 
Inc.)  with  a  two-page,  two-color 
spread,  followed  by  four  1400- 
line  ads  in  19  dailies.  Campaign 
runs  to  Nov.  14  and  calls  for 
small  ads  in  76  local  weekly, 
suburban,  labor,  and  foreign- 
language  papers. 
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The  Other  Media 

HEARST  .MAG.\ZI.\ES  SEE  BEST  YEAR  YET— Richard  E. 
Deems,  executive  vicepresident.  Hearst  Magazines,  told  organization’s 
third  annual  luncheon  in  New  York  this  week  that  ’59  promises  to 
be  even  better  than  ’.58  which  was  “our  most  rewarding  year.”  He 
said  that  in  first  eight  months  of  this  year,  Hearst  Magazines  pub¬ 
lished  71,326.475  copies,  compared  with  68.697,.500  published  in 
same  period  of  ’.58.  Ad  pages  for  same  eight-months  period  are  up 
from  6.444  to  6.676.  Hearst’s  Periodical  Publishers’  ^rvice.  which 
represents  not  only  Hearst  magazines  but  also  every  major  pub¬ 
lisher  in  U.S..  wili  sell  more  than  8,000,000  subscriptions  during 
’59.  He  said  that  International  Circulation  Distributors,  Hearst’s 
circulation  division  for  both  newsstand  and  sub  sales  for  Hearst 
magazines  and  other  publishers,  will  sell  more  than  153.000,000 
copies  of  magazines  and  small  books. 

*  *  * 

TV’s  ‘VAST  REACH’  REPORTED— TV  reaches  more  than 
eight  of  every  10  persons  in  U.S.  in  average  day,  new  Television 
Bureau  of  Advertising  report  on  audience  composition.  “How  To 
Reach  People,”  claims.  Highlights  of  year-long  study:  TV  reaches 
f>9.9%  of  all  men,  78.4%  of  all  women,  88.6%  of  all  teens.  99.9%  of 
all  children  in  average  day;  Of  all  people  in  the  nation.  24.1%  view 
by  noon,  49.7%  view  by  6  p.m..  82.7%  view  by  midnight  in  average 
day;  Adults  represent  largest  part  of  TV’s  audience  81%  of  the 
time;  Of  all  people  in  nation.  75%  view  nighttime  TV';  At  peak 
viewing  times  some  80-milIion  people,  more  than  .50*^7  of  all  people, 
are  watching. 

Report  alsf»  notes  that  of  51. .500.000  homes  in  U.S..  more  than 

44.. 500.000  own  TV  sets.  Of  176.000.000  people  in  nation.  154.000,000 
live  in  'FV'  homes.  More  than  98%  of  homes  are  within  TV's  reach, 
with  one  new  TV'  home  created  everv  14  seconds. 

*  * '  * 

M  AIL  ADVERTISING  EXPENDITURES  UP  4.5%— Mail  adver¬ 
tising  expenditures  for  first  six  months  of  ’.59  increased  4.5%  over 
same  period  last  year.  Figures  released  by  Direct  Mail  Advertising 
Assoi  iation  estimate  direct  mail  dollar  volume  for  six-month  period 
as  $857..529..389,  compared  with  $818,037,983.  Indication  is  that  less 
pieces  of  advertising  material  were  placed  in  the  mail  as  result  of 
sharp  postal  increases  in  effect  since  Jan.  1.  Dollar  volume  figures 
include  cost  of  postage  and  advertising  materials. 

*  *  * 

‘STRIKING’  NEW  MEDIUM — Diamond  Match  has  introduced 
what  it  terms  “an  entirely  new  advertising  medium” — penny  match 
boxes  printed  in  four  colors,  both  sides.  “Established  consumer 
acceptance  and  demand  for  penny  matches  were  two  reasons  for 
Diamond’s  decision  to  produce  these  advertising  penny  matches,” 
explains  John  J.  Kavanaugh.  sales  manager  for  the  division’s  hook 
match  ad  department.  He  adds.  “In  some  sizeable  sections  penny 
match  popidarity  is  greater  than  that  of  hook  matches.” 

*  *  * 

H AU.SMAN  HEADS  NEW  TV  INFORMATION  OFFICE— Louis 
Hausman.  CBS  Radio  vicepresident,  will  assume  directorship  on  Oct. 
13  of  newly  formed  Television  Information  Office.  New  York.  He 
will  direct  program  expected  to  include  original  research  activities, 
establishment  of  central  source  of  TV  information  both  for  those 
outside  and  inside  industry,  and  creation  of  materials  to  aid  station 
management  in  all  phases  of  community  relationships. 

*  *  * 

ADS  SW  AY  TEEN  PURCHASES— Almost  90%  of  nation’s  teen¬ 
agers  l)elieve  advertising  has  appreciable  effect  on  their  decisions  to 
buy  products,  according  to  'Teen  magazine-sponsored  survey  by  Dr. 
Shoi  Balahan  Dickinson,  ’Teen  research  consultant.  Survey  covered 

1.. 500  teenagers  across  U.S.  Only  5.8%  felt  advertising  did  not  in¬ 
fluence  what  they  bought.  Remaining  percentage  had  no  opinion. 
83.3%  of  the  teenagers  said  they  preferred  to  see  teenaged  hoys  and 
girls  depicted  in  ads,  rather  than  children  or  adults.  .A  few  of  com¬ 
ments  were  critical  of  advertising.  Some  respondents  discussed 
monotony  and  repetitiveness  of  advertising,  in  particular  radifvTV 
commercials. 

*  *  * 

IMPACT  OF  TAXI-ADS — Taxi-Ads.  represented  by  Gilligan  & 
Gore.  Inc..  New  York,  claims:  “Taxi- Ads  virtually  assure  an  adver¬ 
tiser  100%  impact.  Taxi  riders  are  a  captive  audience.” 
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the  fact  that  educated  families 
watch  TV  less  .  .  .  and  you’ll 
realize  that  ratings  more  and 
more  have  reflected  the  interests 
of  those  segments  of  the  popu¬ 
lation  who,  either  because  of 
educational  lack,  or  because  of 
youth,  are  less  mature. 

“Ratings  have  determined 
what  is  placed  on  the  screen  .  .  . 
and  today  more  than  ever  be¬ 
fore,  the  heaviest  Weight  on  rat¬ 
ings  comes  from  these  less  ma¬ 
ture  segments  of  the  public.” 

In  a  subsequent  interview’ 
with  Editor  &  Publisheji,  Mr. 
Samit  asserted  that  otherwise 
shrewd  advertisers  more  often 
than  not  when  buying  all  media 
are  “overly  impressed  by  big 
numbers.” 

“They  don’t  seem  to  consider 
the  waste  involved  w’hen  their 
particular  product  is  just  not 
related  at  all  to  the  intere.sts 
of  the  masses,”  he  said.  “An 
auto  manufactui’er,  for  instance, 
w’ill  be  impressed  by  the  high 
ratings  of  a  TV  band  program 
that  appeals  mainly  to  teen¬ 
agers  without  funds  to  buy  or 
who  are  not  licensed  to  drive. 

“Age,  sex,  monetary  standing 
help  to  define  a  market.  But 
these  facts  do  not  go  far  enough. 
It  is  the  psychological  aspects 
of  the  people  that  must  be 
studied  if  the  advertiser  is,  as 
he  should  be,  actually  seeking 


AANR  COLOR  AWARD  WINNERS — Six  artists  shared  in  the  American  Association  of  Newspaper  Repr^ 
sentatives"  $2,000  "Call  To  The  Colors  Ar+  Directors'  Contest".  Top  money  winner  ($1,000)  was  David 
Deutsch  (far  right)  of  McCann-Erickson,  Inc.,  New  York,  for  a  rendering  of  a  full-color  newspaper  ad  for 
Coca-Cola.  Second  prize  ($500)  was  won  by  Ed  Jung  (second  from  right)  of  N.  W.  Ayer  &  Son,  Philadel¬ 
phia,  for  full-color  newspaper  ad  layout  for  Du  Pont  Orion.  Arnold  Varga  (third  from  left)  creative  super¬ 
visor,  Ketchum,  MacLeod  &  Grove,  Inc.,  Pittsburgh,  Pa.,  won  two  of  the  five  $100  third  prize  awards. 
Other  $100  winners  are  (left  to  right)  Bernard  Most  and  Wade  Hancock,  both  of  McCann-ErIckson,  Inc., 
New  York.  Another  $100  winner,  not  shown  in  picture,  was  Richard  Koehler  of  Cuneo  Press,  Inc.,  Chicago. 
Howard  C.  Story  (fourth  from  left),  executive  vicepresident.  Story,  Brooks  &  Finley  Inc.,  and  chairman  of 
the  AANR  Color  Awards  Committee,  presented  prize  money  at  AANR-EDITOR  4  PUBLISHER  Newspaper 
Color  Awards  luncheon  at  the  Park  Lane  Hotel,  New  York.  More  than  300  members  of  the  newspaper  adver¬ 
tising  and  advertising  agency  business  attended  the  luncheon — 75%  of  them  representing  color-buying  in¬ 
terests.  Mr.  Story  said  that  four  ad  agencies  have  requested  permission  to  exhibit  the  ROP  color  displays 

shown  during  the  luncheon. 
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out  people  disposed  to  buy.” 

Mr.  Samit  insists  that  the 
fundamental  psychological  as¬ 
pects  of  the  human  family 
change  very  little  through  the 
years.  He  has  found  that  there 
are  literally  tons  of  data  avail¬ 
able  on  human  psychology  that 
are  not  now  being  tapped,  as 
they  should  be,  to  help  deter¬ 
mine  which  medium  and  what 
time  slot  or  section,  could  be 
most  efficiently  put  to  use  to  sell 
the  product  or  products  in  ques¬ 
tion. 

“There  is  no  such  thing  as 
a  product  that  appeals  to  every¬ 
one,”  he  said,  “not  even  gum, 
or  cigarets.  In  the  case  of  ciga- 
rets,  for  example,  only  35%  of 
women  smoke  them,  and  only 
75%  of  men. 

“Neither  newspapers  or  TV 
are  being  used  as  efficiently  as 
they  could  be.  In  the  case  of 
TV,  where  there  is  such  sharp 
selectivity,  the  use  of  ratings 
tends  to  obscure  ihe  true  cost. 

“For  in.stance,  if  your  aim 
is  to  sell  adults  and  your  pro¬ 
gram  appeal  is  to  millions,  of 
which  40%  are  children,  the 
size  of  the  audience  must  be  dis¬ 
counted,  the  cost-per-thousand 
goes  correspondingly  up,  mak¬ 
ing  choice  of  another  medium 
very  likely  a  far  better  deal. 

(Conthined  on  page  22) 


Even  more  specific  than  these 
two  sources  is  Martin  Samit, 
former  coordinator  of  advertis¬ 
ing  at  National  Broadcasting 
Company,  now  director  of  Con¬ 
sumer  Behavior  Laboratories, 
New  York. 

Mr.  Samit  describes  CBL  as 
“a  management  consultant  firm 
offering  creative  research  on 
socio-psychological  problems  in 
the  marketing  and  advertising 
field.”  As  part  of  its  cooperation, 
the  laboratories  conduct  “con¬ 
tinuing  research  on  personality 
structure  in  relation  to  market¬ 
ing  behavior.” 

Big  Numbers  Meaningless 

“Big  numbers  are  meaning¬ 
less,”  Mr.  Samit  asserted  this 
week.  “To  buy  advertising  effi¬ 
ciently,  products  to  be  sold  must 
be  closely  correlated  in  advance 
to  the  interests  of  the  people 
reading,  viewing,  or  listening  to 
the  medium  bought.” 

Mr.  Samit  is  taking  already 


MEDIAFFAIRS: 


‘Numbers’  Get  Jolts 
From  3  Quarters 


“Big  numbers,”  TV’s  com¬ 
monest  sales  pitch,  and  long  be¬ 
labored  by  all  media,  are  get¬ 
ting  Jolts  from  three  different 
quarters  these  days.  Consensus 
seems  to  be  that  box-car  figures 
are  all  but  meaningless  unless 
analyzed  from  the  standpoint  of 
the  psychological  interests  and 
other  aspects  of  the  people  they 
represent. 

Dr.  Darrell  B.  Lucas,  of  New 
York  University  and  consultant 
to  Batten,  Barton,  Durstine  & 
Osborn,  posed  this  pregnant 
question  at  the  last  meeting  of 
the  New  York  Advertising  Me¬ 
dia  Planners  Association: 

“How  can  media  planners 
ignore  data  which  add  to  the 
basic  Audit  Bureau  of  Circula¬ 
tions  such  information  as  the 
number  of  readers,  who  these 
readers  are,  their  i-elation  to 
other  media,  their  buying  habits, 
and  sometimes  their  pschologi- 
cal  characteristics?” 

Cxealive  Crulcbes 

Grey  Advertising  Agency, 
Inc.,  in  its  current  Grey  Matter, 
suggests  the  advertiser  “must 
develop  a  higher  degree  of 
knowledge  and  skill  in  media 
selection;  must  broaden  his 
knowledge  of  mass  psychology 
and  mass  behavior;  must  shy 
away  from  formulas  which  are 
the  cimtches  of  creative  impo¬ 
tence  and  the  causes  of  so  much 
sameness.” 


available  research  on  people  and 
their  basic  interests  and 
“by  mathematical  analysis  co¬ 
relating  these  interests  to  the 
various  media.”  He  is  currently 
working  for  a  drag  concern 
along  this  line  to  determine  how 
it  can  use  newspapers  more  effi¬ 
ciently.  He  has  already  con¬ 
cluded  some  basic  studies. 

TV  was  covered  specifically 
by  Mr.  Samit  in  “Consumer  Be¬ 
havior  Patterns,”  a  news-letter 
he  circulates  at  frequent  inter¬ 
vals.  He  notes  that  TV’s  net¬ 
work  pi’ogramming  changes  mir¬ 
ror  directly  the  composition  of 
its  audiences. 

“Measured  audiences  in  TV’s 
earlier  years  were  found  to  be 
of  higher  socio-economic  status, 
higher  education,”  Mr.  Samit 
writes.  “And  with  each  succeed¬ 
ing  year,  the  measured  TV  audi¬ 
ence  has  included  more  families 
of  lower  socio-economic  status 
and  lesser  educational  level. 

“Add  to  this  trend,  the  con¬ 
tinuing  domination  of  the  TV 
dial  by  children,  top  it  off  with 


20 


a 


It  costs  less  to  fish 
in  the  hest  ponds 

Take  Cleveland,  for  instance.  A  combi¬ 
nation  of  a  compact,  easy  to  reach  area 
plus  a  high  family  income  ($7,381)  and 
you  get  a  market  with 

Retail  Sales  LARGER  than 
any  one  of  35  entire  States. 


CLEVELAND 
CUYAHOGA  COUNTY 
(000) 


36  ADJACENT 
COUNTIES 
(000) 


COMMODITY 


Whatever 
you  sell  In  Greater 
Cleveland  you'll 
sell  more  of  it 
in  The  Plain  Dealer 


Retail  Drug  Soles 


Automotive 


Gas  Stations 


>,  Household  Appliances _ 1 13,896 _ 91,658 _ 

(Source,  Sales  Management  Survey  of  Buying  Power,  May  10,  1959) 


Akron.  Canton  and  Yownsttown  Cowntios  oro  not  Inclvdod  in  nko' 


If  you  sell  LESS  of  your  product  in  the  Cleveland  market  than  in  any  one  of  35  states 

WRITE  -  WIRE  -  PHONE 


The  Cleveland  PLAIN  DEALER 


Represented  by  Cresmer&  Woodward,  Inc.,  M'ew  Tori,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
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WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


^  had  made  of  the  personal  inter-  they  are  accurate  numbers.  pie  and  what  mot 

ests  of  engineers.  Strangely  “How  do  you  count  your  dol-  action,  tempered  1 

enough,  high  among  those  inter-  lars?  Isn’t  it  in  numbers?  Do  edge  and  experiei 

ests  was  an  interest  in  sports,  you  want  all  your  information  ,  , 

-  “And  it  was  definitely  proved  in  generalities?  I  think  not.  It  Knowledge 

•tu-  more  response  to  an  is  only  accuracy  you  want,  and  “A  higher  deg 

^ith  advertisement  for  engineers  if  accurate  numbers  are  big  edge  and  skill  ii 

ion  placed  on  the  sports  numbers  we  had  better  learn  tion  will  be  need 

pages  of  a  newspaper,”  he  said,  to  live  with  them.”  waste  of  precioi 

No  Single  Medium  Best  Grey  Advertising  Agency  is  dollars  in  mushro 

isic  interested  in  the  number  of  new  dia  which  are  cl 

oli-  “No  one  medium  is  the  best  media  mushrooming  currently  slice  of  the  adve 
the  medium  for  all  advei’tisers,”  Mr.  and  also  in  the  numbers  of  ad-  “Our  knowledg 
tion  Samit  concluded.  “But  of  far  vertising  messages  in  estab-  chology  and  mass 
the  greater  importance  than  num-  lished  media.  be  broadened  and 

;ing  bers  reached  is  the  co-relation  behavioral  scienc 

?ar-  of  interests  with  the  products  Problem  Exists  have  been  mo 

■tis-  advertised.  Shying  away  from  formulas  ing  must  be  mad 

ban  Neither  Mr.  Samit  nor  Dr.  maintaining  that  “every  in  searching  for 

tion  Lucas  question  the  validity  of  answer  must  be  tailored  to  a  swers  to  mass  be 
leir  ABC  or  TV  audience  figuies.  problem,”  Grey  Matter  • 

5me  In  his  talk  before  the  media  concludes  that  “we  must  recog-  Sylvania  Dps 
tely  planners,  I  r.  Lucas  said:  |^},at  the  problem  exists.” 

opy  “What  about  the  question  con-  The  problem  is  stated  in  three  Appointment  c 
han  cerning  the  numbers  game,  the  categories:  (a)  that  the  num-  Connor  as  regions 
great  big  numbers?  Lets  not  ^er  of  advertising  messages  Sylvania  Ele 

■  he  shy  away  from  numbers  when  hammering  away  at  the  con- 

sumer  will  multiply  like  rab-  faction  of  marki 
bits;  (b)  that  this  ‘saturation’  the  East,  was 
barrage  of  psychological  and  by  B.  K. 

psychic  stimuli  may  cause  the  vicepresident- 
public  to  grow  a  harder  protec¬ 
tive  shell  against  many  more 
advertisements;  (c)  that  there 
is  a  desperate  need  to  overcome 
the  growing  competition  which 
seeks  to  penetrate  this  field. 

“But  recognizing  this  prob¬ 
lem  is  only  a  first  step,”  the 
agency  publication  continues. 

“The  answers  to  the  problem 
will  be  found  only  by  those  who 
have  a  forward-looking,  for¬ 
ward-thinking  attitude  towards 
it;  a  healthy  hunger  for  fre.sh 
thinking  and  new  ideas;  a  rest¬ 
less  dissatisfaction  with  hoary 
habits,  worn  out  pattems;  a 
keen  desire  to  undei*stand  peo- 


^Numbers  ’ 

(Continued  from  page  20) 


TOTAL  SELLING 

»  in  Western  New  York  means 

1\  Bi  FFAi.o  Evkmm;  News 


Acooiinls  Consolidaletl 

American  Express  Co  has  con-j 
solidated  all  domestic  adver 
tising  within  a  single  agency  bj 
transferring  its  travel,  foreipl 
traffic  and  field  warehouse  ac 
counts  to  Benton  &  Bowles,  Inc.. 
New  York. 


national 

advertising 


y  FIRST 

'department 

STORE 

advertising 


FIRST  in 

GROCERY  STORE 
AoviintiNa 


rwiTii,  / 

DRUG@ 

fToai  « 


f'lRSTXf-::! 

p GARDEN 


HAST  IK  I 

WTOMOtIVi  »DVt«n»'W» 


i' 

classified 

I  advertising 

111  I  MM/////  . 


FULL  COLOR 


DOWNTOWN  REVITALIZATION  PROGRAM  ENTRIES— Judges 
in  the  International  Downtown  Exe< 
exhibit  and  awards 

imed:  New  York  Ti 
luirer; 


FULL  COVERAGE 


the  more  than  50  entries 
Association's  first  newspaper 
Sept.  12,  page  40).  Six  winners  were  nai 
(N.Y.)  Times  Union;  Cincinnati  (Ohio)  Enqi 
San  Antonio  (Texas)  News;  ~  " 

IDEA  president  said:  "These  newspapers  are 
their  demonstrated  position  of  leadership  in  t 
munity  action  for  downtown  revitalization."  . 

(left  to  right)  Ralph  Kellar,  manager,  Minnesota  Press  Association 
Cameron  Sim,  assistant  professor  of  journalism.  University  of  Minw- 
sota;  Laurence  Alexander,  executive  director.  Downtown  Services  Ne» 
York;  and  Randall  Cooper,  executive  director,  Chicago  Central  Arw 
Committee. 
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competition  |t«" 
‘imes;  Rocheste 
Erie  (Pa.)  Timoi 
ind  the  Tulsa  (Okla.)  World.  Gerald  Moor* 
to  be  con  gratulated  for 


FULL  SIX  DAYS  PER  WEEK 


Buffalo  Evemng  News 


KELLY-SMITH  CO.  —  Nofiono/  RepresenfahVes 


lUustrution  rendered  in  Fluorn-Color. 
Sedatives  made  icithout  colnr-seiHiratum  filters 
or  color-corrections.  Espcciallij  adaptable 
to  newspaper  screen. 


EXCITING  COLOR 

at  y2  plate  cost 


New  Process  Cuts  R.O.P.  Color  Plate  Costs 


opaquing,  re-etching  and  hand-masking.  And,  being  Fluoro¬ 
graphic,  all  whites  reproduce  pure  white  without  halftone 
dot,  while  all  blacks  and  in-between  tones  and  colors  are 
as  intended. 


Newspapers  licensed  to  use  the  Fluoro-Color  process  find 
that  savings  in  plate  costs  are  a  mighty  important  factor 
in  selling  more  R.O.P.  Color.  And  they  soon  discover  that 
repeat  business  comes  as  a  result  of  the  bright,  clean  repro¬ 
duction  of  Fluoro-Color. 


If  you’re  interested  in  selling  more  R.O.P.  Color  and  in¬ 
creasing  profits  on  color  plates,  be  sure  to  get  all  the  facts 
about  Fluoro-Color.  Your  advertisers  are  being  sold  on  its 
many  advantages  through  our  big  ad  campaign  in  leading 
magazines,  so  send  the  coupon  below  right  now. 


Both  the  lower  cost  and  higher  quality  are  possible  because 
Fluoro-Color  art  is  rendered  in  full  color  with  Fluorographic 
materials,  pre-separated  for  color.  Eliminated  in  platemak¬ 
ing  are  expensive  color-separations,  color-correcting,  hand- 


PRINTI.NG  ARTS  RESEARCH  LABORATORIES,  INC. 
FluoroKraphic  Sales  Dhision 
La  Arcada  Bldtt.,  Santa  Barbara,  Calif. 

Send  cfjmplete  information  on  □  Fluoro-Color. 

□  Black  &  White  Fluoro. 


FLUOROGRAPHIC 
SALES  DIVISION 


Name 


PRINTING  ARTS  RESEARCH  LABORATORIES  INC. 
La  Arcada  Building  •  Santa  Barbara,  California 


Address 


Zone  -State 


DOWN  TO  THE  SEA 
IN  NOCLEAR-POWERED  SHIPS 
IN  NEW  ENGLAND 


V  U- 


•o  o'  o  o  I* 


CX 


This  Summer,  the  USS  Long  Beach  was 
launched  with  an  impressive  splash  at  Beth¬ 
lehem’s  Quincy  yards.  She  is  the  Navy’s 
first  atomic-powered  surface  cruiser — 14,- 
000  tons  of  fighting  muscle,  and  packing 
a  one-two  punch — ^both  Talos  and  Terrier 
missiles. 

The  Long  Beach  is  a  $250-million  invest¬ 
ment  in  peaceful  living.  There  are  more 
on  the  way,  too  ...  in  fact,  the  USS  Bain- 
bridge  is  building  right  now.  And  more 
to  come.  This  shipbuilding  program,  you 
can  be  sure,  is  keeping  a  lot  of  New  Eng¬ 
landers  busy.  In  fact,  Bethlehem  reports 
an  all-time  peacetime  high  in  employment 
of  10,764  right  now.  And,  of  course,  you 
know  the  Navy’s  fleet  of  atomic  subma¬ 
rines  is  New  England  born  and  bred. 

And,  speaking  of  missiles,  defense  and 
related  matters  .  .  .  the  Air  Force  is  put¬ 
ting  up  two  big  new  tracking  stations  in 
these  parts  .  .  .  American  Optical  just 
landed  an  almost  S2-million  contract  for 
a  component  for  the  Sidewinder  missile 
.  .  .  Waltham  Precision  Instruments  has 
just  opened  a  new  assembly  plant  for  mor¬ 
tar  time  mechanisms  .  .  .  C-E  is  putting 
$9-million  into  local  plant  expansion.  .  . 

Defense  means  more  population,  more  re¬ 
tail  sales,  significant  new  spending  dollars 
.  .  .  and  spending  dollars  mean  more  sales 
for  you  from  your  next  big  New  England 
newspaper  schedule. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  Newt  (M). 

VERMONT — Barre  Tiatt  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (MAE),  Boston  Globe  (S), 
Brockton  Enterprise  A  Tines  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (MAE),  Lynn  Item  (E),  North  Adans  Transcript  (E), 
Pittslield  Berkshire  Eagle  (E).  Tauntm  Guette  (E),  Walthaio 
News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester 
Union  Leader  and  New  Hampshire  Sunday  News  (M,  EAS). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E), 
Providence  Bulletin  (E),  Providence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Antonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (MAE),  Bristol  Press  (E),  Hartfoid 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record -Journal  (MAE),  New  Britain  Herald  (E),  New  Haven 
Journal-Courier  (M),  New  Haven  Register  (EAS),  Norwich  Bul¬ 
letin  and  Record  (MAE),  Torrinoton  Register  (E),  Waterbury 
Republican  A  American  (MAE),  Waterbury  Republican  (MAS). 
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Space  Buyer,  ,,F,Y,  /. 

A  RKADERSHIP  STUDY  o{  the  Waukegan  (Ill.)  News-Sun  has  em¬ 
phasized  some  of  the  basic  strengths  of  the  newspaper. 

Here  are  some  of  the  findings: 

Reading  time  of  each  copy  of  the  News-Sun  averaged  46.67  min¬ 
utes  for  women  and  36.3  for  men. 

Average  numlier  of  years  subscribers  read  the  News-Sun  was 
15.6  years. 

The  study  confirmed  the  newspaper’s  claim  that  each  copy  was 
read  by  a  minimum  of  three  persons.  The  actual  figure  was  3.07 


Lee  Group 
Newspapers 
Appoint  GM 


Davenport,  Iowa 
David  K.  Gottlieb,  business 
manager  of  Davenport  News¬ 
papers,  has  been  named  general 
manager  of  the  Lee  Newspapers 

persons  per  copy.  Group  by  Lee  P.  Loomis,  presi- 

63%  of  the  women  and  46.4%  of  the  men  said  they  found  news-  dent, 
paper  advertising  “most  helpful.”  Starting  Oct.  1,  the  Lee 

Furthermore,  over  70%  of  the  women  and  37%  of  the  men  papers  established  gi^oup  head- 
actually  clipped,  tore  out,  or  used  News-Sun  advertising  in  shopping,  quarters^  in  Davenport,  at  211 
Again,  as  in  the  Continuing  Studies,  little  correlation  was  found  ^  ^ 

l)etween  page  position  and  advertising  readership. 

Readership  of  the  News-Sun  was  high.  Page  traffic  was  excellent 
on  every  page.  Over  17  of  the  issue’s  30  pages  received  better  than 
75%  readership  by  women. 

Copies  of  the  study,  made  by  Dr.  Charles  L.  Allen,  may  be  ob¬ 
tained  from  Burke,  Kiiipers  &  Mahoney,  representatives,  or  from 
C.  R.  Cunningham,  News-.Sun  national  ad  manager. 


Brady  Street,  an  address 
cupied  until  1912  by  the  Daily 
Times.  This  office  will  co-ordi¬ 
nate  Lee  Group  administrative 
work,  handle  auditing  proce¬ 
dures,  and  maintain  record  sys¬ 
tems. 


30  Companies 


The  Lee  central  office  marks  a 
break  in  Lee  Group  tradition. 
Since  1890,  w’hen  A.  W,  Lee 


.\n  American  Heritage  Seminar  composed  of  business  and  pro¬ 
fessional  men  and  women  in  Phoenix  has  begun  a  10-week  discus¬ 
sion  series  at  Phoenix  College. 

Sponsored  by  the  Arizona  Republic  and  the  Phoenix  Gazette,  the  purchased  the  Ottumwa  (Iowa) 
program  is  designed  to  aid  the  city’s  civic  leaders  to  meet  hostile  Courier  as  the  beginning  of  a 
ideas  with  better  ones.  (?roup  of  dailies,  the  Lee  papers 

Discussion  leader  is  Victor  Rubin,  former  executive  secretary  of  and  companies  have  operated  in- 
the  .Vmerican  Heritage  Council  in  Chicago  who  now  lives  in  Phoenix,  dependently.  When  the  Lee  or- 
Questions  to  be  discussed  at  the  weekly  meetings  will  include  ganization  expanded  to  more 
issues  raised  in  such  basic  documents  as  the  Declaration  of  In-  than  30  companies  —  operating 
dependence,  the  Federal  and  State  Constitutions,  the  Bill  of  Rights  newspapers,  printing  plants, 
and  the  words  of  great  Americans  like  Abraham  Lincoln.  radio  and  TV  stations  in  six 

*  *  *  states,  ranging  from  the  Mid- 

\  WEEKLY  “youth”  PAGE,  aimed  at  the  high  school  and  junior  west  to  Montana — the  heads  of 
high  school  ages,  has  lieen  started  by  the  San  Diego  (Calif.)  Union,  the  Lee  Group  concluded  that 
to  appear  each  Saturday.  Prominent  persons,  locally  and  nationally,  some  kind  of  central  administra- 
contribute  articles  to  an  original  feature,  “Get  the  Message,”  which  tion  was  imperative, 
heads  the  page.  Also  highlighted  are  interviews  with  entertainers  The  Davenport  office  will  also 
and  with  busy  local  teen-agers;  a  record  poll,  a  clothes  column  and  administer  Lee  Enterprises,  Inc., 


other  features  compiled  by  members  of  the  paper’s  staff;  and  Edna 
Wright’s  syndicated  column.  “Sincerely.” 


.\  WEEKLY  JAZZ  COLUMN  is  running  in  the  Louisville  (Ky.) 

Courier-Jourrml.  Interest  is  stimulated  by  the  annual  jazz  festival 
at  nearby  French  Lick,  Ind.,  and  imports  of  “name”  musicians  by 
local  promoters  and  club  owners.  Columnist  Robert  Hermann,  a 
long-time  jazz  fan.  is  regularly  assigned  to  the  business-industry  ness  administration.  He  had  his 
beat.  first  training  at  the  Daily  Times 

*  *  *  in  the  mechanical  and  adver- 

A  NEW  SLANT  ON  men’s  APPAREL  was  dramatized  in  a  14-page  tising  departments  under  the 
supplement  published  by  the  Chicago  Tribune  Oct.  5.  The  supple-  E.  P.  Adler, 
ment  opened  with  a  full  color  cover  illustration  keyed  to  the  Con-  He  was  in  the  advertising 
tinental  theme.  Edited  by  Jim  Bascom,  Tribune  men’s  wear  editor,  department  of  the  Kewanee 
the  section  was  timed  to  co-incide  with  “Continental  Week”  in  Chi-  (HI-)  Star-Courier  for  three 
cago. 


David  K.  Gottlieb 


Des- 


Delaware  company  created  in 
1950,  which  is  the  Group’s  fi¬ 
nancial  affiliate  and  link  to  the 
A.  W.  Lee  interests  through 
Laura  Lee,  the  daughter. 

Mr.  Gottlieb  is  an  Ohio  State 
graduate  in  journalism  and  busi- 


years  prior  to  World  War  II. 
With  the  Navy,  Mr.  Gottlieb  was 


in  the  Armed  Guard  and 
troyer  service. 

He  became  business  manager 
in  Davenport  in  1951.  He  is  a 
director  of  low'a  Daily  Press 
Association  and  a  member  of  the 
Mechanical  committee  of  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation. 

Assisting  Mr.  Gottlieb  in  the 
Lee  Group  setup  will  be  Edward 
Reinhart,  an  auditor  from  the 
Chicago  staff  of  Kuhns,  Yewdall 
and  Layman,  and  Mrs.  William 
Engel  of  the  Davenport  News¬ 
paper  staff.  Other  personnel  will 
be  added  later. 

Mr.  Gottlieb  will  devote  half 
his  time  to  the  Lee  Group  office 
as  general  manager  and  half  to 
Davenport  Newspapers  for  the 
next  six  months,  as  a  transition 
move.  After  next  summer,  he 
will  devote  full  time  to  business 
management  of  the  Lee  Group. 

The  Lee  office  in  Davenport 
is  for  the  newspaper  group  only. 
The  Lee  radio  stations  are  not 
a  part  of  the  new  set-up  in 
Davenport. 

• 

Columnists  Estate 

Hartford,  Conn. 

The  late  M.  Oakley  Stafford, 
amusement  columnist  for  the 
Hartford  Courant  for  20  years, 
left  an  estate  of  $150,354.24,  ac¬ 
cording  to  an  inventory  filed 
with  Probate  Court.  Mrs.  Staf¬ 
ford  died  July  2. 


et's 

959 


Api'roximately  400  miles  of  a  pre-printed  “Hi-Fi”  color  adver¬ 
tisement  for  Personal  Products  Corporation  were  inserted  into  the 
Chicago  Tribune  on  Oct.  8.  The  ad  is  part  of  a  nationwide  adver¬ 
tising  and  ntarchandising  campaign  for  New  Modess.  Approximately 
5,000  miles  of  paper  will  he  used  in  “Hi-Fi”  inserts  scheduled  for 
publication  in  29  newspapers  in  17  markets.  In  addition  advertise¬ 
ments  are  scheduled  for  publication  in  30  Sunday  magazine  sup¬ 
plements. 

*  *  * 

With  crisper  weather  and  turning  leaves.  Philadelphians 
were  greeted  with  another  harbinger  of  autumn  with  the  appearance 
of  the  Philadelphia  Bulletin’s  9th  Annual  Football  Guide.  A  supple¬ 
ment  of  the  Sunday  Bulletin,  it  featured  the  complete  schedules  of 
more  than  350  professional,  college,  high  school  and  prep  school 
teams. 
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Color  Ad  Tearsheets  Available 


More  than  2,000  Individual  newspaper  color  advertisements  submitted  in 
the  3rd  annual  E&P  Color  Contest  are  being  made  available  to  advertising 
agencies,  newspaper  representatives  or  others  Interested  In  color  advertising, 
on  a  first  come-first  served  basis. 

Ads  are  In  full  or  spot  color,  and  tearsheets  are  mounted  on  18  x  24  boards, 
suitable  for  exhibit  or  sales  purposes.  Approximately  ISO  newspapers  are 
represented,  and  both  national  and  retail  ads  are  included  in  the  collection. 
Copies  may  be  picked  up  at  the  promotion  department  of  EDITOR  &  PUB¬ 
LISHER,  17th  floor,  1475  Broadway,  Now  York,  before  October  30,  1959. 
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\D\ERrLSER  LOOKS  AT  >EWSPAPERS 


Cites  Attitudes  Calling 
For  Educational  Job 


Indianapolis  said,  “apply  to  the  national  ad- 

Five  “attitudes”  of  a  national  vertiser  who  takes  time  to  do 
advertiser  toward  newspapers  any  thinking  about  daily  news- 
as  an  advertising  medium  were  papers  as  an  advertising  medi- 
outlined  here  during  the  recent  um.  Actually,  national  adver- 
Hoosier  State  Press  Association  tisers  probably  spend  less  time 
Advertising  Conference  by  thinking  about  daily  newspapers 
James  Rhoades,  director  of  ad-  than  any  other  major  medium.” 
vertising,  Hamilton  Cosco  Corp. 

of  Columbus,  Ind.  Pomt-b, -Point 

Mr.  Rhoades’  five  attitudes:  Taking  each  attitude  point-by- 

1)  The  national  advertiser  point,  Mr.  Rhoades  said  that  on 
generally  regards  daily  news-  point  No.  1  he  means  that  ad- 
papers  as  “promotional  or  spe-  vertisers  do  not  regard  dailies 
cial  purpose”  advertising  media,  as  a  medium  to  carry  their  con- 

2)  He  invariably  looks  upon  tinuity  programs.  How  to  get 
daily  newspapers  as  “costly.”  advertisers  to  change  from  look- 

3)  If  he  has  a  cooperative  ing  at  newspapers  in  this  light 

advertising  program,  he  may  to  one  where  newspapers  will 
consider  this  as  sufficient  effort  be  considered  along  with  TV  and 
in  this  medium.  magazines  is  a  “big  problem” 

4)  The  time  and  effort  to  an-  for  the  newspaper  indu.stry,  he 
alyze  individual  dailies  in  rela-  said. 

tion  to  markets  and  potential  “is  He  described  point  No.  2 — 
too  costly.”  that  newspapers  are  costly — as 

5)  He  probably  considers  the  a  “widely  held  attitude.”  He 

administration  of  a  daily  news-  said  that  where  an  advertiser 
paper  program  as  “too  unwieldy  has  a  mental  picture  of  network  age  of  something  else, 
to  properly  administer.”  TV  and  magazines  as  national  Mr.  Rhoades  attril 

“These  points,”  Mr.  Rhoades  ad  media  “he  has  a  mental  pic-  belief  to  lack  of  disco 

tives.  “Attractive 


MISS  NEWSPAPER  1959 — Francis  B.  Fitzgerald  (left)  of  Ridder-Johns, 
Inc.,  New  York,  crowns  Miss  Dottie  Schneider,  Young  &  Rubicam,  Inc., 
receptionist.  Miss  Newspaper  1959.  Smiling  his  approval  is  Fred  W. 
Pitzer,  vicepresident,  Jann  &  Kelley,  Inc.,  and  president  of  the  New 
York  Chapter,  American  Association  of  Newspaper  Representatives.  On 
Oct.  19  Miss  Schneider  will  change  street  sign  at  45th  St.  and  Madison 
Avenue  to  “Newspaper  Avenue,"  and  on  Oct.  20  she  will  reign  at 
annual  Newspaper  Day  luncheon  of  the  Sales  Executives  Club  of  New 
York. 


in  a  national  advertiser  swing-  in  the  medium  at  much  higher 
ing  to  daily  newspapers,  but  it  rates  and  be  faced  with  adminis- 
would  help  and  would  give  you  trative  problems?” 
a  tool  that  would  be  helpful  ir 
your  presentation  against  com 
petitive  media.” 

Hits  Flat  Rates 

Mr.  Rhoades  continued 
rate  price  structures  certainly  have  ‘ 
do  not  encourage  national  adver-  .sweet, 
tisers  to  make  continuity  use  of  “Me 
daily  newspaper  advertising.  vertis 

“I’d  like  to  ask  you,  can  you  co-op 
think  of  any  other  business  in  mi 
wherein  the  seller  per-forms  the  reducing  it  in  favor  of  other 
.same  function  and  offers  for  promotional  devices  or  for  na- 
.sale  exactly  the  same  product —  tional  advertising,”  he  said, 
at  widely  diversified  prices  to  “This  will  not  be  something 
two  prospective  purchasers?  that  will  be  accomplished  over- 
This,  of  course,  is  what  exists  night,  for  competitive  pres.sure 
in  a  newspaper’s  dual  rate  to  retain  co-op  advertising  is 
pricing  structure.  And  to  make  great.  Its  significance  is  all  out 
this  situation  worse, 


Trend  Away  from  Co-op 

He  said  there  is  a  beginning 
of  a  trend  away  from  co-op 
advertising  on  the  part  of  na- 
Flat  tional  advertisers  which  can 
‘some  of  the  bitter  and  the 


Everywhere, 

men  who  decide  what,  where 
and  how  to  advertise 
read  The  Wall  Street  Journal 


THE  WAU  STREET  JOIRNAL 


of  proportion  to  the  number  who 


puhlnhtJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


(,  newspapers 
keep  widening  the  price  differ¬ 
ential  between  the  higher  na¬ 
tional  and  lower  retail  rate.”  to  foods, 
Mr.  Rhoades  said  he  felt  that,  couldn’t 
from  a  cost  accounting  stand-  manufac 
point,  national  advertising  linage  leaders.” 
costs  the  newspaper  less  than  Mr.  R 


on  page  28) 
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Ambassadors  plenipotentiary 

6th  grade  in  school... 1st  grade  in  influence 


This  past  year,  in  support  of  United  Nations 
Week,  The  Denver  Post  initiated  a  “Write  a 
Letter — Make  a  Friend”  contest  among  sixth 
graders  in  its  circulation  area.  Each  student 
was  asked  to  write  a  friendship  letter  to  a  typ¬ 
ical  boy  and  girl  in  one  of  the  United  Nations. 

7639  sixth  grade  ambassadors  of  goodwill 
wrote  letters  to  boys  and  girls  in  eighty-one 
countries. 

From  teachers  everywhere  came  enthusiastic 
approval.  Typical  of  this  approval  were  the 
comments  of  Mrs.  Louise  Messerschmitt  of 
Longmont,  Colorado:  “May  I  extend  a  heart¬ 
felt  ‘thank  you’  for  this  splendid  contest.  Every 
one  of  my  ninety  sixth  graders  were  happy  to 


“  THE  DENVER  POST 


GROWTH  TRANSFO 


fdifer  ond  Fvbiish«f:  Palm«r  Hoyt 

RopniM«f^'*d  Notionally  by*  Moloney,  Regan  &  Schmitt,  Inc 


participate,  for  they  realized  that  even  though 
there  were  two  winners,  there  were  no  losers.” 

The  diplomats  were  no  less  appreciative. 
Representatives  of  nations  throughout  the 
world  sent  Editor  Palmer  Hoyt  comments  sim¬ 
ilar  to  these  from  Christian  X.  Palamas  of 
Greece:  “I  have  been  moved  by  the  wonderful 
initiative  of  The  Denver  Post  to  bring  into 
contact  the  young  generation  of  the  United 
States  and  Greece.  May  I  take  this  opportunity 
to  express  to  you  my  warm  congratulations  and 
to  tell  you  what  a  good  reception,  I  am  sure, 
these  letters  will  have  in  Greece.” 

The  “Write  a  Letter — Make  a  Friend”  activ¬ 
ity  won  Editor  &  Publisher’s  award  for  the 
best  public  service  project  among  newspapers 
with  50,000  or  more  circulation.  More  impor¬ 
tant,  it  won  hundreds  of  friends  for  America. 
And  it  will  be  repeated. 

The  Denver  Post  believes  a  newspaper’s 
responsibility  does  not  end  with  bringing  its 
readers  complete  coverage  of  the  news.  Any 
newspaper  aspiring  to  leadership  must  also  ini¬ 
tiate  and  support  worthwhile  activities  in  the 
area  it  serves. 
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New  Color 
Study  Told 
By  Gardner 


Attitudes 

{Continued  from  page  26) 


GREATEST  The  Confidence  of  Employers 
ASSETS:  The  Confidence  of  Job  Applicants 


Wax;  Twenty-Mule  Team 
Borax;  Jantzen  Swim  Suits. 

“What  this  means  to  news¬ 
papers  in  general,  I  do  not  know. 
To  some,  the  large  metropolitan 
papers,  it  may  mean  more  total 
advertising  and  bigger  national 
advertising  schedules.  To  the 
smaller-market  newspapers,  it 
may  mean  even  less  advertising. 
It  is  not  a  very  encouraging 
thought.” 

“National  advertisers  are  al¬ 
most  forced  to  use  simpler  and 
broader  coverage  media,”  Mr.  | 
Rhodes  said  in  commenting  on 
point  No.  4 — that  the  time  to 
analyze  individual  dailies  and 
evaluate  them  in  relation  to 
markets  and  potentials  is  “too 
costly.” 

“For  example,  it  is  easier  to 
understand  the  coverage  of  a 
network  TV  program  or  the 
Saturday  Evening  Post  than  as¬ 
certain  the  proper  coverage  you 
would  need  thi*ough  daily  news¬ 
papers.  This  is  a  serious  handi¬ 
cap  that  the  newspaper  industrj- 
faces.” 

Newspapers  Unwieldy 

Turning  to  his  last  point  No. 
5  —  that  newspaper  programs 
are  unwieldy  to  administer  — 
Mr.  Rhoades  said: 

“This  is  not  so  much  a  top 
management’s 


‘  Chicago 

fl^ic  research  into  emotions 
aroused  by  various  colors  and 
ho^  colors  affect  reactions  to 
advertising  and  package  design 
will  be  conducted  by  Social  Re¬ 
search,  Inc.,  here. 

Plans  for  the  first-of-its-kind 
study  were  announced  by  Dr. 

Burleigh  B.  Gardner,  executive 
director  of  SRI  (E&P,  June  20, 

Page  19). 

Dr.  Gardner  said  that  spon¬ 
sorship  of  the  project  will  come 
from  manufacturers,  advertis¬ 
ing  agencies,  designers  and  pub¬ 
lishers.  Special  studies  of  spon¬ 
sors’  products,  packages  or  ad¬ 
vertising  can  be  integrated  into 
the  basic  research,  he  said. 

“Artists  and  designers  have 
some  understanding  of  the  dif¬ 
ferent  feeling-tones  expressed 
by  different  colors.  However, 
there  has  been  no  attempt  to 
develop  the  basic  knowledge 
which  will  guide  the  artists  more 
precisely  in  their  use  of  colors 
to  express  the  appropriate 
meanings. 

Reference  ^ork 

“We  expect  our  research  to 
result  in  what  could  be  consid¬ 
ered  a  reference  work  on  the 
meanings  of  color  and  their  im¬ 
plication  for  advertising  and 
packaging.” 

Dr.  Gardner  said  that  pre¬ 
liminary  work  done  by  SRI  in 
Germany  show^ed  that  even  two 
different  shades  of  the  same 
color  can  arouse  significantly  individual 
different  reactions.  It  also  was  shades  an 
found  that  public  images  of  the  colors;  tht 
brand  conformed  with  the  feel-  binations 
ings  expressed  by  the  colors.  and  the  e 

The  research  will  explore  context  ol 

three  elements  of  the  color  prob-  Dr.  Gar 


A  partial  list  of  the  thousands  of  desirable  positions  available  at  Edwards  Agencies 
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concern  but 
rather  one  that  people  dowm  the 
line  in  an  advertiser’s  organiza¬ 
tion  sometimes  play  back  to  top 
management  in  a  manner  un¬ 
favorable  to  the  interests  of  the 
newspaper  industry. 

“It  is  also  an  attitude  some¬ 
times  reflected  by  agencies  in 
discussion  with  clients  about  a 
media  to  be  used. 

“After  all,”  Mr.  Rhoades  said, 
“it  is  much  easier  to  process  one 
order  and  one  bill  and  to  do 
business  with  one  sales  repre¬ 
sentative  than  it  is  to  process 
and  administer  an  advertising 
program  going  to  300  different 
daily  newspapers.” 

Mr.  Rhoades  said  that  news¬ 
papers  have  a  “great  educational 
job  to  do.  It  is  not  something  an 
individual  newspaper  or  news¬ 
paper  representative  can  ac¬ 
complish  alone. 

“’ITiere  has  to  be  an  ever  con¬ 
tinuing  accumulation  of  favor¬ 
able  impressions  about  news¬ 
papers  sown  in  the  minds  of  the 
influential  people  among  adver- 


LARGEST  EMPLOYMENT  AGENCY  AD7— John  A.  Finneran,  vice- 
president  of  Metropolitan  Advertising  Agency,  New  York,  who  placed 
this  full-page  ad  on  the  sports  page  of  the  New  York  Times  for  Edwards 
Employment  Agencies  Inc.,  believes  it  to  be  "the  largest  employment 
agency  ad  ever  to  appear  in  an  American  newspaper."  Mr.  Finneran 
was  at  one  time  classified  advertising  manager  of  the  New  York  Times. 


WHICH  IS  LARGER 

500,000  or 
1/2  a  million  • 


Six  of  one,  half  a  dozen  of  the  other.  Kir, 
matter  how  you  slice  it,  the  long  Beach  B 

City  Zone  now  exceeds  the  half-million  H 

mark!  ^ 

And  in  the  long- Beach  City  Zone,  more 
than  7  out  of  10  families  read  the 
Independent,  Press-Telegram.  No  other 
doily  is  read  by  more  than  1  out  of  1 0. 

LONG  BEACH,  CALIFORNIA 


Independent 


monuu:^  S/nit/ay  c’cHtng 

Represented  nationally  by  RIDDER-JOHNS,  INC. 
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water,  water  everywhere 


and  it  leads  to  all  the  world’s  great  ports 


Water — the  most  important  natural  resource  for  the  continued 
growth  of  any  region — abounds  in  the  Saginaw  area.  The  import- 
ance  of  this  abundance  of  water  to  the  Saginaw  market  was 
revealed  recently  when  Department  of  Agriculture  officials  pre- 
dieted  that  this  nation  will  double  its  need  for  water  in  the  next 
25  years.  Not  only  has  Saginaw  an  unlimited  supply  of  fresh 

water  for  homes  and  industry,  but  this  water  leads  directly  to  • 

the  world’s  great  seaports  through  the  St.  Lawrence  Seaway —  -  < 

two  advantages  that  make  this  thriving  production  center  even  ~  -  W 

more  attractive  as  an  industrial  location — two  more  facts  insuring  "* 

the  continued  expansion  of  this  “  going-growing”  market. 

Yes,  here  is  a  high  employment  market  where  con-  in  this  “assured-future”  market.  Concentrate  your 

sumers  spend  16  %*  above  the  national  average  for  sales  message  in  The  Saginaw  News  where  it  will  be 

the  things  you  have  to  sell.  It’s  a  region  known  for  seen  by  more  than  175,000  readers,  and  where  you 

its  industrial  and  agricultural  prosperity,  and — to  are  paying  only  23  cents  a  line  for  a  net  paid  circula- 

secure  its  future  growth — for  “the  greatest  fresh  tion  of  50,786**. 

water  supply  in  the  world!”  Establish  your  product 

•Sales  Management  Survey 
♦*ABC  Publisher’s  Statement  March  31,  1959 


The  daily  newspaper  is  the  total  selling  medium 


A  Booth  Michigan  Newspaper 
editor  ac  PUBLISHER  for  October  10,  1959 


Strengths  Exposed 
In  Attitude  Survey 

By  Bill  East 


Winston-Salem,  N.  C. 

An  opinion-attitude  survey  of 
the  Winston-Salem  Journal  and 
Twin  City  Sentinel  has  dis¬ 
covered  that  the  newspapers 
have  “many  more  strengths  than 
weaknesses.” 

Publisher  James  A.  Gray 
passed  along  that  finding  of  the 
survey  as  part  of  a  full  page  re¬ 
port  on  the  project  to  the  news¬ 
papers’  readers  Sept.  27. 

The  surv’ey  started  as  a  result 
of  coincidental  thinking  by  Mr. 
Gray  and  Dean  Neil  Luxon  of 
the  Univ'ersity  of  North  Caro¬ 
lina  School  of  Journalism. 

Mr.  Gray,  who  became  pub¬ 
lisher  in  May,  was  anxious  to 
know  exactly  what  readers 
thought  of  the  Journal  and  Sen¬ 
tinel  as  newspapers. 

Dean  Luxon  was  entertaining 
the  same  kind  of  research  think¬ 
ing  about  newspapers  in  gen¬ 
eral. 

It  didn’t  take  long  for  the 
Journal  and  Sentinel  and  the 
School  of  Journalism  to  get  to¬ 
gether  on  the  survey.  The  job 


was  assigned  to  Dr.  Wayne  A. 
Danielson,  associate  professor  of 
journalism. 

.\reas  of  Questioning 

Three  question  areas  were  in  ¬ 
volved  : 

1.  Attitudinal  questions  deal¬ 
ing  with  the  papers’  coverage, 
accuracy,  independence  from 
pressures,  moral  tone,  dynam¬ 
ism  and  usefulness. 

2.  Discussion  questions  deal¬ 
ing  with  matters  of  policy 
(treatment  of  Negro  news,  use 
of  names  of  juveniles  involved 
in  crime  stories,  giving  editorial 
support  to  candidates  for  public 
office,  etc.) 

3.  Background  questions  deal¬ 
ing  with  newspaper  reading 
habits  and  such  characteristics 
of  those  interviewed  as  sex,  age, 
race,  occupation,  marital  status, 
etc. 

276  men  and  women  were 
called  upon  by  interviewers  (col¬ 
lege  students)  and  asked  to  an¬ 
swer  76  questions. 

Dr.  Danielson  commented: 


“Satisfaction  with  coverage  of 
the  news  was  particularly  high, 
as  was  approval  of  the  moral 
tone  of  the  newspapers.  A  pos¬ 
sible  weak  area  was  the  one 
labeled  ‘dynamism’.  This  refers 
to  the  newspapers’  influence  and 
power  and  the  energy  with 
which  they  use  it.  Some  respond¬ 
ents  seemed  to  feel  that  the 
newspapers  were  reluctant  to 
take  a  stand  and  were  too  cau¬ 
tious  and  timid  in  their  handling 
of  the  news. 

“Another  area  of  possible  con¬ 
cern  was  the  one  labeled  ‘inde¬ 
pendence-fairness.’  This  had  to 
do  with  the  new'spapers’  sensi¬ 
tivity  to  pressures  from  outside 
groups  and  with  their  fairness 
in  politics  and  racial  matters. 
The  respondents  (particularly 
the  Negroes  and  the  blue  collar 
workers)  expressed  some  doubts 
about  the  newspapers’  perform¬ 
ance  in  this  area.” 

Names  of  JD’s 

One  of  the  policy  questions 
asked  was:  “Do  you  think  the 
Joumal  and  Sentinel  should 
print  the  names  of  young  people 
(under  16)  who  get  into  trouble 
with  the  law?”  Present  policy 
is  not  to  print  the  names  except 
under  unusual  circumstances. 
68%  of  the  readers  agreed  with 
this  policy,  but  22%  disagreed. 

A  question  had  to  do  with 
whether  Negro  news  should  be 
run  in  a  special  section  or  in  the 
I  regular  news  columns. 

At  the  present  time,  both  the 
I  Joumal  and  Sentinel  have  spe- 
I  cial  Negro  news  columns  for  the 
;  Negro  community.  Frequently 
!  in  the  regular  news  columns 
both  papers  carry  articles  about 
Negro  activities  which  are  of 
more  general  interest.  A  page 
is  set  aside  on  Sunday  for  Negro 
coverage. 

96%  of  the  white  women  and 
84%  of  the  white  men  favored 
keeping  Negro  special  interest 
news  in  a  special  section. 

Negro  women  were  about 
equally  divided  on  whether 
Negro  news  should  be  placed  in 
I  a  special  section  of  the  paper. 
Negro  men,  however,  w’ere  in¬ 
clined  to  favor  placing  the 
Negro  news  in  the  regular  news 
columns.  A  number  of  Negro 
men  and  women  commented  that 
however  the  Negro  news  was 
played  it  should  be  giv  en  more 
space  in  the  papers. 

Negro  men  and  women  who 
voted  for  the  special  place  gave 
as  their  principal  reason  “con¬ 
venience” — the  ease  with  which 
they  could  find  news  of  special 
interest  to  them.  Those  who 
voted  against  the  special  place 
did  so  primarily  because  it  rep¬ 
resented  segregation. 

Kucial  Idenlificalioii 

There  was  a  similar  reaction 


to  the  question  of  whether  the 
papers  should  continue  the  prac¬ 
tice  of  identifying  Negroes  by 
race  in  news  stories.  87%  of  the 
white  women  and  84%  of  the 
white  men  favored  continuin? 
the  practice. 

Negro  w’omen  were  more  defi 
nitely  opposed  to  racial  identi 
fication  (37%  “for”  and  4791 
“against”  than  Negro  men,  wk 
split  (47%  “for”  and  4791 
“against”)  on  the  question.  “Dis¬ 
crimination”  was  the  reasot 
most  often  voiced.  Negro  womer 
particularly  resented  the  ab 
sence  of  courtesy  titles  such  as 
“Miss”  or  “Mrs.”  and  the  u.se  of 
first  names  only.  The  policy  of 
the  newspapers  is  to  use  cour¬ 
tesy  titles  when  the  informatior 
is  available. 

On  the  basis  of  the  response 
to  these  two  questions.  Dr 
Danielson  described  Negrc 
men  as  .  .  the  most  unhappy 
readers  of  the  Winston-Saleir 
papers  at  present.” 

Another  question  was:  “Di 
you  think  that  the  editorials 
should  support  or  oppose  candi¬ 
dates  for  public  office?”  Only 
38%  answered  “Yes”  while  4491 
said  “No.”  The  remainder  either 
didn’t  have  an  opinion  or  gave 
no  answer.  Dr.  Danielson  com¬ 
mented,  “Undoubtedly  a  lot  of 
opposition  would  develop  if  such 
a  practice  were  adopted.”  The 
present  policy  is  to  take  a  posi 
tlon  on  issues  but  not  on  candi 
dates. 

‘Better  Meals’  to  Be 
Repeater!  in  ’60 

Chicao. 

Newspapers  and  the  food  in¬ 
dustry  owe  a  walloping  vote  of 
thanks  to  the  food  editors  whc 
have  made  the  “Better  Meals 
Build  Better  Families”  promo 
tion  a  success,  Arthur  E.  Hall, 
Chicago  Daily  News  general 
manager,  told  the  Newspaper 
Food  Editors  Conference  herf 
last  week. 

“Better  Meals  made  history 
in  1959 — and  it  made  history 
through  the  efforts  of  you  ladies 
(and  gentlemen),”  Mr.  Hall  re 
polled.  “You  should  be  the  first 
to  know  that  the  newspaper  in 
dustry  has  been  polled  and  thf 
decision  is  that  there  should  k 
a  1960  Better  Meals  endeavor 
You  will  be  hearing  more  a.«  thf 
plans  develop.” 

The  Better  Meals  proniotior 
in  which  977  dailies  participated, 
was  part  of  the  “Total  Selling” 
campaign  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  Newspaper 
Advertising  Executives  Associa¬ 
tion  and  the  American  Associa¬ 
tion  of  New’spaper  Representa¬ 
tives. 


ROCK  ISLAND 
MOLINE 
EAST  MOLINE 
DAVENPORT 


ONE  OF  THE  FIRST  100  MARKETS 


r 

2nd  Largest  Food  Market 
in  Iowa  and  Illinois'^ 

'figures  from  Sales  Management's  1958  Survey  of  Buying  Povrer 

Except  for  Chicago,  more  food  ($85.6  million)  is  sold  in 
the  Quad-Cities  than  'n  any  other  Iowa  or  Illinois  metro 
area.  And  food  advertisers  who  use  the  Argus  and  the 
Dispatch  cover  56  percent  of  this  second  largest  food 
market  in  iowa-lllinois. 

L  Tk*  Quad-Cities'  Largest  Combined  Daily  Circulation 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES  —  THE  ALLEN-KLAPP  CO. 
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EXPANDED 


Population  381.000 


r 


Tulsa  Metropolitan  Area 
ponded.  New 
U.  S.  Bureau  of 
the  Budget  des¬ 
ignation. 


TULSA 

COUNTY 


CREEK 

COUNTY 


n  coi 


Newly  added 
Creek  County 
means 
t4«4,IM.000 
sales.  MI.OM 
population. 


TULSA  WORLD 


Now  Creek  County,  whose  main 
city,  Sopulpo,  is  only  12  miles  from 
Tulsa,  is  logically  added  to  Tulso's 
Metropolitan  Area.  This  new  defi¬ 
nition  of  the  TRUE  Tulsa  Metro¬ 
politan  markets  means  more  sales! 
Remember,  You're  Not  in  Okla¬ 
homa  unless  you're  "in"  Tulsa. 
Use  the  Oil  Capital  Newspapers  .  .  . 

-1 


•From  1t$f  JM.  Survey  ot  Buying  Power 


MORNING  •  EVENING  •  SUNDAY 

Represented  Nationally  by  The  Branham  Co.,  Offices  in  Principol  U.S.A.  Cities 


DITOR  &:  PUBLISHER  for  October  10,  1959 


31 


22nd  Paper 
In  Consumer 
Analysis  Unit 

Omaha,  Neb. 
The  Providence  (R.  I.)  Jour¬ 
nal-Bulletin  became  the  22nd 
Consolidated  Consumer  Analy¬ 
sis  Newspaper  when  its  admis¬ 
sion  was  approved  by  the  group 
at  its  annual  meeting  here. 

In  joining  the  consolidated 
group,  Charles  J.  Davds,  man¬ 
ager  of  sales  development  for 
the  Joumal-Bulletin  commented: 
“We  have  long  been  interested 
in  obtaining  factual  market  re¬ 
search  information  to  assist 
manufacturers,  advertisers  and 
advertising  agencies  in  their 
market  planning.  The  Consumer 
Analysis  appears  to  fulfill  this 
function  veiy  well  and  we’re 
looking  foi’ward  to  being  as¬ 
sociated  with  the  21  other  fine 
newspapers.” 

At  the  meeting,  the  group 
agreed  upon  more  than  100  basic 
product  categories  on  which  na¬ 
tional  questions  will  be  asked 
on  an  identical  basis  in  each 
local  market.  The  resulting  sur¬ 
vey  will  cover  product  and  brand 
use  in  22  different  markets 
ranging  from  Washington,  D.  C. 
to  Honolulu.  Target  date  for 
the  Consolidated  Report  is  May 
20,  1960. 

Consumer  Analysis  infonna- 
tion  is  gathered  in  each  market 
and  then  published  in  the  Con¬ 
solidated  Report.  In  addition  to 
product  and  brand  use,  the  new 
book  will  cover  basic  market  data 
and  a  trend  picture  of  product 
medians  based  upon  this  group 
of  markets. 

Member  newspapers  of  the 
group  now  include: 

Chicago  (Ill.)  Daily  Neivs, 
Columbus  (Ohio)  Dispatch  — 
Ohio  State  Journal,  Denver 
(Colo.)  Post,  Duluth  (Minn.) 


Dairy  Runs  28,595 
Lines  of  Color 

Albuqub»que,  N.  M. 

Creamland  Dairies,  Inc.,  is 
using  heavy  concentration  of 
three-color-and-black  adver¬ 
tisements  to  introduce  its  new 
Twin-Pak  milk  carton.  The 
ads  (via  Frederic  W.  Airy 
Advertising  Agency)  began 
running  daily  in  the  Albu¬ 
querque  Journal  and  the  Albu¬ 
querque  Tribune  on  Sept.  29 
and  will  continue  until  Oct.  17. 

Malcolm  Bolles,  display  ad¬ 
vertising  manager  for  the 
Albuquerque  Publishing  Com¬ 
pany,  believes  the  linage  may 
set  a  record  for  the  use  of 
three-color-and-black  adver¬ 
tising  for  a  single  product 
at  one  time.  A  total  of  28,- 
595  lines  are  being  run.  In 
addition,  Creamland  Dairies 
has  been  using  3,010  lines  of 
three-color-and-black  ads  to 
tell  about  the  new  color  of 
their  carton.  This  will  make 
a  total  of  31,605  lines. 

Herald  and  News-Tribune,  Fres¬ 
no  (Calif.)  Bee,  Honolulu  Star- 
Bulletin,  Indianapolis  (Ind.) 
Star  and  News,  Long  Beach 
(Calif.)  Independent  and  Press 
Telegram,  Milwaukee  (Wis.) 
Journal,  Modesto  (Calif.)  Bee, 
Neivark  (N.  J.)  News,  Omaha 
(Neb.)  World-Herald,  Oregon 
Journal,  Phoenix  (Ariz.)  Repub¬ 
lic  and  Gazette,  Providence  Jour¬ 
nal-Bulletin,  Sacramento 
(Calif.)  Bee,  Salt  Lake  (Utah) 
Tribune  and  Desert  News,  San 
Jose  (Calif.)  Mercury  and 
News,  Seattle  (Wash.)  Times, 
St.  Paul  (Minn.)  Dispatch  and 
Pioneer  Press,  Washington 
(D.  C.)  Star  and  the  Wichita 
(Kan.)  Eagle. 

Guests  present  at  the  meeting 
included  Bill  Bell,  New  York 
office  of  the  Bureau  of  Adver¬ 
tising,  ANPA,  and  Sidney  A. 
Musser,  Daily  Oklahoman-Okla- 
homa  City  Times. 


‘Pay  for  Results’  Ad 
Agency  Opened  by  Lyon 

Westport,  Conn. 

David  G.  Lyon,  former  senior 
vicepresident  of  Cecil  &  Pres- 
brey,  Inc.  announced  last  week 
the  opening  of  a  new  advertis¬ 
ing  and  marketing  service  here, 
offering  clients  a  new  “Pay  for 
Results”  plan  as  optional  to  the 
standard  15%  commission  ar¬ 
rangement. 

Under  this  new  plan,  agency 
and  client  agree  upon  sales  or 
profit  goals  or  quotas,  and  the 
agency’s  compensation  is  direct¬ 
ly  related  to  the  joint  success 
in  achieving  them. 

“Our  job  is  not  to  sell  ad¬ 
vertising  —  it  is  to  sell  our 
clients’  products,”  said  Mr. 
Lyon. 

Among  the  advantages  listed 
for  the  “Pay  for  Results”  plan 
are:  1)  Complete  identity  of 
interest  between  agency  and 
client;  2)  Placing  proper  em¬ 
phasis  on  marketing  contribu¬ 
tions;  and  3)  Elimination  of 
wasteful  window-dressing. 

“Medium-sized  companies 
competing  against  the  giants 
can’t  meet  them  dollar-for-dol- 
lar,  but  they’ve  got  to  be  able 
to  meet  them  brain-for-brain,” 
Mr.  Lyon  said. 

“For  instance,  two  of  our  con¬ 
sumer  accounts  have  competi¬ 
tion  represented,  in  the  agency 
field,  by  N.  W.  Ayer,  BBD&O, 
Ted  Bates,  Young  &  Rubicam, 
J.  Walter  Thompson,  Benton  & 
Bowles,  and  Grey. 

“Many  medium-sized  advertis¬ 
ers  don’t  have  the  commission- 
able  billing  to  justify  the  full¬ 
time  employment  of  first-rate 
talent  —  yet  they  ai'e  able  and 
willing  to  pay  for  results 
achieved.” 

• 

ARF  Names  Johnson 

Amo  H.  Johnson,  vicepresi¬ 
dent  and  senior  economist  of 
J.  Walter  Thompson  Co.,  has 
been  elected  chairman  of  the 
board  of  directors  of  the  Ad¬ 
vertising  Research  Foundation, 
Inc.  He  succeeds  Ben  R.  Donald¬ 
son,  recently  resigned  from 
Ford  Motor  Co. 


■I  0 


THE  SUN 

Morning  •  Evening  •  Sunday 


j  Ferger  Succeeds  Baldwin 

;  Stanley  T.  Ferger  has  been 
named  manager  of  the  sales  co¬ 
ordination  department  of  Metro- 
'  politan  Sunday  Newspapers, 
Inc.  He  succeeds  Harry  C.  Bald¬ 
win,  who  is  retiring  after  20 
years  with  Metro. 

• 

Metlia  Man  Dies 

Lucian  R.  Bloom,  a  media 
supervisor  at  Ted  Bates  &  Co., 
1  New  York,  died  Sept.  28  after 
a  long  illness.  He  was  46. 


Lytton’s  Has 
New  Weekly 
Grid  lie-in 


Chicago 

Lytton’s  men’s  apparel  store 
has  a  weekly  Sunday  sports  page 
double  column  ad,  tieing  in  with 
the  NCAA  college  football  game 
of  the  week,  featuring  timely 
comment  on  Saturday’s  game  for 
half  of  the  space  and  the  bal¬ 
ance  devoted  to  Arrow  Shirts, 
w'hich  sponsors  part  of  the  tele¬ 
vised  game. 

The  Sunday  ad  is  appearing 
in  the  sports  section  of  the  Chi¬ 
cago  Tribune  and  features  the 
observations  of  Red  Grange  and 
Lindsey  Nelson,  who  are  teamed 
for  the  NCAA  games  televised 
by  NBC.  Lytton’s  ad,  in  turn, 
features  Arrow  Shirts  which 
were  shown  Saturday  on  TV 
during  the  game. 

Beginning  with  the  Rice- 
Louisiana  State  University  game 
the  first  week  and  followed  by 
the  Oklahoma-Northwestern 
game,  the  sports  commentary  by 
Grange  and  Nelson  is  wired  to 
the  newspaper  after  the  game. 
In  the  earlier  editions,  the  up¬ 
per  part  of  the  ad  contains 
“stand  by”  comment  by  the  pair 
on  college  football.  During  the 
TV  broadcast,  Lytton’s  also 
uses  a  spot  announcement  on 
Arrow  Shirts,  it  was  pointed  out 
by  Harry  Hedberg,  Lytton’s  ad 
manager. 


‘Live  Better’  Boosted 
April  Car  Sales  62% 

Last  spring’s  “Live  Better  By 
Far  With  a  Brand  New  Car" 
campaign  helped  bring  a  new- 
car  sales  gain  of  62.4%  in  mar¬ 
kets  where  results  could  be  tabu¬ 
lated,  according  to  a  brochure 
issued  this  week  by  the  Bureau 
of  Advertising,  ANPA. 

The  report,  titled  “How  Auto 
Dealers  and  Newspapers  Moved 
Cars,”  discloses  that  750  news¬ 
papers  in  534  markets  were  ac¬ 
tive  in  the  promotion  and  helped 
to  organize  dealer  participation. 
The  “Live  Better”  promotion 
took  place  during  the  two-week 
period  April  6-18. 

A  promotion  in  the  food  field 
on  the  theme  “Better  Meals 
Build  Better  Families,”  ran 
last  month  (Sept.  14-26),  with 
973  newspapers  in  666  mar¬ 
kets  participating.  A  third 
industry  promotion,  on  appli¬ 
ances,  is  scheduled  for  Nov.  9- 
21.  Its  theme:  “Make  Your 
Home  Happier  With  A  New  Ap¬ 
pliance.” 
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THE  igt^  CANADIAN 
CONSUMER  SURVEY 


A  most  comprehensive  study 
of  Canadian  buying  habits  and 
brand  preferences,  conducted  in 
72  Canadian  cities.  This  valuable 
reference  covers  a  wide  range  of 
consumer  products,  including  foods, 
drugs,  cosmetics,  wearing  apparel, 
household  appliances,  automotive 
and  many,  many  others. 

Responses  to  40,000  questionnaires 
from  coast-to-coast  contributed 
to  this  searching  study. 


Compiled  by: — 

StaHsfical  Reporting  &  Tabulating  Ltd. 
Published  by: — 


•Rn ' 

Avoid  Delay 
Order  Your  Copy 
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CLASSIFIED  CLIMl 


Seattle  Times  Reaps 
Golden  Want  Ad  Crop 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


From  out  of  the  Golden  West  3,710  inches  recorded  on  Sunday, 
comes  a  gold  colored  (and  gold  July  12.  The  new  record  of  3,471 
laden)  want  ad  section.  The  dra-  ads  surpassed  the  record  of  3,391 
matic  conception  of  Le.ster  P.  ads  published  Friday,  May  22. 
Jenkins,  CAM,  Seattle  (Wash.)  “More  than  $25,000,000  worth 
rimes,  not  only  dramatized  want  of  buying  opportunities  were 
ads  in  spectacular  fashion  but  listed  in  the  special  section.” 
broke  all  records  in  linage  for  The  Seattle  Times  showed  an 
a  daily  or  Sunday  edition  of  the  increase  of  18.2  percent  in  classi- 
Times.  fled  ads  for  the  first  six  months. 

The  10-page  feature,  “Golden  t  .•  •  i 

Want  Ad  Section,”  ran  on  Sep-  Testimonials 

tember  18th  and  on  the  follow-  Commenting  on  this  issue 
Ing  Sunday,  a  page  1  story  in  CAM  Jenkins  said, 
the  Times  had  this  to  say  about  “The  family  used  on  the  covet 
it:  “The  Seattle  Times  made  his-  ''"as  done  deliberately  to  tie  ir 
tory  Friday  with  its  first  pub-  with  the  re^lar  testimonial 
lication  of  an  entire  classified-  campaign  which  we  run  each 
advertising  section  on  colored  week  showing  a  Seattle  familj 

and  telling  of  their  success  with 
^  ■  Times  Want  Ads.  I  think  we  art 

.New  Record  0"  the  trail  of  how  to  sell  peoplt 

.  the  idea  of  living  better  bj 

’The  3,875  inches  which  ap-  using  Times  Want  Ads  with  oui 

peared  in  the  gold  colored  sec-  testimonial  campaign,  and  par 


CHANGE  OF  LEADERSHIP — William  P.  Steven,  left,  executive  editor 
of  the  Minneapolis  Star  and  Tribune,  turns  over  the  chairmanship  of  th« 
Newspaper  Comics  Council  to  Walter  Lister,  executive  editor  of  thi 
Philadelphia  Bulletin,  at  a  meeting  in  New  York. 


Periodically  a  CAM  runs  a 
survey  to  determine  the  relative  vertlsing  i 
“purity”  of  classified  sections  tion? 

from  the  “contamination”  of  cuts  Yes . 

and  borders.  Latest  entry  is  that  No  . 

of  David  Stem,  recently  named  No  answer 
CAM  of  the  Omaha  (Neb.)  „  .  ,, 

World  Herald.  ClasSfied 

In  a  questionnaire  sent  to  140  National  « 
newspapers  Mr.  Stem  sought  an-  Cempromis 
swers  to  not  only  the  cuts-and-  jjq  answer 
borders  question  but  another  classil 

that  has  proven  popular  at  na¬ 
tional  and  regional  meetings — 
namely,  “Do  you  accept  new  car  ON 

advertising  in  the  classified  sec-  ^ 

tion?”  Here’s  the  complete  mn-  ® 

down  on  .he  study: 

Question  1— Do  you  accept  editions  of 
illustrations  or  cuts  in  your  CAM  Frar 
classified  column  ?  %-as  the  ea 

Yes  .  100  (71*/c)  this  mar 

No .  40  (29%) 

Of  the  100  replying  yes  28  .  .  . 

(28%)  qualified  their  answer  by 
restricting  cuts  to  certain  classi¬ 
fications  or  sections. 

1-A — If  yes,  how  long  have 
you  been  accepting  them? 

1  year  or  less .  2  (  2%  I 

1  to  5  years .  11  (11%) 

5  to  10  years .  13  (13%  ) 

Over  10  years .  74  (74'v  ) 

1-B — If  yes,  do  these  ads  run 
daily,  Sunday  or  certain  days 
only  ? 

Daily  and  Sunday  .  80  (80%  ) 

Daily  only  .  19  (19%) 

Sunday  only .  0  (0) 

Certain  days .  1  ( 1 ' 1  ) 

Of  the  19  answering  daily 
only,  14  do  not  publish  a  Sun- 
d:iy  edition. 


Everywhere, 

men  who  influence  ^ 
test  market  campaigns 
read  The  Wall  Street  Journal 


Plan  for  Boat  Show 

Bo-STON 

The  Bouton  Herald-Trareler 
its  fourth  annual 


THE  WAU  STREH  JOURNAL 


pubhihtJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DALLAS 
SAN  ntANCISCO 


IS  sponsoring 
New  England  Boat  Show  at 
Commonwealth  Armory.  Con¬ 
tracts  for  exhibitor  space  were 
put  in  the  mail  this  week  by 
Frank  J.  Farrell,  director  of 
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Once  again  Burgess  takes  a  giant  step  forward.  Our  new 
plant  is  open  and  going  full  blast.  It’s  the  newest  and  most 
efficient  stereotype  mat  factory  in  the  world  .  .  .  graphic 
evidence  that  Burgess  is  most  progressive  and  best. 
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PUBLIC  REL.4TIONS 


Ford’s  PR  Machine 
Gains  Record  Space 


Ford  Motor  Company’s  pub¬ 
lic  relations  machine,  running 
on  its  more  than  85  human 
cylinders,  is  producing  record 
space  in  news  columns. 

Charles  F.  Moore  Jr.,  vice- 
president  in  charge  of  public 
relations  and  advertising,  and 
Holmes  Bi-own,  PR  manager  of 
the  Ford  Division,  are  receiving 
jubilant  reports  from  nine  re¬ 
gional  managers  that  in  the 
words  of  the  latter  “surpass  any¬ 
thing  previously  experienced.” 

“Never  before  has  a  new  auto¬ 
mobile  had  such  a  news  recep¬ 
tion,”  Mr.  Brown  said  of  the 
Falcon,  inti-oduced  at  a  closed 
circuit  TV  press  conference 
Sept.  2.  The  little  car  was  seen 
again  Sept.  24-25  when  the  1960 
Ford  line  was  shown  before 
about  250  editors  and  reporters 
and  170  teenage  representatives 
in  Dearborn.  Mr.  Holmes  called 
it  the  “most  exciting  pi-ess  con¬ 
ference  we  have  ever  held.”  All 
expenses  were  paid  to  bring 
reporters  and  teenagers  to  Mich¬ 
igan. 

Flow  «»f  Clippings 

Two  days  after  the  Falcon 
was  introduced  the  Northeastern 
PR  Division  cancelled  its  clip¬ 
ping  seiwices  on  the  car  to  cut 
down  what  would  have  been 
enoiTOous  expense.  In  the  two 
days  85  clippings  were  received. 

Press  Intelligence,  Washing¬ 
ton,  made  a  spot  check  of  100 
newspapers  and  found  that  48 
hours  after  the  telecast  96  had 
used  120  different  stories.  Every 
single  daily  newspaper  in  Iowa 
used  stories  and  pictures. 

The  idea  of  the  teen-age  press 
conference  which  produces  liter¬ 
ally  yards  of  space  in  dailies 


throughout  the  counti*y  is  credit¬ 
ed  jointly  to  Mr.  Brown  and  to 
John  Morris  of  his  staff.  Mr. 
Brown  had  run  similar  contests 
with  newspapers  when  he  was 
handling  PR  for  Williamsburg, 
Va. 

Three  years  ago  the  pair 
spotted  an  editorial  in  the  Wall 
Street  Journal  decrying  the  fact 
that  young  people  were  not 
choosing  journalism  as  a  career 
as  enthusiastically  as  once  they 
did. 

Ford’s  national  teen-age  press 
conference  became  a  newspaper 
promotion  as  well  as  a  Ford 
publicity  peg.  Ford  permits  in¬ 
vited  newspapers  and  state  press 
associations  to  run  contests  any¬ 
way  they  want  to  choose  boys 
and  girls  to  fly  to  Dearborn  to 
report  on  new  model  introduc¬ 
tions.  Ten  suggestions  are  made, 
ranging  from  the  traditional 
essay  contest  to  selection  by  the 
state  Governor. 

Last  year  140  newspapers  and 
press  as.sociations  held  competi¬ 
tions.  This  year  170,  including 
papers  in  the  Union  of  South 
Africa,  Australia,  Hawaii  and 
Ala.ska,  were  represented.  Na¬ 
tionally  the  winners  receive  a 
first  prize  of  a  four-year  scholar¬ 
ship  worth  approximately  $8,- 
000;  second,  $2,500;  third,  $1,- 
500;  fourth,  $1,000;  and  fifth, 
$800.  Mr.  Browm  said  the  total 
co.st  to  Ford  is  under  $100,000. 

John  E.  Sattler,  manager  of 
the  Northeastern  PR  division  in 
New'  York,  mentioned  the  Boston 
Record-American  for  doing  an 
outstanding  job  with  John 
Hickey  as  contest  manager. 

Judges  of  the  teen-age  con¬ 
tests  this  year  are  David  Ten¬ 
nant  Bryan,  Richmond  Times- 


Dispatch  and  Leader;  L.  A.  managers.  The  range  of  PR 
Weil  Jr.,  Lo/aj/ette  (Ind.)  Cour-  activity  covers  civic  affairs,  coni¬ 
fer  &  Journal;  and  James  S.  munity  relations,  associate  for 
Copley,  chairman  of  the  board  of  state  governments,  stockholder 
the  Copley  Press  of  California,  relations,  educational  affairs, 

,  traffic  safety  and  highway  im- 

Lvenis  ^eil  Covered  provement,  and  dealer  informa- 

What  Ford  spends  for  PR  is  tion. 
kept  secret.  But  an  idea  of  the  • 

investment  may  be  obtained  from  Mrs.  Clark  Directs 
a  review  of  some  recent  projects,  po 

The  1909  “Ocean-to-Ocean”  s  rn 

Commemoratory  Race  in  June  Hartford,  Conn, 

was  budgeted  at  about  $250,000.  Col.  John  R.  Reitemeyer,  pres- 
The  Northeast  field  report  said  ident  and  publisher  of  the  Hart- 
this  parade  of  antique  autos  ford  Cotirant,  has  announced  ap- 
“produced  a  heavy  volume  of  pointment  of  Mrs.  Paula  Clark 
local  newspaper  coverage  and  as  public  relations  director,  suc- 
good  radio-'TV  support.”  It  was  ceeding  the  late  Belden  Morgan, 
“the  most  important  and  sue-  Her  experience  spans  seivice 
cessful  program  carried  out  by  with  the  Associated  Press,  as 
this  office  in  recent  years.”  Miami  Bureau  night  editor; 

This  w'as  followred  by  “Design  woman’s  editor,  Miami  Daily 
for  Suburban  Living”  shows,  \ews;  general  reporter,  fashion 
which  “resulted  in  very  heavy  editor  and  Sunday  editor,  Miami 
local  new'spaper  support.”  Herald;  magazine  editor.  Salt 

The  office  in  July  staged  the  Lake  City  Tribune. 
annual  “Industrial  Arts  pi-om  1953  to  1957,  she  op- 
Awards”  with  a  national  press  erated  a  Miami  public  relations 
preview  in  New'  York,  and  re-  agency,  the  accounts  ranging 
ported  to  Dearborn:  “Local  edi-  fi-om  the  Miami  Lighthouse  for 
torial  coverage  heavy  as  in  past  the  Blind  to  the  Plumbing  In¬ 
years  for  this  company  event,  dustry  Program.  When  she  left 
Other  excerpts  from  the  same  Miami  in  July,  1957,  she  was  re¬ 
report:  gional  director  of  the  Fashion 

“Arranged  for  New  York  Group  Inc. 

Times  travel  editor  to  visit  ♦  *  * 

Rouge  plant  and  Greenfield  t.  t.  j  t 
Village.”  .  .  .  “New  Jersey  press  ^  Bernard  Co  Inc  New 
gave  excellent  space  to  Mohawk  American  public  relations 

Day  Camp  at  plant.”  . . .  “Placed  representatives  for  the  Euro- 
Levacar  photo  in  New  York 
Herald  Tribune  after  Russian 
Frol  Koslov  refused  to  ride  in 


WHICH  IS  BIGGER 

500,000  or  ^  ^ 

112  a  million  •  /  ^  ^  1* 

That's  a  moot  question  .  .  .  one  that  most  _ il  (i _ 

people  would  wont  to  decide  for  I  I  i 

themselves.  The  fact  is  the  long  Beach  \ 

City  Zone  now  hos  o  population 
larger  than  either  (508,369).  / 

The  Independent,  Press-Telegram 
reaches  7  out  of  10  homes  in  this  / 

fast  growing  market  ...  no  other 
daily  reaches  even  10. 

_ LONG  BEACH,  CALIFORNIA _ 

morning  Sunday  evening 

Represented  nationally  by  RIDDER-JOHNS,  INC. 


it  during  visit  to  Dearborn.”  .  .  , 
“Suburban  Living  Show  pro¬ 
gram  W'as  concluded  August  29, 
with  extremely  successful  re¬ 
sults.” 

23  on  N.Y.  Staff 

Mr.  Sattler  has  in  his  North¬ 
east  PR  office  a  staff  of  23.  They 
include:  W.  W.  Her.sey,  admin- 


What  It  Means.”  Booklet  an¬ 
swers  editors’,  reporters’  and 
feature  writers’  questions  on 
significance  of  the  European  eco¬ 
nomic  community.  Free  copies 
available  from  Roy  Bernard 
Co.,  635  Madison  Avenue,  New 
York  22. 

*  * 

Ketchum,  MacLeod  &  Grove, 


istration  supervisor;  J.  D.  I"*'-  43-page  brochure 

Cameron,  George  Trainor  and  explaining  in  detail  its  vast  pub- 

D.  C.  Whittle,  staff  assistants.  relations  department.  Beamed 

In  the  other  regional  PR  of-  primarily  at  editors,  booklet  ex- 

fices  are  John  Davis,  Washing-  pl^iDS  PR  department  that  has 
ton;  Hayes  Holmes,  Atlanta,  full-time  staff  of  49  writers. 
Ga.;  Robert  Sturgiss,  Dallas,  of  former  newsmen; 

Tex.;  Richard  Paulson,  Cleve-  resident  staffs  in  Pittsburg, 
land,  0.;  Ru.ssell  Hart,  Chicago,  Now  York  and  Washington;  and 
Ill.;  Harvey  Alexander,  Kansas  which  handles  PR  programs  or 
City,  Mo.;  Ralph  Gordon  San  assignments  for  more  than  60 
Franci.sco;  and  'Tom  Scripp.s,  Los  clients, 

Angeles.  • 

Mr.  Moore,  who  w-as  once  a 
partner  of  Earl  Newsom  when 

Ford  used  outside  PR  counsel,  Detroit 

heads  an  octopus  of  an  organiza-  National  Editorial  Serv’ices, 
tional  chart.  Under  him  come  local  public  relations  firm,  has 

E.  E.  Rothman,  general  adver-  established  a  Bay  City,  Mich., 
tising  and  sales  promotion  man-  office  and  named  Howard  Kahn, 
ager,  and  T.  H.  Mecke  Jr.,  gen-  formerly  of  the  Bay  City  Timet 
eral  public  relations  manager,  as  manager  of  Saginaw  Valley 
Under  Mr.  Rothman  are  nine  operations.  Mr.  Kahn  has  been 
executives.  Reporting  to  Mr.  associated  with  the  Tampa 
Mecke  are  27  department  or  of-  (Fla.)  Times,  and  the  Daiitona 
fice  heads,  including  the  regional  Beewh  (Fla.)  News-Journal. 
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Q  uestion: 

What  big  "'Newspaper-Buy” 
covers  a  market  bigger 
than  15  individual  states? 


Spokane’s  two  big  daily  newspapers  cover  one  of  the  largest  marketing 
areas  in  the  country... a  market  with  1,164,900  people,  more  people 
than  live  in  each  of  15  states ...  a  market  of  36  counties  whose  prosper¬ 
ous  residents  earn  $2  billion  in  net  income  and  spend  $1.3  billion  at 
retail  annually.  And  you  sell  ALL  of  this  integrated  and  completely 
isolated  market — which  is  4  times  as  big  as  its  metro  area  in  population, 
income  and  retail  sales — with  just  one  big  "newspaper  buy” — The 
Spokesman- Review  and  Spokane  Daily  Chronicle.  Make  sure  the 
Spokane  dailies  are  on  your  "A"  schedules  when  selling  in  the  Pacific 
Northwest. 


Total  Spokano  Markol 
1^^  Retail  Sales 
$1^779,000 

Tbt  SfoktsmMH-Rtvitw  mud 
Spokmmt  Dmity  LbronicU  rtmtb 
5  omt  »f  10  families. 


MetropelHao  Spekaoe 
Retail  Sales 
■k,  $342,344,000 

The  Sfakesmmn-Revieu'  and 
Spakmae  Daily  Chranicle  reach 
more  than  9  eat  of  10  families. 


SPOKANE  IS  A 
BURCOYNE 
GROCERY  &  DRUG 
.  TEST  CITY 


The  Spokesman-Review 
Spokane  Daily  Chronicle 


•  Ctftfr  • 

thf  ittletnd  hmpire 
Itkf 

•  thf  iUHshtitf  • 


nswer. 


MONTANA 


INGTON 


IDAHO 


Ppokone  gailg  fftfonieb 


Retail  Tradiag  Zoae 
^  Retail  Sales 
Wk  $793,5044)00 


cover  a  market  that  is 


The  Spokesmaa-Review  and 
Spokane  Daily  Chronicle  reach 
7  oat  of  10  families. 
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2  of  3  Radio  Stations  Profitable  During  ’58 


Washington 

The  radio  and  television 
broadcasting  industry  recorded 
total  revenues  of  $1.6  billion  for 
1958,  a  6.3  percent  gain  over 
1957  revenues,  the  Federal  Com¬ 
munications  Commission  report¬ 
ed  this  week. 

The  1958  TV  revenues  were 
$1,030  million,  9.2  percent  above 
1957,  while  radio  revenues  moved 
up  only  one  percent  to  $523.1 
million. 

Combined  radio  and  TV  profits 
for  1958  were  $209.2  million, 
2.5  percent  below  1957,  and  TV 
profits  rose  by  $171.9  million, 
a  7.4  percent  gain. 

Radio  profits  for  1958  declined 
by  31.7  percent  to  $37.3  million. 
(All  profit  figures  are  before 


payment  of  federal  income  tax.) 

Seven  radio  networks  and  3,- 
197  AM  radio  stations  reported 
a  decline  in  the  sale  of  radio  net¬ 
work  time  in  1958  to  $46.5  mil¬ 
lion,  8  percent  below  1957. 

Radio  Time  .Sales  Up 

Sales  of  radio  station  time 
to  national  spot  advertisers  was 
$171.9  million,  1.4  percent  higher 
than  in  1957,  while  station  time 
sales  to  local  advertisers  was 
$323.2  million,  a  2  percent  in¬ 
crease  over  1957. 

Of  the  3,197  AM  stations  that 
reported,  a  total  of  1,106  or  34.6 
percent  reported  a  loss  from 
operations  in  1958.  In  1957,  the 
comparable  percent  of  losing  AM 
stations  was  31.0  percent. 


A  total  of  3,066  AM  stations 
operated  for  the  full  year  1958. 
Profitable  operations  were  re¬ 
ported  by  2,053  of  these  sta¬ 
tions  with  the  median  profit 
being  $16,000.  The  median  loss 
for  the  1,013  stations  reporting 
a  loss  was  $15,000  with  846  sta¬ 
tions  or  84%  losing  less  than 
$25,000. 

68  I'M  Stations  in  Red 

The  average  per  station  total 
revenues  of  the  3,066  AM  sta¬ 
tions  which  operated  for  the 
full  year  1958  was  $156,393  with 
expenses  and  profit  (before  Fed¬ 
eral  income  tax)  averaging 
$140,733  and  $15,660,  respective¬ 
ly- 

Of  the  93  independent  FM 
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CUTS  COSTS  in 
your  engraving 
department 


The  NEW  additive 
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cost. 


Available 
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stations  (FM  stations  opeiated 
by  non-AM  licensees)  reporting 
in  1958,  68  reported  losses  from 
operations.  The  revenues  of  these 
93  independent  FM  stations 
amounted  to  $2.5  million,  while 
expenses  totaled  $3.2  million, 
resulting  in  a  loss  of  $0.7  mil¬ 
lion.  FM  stations  operated  by 
AM  licensees  reported  FM  rev¬ 
enues  from  131  stations  of  $1.6 
million. 

There  were  3,296  AM  radio 
stations  operating  in  1,806  met¬ 
ropolitan  areas  and  other  com¬ 
munities.  1,287  of  these  radio 
markets  had  one  radio  station 
and  271  had  two  radio  stations 
in  operation. 

The  following  table  in  the 
FCC  report  showed  how  AM 
.  radio  stations  fared,  profitwise, 
on  the  basis  of  volume  of 


Of  Plymouth 


THE  EDES  MANUFACTURING  COMPANY 

PLYMOUTH,  MASSACHUSETTS 

The  world's  finest  photoengraving  metals 


Broadcast 


Stations 


Revenues  Reporting 

Profit 

Less  than  $25,000 

98 

26 

$25,000-  50,000 

550 

306 

50,000-  75,000 

635 

421 

75,000-  100,000 

457 

308 

100,000-  150,000 

552 

398 

150,000-  200,000 

261 

185 

200,000-  250,000 

157 

120 

250,000-  500,000 

211 

160 

500,000-1,000,000 

97 

83 

$l,000,000-and  over 

48 

46 

Total 

3,066 

2,053 

Profitable  Markets 

This  table  shows  how  well  (or 
poorly)  AM  radio  stations  did 
in  1958,  according  to  their  mar 
ket  location; 


Population  of: 

Profit 

Loss 

2,000,000  and  over 

136 

37 

1,000,000-2,000,000 

51 

23 

500,000-1,000,000 

112 

72 

250,000-  500,000 

195 

121 

200,000-  250,000 

43 

31 

150,000-  200,000 

62 

51 

100,000-  150,000 

100 

64 

50,000-  100,000 

39 

26 

25,000-  50,000 

205 

104 

10,000-  25,000 

416 

176 

5,000-  10,000 

383 

156 

2,500-  5,000 

229 

108 

Less  than  2,500 

82 

44 

Total 

• 

2,053 

1,013 

Franco  Gives  Medals  to  3 

lOUth  Madrid 

Spain’s  Medal  of  Civil  Merit 
was  conferred  by  Generalissimo 
Franco  last  week  on  three  U.  S- 
newsmen:  John  O’Donnell,  New 
N  Y  York  News;  Constantine  Brown, 

Washington  (D.  C.)  Star;  and 
Robert  Ruark,  United  Features 
.  1  Syndicate.  Mr.  Ruark  lives  in 

■talS  i  Spain. 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

/ 

ADDED  MACHINES  AND  CREW  IN  SUPERCALENDERING 

MEAN  HIGHER  EXPENSE,  SAY  NEWSPRINT  MAKERS 

.  .  .  Widespread  idea  that  supercalendering  of  paper  is  simple  opera¬ 
tion  costing  little  or  nothing  isn’t  true,  say  industry  experts.  Added 
finishing  process  performed  after  paper  is  made  involves  special 
machinery,  separate  crew.  Supercalendered  newsprint  has  certain  dis¬ 
advantages  on  news  presses,  experts  state. 

☆  MILL  GROUP  ACQUIRES  OWN  'AIR  FORCE;’ 

GIANT  FLYING  BOATS  WILL  BOMBARD  FIRES 

.  .  .  The  newsprint  forests  which  supply  much  of  the  Western  U.  S. 
press  now  have  four  giant  Martin  Mars  flying  boats  as  a  private  air 
force.  They  drop  7,800-gallon  blankets  of  water.  If  they  can  keep  even 
one  blaze  from  becoming  a  million-dollar  conflagration,  they  will  pay 
for  them.selves. 

PUBLISHERS  BUY  A  TREE  FARM  AND  LEARN 

XMAS  TREES  YIELD  FASTER  THAN  PULPWOOD 

.  .  .  Wisconsin  Publishers’  Association  is  finding  out  about  one  of  the 
problems  of  newsprint  supply  the  hard  way — by  running  a  tree  farm. 
First  return  on  investment  is  due  in  about  10  years  from  Christmas 
trees  plus  some  pulpwood  .sales ;  regular  harvests  seen  in  80  years. 

^  NO  TRUCE  IN  MILLS’  BIOLOGICAL  WARFARE 

AGAINST  BACTERIA  THAT  MAKE  SLIME  HOLES 

. . .  Daily  warfare  is  required  in  the  mill  to  keep  at  bay  slime-producing 
bacteria,  common  enemy  of  publishers  and  newsprint  producers.  Hard 
to  kill,  jelly-sheathed  colonies  hold  wood  fibres  apart  on  sheet  as  it 
forms  causing  holes.  Odds  are  against  holes  getting  through  to  make 
trouble  on  press,  however. 


The  headlines  and  sumtnaries  of  articles  reprinted  here  are 
taken  from  the  September  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write: 

NEWSPRINT  INFORMATION  COMMITTEE 

150  East  42nd  Street  New  York  17,  N.  Y. 
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these  newspapers 


were  printed  on  GOSS  p: 


i  presses ! 


Proof . . .  The  proof  of  preference  is  a  matter  of 
record  — 3  out  of  4  American  newspapers  are 
produced  on  Goss  presses. 

Completeness  . . .  And  why  not,  with  all  Goss 
offers:  experienced  and  extensive  plant  planning 
help  . . .  the  only  complete  line  of  presses  and 
equipment . . .  the  industry’s  longest  record  of 
“firsts”  . . .  unique  round-the-clock  service  on 
every  installation  . . .  ROP  color  pioneering  that 
has  produced  invaluable  contributions. 

New  Ideas  ...  So  keep  looking  to  Goss— where, 
every  day,  some  new  idea  or  dream  is  coming 
closer  to  being  transformed  into  a  workable, 
practical  engineering  achievement. 


FAIRCHILD 

news 


Full-color  advertising  in  all  daily 
and  weekly  Fairchild  newspapers 
will  be  available  beginning  in  mid- 
October,  marking  the  first  use  of 
four-color  printing  by  any  con¬ 
sumer  or  business  newspaper  pub¬ 
lished  in  New  York  City.  One- 
color  and  black  advertisements 
have  been  used  for  the  past  two 
years  by  advertisers  in  Fairchild 
papers.  With  the  new  press  equip¬ 
ment,  two-  and  three-color  and 
black  process  work  will  be  avail¬ 
able  to  advertisers  on  a  regular 
basis. 


Tully  J.  Pleaser  has  joined  Fair¬ 
child’s  Research  Department  as 
Supervisor,  Reader  Research.  He  | 
was  formerly  director  of  project  , 
development  of  A.  J.  Wood  Re¬ 
search  Corp. 


Horace  Thejien.  mechanical  super¬ 
intendent  of  Fairchild  Publica¬ 
tions,  will  attend  the  New  England 
Mechanical  Conference,  which  will 
be  held  in  Boston  Oct.  17  and  18. 


Jerome  Frank,  of  the  editorial  staff  , 
of  ELECTRONIC  NEWS,  will  join 
Fairchild’s  Chicago  news  staff  in  j 
covering  developments  at  the  Na¬ 
tional  Electronics  Conference.  Oct. 
12-14.  Assigned  from  the  Chicago  ' 
bureau  to  cover  the  meetings  are  | 
Ralph  Jones  news  chief  of  the  | 
office,  George  Drake  and  David 
Pauly. 


In  September,  IQ-SQ,  HOME 
FURNISHINGS  D.MLY  rang  up 
more  advertising  linage  than  any 
September  in  its  history.  Septem¬ 
ber  increase  was  2.S  per  cent  over 
September,  1958.  In  August  the 
paper  showed  a  gain  of  26.1  per 
cent. 


News  representation  for  Fairchild 
Publications  in  the  .50th  State  is 
being  handled  by  newly-appointed 
correspondent.  Miss  Bobbye 
Hughes.  She  will  cover  Honolulu 
and  surrounding  area. 


Harry  Picknell.  a  member  of  tbe 
news  staff  of  Fairchild’s  Washing¬ 
ton  bureau,  will  attend  the  Oct. 
12th  conference  of  the  National 
Aeronautics  and  Space  Agency  in 
Langlev,  Va.  He  will  cover  for 

electronic  news. 


FAIRCHILD 
Publications,  Inc. 

7  East  lath  St.,  New  York,  N.  Y. 
Pubfith.rs  of 

Doily  News  Record,  Supermarket  Newt, 
Women's  Weor  Doily,  Electronic  Newt, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Foolweor  Newt.  Books. 


Party  Honors 
5  on  Retirement 


person 


New  London,  Conn. 

A  “This  Is  Your  Day”  ban¬ 
quet,  in  which  almost  all  of  the 
135  employees  of  the  New 
London  Day  had  a  hand,  honored 
Orvin  G.  Andrews,  executive 
vicepresident  and  general  man¬ 
ager,  who  retired  Oct.  2  after 
45  years  service  with  the  news¬ 
paper.  Gifts  to  him  included  a 
movie  camera  and  projector. 

Four  other  employees  who  also 
are  retiring  after  long  service 
with  the  Day,  were  honored. 
They  are  Walter  C.  Crighton, 
composing  room  superintendent, 
45  years;  James  S.  Flanagan, 
composing  room,  45  years;  Mrs. 
Eleanor  S.  Leather,  national  ad¬ 
vertising  clerk,  40  years;  and 
Earle  E.  Murphy,  composing 
room,  39  years. 

Mr.  Andrews,  a  former  presi¬ 
dent  of  the  New  England  Daily 
Newspaper  Association,  saw  the 
Day  grow  from  a  circlulation 
of  8,000  when  he  joined  it  as  an 
advertising  solicitor  in  1914  to 
more  than  27,000  today.  He  will 
be  succeeded  as  general  manager 
by  Barnard  L.  Colby,  one-time 
city  editor  who  has  been  assist¬ 
ant  general  manager  since  1949. 

Mr.  Crighton  has  been  secre- 
tary-ti-easurer  of  the  New  Eng¬ 
land  Daily  Newspaper  Mechan¬ 
ical  Conference  for  21  years — 
since  it  was  founded. 

Another  45-year  employee, 
George  W.  Kent,  pressroom 
superintendent,  was  presented 
with  a  special  pin.  He  is  staying 
on  to  oversee  planning  and  con- 
sti-uction  of  an  addition  to  the 
Day  building. 

*  ♦  * 

James  T.  Cumminob,  foimerly 
with  the  Miami  (Fla.)  Daily 
New^  —  resigned  to  open  his 
own  advertising  and  pr  agency. 

♦  ♦  ♦ 

Travis  Altman  —  from  re- 
,  porter  and  feature  writer  for 
the  Erie  (Pa.)  Sunday  Times- 
News  —  now  heads  the  news 
bui-eau  at  Sarah  Lawrence  Col¬ 
lege,  New  York  City.  Gene 
Miller,  T-N  editorial  writer  — 
to  news  editor  of  the  Stare  and 
Stripes,  Tokyo,  Japan.  Theodore 
Benson,  display  advertising 
salesman  for  the  Times  —  to  the 
advertising  staff  of  the  John  V. 
Schultz  Furniture  Co.,  Erie. 

♦  ♦  ♦ 

Johnny  McGvffin  —  to  the 
photography  department,  Santa 
Fe  (N.  M.)  New  Mexican. 

♦  ♦  ♦ 

Milburn  P.  Akers,  editor  of 
the  Chicago  (Ill.)  Sun-Times  — 
elected  to  membership  on  the 
I  Commission  on  Public  Relations 
and  Methodist  Information  of 
the  Methodist  Church. 


Ur.  Allen  Moving 
To  Oklahoma  State 

Chicago 

Dr.  Charles  L.  Allen,  profes¬ 
sor  of  Joumalism  at  Northwest¬ 
ern  University  since  1940  and 
former  assistant  dean  and  direc¬ 
tor  of  research  at  Medill,  has 
resigned,  effective  Jan.  1,  to  be¬ 
come  director  of  the  Department 
of  Joumalism  at  Oklahoma 
State  University,  Stillwater, 
Okla. 

Widely  known  as  a  research 
consultant.  Dr.  Allen  has  di¬ 
rected  66  studies  on  newspaper 
readership  and  plans  to  place 
special  emphasis  on  newspaper 
management  courses  at  Okla¬ 
homa  State. 

• 

Briton  on  Staff 

Paul  H.  Sargent,  night  news 
editor  of  the  London  Daily  Mail, 
holder  of  an  English-Speaking 
Union/Ford  Foundation  Travel 
Grant,  will  spend  four  weeks 
as  a  reporter  on  the  Milivaukee 
(Wis.)  Journal.  His  assignment 
was  arranged  by  the  American 
Committee  of  the  International 
Press  Institute. 

*  *  * 

John  Foster  —  now  heads 
the  sports  department,  Rosv'ell 
(N.  M.)  Record. 

*  ♦  ♦ 

John  Kopeck,  formerly  with 
the  Associated  Press  and  the 
Wilmington  (N.  C.)  Star  —  to 
assistant  city  editor  of  the  Fred¬ 
erick  (Md.)  News. 

>|c  ifc  4i 

Garvis  Frazier,  fonnerly 
with  the  Jacksonville  (Tex.) 
Progress  —  now  studying  for 
the  Presbyterian  ministry  at 
Bethel  College,  McKenzie,  Tenn. 

*  ♦  ♦ 

Barbara  Somerville  —  suc¬ 
ceeds  Virginia  Dysard  Keziah 
as  food  editor  of  the  Atlanta 
(Ga.)  Constitution. 

♦  ♦  ♦ 

John  Rozier,  special  features 
editor  in  charge  of  the  woman’s 
department  at  the  Atlanta  (Ga.) 
Constihition  —  to  director  of 
the  news  bureau  at  Emory  Uni¬ 
versity.  Betsy  Hopkins  Loch- 
ridge,  a  book  review  columnist 
for  the  Constitution  —  now  also 
church  editor. 

*  ♦  * 

Louise  White,  librarian  at 
the  Raleigh  (N.  C.)  News  and 
Observer  —  to  graduate  study 
at  the  University  of  North  Caro¬ 
lina.  David  Murray,  special 
projects  editor  —  to  director  of 
promotion  and  public  relations, 
WTVD-TV,  Durham. 

EDITOR  ac  PUl 


PRESIDENT  —  Miss  Mary  L. 
Vaughan,  interior  decorations  and 
home  furnishing  writer  for  ths 
Washington  Evening  Star,  hti 
been  elected  president  of  the 
American  Newspaper  Women') 
Club.  She  joined  the  Star  stall 
during  World  War  2  as  a  copy 
girl. 

Pat  McDonnell,  formerlj 
women’s  editor  of  the  Oceansidt 
(Calif.)  Blade-Tribune  —  to  the 
women’s  department  of  the  Tuc¬ 
son  (Ariz.)  Star.  Alma  Tabos 
—  from  pr  to  the  B-T. 

*  *  e 

Peter  J.  Baker,  formerly  po 
lice  reporter  and  photographer 
with  the  Holland  (Mich.)  Eve¬ 
ning  Sentinel  —  to  the  Michi¬ 
gan  State  University  depart¬ 

ment  of  information  services  a.' 
assistant  news  editor. 

*  m  * 

Thomas  M.  Farrell,  Grand 
Rapids,  Mich.,  UPI  bureau  man 
ager  —  to  public  information 
officer  in  the  Michigan  Highway 
department. 

*  *  * 

F’eter  L.  Stevenson,  for  11 
years  city  editor  of  the  Lori 
Haven  (Pa.)  Express  —  to  CE 
of  the  Warren  (Pa.)  Timee- 

M  irror. 

*  *  » 

Charles  H.  Holmes,  former 
classified  advertising  manager, 
San  Francisco  (Calif.)  News  — 
to  division  manager  in  classified 
at  the  San  Francisco  Examiner. 

*  *  * 

Wallace  Allen,  Minneapolit 
(Minn.)  Morning  Tribune  as¬ 
sistant  news  editor  —  now  news 
editor  of  the  Sunday  Tribune 

*  *  * 

Edward  C.  Burks,  former  re¬ 
porter  for  the  Winston-Suler* 
(N.  C.)  Journal  and  Con/'ori 
(N.  C.)  Tribune  and  recent 
head  of  the  press  service  for 
agricultural  information  >t 
North  Carolina  State  College 
to  head  of  F.  S.  Royster  Ferti¬ 
lizer  Co.  pr  at  Norfolk,  Va. 
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Soap  Box  Derby 
Controllers  Name<l 

Richaiti  Henderson,  promotion 
manager  of  the  Hartford 
(Conn.)  Times,  has  been  elected 
I960  chairman  of  the  National 
Newspaper  Control  Committee 
for  the  All-American  Soap  Box 
Derby. 

The  Soap  Box  Derby  is  spon¬ 
sored  by  Chevrolet  in  coopera¬ 
tion  with  newspapers,  radio  and 
television  stations  and  civic 
service  orgaaizations. 

Besides  Mr.  Henderson,  the 
conunittee  includes  for  1960: 
William  S.  Milburn,  Tucson 
(Ariz.)  Citizen;  William  R. 
Shover,  Indianapolis  (Ind.) 
Star;  Raymond  Goode,  Bangor 
(Me.)  News;  Barney  Goldstein, 
Cleveland  (O.)  News;  Tony 
Gaston,  WKZO-TV,  Kalamazoo, 
Mich.;  Ira  C.  Sapozink,  Ro¬ 
chester  (N.  Y.)  Times-Union; 
Woody  Barron,  Waco  (Tex.) 
News-Tribune  and  Times-Her- 
ald;  and  John  Kelley,  Optimist 
Club,  Roanoke,  Va. 

• 

National  Editor 

Washington 

Chalmers  M.  Roberts  has  been 
appointed  chief  of  the  Washing¬ 
ton  Post  and  Times-Herald  na¬ 
tional  bureau  and  will  continue 
to  write  on  government  and 
politics.  He  began  his  w'ork  on 
the  Washington  Post  as  a  gen¬ 
eral  assignment  reporter. 

*  *  * 

Carroll  V.  Dowden,  Louis- 
vUle  (Ky.)  Courier-Journal  — 
awarded  a  Clapp  and  Poliak 
Foundation  nine-month  scholar¬ 
ship  for  special  study  in  eco¬ 
nomic  reporting  at  the  Pulitzer 
School  of  Journalism  at  Colum¬ 
bia  University. 

Ted  Kell,  Neiv  York  Herald 
Tribjoie  —  elected  president  of 
the  W'orking  Press  Foundation 
of  New  York  City,  succeeding 
Anthony  Marino,  New  York 
News. 

*  *  * 

Richard  I.  Ulman  —  to  copy 
desk  of  Hartford  (Conn.)  Cour- 
dnt.  He  was  formerly  reporter 
for  the  White  Plains  (N.  Y.) 
^Westchester  Nev's. 

*  *  * 

Baakon  Pittinger,  foimer 
Hartford  (Conn.)  Times  sports 
writer  — .  in  charge  of  sports 
information  at  Harvai'd  U. 

*  •  * 

James  F.  Southerland,  edi¬ 
torial  writer  for  the  Daytona 
Beach  (Fla.)  Journal  —  to  ad¬ 
ministrative  assistant  to  Gov¬ 
ernor  ^.eRoy  Collins.  Salary  is 
18,400 


’’Mother'  Retires 

Cleveland 

M  rs.  Nina  Donberg,  who  has 
been  with  the  Cleveland  News 
for  38  years  and  who  pioneered 
a  centralized  obituary  column  in 
an  American  newspaper,  is  re¬ 
tiring.  She  was  known  in  the 
City  Room  as  an  “assistant 
mother”  to  several  generations 
of  newspapermen. 

*  *  * 

Glenn  W.  Moon,  editor  of 
the  Butte  (Mont.)  Post  for  27 
yeai-s  —  retired.  Mr.  Moon  has 
been  with  the  new’spapers  in 
the  Butte-Anaconda  area  since 
1920. 

«  *  *  I 

Eric  Frankland,  formerly  ' 
with  the  London  (England)  Ex¬ 
press  and  the  Wilmington  \ 
(N.  C.)  Star  News  —  to  the 
Manchester  (N.  H.)  Union 

Leader. 

*  m  * 

Paul  R.  Wieck,  31,  on  the 
staff  of  the  Rawlins  (Wyo.) 
Times  five  years  —  new  man-  , 
aging  editor,  i-eplacing  Bruce 
Henningsen. 

*  «  * 

Doree  Swift  —  new  assist¬ 
ant  to  the  ."ociety  editor,  Cleve¬ 
land  (Ohio)  News.  Eatilyn 
Murphy  —  to  the  library  of  the 

Plain  Dealer  and  News. 

*  ♦  ♦ 

F'IANK  Cline,  sports  editor, 
Willimantic  (Conn.)  Daily  ^ 
Chronicle  —  to  the  pr  staff, 
Hartford  Heart  Association,' 
Hartford.  Conn.  He  is  replaced 
by  Milton  Northrop. 

♦  ♦  ♦  j 

Ed  E.  Herwig,  assistant  press 
secretary  for  Govemor  Goodwin 
.1.  Knight  of  Califomia  —  now 
ME  of  the  Anaheim  (Calif.) 
Gazette. 

♦  ♦  ♦ 

Elizabeth  Lyman,  women’s  | 
editor  of  the  Dayton  (Ohio) 
Daily  News  —  cited  by  the  So¬ 
cial  Hygiene  As.sociation  for  her 
leadership  in  the  Family  Forum, 
a  combination  newspaper-TV 
program. 

*  *  * 

Harry  E.  Coggins,  circula¬ 
tion  promotion  manager  of  the 
Greenville  (S.  C.)  News  and 
Piedmont  —  promoted  to  assist¬ 
ant  circulation  manager.  He 
joined  the  News  in  1941  as  a 
reporter. 

*  *  * 

K.  E.  PosTLETHWAiTE.  for¬ 
merly  editor  of  the  Nevada 
(Mo.)  Daily  Mail  —  to  vice- 
president  of  the  Farm  and  Home 
Savings  Association. 

*  *  « 

Frank  Sleeper — shifted  from 
the  city  staff,  Portland  (Me.) 


Press  Herald,  to  the  Evening 
Express. 

*  *  * 

Ray  Li.nders,  former  Hart¬ 
ford  bureau  chief,  Bridgeport 
(Conn.)  Sunday  Herald  —  now- 
managing  a  Hartford  talent 
booking  office,  Gordon’s  Enter¬ 
tainment  Bureau,  with  his  wife. 
«  *  « 

Jack  Battey  —  replaces 
Nancy  Quirk,  assistant  tele¬ 
graph  editor  of  the  Pittsfield 


(Mass.)  Berkshire  Eagle.  Miss 
Quirk  w-as  married  to  Kevin  B. 
Keefe  of  Scarsdale. 

*  *  * 

D.  H.  Kryder  Jr.,  formerly 
w’ith  the  Milivaukie  (Ore.)  Re- 
dew  —  to  promotion  representa¬ 
tive  of  the  Oregon  edition  of  TV 
Guide,  Portland. 

*  «  * 

A.  S.  Davis,  street  sales  man 
ager  for  the  Portland  Oregon 
(Continued  on  page  44) 
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Light  Reading  Fans  —  How’s  this  one? 

Wibberly  on  “Things  made  not  to  be  used." 

The  other  night,  going  late  to  a  restaurant  for  a  meal,  I  became 
aware  as  I  ate  that  I  was  being  gently  wetted,  as  it  were,  with  a  trickle 
of  melody  dripping  upon  me  from  four  or  five  loudspeakers  set  in  the 
ceiling.  This  music  which  was  being  poured  softly  over  me  was  of  a 
purposely  non-intrusive  character — a  mere  toying  with  notes  and 
threads  of  melody — a  musical  statement  which  was  not  a  statement  at 
all  since  nothing  was  said. 

With  nothing  else  to  do  I  began  to  reflect  upon  the  character  and 
purpose  of  this  music.  As  for  character,  it  could  not  be  said  to  have 
any  except  for  being  mildly  offensive  to  anyone  of  musical  leaning. 
And  as  for  its  purpose,  that  came  to  me  with  some  surprise.  For  this 
was  music  whose  purpose  was  precisely  the  opposite  of  most  composi¬ 
tions.  In  short,  it  was  not  music  for  listening  to.  It  was  music  for  nol 
listening  to. 

How  strange,  I  thought,  that  people  should  compose  music  and  that 
it  should  be  played  with  the  intent  that  it  is  not  to  be  listened  to.  And 
I  cast  around  in  my  mind  for  examples  in  other  fields  in  which  this 
twentieth-century  phenomenon  might  be  present.  Were  there  any  other 
things  designed  for  the  express  purpose  of  denying  their  own  function? 

To  my  surprise  I  found  a  number  of  them,  so  that  it  might  seem  to 
be  a  mark  of  our  times  that  we  spend  much  money  and  energy  and 
employ  a  gieat  number  of  people  producing  things  or  performing  acts 
so  that  these  things  should  not  be  used,  nor  these  arts  effective. 

7'here  are,  for  instance,  on  most  of  our  automobiles,  bumpers-for-not- 
bumping.  The  word  “bumper”  is  of  course  a  misnomer.  The  original 
purpose  was  to  protect  the  fenders  of  the  car  from  bumps  so  their 
proper  name  should  be  fender  guards.  Be  that  as  it  may,  there  was 
the  bumper  to  protect  the  fender.  But  now  look  what  has  happened. 
Most  automobiles  now  have  guards  to  protect  the  bumper  which  is  to 
protect  the  fender.  The  bumper  itself  is  protected  from  bumps.  But 
what  about  the  bumper  guard  which  protects  the  bumper?  Should 
there  not  be  some  kind  of  a  guard  to  protect  the  bumper  guard  which 
protects  the  bumper  which  protects  the  fender?  I  confidently  expect 
that  one  will  be  produced  soon. 

And  then  take  seat  covers.  Every  seat  in  an  automobile  is  covered 
when  the  vehicle  is  sold,  since  the  seats  are  to  be  sat  upon.  The  func¬ 
tion  of  these  covers  is  to  withstand  a  certain  amount  of  wear  and  also 
to  look  pleasant.  But  not  any  longer.  There  is  a  whole  industry  in 
our  country  which  provides  seat  covers  to  cover  the  seat  covers,  making 
the  original  seat  covers  superfluous  in  keeping  with  the  present  trend 
of  producing  things  which  are  to  be  denied  their  legitimate  usage. 

Then  of  course  there  is  food-for-not-eating.  An  obvious  example  is 
chewing  gum  and  a  less  obvious  example  the  sprig  of  parsley  which 
accompanies  fish  dishes  and  steaks.  No  one  ever  eats  this  parsley  and 
I  understand  that  its  use  is  symbolic.  At  Roman  funerals  during  the 
dawn  of  the  Christian  era,  the  corpse  was  decorated  with  parsley  or 
some  such  greenery,  so  when  you  get  parsley  with  your  fish  or  steak, 
it  is  merely  an  assurance  to  you  that  the  entree  is  dead. 

We  all  of  us,  I  am  sure,  indulge  in  talk-for-the-purpose-of-not-com- 
municating.  That  is  we  ask  each  other  formalized  sort  of  questions 
about  how  we  are  doing,  and  how’s  old  so-and-so,  and  how  are  things 
and  so  on  without  the  slightest  desire  to  elicit  any  information.  And  in 
the  greater  part  of  our  homes  we  have  beautiful  hardwood  floors,  fre¬ 
quently  of  oak,  which  we  invariably  cover  as  soon  as  we  may  with 
wall  to  wall  carpeting,  thus  successfully  hiding  the  beauty  of  the  wood 
for  which  we  paid  a  considerable  amount  when  parchasing  our  house. 

If  all  this  should  seem  to  lean  to  lunacy,  yet  I  fancy  I  can  see  a 
gleam  of  pure  sanity  at  the  end  of  it  all.  For  do  we  not  now,  as  a 
nation,  spend  our  billions  annually  for  the  production  of  nuclear  ex¬ 
plosives  in  order  that  we  may  never  have  to  use  them? 

In  this  there  is  surely  cause  of  optimism  and  indeed,  for  joy.  The 
production  of  things  so  that  they  will  not  be  used  may  indeed  be  the 
sanest  development  of  our  times.  COPYRIGHT  1959  ©  19.59  Spiule*,  Inc. 

This  was  a  FOR  THE  RECORD  release  dated  April  8. 1959 
Your  readers  deserve  this  treat. 

Spadea  Syndicate.  Inc.  120  W.  31st  St..  New  York  1,  N.Y. 
Stirling  Spadea.  Sales  Manager  Longacre  5-0478 
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Blaisdell  markers  do  the  trick 

CHINA-MARKER 

Unsurpassed  for  bold,  bright  marking  on 
all  surfaces.  Strong  and  durable— adheres 
firmly— 14  vivid  colors. 

OMNIMARK  —Thinner  diameter  lead 
for  fine  line  marking  on  all  surfaces. 


DU-ALL 

MECHANICAL  PENCIL 


Convenient  propel-repel  action.  8  brilliant, 
all  purpose  leads  with  barrels  to  match. 


AT  BETTER  STATIONERS  EVERYWHERE 


Test  the  marker  that  suits  your  needs.  Send  lor 
your  sample  marker  naming  this  publication. 


blaisdell 

PENCIL  COMPANY  BETHAYRES,  PA. 
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Journal  —  resiffned  after  more 
than  24  years  with  the  newspa¬ 
per. 

«  *  e 

Watford  Rekd,  reporter  for 
the  Portland  Oregon  Journal  — 
1300  Oregon  State  Bar  Asso¬ 
ciation  award  for  excellence  in 
reporting  in  statewide  competi¬ 
tion. 

e  *  e 

J.  P.  Linton  —  to  sales  pro¬ 
motion  director  of  the  Azum 

(Calif.)  Herald  and  Glendora 

(Calif.)  Press. 

• 

G.  E.  Youii^  Named 
Senior  VP  of  CZ 

San  Francisco 

G.  E.  (Jerry)  Young,  past 
president  and  presently  a  direc¬ 
tor  of  Newsprint  Sei-vice  Bu¬ 
reau,  has  been  named  a  senior 
vicepresident  and  a  director  of 
Crown  Zellerbach  Corp. 

Mr.  Young,  a  member  of  news¬ 
paper  associations  in  the  west, 
has  been  closely  identified  with 
publishing  since  he  began  his 
'  CZ  career  in  192.').  He  has  been 
vicepresident  for  CZ  newsprint 
and  printing  sales  since  1941. 

King  Wilkin,  long  associated 
I  with  University  of  California 
student  publications  and  at  one 
time  with  the  Berkeley  (Calif.) 
Gazette,  also  was  named  a  CZ 
director. 

• 

Local  Lampoons 
In  Barron’s  Book 

Victoria,  B.  C. 

'  A  book  of  newspaper  cartoons 
which  spoof  its  own  city  is  just 
off  the  presses  here. 

Called  “Barron’s  Victoria,” 
($1)  it  is  the  work  of  Daily 
Times  caiixionist  Sid  Barron.  In 
100  cartoons,  selected  from  the 
editorial  page  of  the  newspaper, 
it  lampoons  the  tweedy,  crumpet¬ 
eating,  flower-grardening  set  of 
the  predominantly  British  city. 

Mr.  Barron,  43,  became  an 
editorial-page  artist  just  a  year 
ago,  after  a  lifetime  in  ad- 
agency  and  engraving  shops. 

• 

Aga  Khan  Helps 
Newspaper  Project 

The  Aga  Khan,  22-year-old 
U.  S.-educated  potentate,  is  fi¬ 
nancing  a  weekly  newspaper 
which  his  friend,  Michael  Curtis, 
plans  to  establish  at  Nairobi, 
Kenya.  It  will  be  an  English- 
language  publication  serving  the 
East  African  field,  which  is  an 
important  center  of  the  Aga’s 
spiritual  kingdom. 


6  AdHed  to  Staff 

Corpus  Christ  i.  To. 

The  Corpus  Christi  Caller- 
Times  recently  added  six  new 
members  to  its  news  staff.  New 
Caller  reporters  are  Grady 
Phelps,  from  the  Valley  Morn¬ 
ing  Star,  Harlingen,  Texas; 
Terry  L«ong,  from  the  Galvettn 
(Tex.)  News;  Hugh  Nations, 
from  the  Amarillo  (Tex.)  Globt- 
Democrat,  and  Kenneth  Carte, 
formerly  with  the  Odessa  (Tex.) 
American  and  Victoria  (Tex) 
Advocate.  M.  C.  Cagle,  formerij 
with  the  Fort  Lauderdale  (Fla.) 
News,  has  joined  the  Caller  copy 
desk;  and  Joy  Rop«r,  formerly 
with  the  weekly  Sinton  (Tex.) 
Enterprise,  is  a  new  addition  to 
the  Times  copy  desk. 

• 

McMullen  Estate 

Milwaukee,  Wis, 
The  estate  of  Joseph  E.  Me 
Mullen,  a  vicepresident  and  pro¬ 
duction  manager  of  the  Journal 
Company  w'ho  died  recently,  in¬ 
cludes  personal  property  of 
$100,000  and  real  estate  valued 
at  $15,000.  The  entire  estate 
goes  in  trust  to  his  daughter. 
After  her  death,  half  or  all  of 
the  estate  will  be  given  to  three 
Catholic  institutions. 

• 

‘Aelvaiice’  Manager 

Phoenix,  Arii 
Neil  F.  Blair,  a  former  Wash¬ 
ington  West  Coast  new’spaper- 
man  who  lives  in  Prescott,  has 
been  named  in  charge  of  an 
“advance”  business  office  of  the 
Arizona  Daily  Journal  here.  Mr. 
Blair  was  associated  for  several 
years  w’ith  Army  Times  Pub¬ 
lishing  Co.  The  new  Phoenii 
newspaper  is  being  organized  by 
Clinton  D.  McKinnon. 

Stmlies  French  Press 

Hartford,  Conn. 
Scott  Aiken,  on  leave  from 
the  Hartford  CouranVs  state 
desk  with  a  Fulbright  scholar 
ship,  is  studying  the  political 
role  of  the  French  press.  He  wil 
be  based  at  the  University  ofH 
Toulouse,  his  laboratory  work 3 
assigned  wdth  La  Depeche  (h 
.Midi,  southwestem  France  re 
gional  newspaper  (circulation, 
about  200,000). 

• 

Golfers’  Editor 

CLEVF,LA>'II 

A  new  magazine,  “Fairrvay, 
of  the  Cleveland  District  Golf 
Association  is  to  be  published 
shortly  after  Jan.  1  and  it  is 
to  be  edited  by  Tom  Riler,  who 
has  been  in  the  sports  depart¬ 
ment  of  the  Cleveland  Plu^ 
Dealer. 


EDITOR  ac  PUBLISHER  for  October  10, 


1959 


44 


Hav-a-banana-bunny ! 


Good  eating . . .  good  for  you . . .  thatsa  banana!  But  a  fungus  growth  that  attacks  banana  plants 
threatened  the  economy  of  banana  production.  Old-fashioned  sprays  were  cumbersome  to  apply 
and  expensive.  Then  Esso  Research  developed  a  special  oil  mist  that  ends  ^ 

this  fungus  growth  easily  and  economically.  People  eat  better . . .  cars  (€sso) 

run  better _ because  ESSO  RESEARCH  works  wonders  with  oil. 
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ESSO  RESEARCH  works  wonders  with  oil 


DIAL  SERVICE  ON  THE  WAY.  The  Western  Electric  instal¬ 
lers  above  are  wirinj?  a  bay  of  dial  switching  ecjnipinent  in  a  new 
Bell  telephone  office  in  V’incennes,  bid.  By  inid-Detvmlx-r,  the 
18,000  citizens  of  this  historic  coinimniity  on  the  Wabash  River 


will  lx*  nsiiiK  one  of  the  most  incxlem  telephone  systems  in  the 
country  —  dialing  directly  Ixith  local  and  lonn  distance  calls.  The  4 

complex  eijnipment  was  made  by  Western  Electric  and  is  Ix'inir  I 

assembled,  wired  and  completely  tested  by  skilled  W.E.  installers.  B 
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A  TALE  OF  6,700  CITIES 


Last  year  skilled  Western  Electric  installation  teams  helped  provide  more  and 
better  Bell  telephone  service  for  6,700  U.  S.  cities  and  towns  . . .  perhaps  yours. 


The  pictures  on  these  pagt*s  show  a  team  of  Western  Electric 
installers  helping  a  Bell  telephone  company  bring  dial  tele¬ 
phone  service  to  its  customers.  In  this  case  the  town  is 
Vincennes,  Indiana  —  but  it  could  have  been  your  town. 

Like  most  Western  Electric  installation  projects  these  days, 
the  Vincennes  job  is  a  step  toward  dial  telephone  service  for 
everyone  served  by  the  Bell  System.  Right  now  some  94% 
of  all  Bell  customers  have  dial  service.  Many  of  them,  as 
will  the  people  of  Vincennes,  enjoy  the  added  convenience 
of  Direct  Distance  Dialing  —  dialing  their  own  long  dis¬ 
tance  calls  quickly  and  accurately. 

Working  out  of  123  key  cities,  our  16,000-man  installation 
force  installs  the  intricate  Western  Electric  equipment  which 
makes  mcKlem  telephony  possible.  Their  skill  and  craftsman¬ 
ship  c-ontribute  greatly  to  our  goal  of  ever  improving  Bell 
telephone  service. 


Beside  its  installation  activities,  Western  Electric  Company 
has  manufacturing  plants  in  25  cities  where  we  make 
telephone  equipment  for  the  Bell  System.  Last  year  we 
purchased  over  a  billion  dollars  worth  of  raw  materials, 
products  and  services  from  more  than  30,000  suppliers 
located  in  every  state  of  the  Union.  Of  these,  90%  are 
“small  businesses."  The  things  we  make  and  buy  are  dis¬ 
tributed  to  the  Bell  telephone  companies  through  Western 
Electric  distribution  centers  in  32  different  cities. 


Westcrti  Ekctnc^ 

B 


MANUFACTURING  AND  SUFPIY 


UNIT  OF  THE  Bill  SYSTEM 


'AIF.ET  THE  NfAYOR.”  During  an  infonnal  sidewalk  conference, 
<  Ihiick  Rollins  ( left ),  manager  of  the  Indiana  Bell  Telephone  Compan\ 
oHic-e  in  Vincennes,  intnxhices  Mayor  Lloyd  (“Red”)  Wampler  (cen¬ 
ter)  to  Western  Electric  area  Miper\isor  F.  E.  Oliver.  Mayor  Wampler 
'iiys,  “We  are  c’crtainly  glad  to  have  a  dial  central  office  installed  in 
\’inc»‘nnes.  Improved  telephone  service  is  vital  to  our  town’s  prosperity.” 
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STEADY  .AS  SHE  (iOES.  After  uncrating,  the 
intricate  frames  of  switching  equipment  are  hoisttxl 
upright  and  placed  in  position.  One  hundred  ninety 
such  frames  are  Ix-ing  installed  in  Vincennes,  bring¬ 
ing  dial  service  to  over  7,0(X)  telephone  customers. 


VINCENNES  LUMBER  DEALER,  Jack  Klemeyer 
(right),  discusses  the  new  central  office  with  West¬ 
ern  Electric’s  job  supervisor  Russ  Bandy.  The  Vin¬ 
cennes  business  community  is  looking  forward  to 
the  completion  of  the  new  office  —  improved  tele¬ 
phone  service  is  always  a  help  to  the  businessman. 


NEWSMAN’S  OPINION.  Howard  N.  Greenlee, 
(a-neral  Manager  of  the  Vincennes  Sun-Commercial 
and  radio  station  WAOV  has  a  sharp  eye  for  his 
town’s  future.  He  said,  “These  Western  Electric 
men  are  a  fine  crew,  and  they’re  bringing  Vincennes 
Ix'tter  telephoni'  service  for  a  better  tomorrow.” 
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The  most 
economical 
mats  you 
can  use ! 


Dr.  Margaret  Mead,  Associate  The  entrant  may  submit  up  heart  a 
Curator  of  Ethnology,  American  to  three  newspaper  stories  This  y 
Museum  of  Natural  History,  and  printed  in  1959.  Entries  should  Pearse, 
others  in  the  fields  of  education,  be  addressed  to  the  Catherine  L, 
letters  and  sociology.  .  O’Brien  Award,  Room  800,  130 

The  First  Prize  is  $500  cash.  East  59th  Street,  New  York  22, 

In  addition,  the  winner  will  give  New  York.  The  competition 
a  $1,000  Journalism  Scholarship  closes  at  midnight  December  31, 
to  any  student  he  or  she  selects 
in  her  community.  Second  Prize 
is  $300  and  third  prize,  $200. 

The  Catherine  L.  O’Brien 
Award  is  in  honor  of  the  presi¬ 
dent  of  Stanley  Home  Products, 

Inc.,  Westfield,  Mass.,  manufac¬ 
turers  of  household  products  and 
grooming  aids. 

The  competition  is  open  to 
members  of  the  press  who  write 
women’s  interest  news  and  fea¬ 
tures,  including  reporters,  fea¬ 
ture  writers  and  those  who  con¬ 
tribute  material  to  the  Woman’s 
Page.  vention, 


PRESS  AWARDS 


Prizes  Posted 
For  Women’s 
Interest  Copy 


Chicago. 

Prof.  Hillier  Krieghbaum  d 
New  York  University’s  Joumil- 
ism  Department  left  thii 
thought  with  those  science  writ 
ers  who  attended  the  pn  senta- 
tion  of  the  awards  at  the  Ameri- 
Blakeslee  Awards  competition  can  Heart  Association’s  lundi- 
said  they  couldn’t  find  any  news-  eon  Oct.  3: 
paper  stories  that  “sparkled  “Science  writing  may  combiat 
with  originality,  enterprise  and  all  the  elements  of  covering  i 
downright  quality.”  The  Awards,  fire  or  a  bank  robbery,  tranj 
honoring  AP’s  late  science  edi-  lating  a  Greek  text  into  undw 
tor  and  founder  of  the  National  standable  English,  writing  thj 
Association  of  Science  Writers,  pristine  prose  of  a  Hemingway, 
are  for  “creative  efforts  in  any  and  doing  detective  work  usualb 
medium  .  ,  .  contributing  most  assigned  only  to  Perry  Mason’- 
to  public  understanding  of  prog-  assistant  .  .  .  Good  luck.  Dont 
ress  in  research,  and  in  the  pre-  be  too  smug!” 

care  and  treatment  of  ♦  ♦  ♦ 


The  establishment  of  the  first 
annual  Catherine  L.  O’Brien 
Award,  provided  for  achieve¬ 
ment  in  women’s  interest  news¬ 
paper  reporting  was  announced 
this  week. 

The  prizes  will  be  awarded  to 
the  writers  of  newspaper  stories 
of  “greatest  interest  and  sig¬ 
nificance  to  the  American 
woman”.  Winners  will  be  chosen 
by  a  panel  of  judges  that  in¬ 
cludes  Mrs.  Ivy  Baker  Priest, 
Treasurer  of  the  United  States, 


W  OMEN’S  CONTEST 

The  prize  story  contest  cos 
ducted  annually  by  the  Ne® 
York  Newspaper  Women’s  Gd 
has  an  October  16  deadline  h 
all  entries.  Club  headquarten 
are  in  the  Hotel  Biltmore.  Frt 
awards  are  given  for  outstand¬ 
ing  work  by  women  publishei 
in  English  language  daily  news 
papers  in  the  New  York  area. 


ARTICLES  ON  TB 

The  Massachusetts  Tuberci- 
losis  and  Health  League  has  aa 
nounced  the  Henry  D.  Chadwid 
Award  for  professional  writen 
The  award,  $200  in  cash,  willh 
made  for  the  best  original  piSs 
lished  article  written  in  19S 
“on  any  human  interest,  soci® 
ogical,  psychological,  medicaid 
historical  aspect  of  tubercir 
losis.” 

The  aw’ard  honors  Dr.  Henn 
D.  Chadwick  of  Walthad 
former  commissioner  of  puhi 
health  in  Massachusetts  a« 
former  president  of  the  LcagM 
National  Tuberculosis  A.'^.soo’-J 
tion  and  local  tuberculosis  an^ 
health  associations  in  Car. 
bridge,  Newton  and  Michigan. 

Tearsheets  of  articles  pub 
lished  in  the  mass  media  i' 
Massachusetts  may  be  subniittr: 
before  January  15,  to  Massach^ 
setts  Tuberculosis  and  Heal' 
League,  131  Clarendon  St.,  Ba¬ 
ton  16. 


For  Brighter  Copy 

Ci.evi:lan’ 

Assistant  Sunday  Editor  iVi 
liam  M.  Ware  of  the  Clerrlar' 
Plain  Dealer  has  been  holdir^ 
a  series  of  seminars  with  h 
staff  and  all  members  of  tb 
depai’tment  to  get  brighter  ar: 
tighter  writing  into  the  pap^' 
Mr.  Ware  held  discussions  inh’ 
classes  about  specific  points  an- 
the  ways  to  avoid  writing  errors 
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WRITE  OR  PHONE  FOR  FREE 
DEMONSTRATION  IN  YOUR  PLANT 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS.  NEW  YORK 


SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  10I1 


The  earthmoving  industry  is  one  of  many  that  are  benefiting 
from  the  extra  high  strength  steels  created  by  National  Steel's 
continuing  research. 

Now,  for  example,  through  our  Great  Lakes  Steel  division’s 
series  of  N-A-XTRA  steels,  the  designers  and  manufacturers  of 
the  powerful  earthmoving  behemoths  can  build  major  new 
advances  into  their  equipment. 

For  here  are  the  extra  high  strength,  heat-treated  steels  that  make 
posNible  lighter  weight  construction  without  sacrifice  in  strength. 
The  steels  that  make  it  possible  to  design  for  increased  payload 


without  increasing  dead  weight.  The  steels  that  can  easily  with¬ 
stand  heavy  loading  and  impact  and  retain  their  toughness  under 
extreme  operating  conditions.  The  readily  formable,  easily  welded 
steels.  The  steels  that  are  N-A-XTRA. 

Want  more  facts  on  N-A-XTRA  steels? 

For  details  on  how  the  N-A-XTRA  steels  can  help  you  to  build  new 
advances  into  your  products,  too,  send  for  our  new,  illustrated 
technical  brochure.  Write  to  Great  Lakes  Steel  Corporation, 
Department  NSF-5,  Detroit  29,  Michigan. 


NATIONAL  STEEL  CORPORATION,  GRANT  BUILOING,  PITTSBURGH,  PA.  Major  divisions;  Weirton  Steel  Company .  Great  Lakes  Steel  Corporation 
Midwest  Steel  Corporation  •  Stran-Steel  Corporation  •  Enamelstrip  Corporation  •  The  Hanna  Furnace  Corporation  •  National  Steel  Products  Company 


CIRCULATIO^ 


Walk-in  Type  True! 
Save  Delivery  Time 


A  trend  to  “walk-in”  type  of  the  size  of  the  truck  and  the 
delivery  trucks  as  compared  to  weight  of  the  papei's  determin- 
panel  trucks  for  city  delivery  ing  the  rate  in  most  cases, 
of  newspaper  bundles  was  noted  „ 

at  the  recent  Central  States  cir- 

culation  managers’  roundtable  Only  one  newspaper  reported 
discussion  on  transportation.  using  radios  in  district  man- 
Those  using  the  walk-in  type  agers  cars  and  one  other  used 
thought  its  greatest  advantage  them  in  tinick  routes, 
was  convenience  for  the  driver 
in  unloading, 
time  in  making  deliveries. 

One  Uses  Open  Truck) 


Three  newspapers  reported 
thereby  saving  that  they  were  delivering  blank 
bundles  wnth  drivers  counting 
the  odd  papers,  this  w’as  done 
both  in  the  city  and  in  the  RTZ. 
One  newspaper  used  all  pick-  One  newspaper  reported  that 
up  trucks,  with  tarps  for  pro-  district  managers  made  delivery 
tection.  They  found  this  type  of  in  the  city.  These  men  received 
truck  cheaper  to  buy  and  op-  $27.50  per  week  car  allowance, 
erate,  and  had  a  higher  trade-  and  their  pay  i-anged  from 
in  value.  Thei-e  seemed  to  be  no  $70.00  starting  salary  to  a  maxi¬ 
problem  with  wet  papers.  Sev-  mum  of  $93.50.  This  is  a  news- 
eral  reported  that  bundle  de-  paper  of  50,000  circulation, 
livery  was  costing  about  60c  (MES.)  They  have  four  district 
per  hundred  pounds,  one  said  managers  for  the  morning  and 
that  their  cost  was  50c  per  hun-  same  number  for  the  evening 
dred.  A  few  were  higher  than  paper. 

this,  but  none  lower.  Two  new^spapers  reported  ex- 

Four  newspapers  wei'e  using  perience  with  trailers.  One  uses 
cellophane  bags  to  cover  bundles  this  method  of  deliveiy  to  some 
on  comer  drops.  Each  bag  pro-  outside  towms.  The  driver  loads 
tected  three  to  four  bundles  de-  all  papers  for  one  town  on  the 
panding  on  the  size  of  paper,  trailer,  and  upon  arrival,  un- 
The  cost  was  4%  cents  for  each  hooks  the  trailer,  finishes  the 
bag  and  they  were  used  only  rest  of  his  delivery,  and  picks 
one  time.  up  the  trailer  on  his  retui’n  trip. 

One  newspaper  paid  contrac-  It  was  suggested  that  this  might 
tors  16c  per  mile  for  bundle  be  also  used  in  some  city  de¬ 
delivery  in  the  RTZ.  The  driver  livery  for  a  large  corner  drop 
threw  single  wraps  along  his  or  at  sub  stations, 
regular  route  at  no  extra  pay.  Six  newspapers  reported  the 
the  subscribers  paid  in  advance  use  of  station  w'agons  for  deliv- 
to  the  office.  Rates  paid  contract  ery,  one  reported  a  cost  of  5 
drivers  varied  from  10c  mini-  cents  per  mile,  exclusive  of  the 
mum  to  16c  maximum  per  mile;  driver. 


EARLY  COFFEE  is  served  at  fall  meeting  of  Central  States  circulaton 
in  Fort  Wayne.  Left  to  right,  Ralph  E.  Heckman,  Fort  Wayne  (Ind.) 
Newspapers,  host  for  convention;  Raymond  E.  Houk,  Indianapolis  (lnd.| 
Star  and  News,  Central  States'  vicepresident  and  program  chairman 
Lee  Messinger,  Kankakee  (III.)  Journal,  association  president;  and  the 
Rev.  John  W.  Meister,  First  Presbyterian  Church,  speaker  at  breakfas* 
session. 


Clipping  Service 
Is  Centralized 


Topeka,  Kans 
Centralization  of  all  produc 
tion  and  manufacturing  opera 
tions  in  its  Topeka  office  was 
announced  this  week  by  Luc< 
Press  Clipping  Bureau. 

Sales  and  service  offices  an 
being  maintained  as  before  ir 
New  York  City  and  Chicago.  A 
office  will  be  opened  next 


new 

month  in  Los  Angeles  to  servf 
the  West  Coast.  Each  of  the« 
offices  sends  instructions  to  thf 
main  reading  office  here. 

The  consolidation  of  all  read 
ing,  clipping,  and  mailing  opera 
tions  in  Topeka  will  result  ir 
more  complete  servin 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  development* 
that  are  taking  place  —  In¬ 
creased  population,  Industriai 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  la  touch  with  markaling. 
odoertlting,  publishing  and  graphic 
arts  in  Australia  read 


faster. 

for  clients,  according  to  John  P 
French,  Luce  general  manager 
The  New’  York  City  office  is 
under  the  direction  of  Olsor 
Jacobson;  Chicago  office  execu- 


United  Press 
International 


FaMlsAad  /artmightlf 

Annual  Subscription  to  U.  S.  $8 

If  HaoJttoa  St..  Sydoey,  AnttroUa 


AROUND  THE  WORLD 

AROUND  THE  QOCK 


NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan  Life 
has  sponsored  advertising  messages  on  national  health  and  safety. 


The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metropolitan.  The 


Because  of  public  interest  in  the  subject  matter  of  these  advertise-  Company  gladly  makes  this  material  available  to  editors  as  one 


ments.  Metropolitan  offers  all  news  editors  (including  radio  news 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series. 


phase  of  its  public-service  advertising  in  behalf  of  the  nation’s 
health  and  safety. 


It's  a  busy,  wonderful  world  for  children  6 
to  8  . . .  and  it  will  become  more  so  as  they 
“graduate”  from  home  and  begin  to  live  on 
their  own  as  primary  graders. 

The  transition  from  home  to  school . . . 
filled  as  it  is  with  new  friends,  new  chal¬ 
lenges  . . .  brings  some  of  the  most  delightful 
moments  of  childhood. 

Yet,  the  wider  world  which  the  6  to  8- 
year-old  child  enters  isn't  always  a  smooth 
one  .  .  .  and  the  guidance,  sympathy  and 


It’s  most  important  for  parents  to  show 
enthusiastic  interest  in  a  youngster's  school 
work.  Take  time  to  listen,  to  praise  and  to 
encourage— children  thrive  on  it. 

Even  thout'h  your  youngster  may  be  the 
picture  of  health,  don’t  neglect  those  safe¬ 
guards  that  mean  so  much  to  healthy 
physical  and  emotional  growth . . .  especial¬ 
ly  regular  medical  and  dental  check-ups. 

Be  sure  to  ask  your  child’s  physician 
about  any  “booster”  shots  that  may  be 


child  where  he  should  cross  the  street,  and 
emphasize  crossing  only  with  the  green 
light.  Teach  him  to  ride  his  bike  safely.  E/.- 
plain  why  he  should  wash  cuts  and  scratches 
promptly  and  apply  sterile  bandages. 

Should  your  youngster  have  special  dif¬ 
ficulties  with  any  of  his  studies,  an  exam¬ 
ination  should  be  made  of  the  eyes  and 
ears.  Defects  which  can  be  corrected  are 
often  the  cause  of  low  grades  and  ultimate 
dislike  of  school. 


The  Wonderful  World ...  of  your  6  to  8-year-old  child 


It  it  I 

rvict  [ 

mP 

iger 

ce  it 

)lsor, 

icecu- 

ictor 

pelef 

with 

tiany 

e<l  ir. 
read- 
zinet 
nited 

1U59 


reassurance  of  “moms”  and  “dads”  can  be 
just  as  vital  as  when  your  child  was  only 
a  toddler. 

Those  early  years  at  school,  for  instance, 
are  often  difficult.  A  child  may  become 
shy,  timid,  or  worried  even  at  the  thought 
of  going  to  a  strange  place.  Such  behavior 
is  a  signal  to  give  reassurance  .  .  .  rather 
than  pushing  or  prodding.  With  the  right 
support,  both  at  home  and  in  school, 
youngsters  usually  make  a  good  adjust¬ 
ment  and  gain  in  courage  and  confidence. 


needed  to  renew  protection  against  polio.  Would  you  like  to  know  more  about  how 

tetanus,  diphtheria  and  other  diseases.  your  youngster  grow,  develop 

Since  your  youngster  will  be  away  from  and  learn?  Then,  send  for  Metropolitan's 
you  more  and  more,  re-emphasize  the  im-  new  booklet  called  “6  to  8 — Years  of 
portance  of  safetv.  Be  sure  to  show  your  Discovery." 


^Metropolitan  Life 
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IfTTERTY 

MONARCH 


consistently  set  U  lines 
per  minute  at  the 
Graphic  Arts  Exposition 


If  you  saw  it  at  the  show  you  know  that  the  new 
Intertype  Monarch  has  made  all  previous  standards 
for  automatic  typesetting  obsolete.  It’s  more  than 
25%  faster  than  any  other  machine  ...  so  fast  that 
new  tape  operating  units  rated  at  750  impulses  per 
minute  had  to  be  designed  for  it.  Write  or  phone  for 
information  on  the  Monarch . . .  the  new,  modem,  key¬ 
boardless,  push-button  controlled  linecasting  machine. 


ma  INTERTYPE  COMPANY 


A  Divition  of  Ham»-lnltr1ype  Corporation 

360  Furman  Street,  Brooklyn  1,  New  York 


Intertype  is  a  registered  trademark 

Set  in  Franklin  Gothic  and  Century  Expanded. 


PIsnt  *  Equipment 

ONCE-A-MONTH  E&P  REPORT 
ON  TRENDS  AND  DEVELOPMENTS 


New  Pre-Curved 
Printing  Plate 
Process  Shown 


Weekend  Move 
To  New  Building 

New  Brunswick,  N.  J. 
The  Home  News  moved  last 
weekend  to  its  new,  one-story, 
50,000-squai'e-foot  building  lo- 


132-Pg.  Edition 
In  8  Sections 
On  Single  Run 


Development  of  a  new  process  '  ■■ 

for  producing  original  engrav-  ^ 
ings  of  letterpress  quality  on  ^ 
pre-curved  surfaces  for  rotary  aE*. 

presses  has  been  announced  by  COATING  MACH  If 
Regan  Industries,  Inc.,  of  Burl-  Regan  Rotary  series 
ingame,  California.  ing  pre-curved  plates. 

Officials  of  the  company  said 
the  first  commercial  installation  4|||^ 

of  the  process — which  incorpo-  'if 

rates  three  specially-designed  i"" 

pieces  of  engraving  equipment  V 

—has  been  completed  at  a  West  y||^|||A  \\ 

Coa.st  printing  plate  processing 
plant.  The  installation  was  made 
under  a  standard  licensing  i 
agreement  which  will  be  made  I 

available  to  other  processors.  1  ^ 

The  first  plates  produced  were 
showm  at  the  Graphic  Arts  Ex-  HHimB 

position  in  New  York  recently.  . .  .  . 

The  three  new  machines  are  ^*^**^^^*^ 

called  —  Regan  RotaiT  Powder- 
less  Etcher,  Regan  Rotary 
Coater  and  the  Regan  Rotai'y 
Vacuum  Printer. 

The  machines  can  be  adapted 
to  any  standard  engraving  ma¬ 
terial,  officials  said,  and  current 
models  will  handle  any  size  and  K 
diameter  of  precuiwed  plate  in  ■  ^ 
thicknesses  from  1/32  to  1  '4  of  Tf  j 

an  inch.  The  high  precision  '  | 

•'? 

The  latest  electronic  controls  puIs^'gI*  P.^R^g^an 
plus  heating,  refrigeration  and  Regan  Industries  che 
air  conditioning  equipment  were  plate  with  Bob  Bea 
engineered  into  the  etcher  and  - 

coater.  After  proper  settings,  |Jaitii|#Afi  Haivic 
both  pieces  of  equipment  auto-  HanllllOn  lialHf 

matically  complete  the  full  cycle  M3n3fi!6r 

of  the  process.  The  Regan  equip-  ® 

ment  can  produce  pre-curved  Two  I 

I  plates  in  about  the  same  time  as  H.  A.  Nack  hai 


Contracts  for  construction  of  An  all-time  record  for  total 
building  were  signed  pages  on  a  single  run  may  have 
August  26,  19.18.  The  gen-  been  set  when  the  Washington 
/-/^ATiKi/-  AAA/~Ljikic  •  al  contractor  was  Gumina  Sunday  Star  ran  off  simultane- 

p  p  .  .  ,  ®  Building  and  Construction  Co.,  ously  132  pages  broken  into  eight 

!!,?;"re.cur:7dX«  Louis  T.  sections  and  including  th?ee 

Klauder  and  Associates,  Con-  spot  color  pages.  Sept.  26. 

A  suiting  Engineers  of  Philadel-  Headliner 

phia,  designed  the  plant.  m-pssps  installed  when  the  Star 


VACUUM  PRINTER  for  pre-  .  zrv  r-x  c/  t  ,  j- 

curved  plates.  Washington  (D.  C.)  Star,  re-  In  loading  the  press  seven 

_ placing  a  4-unit  Duplex  which  full  i*oll  units  were  set  up,  one 

has  been  put  on  the  market  for  unit  used  a  three-quarter  roll 
sale.  Capacity  of  the  newspa-  and  one  a  half-roll, 
per  has  been  increased  from  ^he  mail  room,  six  new 

64  pages  to  96  pages.  The  six-  Cutler-Hammer  counter  stack- 

unit  Scott  turns  out  40,000  pa-  gj.g  performed  without  hitch, 

pers  per  hour  compared  with  This  equipment  counts  and 

the  former  press  speed  of  24,-  stacks  the  bundles  in  the  pre-set 

000  pph.  number,  one-half  being  dropped 

The  two  downtown  buildings  into  the  carriage  which  rotates 

plus  a  connecting  wing  at  137  for  the  second  one-half  in  order 

POWDERLESS  etching  machine  Church  Street  are  for  sale.  that  the  bundles,  when  going  to 

handles  pre-curved  engraving  The  daily  and  Sunday  news-  the  tying  machine,  will  have 

plates.  G.  P.  Regan  Sr.,  right,  of  paper  were  completely  produced  equal  distribution  of  the  folds 

Regan  Industries  checks  a  finished  the  new  plant  beginning  with  on  either  side. 
plate  with  Bob  Bean,  technician.  Monday,  October  5  edition.  In  producing  the  132-page  pa- 

•  per  the  carrier  was  not  rotated 

imilton  Names  _ iaai.  and  15  papers  were  gathered 

u _ _  water  proofing  JOD  in  each  bundle. 


pnia,  aesignea  me  piani.  presses  installed  when  the  Star 

The  moving  operation  was  ac-  moved  into  its  new  building  last 
complished  in  two  stages.  News,  spring  have  a  rated  capacity  of 
Accounting,  Advertising,  Circu-  128  pages  in  a  single  run.  By 
lation  departments  were  moved  tying  a  unit  from  one  half  of 
on  Saturday,  beginning  at  8  the  presses  into  the  other  one 
, ;  a.m.  The  mechanical  section  was  half,  and  using  a  double  balloon 
/  moved  after  the  regular  8  p.m.  former  on  the  upper  deck  of 
Saturday  publication  of  the  Sun-  the  three  presses,  the  minimum 
^  day  Home  News.  132  pages  moved  smoothly 

The  newspaper  purchased  a  through  the  operation  and  the 
six-unit  Scott  press  from  the  nin  was  completed  on  time. 


handles  pre-curved  engraving  The  daily  and  Sunday  new 
plates.  G.  P.  Regan  Sr.,  right,  of  paper  were  completely  product 
Regan  Industries  checks  a  finished  ^t  the  new  plant  beginning  wii 
plate  with  Bob  Bean,  technician,  Monday,  October  5  edition. 

Hamilton  Names  _ 


Waterproofing  Job 

Cleveland 
Forest  City  Publishing  Co., 


ment  can  produce  pre-curved  Two  Rivers,  Wis.  Forest  City  Publishing  Co., 

plates  in  about  the  same  time  as  H.  A.  Nack  has  been  ap-  publisher  of  the  Cleveland  Plain 
that  r^uired  for  standard  flat  pointed  sales  manager  of  print-  Dealer  and  News,  has  completed 
engravings.  ing  equipment  by  Hamilton  Man-  ^  $14,000  waterproofing  job  at 

The  equipment  will  handle  ufacturing  Co.  In  a  move  indi-  j^g  plant.  Foster  Miller,  main¬ 
line,  half-tone  and  combination  eating  Hamilton  s  increased  em-  tenance  supervisor,  said  water 
plates,  the  developers  claim.  In  phasis  on  printing  equipment  seeping  into  the  base- 

addition  to  the  high  quality  and  volume,  the  department  was  ^lent  of  the  building,  damaging 
fidelity  of  the  Regan  pre-curved  separated  from  the  company’s  newsprint  and  machinery, 
engtavings,  distortion  is  elimi-  professional  products  group  and  ^ 

nated.  Biggest  time-saver  of  the  will  now  report  directly  to  the 

new  process  is  the  elimination  sales  vice  president,  W.  A.  Plant  AdditiOII 
of  all  steps  needed  to  produce  Friedrick. 

duplicate  plates  in  curved  form  Hamilton  recently  introduced  Orlando,  Fla. 

for  rotary  presses.  The  Regan  a  line  of  lithographic  equipment.  The  Orlando  Newspapers  are 

pre-curved  plates  are  ready  for  The  diversified  manufacturer  be-  expanding  their  facilities.  W.  A. 
the  press.  gan  in  1880  as  a  producer  of  McCree  will  build  a  two-story 

Production  of  new  units  is  wood  type.  Mr.  Nack,  who  has  addition  to  the  plant  at  a  cost 
underway  at  Regan  Industries  been  with  the  company  for  20  of  $712,560.  Engineer  on  the  job 
Graphic  Arts  Equipment  Divi-  years,  was  formerly  product  is  the  Austin  Company,  of  Cleve- 
sion  in  San  Bnino,  California.  manager  of  printing  equipment,  land. 
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TYPED — Miss  Monotype  (Marie 
Wallace)  was  a  hit  of  the  recent 
Graphic  Arts  show  in  New  York 
as  she  demonstrated  Lanston's 
Monomatic  electronic  typesetting 
and  casting  machine.  She  wore  a 
sunsuit  of  typographical  design. 


A  machine  that  speeds  paste¬ 
up  woidc  by  eliminating  hand 
pasting  and  brush  operations  is 
being  introduced  by  the  Potdevin 
Machine  Co.,  Teterboro,  N.  J. 

The  Potdevin  Adhesive  Wax 
Coating  Machine  applies  a  pres¬ 
sure  sensitive  coating  to  pieces 
that  are  to  be  mounted  in  a 
finished  paste-up  or  mechanical. 

A  pressure  sensitive  wav  coat¬ 
ing  is  applied  to  the  underside 
of  print^  copy,  reproduction 
proofs,  photographs,  photostats, 
velox  prints  and  other  materials 
to  be  mounted.  The  paste  up 
artist  need  only  press  the  coated 
papers  into  position  when  as¬ 
sembling  the  mechanical.  The 
wax  coating  provides  a  neat, 
positive  bond,  yet  one  which  can 
be  corrected  with  ease. 

Wax  coated  papers  can  be 
easily  re-positioned  and  cor¬ 
rected  without  tearing. 

A  thermostatically  controlled  with 
electric  heater  maintains  the  cor¬ 
rect  wax  temperature  for  per¬ 
fect  coating.  Wax  need  not  be  Bridgeport  Telegram. 


- papers  are  not  limited  to  con-  Ane  mea  nas  oeen  aavanceo 

oper  working  temperature.  An  printing,  as  are  conven-  by  a  research  expert  (“who  is 

justable  dial  control  regulars  pogitive-type  papers  en-  not  addicted  to  smoking 

e  d^ired  coating  thickness.  No  reduced  copies  can  be  opium”),  according  to  James  S. 

ichine  clean  up  is  necessary,  Copley,  publisher  of  the  San 

Potdevin  wax  coaters  are  port-  Trade  Tests  Made  Diego  Union  and  Tribune,  who 

’^iarsteTrL^dTh'Sch^LTbe  I"  trade  tests  prior  to  its  in-  keynot^  the  23rd  an^al  ses- 
1^  ^  tfoduction,  Kodagraph  Autoposi-  sion  of  newspaper  production 

lied  any  woik  area.  Proiection  Paners  were  executives. 

Many  newspapers  which  have  yve  Projection  pap  i.  n  ^  j 

large  amount  of  paste-up  work  to  provide  a  swift  and  This  expert,  Mr.  Copley  said, 

photocomposition  shops  have  economical  answer  to  calls  from  sees  the  possibility  of  typeset- 
stalled  the  machines.  clients  for  proofs  of  advertising  ting  on  column-width  film,  ready 

,  '  layouts  or  paste-ups.  Corrections  for  engraving  at  from  four  to 

y.  .  I  A  at  this  stage  mean  savings  for  40  times  our  current  speeds, 

ew  Nigni  5uper  printers  compared  to  the  cost 

Bridgeport,  Conn,  of  changes  after  type  has  been 
Ralph  W.  Corsette,  foimerly  set. 

the  Jacksonville  (Fla.)  The  difference  between  the 
Journal,  is  the  new  night  me-  new  papers  is  in  their  weight— 
chanical  superintendent  of  the  one  is  Standard,  the  other  Ex- 
■  tra-Thin.  With  the  latter,  tests 

in  newspaper  plants  showed  that 
it  is  possible  to  make  satisfac¬ 
tory  copies  by  direct  exposure 
thixiugh  the  back  of  the  paper. 

This  provides  a  direct  reading 
copy. 

The  trade  tests  also  indicated 
that  Kodagraph  Autopositive 


Mr.  Copley  gave  the  unnamed 
expert’s  description  of  the  proc¬ 
ess,  as  follows: 

“The  film  printer  would  be 
operated  by  justified  tape  very 
similar  to  TTS  tape.  Success 
here  depends  upon  the  applica¬ 
tion  of  the  type  of  cathode  ray 
tube  printers  now  used  to  print 
on  paper  or  film,  mailing  labels 
and  computer  data  at  over  10,- 
000  characters  per  second.” 

Mr.  Copley  said  it  was  well 

_  _  _  _  _  to  be  visionary  in  exploring  new 

Projection  Papers  are  fitted  to  methods  ^of  production  but 
complement  the  methods 
photo-composition. 

Both  papers  have  fast 
posure  times. 

- - -  Speaking  as  president  of  the 

ANPA  Research  Institute,  Mr 

STSKL  cJALmMmUNI  urged  a  team  spirit  to 

I  improve  production  techniques. 
He  said  the  research  laboratory 
lA  1  'a  W  can  provide  the  common  ground 

WL  \  J  a  investigation  of  ideas. 

WL  ^  a  There  is  nothing  of  “the  wild 

\  iJ  H  yonder”  in  some  of  the  new 

.  a  processes  which  are  being  de- 
veloped  in  individual  newspaper 
CHASES  plants,  Mr.  Copley  said.  He  men- 

THE  BEST  AND  MOST  ECONOMICAl  tioned  particularly  the  card  sys- 
MONEY  CAN  BUY!  tem  of  handling  advertising  copy 

I  Bmsce’i  electrically  welded  steel  dieses,  ^be  Louisville  (Ky.)  Courier- 
i  with  the  smeethly  ground  joints  are  world  Journal  and  Times  composing 
renowned.  room. 


t  “we 

of  may  find  our  best  approach  to 
the  immediate  problems  of  the 
;x-  industry  is  a  more  conventional 
one.” 


Benvenuto  Cellini  spent  untold  effort  and  time  perfecting 
golden  masterpieces  beyond  duplication.  And  Imperial  has 
been  perfecting  type  metals  with  plus  and  service 
plans  for  47  years. . .  they,  too.  are  beyond  duplication. 
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introducing 


StarNews  has  been  designed  to  meet  today's  demands  for  nar¬ 
rower  column  widths,  without  sacrifice  of  word  count  or  legibility. 
Because  StarNews  has  a  lower  case  alphabet  length  of  110.6 
points,  it  allows  setting  on  a  column  measure  of  IIK  picas  from 
news  service  tape. 

For  plants  operating  linecasting  machines  manually,  the  use  of 
StarNews  will  result  in  about  6%  more  news  matter,  as  compared 
to  a  standard  width  8  point  face. 

Readability  is  provided  by  the  design  of  open  counters,  and  by 
the  use  of  comparatively  short  ascenders  and  descenders.  This 
results  in  a  good  “x”  height  for  all  characters,  making  StarNews 
an  extremely  legible  face.  Although  first  consideration  was  given 
to  news  composition,  StarNews  is  a  fine  face  for  pamphlet,  book¬ 
let  and  publication  work. 


SPECIMEN  ALPHABET 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz  1234567890 
abcdefghijklinnopqrstuvwxyz  1234567890 
flflfTffiffl  [($£.,: ;‘-’?!*tt§T/|%]) 

Bflfffflffl  %%%%%%%  [($£.,; 

O^^ASll— runs  in  90  channel  magazine. 

Lower  case  alphabet . llO.Gpts. 

Lower  case  characters  per  pica. .  3.05 

Figure  size . 0518 

Comma,  period,  thin  space . 0346 


The  other  day  when  a  visitor  was  1 
being  shown  through  the  Star  Parts 
plant  he  exclaim^: 

“I  had  no  idea  that  all  this  went 
into  the  making  of  parts.” 

This  is  a  typical  reaction  from 
those  who  have  never  been  inside 
of  a  production  machine  shop.  It 
is  this  which  inspires  us  to  explain 
what  goes  into  the  making  of  the 
Star  parts  you  are  using  on  your 
Linotype  and  Intertype  machines. 

A  production  machine  shop,  as 
distinguished  from  a  general  ma¬ 
chine  shop,  is  a  highly  complex 
operation.  We  will  give  you  this 
story  with  the  principal  highlights 
so  the  reader  may  have  a  good 
general  picture  of  what  the  produc- 

8  on  8V4— Star  News  with  Bold  Face 


The  other  day  when  a  visitor  was 
being  shown  through  the  Star  Parts 
plant  he  exclaimed: 

‘T  had  no  idea  that  all  this  went 
into  the  making  of  parts.” 

This  is  a  typical  reaction  from 
those  who  have  never  been  inside 
of  a  production  machine  shop.  It 
is  this  which  inspires  us  to  explain 
what  goes  into  the  making  of  the 
Star  parts  you  are  using  on  your 
Linotype  and  Intertype  machines. 

A  production  machine  shop,  as 
distinguished  from  a  general  ma¬ 
chine  shop,  is  a  highly  complex 
operation.  We  will  give  you  this 
story  with  the  principal  highlights 
so  the  reader  may  have  a  good 
general  picture  of  what  the  produc- 

8  on  8*/4— Star  News  with  Gothic 


an  original 
type  face 
for  tape 
and  manual 
operation 


SPECIMEN  ALPHABET 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
ABCDE  FGH I J  KLM  NOPQRSTU  VWX  YZ 
abcdefghijklmnopqrstuvwxyz  1234567890 
abcdefghijklmnopqrstuvwxyz  1234567890 
flflfffflffl  Vky4%Vi%*-4%  [($£.,: ;‘-’?!*tt§11/|%)] 
flfIffffMn  1/414%%%%%  I*ttt1/|%)l  . 


8*A313— runs  in  90  channel  magazine. 

Lower  case  alphabet . 110.6  pts. 

Lower  case  characters  per  pica. .  3.05 

Figure  size . 0518 

Comma,  period,  thin  space . 0346 


Write  for  the  new  StarNews  specimen  folder 
which  gives  complete  details  of  both  StarNews 
with  Bold  Face  and  StarNews  with  Gothic. 


Precision 

[trade  ★mark] 
Parts 


SOUTH  HACKENSACK,  N.  J. 

BRANCH:  1327  BROADWAY,  KANSAS  CITY,  MO.  AGENCIES:  CHICAGO  • 
MINNEAPOLIS  •  LOS  ANGELES  •  DENVER  •  SO.  ACTON,  MASS.  • 
STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  agents  overseas. 
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KEEP  mim  BUY  miAN 


ROM!  NtW  YORK 


automatically  quads  left,  right 
or  center  in  accordance  with  the 
commands  contained  in  the  tape. 

The  tape-operated  Model  29 
Mixer  opens  up  numerous  pos¬ 
sibilities  where  accents  or  spe¬ 
cial  characters  are  required. 
Manually  these  would  have  to  be 
inserted  by  hand.  Now  they  can 
be  inserted  by  keyboarding,  and 
at  the  same  high  speed  of  auto¬ 
matic  operation. 


-ukI  iuLmee  nf 


2-Year  Expansion 
Project  Completed 


tape-operated  Automatic  Knife  TIME  and  labor-saving  advantages 
Block  and  TTS  Mixing  Device,  Mergenthaler's  new  Automatic 

was  demonstrated  at  the  Graphic 

Arts  Exposition  in  New  York,  is  opened  by  a  code  signal  in  the 
There  it  set  classified  ads — both  tape;  most  of  the  mechanism  is 
text  and  display  lines — by  tape,  concealed  within  the  machine. 
This  eliminates  the  necessity  of  Operation  of  the  Knife  Block  is 
setting  such  composition  on  two  quick  and  easy.  In  setting  classi- 
machines,  then  collating  the  two 
sets  of  slugs  by  hand. 

With  the  new  TTS  Mixing  knife  trims  the  slugs.  The  over 
Device,  intricate  setting  of  hanging  display  line  is 
mixed  composition  is  conti’olled 
by  tape.  And  the  Quick-Opening  so  that  the  overhang  remains  at 


Monongahela,  Pa. 

The  Monongahela  Publishing 
Co.,  publisher  of  the  Mononga¬ 
hela  Daily  Republican  and  the 
Donora  Herald- American,  re¬ 
cently  completed  an  expansion 
program  started  in  1957. 

fieds,  for  example,  the  Model  29  The  company’s  first  move  to 
sets  the  agate  lines  and  the  enlarge  its  two-story  plant  was 

acquisition  in  1957  of  neigh- 

set,  and  boring  property  measuring  40  x  tleship  Maine  is  still  active  as 
the  tape  opens  the  Knife  Block  80  feet.  An  adjoining  property,  a  printer  in  that  paper’s  com- 

60  X  80  feet,  was  acquired  later,  posing  room,  having  just  .staiied 
Knife  Block  is  actuated  by  tape  full  depth.  Then  a  blank  agate  Completing  the  physical  expan-  his  71st  year  of  employment, 
sigpials  so  that  high-speed  al-  slug  is  cast  and  trimmed  for  un-  sion  program  was  the  purchase  Harry  Hess,  who  has  seer, 
tei-nation  of  faces  and  sizes,  derpinning.  The  entire  process  early  last  year  of  property  meas-  a  lot  of. history  in  the  makin? 
such  as  demanded  in  setting  is  simple  and  automatic;  it’s  uring  60  x  80  feet.  since  first  having  joined  the  In- 

classified  advertising  with  dis-  not  necessary  to  change  molds  The  propei*ty  now  owned  by  quirer,  is  a  spry,  quiet,  gentle- 
play  lines,  is  fully  automatic.  or  liners.  the  company  comprises  one  of  man  with  a  green  eyeshade  who 

The  Automatic  Knife  Block  The  Electric  Hydraquadder  the  largest  business  areas  in  looks  considerably  younger  thar 


Harry  Hess 

Setting  Type  at  83; 
He  ‘Sank’  the  Maine 

PHILADEI.PHU 
The  young  man  who  set  the 
Philadelphia  Inquirer's  head¬ 
lines  on  the  sinking  of  the  Bat- 


Paper:  Pontiac  (Mich.)  Press 
Equipment:  NOLAN  2-ton 
remelter,  Nolan  Meltevator, 
and  NOLAN  twin-type  ingot  mold. 

Results:  Approximately  3  tons 
of  metal  repigged  in  four  hours — 
by  just  one  man ! 


(■MTafter  paper  reports... 

l^^ELTING  COSTS  CUT  50% 
>^OADING  TIME  SLASHED  95% 

1^  SAVINGS  IN  TIME,  SPACE,  LABOR, 
METAL  AND  MONEY 


We  operate  in  all  of  the  50  states 

71  years  of  experience  in  erecting  and  dismantling 
printing  presses. 

Our  euitomen  ineludr: 

Chicago  Tribune 
Chicago  American 
Wall  Street  Journal 
Com  Printing  Preit  Co. 

W.  F.  Hall  Printing  Co. 

Popular  Mechanio 
R.  Hoe  A  Co. 


WRITE  FOR  CASE  HISTORIES  . . . 

Complete  facts  on  what  happened  when  other 
papers  —  large  and  small  —  switched  ta  modern 
repigging  .  .  .  the  NOLAN  way. 


Chicago  Sun-TImes 
Chicago  Dally  News 
Salt  Lake  Tribune 
Miehle  Printing  Press  Co. 
Dally  Racing  Form 
Rapid  City  Daily  Journal 
San  Francisco  Shopping  News 


Taft  Contracting  Co.,  Inc. 

1127  WEST  ADAMS  ST. 
CHICAGO  7,  ILLINOIS 


Telephone— 
MOnroe  6-41 14 
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ADVANTAGE 

OF  THE 
LOWER  COST 
OF  PAPER 
IN  ROLLS 


editor  ac  PUBLISHER  for  October  10,  1959 


built  in  2  SIZES 

available  in  1,  2,  3  or  4  UNITS 
COMPLETE  WITH  FOLDER 


Presses  are  in  full  production 
Delivery  as  soon  as  90  daijs 


r*  /*  .  7  *  r  .  • 


vartquard 

J  PRESS  INC. 


3424  WILSHIRE  BLVD. 

LOS  ANGELES  5,  CALIF.  ° 

DAUAS;  111  NOITH  EIVAT  STIHl,  DAIUS  I,  TIUS 


Dunkirk  1-3701 


llvtrsid*  M77f 


the  push  of  a  single  button.  It 
is  also  oiled  constantly  and 
automatically,  by  built-in  ma- 
chinery. 

F.  L.  Yaeger,  Imparcial's  pro¬ 
duction  manager  went  to  Ger¬ 
many  to  supervise  constiuction 
of  the  press.  Formerly  produc¬ 
tion  manager  for  the  Los  dn- 
yeles  Times  and  Mirror  in  1948- 
1952,  and  also  fonner  produc¬ 
tion  manager  for  the  Indiana¬ 
polis  Star  and  Xews  and  the 
Sf.  Louis  Post-Dispatch,  Mr. 
Yaeger  came  here  in  November 
1954. 

Among  other  details,  Mr, 
Yaeger  supervised  the  driving 
of  about  50  pipes  that  were  sent 
down  47  feet  into  the  earth  be¬ 
neath  the  Imparcial  building  by 
a  pile  driver,  and  later  filled 
with  concrete  to  provide  a  solid, 
earthquake-proof  bed  for  the 
press. 

“I  remember,  Mr.  Yaeger 
said,  “the  day  we  had  a  ’quake 
in  L.A.  and  the  building  moved 
20  inches  in  each  direction  .  . 
but  the  press  stood  still.  The 
foundation  here  will  last,  I’d 
say,  for  1,000  years,  and  through 
the  occasional  earthquakes  that 
pass  this  way,” 

Atop  the  piles,  a  solid  terrazzo 
floor  has  been  laid.  It’s  smoother 
and  considerably  harder  than 
marble. 

El  Imparcial  normally  con¬ 
tains  between  44  and  60  pages. 
Editor  Davila  Ricci  said  the 
proportion  of  content  generally 
is  46  percent  advertising  in  a 
52-page  edition,  50-50  in  a  56- 
page  edition. 

The  principal  financial  backer 
of  the  new  Star,  which  is  sched¬ 
uled  to  come  out  early  in  No¬ 
vember 


Bv  Harold  Underhill 


San  Juan,  P.  R. 

A  million-dollar  press,  im¬ 
ported  from  West  Germany,  is 
printing  El  Imparcial,  this 
tropical  island  Commonwealth’s 
tabloid  newspaper,  and  will  also 
soon  be  used  to  print  the  San 
Juan  Star,  a  new  English-lan¬ 
guage  newspaper. 

The  new  press,  which  began 
woi'king  in  July  after  two  years 
of  construction  in  Gennany,  and 
a  year’s  installation  work  here, 
has  served  to  increase  advertis¬ 
ing  in  El  Imparcial  by  15  per¬ 
cent,  and  enables  the  paper  to  The  press  can  handle  up  to  three 
hit  the  streets  earlier  than  its  coloi’S  plus  black, 
competitor,  El  Mundo.  This  is  The  speed  of  the  new  press 
a  major  advantage,  particularly  is  60,000  copies  an  hour,  more 
in  view  of  public  interest  in  Na-  than  three  times  that  of  a  Goss 
tional  Lottery  results.  five-decker,  32  years  old,  that 

Advertisers  have  been  quick  had  been  used  by  the  paper  for 
to  take  advantage  of  the  op-  eight  years.  A  paper  in  Guate- 
portunity  to  use  color,  accord-  mala  may  buy  the  old  press, 
ing  to  the  paper’s  business  man-  In  addition  to  printing  the 
ager,  Mariano  Arroyo  Suarez,  newspapers,  the  press  will  be 
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MADE  TO  ORDER  for  use  by  El  Imparcial  in  San  Juan,  Puerto  Rico, 
this  press  was  manufactured  by  Koenig  &  Bauer  at  Wunburg,  West 
Germany. 


“Hi — Bifj  Chief!  I  like  the  ''v. 

way  you’re  taking  care  of  the 

typemetal  that  runs  through  L 

my  machines.”  ^  \ 

“Thanks,  Ottmar.  Me  like 

your  machine  heap  much. 

You  maybe  remember,  Ott-  ▼  J  'j 
mar,  me  make  first  furnace 
for  remelt  typemetal.  Long 

time  past.  First  furnace  square.  Make  heap  dross. 
Spirit  say  me  change  for  round.  Very  better.  No  so 
much  dross.  Metal  happy.  Printer  Chief  happy.  Save  i 
much  wampum.” 

“Fine,  Big  Chief.  And  thanks  to  your  boys.  Lone 
Star  and  Little  Chief — Goodbye.” 

ADDENDA 

TO  ALL  PUBLISHERS  IN  ALL  AMERICA 

In  your  interest  and  in  the  aspects  of  all  furnaces  of- 
interests  of  fair  competition,  fered  for  remelting  type- 
we  invite  you  to  get  com-  metal  —  their  exclusive 
plete  information  on  the  properties,  the  tonnage  ca- 
mechanical,  the  metallur-  pacities  and  the  prices  on 
gical  and  the  operational  each  capacity  class. 

We  should  be  pleased  to  hove  your  inquiry  for  the  above 
information  on  our  Typemetal  Remelt  Equipment. 

UNITED  AMERICAN  METALS 

make  both,  typemetal  and  furnaces  for  remelting  typemetal. 
2246  W.  Hubbard  St.,  Chicago  12,  Ill. 

2448  E.  25th  St.,  Los  Angeles  58,  Cal. 

Brooklyn  22,  N.  Y.  Charlotte,  N.  C. 


F.  L.  Yaeger  and  representative  of 
press  manufacturer  admire  the 
gears  made  by  Krupp  Works. 

used  for  printing  the  San  Juan 
telephone  books.  This  will  be 
made  possible  when  a  new 
folder,  that  can  produce  a  quar¬ 
ter-fold,  is  installed. 

El  Imparcial’s  island  edition 
appears  at  about  10:30  a.m.  and 
is  moved  out  of  San  Juan  by 
truck.  At  noon,  the  presses  stop 
for  fresh  news  on  new  plates 
(made  at  the  rate  of  three  a 
minute  on  new  equipment)  and 
the  metropolitan  edition  hits  the 
sti-eets  at  about  1  p.m.  Circula¬ 
tion  (morning)  is  around  75,- 
000  Monday,  56,000  Tuesday  to 
Friday,  67,000  Saturday. 

The  new  press,  custom-built 
for  Impai’cial  by  Koenig  and 
Bauer  in  Wui’zburg,  West  Ger¬ 
many,  is  said  to  be  the  largest 
and  fastest  in  all  of  Latin 
America. 

I  Flying  Pasters 
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LaSalle  News-Trib 
Holds  ‘Open  House’ 
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LaSalle,  Ill. 
The  Paily  News-Tribune  re- 
-ntly  held  “open  house”  in  its 
,large<l  and  remodeled  build- 

Since  fire  leveled  the  old  build¬ 
-in  December,  1948,  the  News- 
Tribune  has  occupied  a  single- 
tory  building  that  formerly 
■used  a  garage.  An  addition 
as  built  at  that  time  to  accom- 
)date  the  pressroom  and  paper 


Mr 
cing 
sent 
be- 
f  by 
died 
olid, 
the 


•Miage  area. 

Work  on  the  new  3,000  square 
fflt  addition  began  last  Sum¬ 
ner.  Cost  of  the  overall  pro- 
.lam  was  in  excess  of  $100,000. 
The  new  addition  houses  the  dis¬ 
play  advertising  department,  the 
See  of  Peter  Miller,  publisher, 
i  large  circulation  department 

lilinjr  room  and  a  conference 


Virginia  Weekiies 
Order  Offset  Press 

Chicago 

A  changeover  to  offset  is 
planned  by  the  Culpeper  (Va.) 
Star-Exponent  with  the  installa¬ 
tion  of  a  Goss  Suburban  web 
offset  newspaper  press. 

“The  weekly  Culpeper  Star- 
Exponent  will  be  the  main  pub¬ 
lication  on  the  Suburban,”  Wal¬ 
ter  B.  Potter,  editor  and  pub¬ 
lisher,  said.  It  will  also  print  the 
Madison  County  Eagle  and  the 
Greene  County  Record  both  of 
which  are  weeklies. 

Scheduled  for  delivery  in 
1960,  the  Goss  Suburban  will 
consist  of  three  4-page  units  ar¬ 
ranged  inline,  a  Goss  combina¬ 
tion  half  and  quarter  page  folder 
with  tabloid  slitter  and  a  four- 
position  roll  stand. 


Equipment  Lease 
Is  Custom-Drawn 

Each  lease  for  newspaper 
equipment  is  custom-drawn,  the 
U.  S.  Leasing  Corporation  ad¬ 
vises  in  supplementing  the  in¬ 
fo  iination  given  by  Joseph  C. 
Houghteling,  publisher  of  the 
Sunnyvale  (Calif.)  Daily  Stand- 
ard-Mt.  View  Register  Leader. 
(E&P,  Sept.  12,  page  65). 

Mr.  Houghteling  told  how  a 
decision  was  made  to  enlarge 
the  newspaper’s  plant  by  leasing 
equipment  instead  of  purchasing 
it  outright. 

A  typical  example  of  leasing 
costs  was  provided  later  by  the 
company.  Payment  rates  vary, 
depending  upon  the  length  of 
the  lease,  the  type  of  equipment 
leased,  and  the  total  cost  of 


equipment,  including  the  instal¬ 
lation  and  other  factors. 

This  sample  was  given: 

One  Linotype  machine;  total 
cost,  $19,000;  length  of  lease, 
5  years ;  monthly  payment,  $400 ; 
annual  renewal,  one  month’s 
rent  per  year. 

Office  equipment:  Three  desks, 
six  chairs,  electric  typewriter, 
adding  machine,  two  filing  cab¬ 
inets,  air-conditioner,  dictating 
machine  and  transcriber.  Cost, 
$2,875;  lease,  3  years;  monthly 
payment,  $93.50;  annual  re¬ 
newal,  one  month’s  rent  per  year. 
• 

Boston  Parley 

Boston 

The  Northeast  Flatbed  Press¬ 
men’s  Association  will  hold  a 
Flatbed  Pressmen’s  Clinic  on 
Sunday  morning,  Oct.  18,  at  the 
Hotel  Statler. 
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The  rest  of  the  building  was 
laititioiied  off  in  the  remodeling 
■'logiam,  including  the  news- 
T>om,  circulation  department, 
la^i-sified  advertising  and  busi¬ 
ness  office.  A  20-ton  central  air 
I  niiitioning  system,  which  main- 
ain.s  a  year-around  temperature 
■f  75  degrees,  was  installed, 
nlong  with  a  separate  48-ton  air 
■mditioning  system  for  the  com- 
/■sing  room. 

The  exterior  of  the  building  is 
ed  brick.  Interior  walls  are 
liainted  a  light  green  throughout 
and  floors  are  of  terrazzo.  There 
is  approximately  twice  the 
amount  of  interior  lighting  as 
formerly,  all  of  the  fluorescent 
type. 

• 

Plant  in  Armory 

Ogden,  Utah 
The  Ogden  Standard-Ex¬ 
aminer  is  to  get  a  new  35,000 
square  foot  plant,  according  to 
Joseph  F.  Breeze,  general  man¬ 
ager.  Kenneth  W.  Jones  has  been 
appointed  architect  for  remodel¬ 
ing  of  the  old  National  Guard 
Annory  in  the  heart  of  the  city. 


^  eRoouenoN  products  for 
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CorbMi 
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[CARr,ON  HI-IO  NEWSPAPER  CHASE  i 
I  CaSISON  SHEll  PLATE  FINISHER  | 
I  ROP  COLOR  SEPARATIONS 

!  2240  EOOEWOOD  AVENUE  I 

MINNEAPOLIS  2*.  MINNESOTA 


model 


Elrod 


Send  for  your 
free  copy  of  this 
new  folder  on  the 
Model  K  Elrod 


The  hearty  acceptance  of  the  Model  K  by  the  printing  in¬ 
dustry  is  further  recognition  of  the  importance  of  the  Elrod 
as  basic  equipment  for  strip  material  requirements. 

Six  different  Elrod  models  are  now  available  to  meet 
practically  any  need— daily  newspapers  (over  70%  of  all 
those  in  the  United  States  and  Canada  use  Elrods),  week¬ 
lies,  publications,  job  printing,  circular  or  poster  print¬ 
ing,  or  any  plant  wanting  to  control  its  own  production. 
Many  present  Elrod  users  profit  by  installing  a  Model  K  as 
supplementary  equipment  for  continuous  production  of 
certain  largely-used  material. 

Each  Elrod  model  is  simply  designed  to  produce  high- 
quality  material.  Supplied  electric- heated  or  gas-heated; 
molds  up  to  18-points  are  interchangeable  on  all  Elrods. 


Ludlow  Typograph  Company  2032  Clybourn  Avenue,  Chicago 
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IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 

94THST  Y1-24  THIRTY  NINTH  AVINUI 
CHICAGO  R.  Ill  LONG  ISLAND  CITY,  1  N  Y. 

19  *073  MAYWOOD  AVI.  S3)R  RiACHTREE  ROAD. 
UNTING'ON  f*RK.  CAl  CHAMftlEE,  CA. 


DESCENDING  carrier  lowers  the 
rolls  to  "first  floor"  storage  area. 
Safety  gate  and  conveyor  are  con¬ 
trolled  automatically,  and  electric 
eye  prevents  jamming  in  front  of 
the  safety  gate. 


SIX  HIGH  the  newsprint  rolls  are 
stacked.  A  Trak-Rack  crane  stacks 
and  unstacks  the  rolls  as  they  are 
moved  from — and  back  to — the 
A-F  roller  flight  conveyor. 


AT  TRACKSIDE,  inside  the  Okla¬ 
homa  City  newspapers'  plant,  rolls 
of  newsprint  are  unloaded  end-up 
from  the  railroad  cars  by  a  clamp- 
type  truck  and  are  placed  onto  a 
belt  conveyor  which  leads  to  the 
Alvey-Ferguson  Carrier. 


Shell  Plate  Finisher 
Eliminates  Drill 


Carson  City,  Nev. 

Print  COLOR  ads  on  an  old 
12-page  tabloid  size  Duplex 
Press? 

They  said  it  couldn’t  l)e  done. 

W.  C.  Withers,  advertising 
manager  of  the  Nevada  Appeal, 
has  worked  out  a  system  by 
which  he  can  sell  and  print  the 
much  desired  COLOR  ads.  Mer¬ 
chants  using  the  new  color  re¬ 
port  gains  in  their  volume. 


A  shell  plate  fini.sher  whii 
eliminates  the  need  of  a  dr  ! 
and  jig  saw  for  mortising  wo;,  p 
is  announced  by  Nolan  Coii  | 
Rome,  N.  Y.  ! 

According  to  the  manuL  \ 
turer,  the  new  combination  mo:  I 
tiser  and  finishing  machine  ni,  | 
lines  irregular  shapes  and  make  | 
inside  mortises,  providing  a  per  I 
fectly  vertical  edge  either  | 
metal  or  plastic  plates.  Since  a  ■ 
burrs  remain  on  the  waste  meta  ^ 
the  plate  is  left  clean  ar  | 
smooth  for  immediate  use— w 
need  for  further  finishing. 

To  operate  the  unit,  a  pla 
is  placed  on  the  work  table  fact 
up.  A  locating  pin  above  tr 
plate  is  directed  to  the  poi' 
where  the  plate  is  to  be  mo: 
tised.  This  device  then  is  swum 
off  the  table  and  out  of  the  way 
The  cutting  tool  is  raised  by 
pressing  a  foot  pedal  to  pier 
the  plate  exactly  where  wantoi 
Nolan’s  motor-in-head  drive 
mounted  under  the  work  tabk 

A  */2-hp.  high  speed  dynamio 
ally  balanced  motor  is  used  ti 
drive  the  cutting  tool.  The  cu’ 
ting  tool,  held  by  a  Jacoli 
Chuck,  is  quickly  replaced  b 
raising  the  hinged  work  table 


▼  ROP 
NEWSPAPER 
ROLLERS 


TWIN  FLOW  of  newsprint  rolls  is  shown  here.  Paper  on  the  left  is 
moving  from  the  descending  carrier  to  storage;  that  on  the  right  is 
being  delivered  to  the  pressroom.  A  down-ender  device  turns  the  rolls 
on  their  sides.  The  whole  system  is  engineered  for  "FIFO"  (first-in, 
first-out)  so  that  newsprint  rolls  don't  get  backed  up  in  storage  for 
indefinite  periods. 


National  advertisers  demand  qual¬ 
ity  when  they  buy  newspaper  color 
space!  Assure  yourself  of  this  valu¬ 
able  market.  Ideal  has  stabilized 
the  performance  of  DX  ROP  News¬ 
paper  Rollers,  proved  them  in  the 
tremendous  runs  of  leading  metro¬ 
politan  dailies.  Get  your  share  of 
this  growing  market! 

'k  Regrinding 
facilities 
available 
near  you! 


CAPCO  REWINDER 
SAVES  NEWSPRINT 


Save  up  to  4  rolls  of  newsprint  » - 1 

Ofher  Copco  Producf%  | 

A  PORTABLE  INK  .  ^  . 

FOUNTAIN 
*  CORE  STRIPPER 
A  PLATE  GAUGE 

MACHINE  mechanically  re-  * 

produces  engraved  type,  slug, 
border,  screen  pattern. 

For  complefe  details  on  any  CAPCO  Products  write 


Browne  in  Michigan 

Robert  E.  Browne  has  be«‘n 
signed  as  Production  Engine? 
in  eastern  Michigan  by  Me: 
genthaler  Linotype  Company,  b 
has  been  announced  by  Paul  S 
Chrisholm,  vicepresident  for  do¬ 
mestic  sales.  Formerly  cover¬ 
ing  westeni  New  York  anc 


5000  CALVERT  ROAD,  COLLEGE  PARK.  MD. 


ANOTHCR  WAY  RCA 
SCRVtS  OCrCNSC 
^  THROUGH 

CICCTRONICS 


To  our  missile  experts,  “is  it  ready”  is  al¬ 
most  as  important  as  “how  far  can  it  go.” 
For  retaliatory  power,  missile  crews  must 
be  able  to  launch  a  maximum  number  of 
missiles  in  rapid  fire  order. 

America’s  intercontinental  ballistic  mis¬ 
sile,  the  Atlas,  had  already  proved  itself 
for  distance  on  a  55()0-nautical-mile  range. 
But  checkout  and  launching  took  several 
hours.  So  the  next  step  in  turning  the  mis¬ 
sile  into  an  operational  weafion  was  to 
make  it  ready  for  cpiick  action.  RCA  was 
selected  to  build  an  electronic  system  that 
wt)uld  radically  reduce  the  countdown 
time  at  the  Atlas  Operational  Bases  now 
under  construction. 

Now,  in  a  matter  of  minutes,  this  elabo¬ 
rate  electronic  system  can  determine  if 
any  part  needs  attention— or  signals  that 
the  missile  will  l)e  ready  to  go. 

This  automatic  checkout  equipment 
and  launch  control  system  for  the*  Atlas  is 
one  more  of  the  many  ways  in  which  RCA 
Electronics  works  to  strengthen  our 
national  defense. 


RADIO  CORPORATION 
OF  AMERICA 


Atlas  missile^  built  by  Convair  (Astronautics)  Division  of  Generai  Dynornks  Corporotion  os  prime  contractor. 
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‘Sanctuary’  Pleading 
For  Judge  to  Decide 


bring:  to  the  people  of  the  com-  divided  between  the  curt 

munity  the  truth  concerning  cor-  jury.  .  .  . 

ruption  in  govemment  and  the  “A  newspaper  was  commen: 


Bv  Albert  Woo<lruff  Gray 


The  Supreme  Court  of  Michi¬ 
gan  has  reversed  a  libel  judg¬ 
ment  against  the  publisher  of 
several  weeklies  because  the  trial 
judge  erred  in  submitting  the 
question  of  qualified  privilege 
to  the  jury.  (97  N.W.  2d  719). 

An  unusual  aspect  of  the  case 
is  that  the  high  court  omitted 
from  its  opinion  the  text  of  the 
ai’ticle  on  w’hich  the  jury  had 
awarded  $20,000  damages  to  the 
plaintiff,  a  former  Detroit  police 
official.  The  suit  was  against  the 
Redfonl  (Mich.)  Record,  Bright- 
moor  Journal  and  Home  Gazette. 

Ordering  a  new  trial,  the 
Supreme  Court  stated: 

“We  will  not  presei-ve  for 
posterity  in  our  printed  reports 
the  language  employe<l.  It  was 
abusive  and  extreme,  vitriolic 
in  its  terms.  Suffice  for  our  pur¬ 
pose  to  say  that  the  subject  of 
the  articles  was  charged  with 
fraud  and  corruption,  wdth  pro- 


Exposing  Vi'rongdoing 


WHAT  DIO 
YOU  TAKE  FOIM 


A  SOBSCMPTIOir 

tasC  TO 


YOUR  ULCERS  ^  Publishe^ 


Editor 


E&P  is  not  a  cure-all — but  the  pressure  of  business 
can  be  relieved  with  a  subscription  prescription. 
Trip  up  Old  Man  Worry  by  subscribing  NOW! 
Name  .  . 


Address 


City . 

Company 


jVIad  check  to 


Editor  &  Publisher 


1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


public  responsibilities  of  the  ing  upon  the  performance  of 


newspaper  m  exposing  wrong-  duty  by  a  public  official.  In  sud 
doing  in  high  places  gives  it  a  circumstances  the  law  does  r/j 
qualified  privilege  to  print  such  leave  to  a  jury  to  say  whethe- 
ai'ticles  in  the  public  interest.  or  not  the  occasion  is  one  d 
At  the  trial  the  judge  left  to  Qualified  privilege.  The  (luest!  - 
the  detei-mination  of  the  jury  court, 

the  validity  of  this  defense.  “Here  the  circumstances  w 


tection  of  criminals  and  manipu¬ 
lation  of  local  licenses,  with  per¬ 
jury,  trickery  and  deceit.  Few 
of  the  offences  known  to  the 
litany  of  prostitution  of  public 
tnist  were  omitted.” 


e  validity  of  this  defense.  “Here  the  circumstances  we 

c.  i-  j.  j  1  j  such  as  to  invest  these  publi.^hH- 

The  Supreme  Court  declared  privilege  and  tr. 


The  subject  of  these  articles 
assertetl  these  charges  were 
false,  that  they  were  known  to 
these  publishers  to  be  false  and 
that  they  were  published  with 
malicious  intent.  In  short,  that 
despite  his  exemplary  conduct, 
to  which  eminent  commissioners 
of  police  bore  witness,  and  de¬ 
spite  his  reputation  as  “an  hon¬ 
est  cop”  these  publishers  deliber¬ 
ately  set  out  to  ruin  him  per¬ 
sonally  and  professionally  from 
the  most  evil  of  motives,  the 
court  recited. 


this  is  a  fatal  error.  ^ 

“There  is  no  need  at  this  date  fonned.” 
in  our  histoi*y  to  urge  that  it  is  *  * 

necessary  to  free  institutions 

that  the  press  itself  be  free.  The  ‘Murderous  >oi  LiIm  Ious 
real  issue  before  us  is,  how  free.  xhe  Savannah  Eveniva  f 


The  Savannah  Evening  Pwl  medal 


Governmental  interference  is  not  did  not  libel  a  policeman  will  Later 


the  only  threat  to  its  freedom,”  shot  a  13-year-old  Negro 


said  the  court.  demeanor  suspect  by  repcatir; 

“The  publisher  often  faces  the  charges  that  the  action  wt 
cruel  dilemma,  the  more  serious  “murderous”  and  “criminal,”  ti 
the  charge  of  wrong  doing  by  a  Georgia  Court  of  Appeals  lul. 
public  official,  the  more  urgent  last  week, 
the  need  for  its  airing.  Yet  the  Judge  J.  M.  C.  Towmsend  ■ 


Judge  J.  M.  C.  Towmsend 


more  serious  the  charge  the  an  opinion  for  the  court  ?a 


greater  the  libel.  Chatham  Superior  Court  Jurii; 

“It  is  in  this  uneasy  and  Dunbar  Harrison  should  hav 
menacing  situation  that  the  law  dismissed  the  $300,000  su 
provides  the  publisher  a  sane-  brought  by  J.  R.  Harley, 
tuary  of  sorts,  the  defense  of  Mr.  Harley  filed  the  suit  aft’ 


Mr.  Harley  filed  the  suit  aft’ 


privilege.  It  is  no  fortress  as  tke  newspaper  printed  a 


The  publishers  asserted  they 
had  actefl  in  good  faith,  their 
purpose  in  so  writing  was  to 


we  shall  see  repeating  criticism  leveled  at  tr 

“The  great' underlying  prin-  shooting  by  officers  of  the  Belt  | 
ciple  uix)n  which  the  doctrine  of  Baptist  Church. 

privileged  communication  stands  ,  t.  a 

f  former  officer  shot  and  wound?' 

IS  public  policy. 


Mr.  Harley’s  suit  said  tb 
foiTiier  officer  shot  and  woundw 
Claud  Sutton,  13-year-old  Nept. 


This  is  more  especially  the  ^fter  Sutton  fled  from  a  paA?; 
case  with  absolute  privilege  ^i-uck 

where  the  interests  and  neces-  Judge  Townsend  said  Harlev's 
sities  of  society  require  that  the  erroneously  referred  to  thi 

time  and  occasion  of  the  publi-  «burglary”  or  “trespass”  of  i 
cation  or  utterances,  even  though  parked  trock.  There  are  no  sue: 
it  be  both  false  and  malicious,  e^jn’^es  under  Georgia  statute;, 
shall  protect  the  defamer  from  judge  added 
all  liability  to  prosecution  for  xhe  most  Sutton  could  ha« 


iiaoiiity  ro  piwcuuon  tor  ^he  most  Sutton  could  ha« 
the  sake  of  the  public  good.  been  guilty  of  Judge  Townsenl 

I  I  I  •  .  added,  was  a  misdemeanor,  an: 

l.aw  Is  l.enient  ,,,  ...  ,, 

an  officer  has  no  right,  merely 

Under  the  statutes  of  Edgar  to  prevent  e.scape,  to  shoot  i 


Law  Is  I.enient 


and  Canute  the  tongue  itself  was  misdemeanor  suspect  who  t 

forfeited.  Modem  law  is  more  fleeing  from  him.” 

lenient.  We  class  it  simply  as  a  Under  the  general  meaninp 

case  of  ‘no  privilege’  and  leave  of  the  words  “criminal”  anc 

the  parties  to  their  proofs.  At  “murderous,”  the  court  coie 

the  other  extreme  are  tho.se  oc-  eluded,  Mr.  Harley  was  w’ 

casions  wherein  the  social  inter-  libeled. 

est  involved  in  the  publication  • 

i^s  so  great  as  to  immunize  even  Newspapers  Qlecl 

deliberately  malicious  attacks  .  ^  . 

upon  one’s  character.  At  Kansas  rair 

“Thus  of  judicial  utterances,  a  Topeka,  Kam 

communication  absolutely  privil-  The  Topeka  Daily  Capiti 


Topeka,  Kam 
The  Topeka  Daily  Capitt^ 


eged  —  as  for  instance  words  won  the  sweepstakes  award  fofj 
spoken  by  a  judge  in  his  judicial  daily  newspapers  with  more  thatl 


capacity  in  a  court  of  justice —  10,000  circulation  in  the  Kansa; 


is  not  actionable  even  though  Better  Newspaper  Contest. 


spoken  maliciously.  Considera-  Other  sweepstakes  winners! 


tions  of  social  policy  similar  in  announced  at  the  47th  annual 
principle  but  of  lesser  intensity,  Kansas  State  Fair  are:  .■),00()l 


result  in  a  privilege,  not  abso-  to  10,000  circulation,  Gred 
lute,  but  conditional,  or,  as  some-  Bend  Daily  Tribune;  with  less 


times  put,  qualified  or  defeas-  than  5,000  circulation,  G’«r(ir»| 


‘The  question  of  privilege,’ 


City  Telegram. 

Weekly  newspapers:  Moryi- 


the  court  held,  “is  one  for  the  ville  Advocate;  St.  Francis  Her- 
court  itself  and  is  not  to  be  aid;  Conway  Springs  Star. 
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Dictators  Intensify 
‘Smear’,  Dubois  Says 


San  Francisco 
Jules  Dubois  of  the  Chicago 
Tribune,  chairman  of  IAEA’s 
Committee  on  Freedom  of  the 
Press  for  nine  years,  wrote  a 
book-lenpth  study  of  Cuba’s 
Fidel  Castro  and  received  a 
medal  from  the  new  leader. 
Later  he  was  boycotted  by  the 
Cuban  Federation  of  Workers. 

(As  lAPA  was  meeting  here 
this  week,  the  barbers’  union  of 
Pinar  del  Rio  declared  Mr.  Du¬ 
bois  to  be  “an  undesirable  cus¬ 
tomer”  and  voted  to  refuse  to 
give  him  a  shave  or  haircut  if 
ever  he  came  to  the  province.) 

IAP.\  authorized  the  presen¬ 
tation  to  Mr.  Dubois  of  its  spe¬ 
cial  d€*coration,  the  Hero  of  the 
Freedom  of  the  Press  Medal. 

Mr.  Dubois  described  his  long 
assignment  as  “one  of  the  most 
delicate,  perhaps  one  of  the  most 
responsible  chainnanships  ever 
entrusted  to  any  man.” 

“I  have  steadfastly  refused 
to  become  the  pawn  of  any  pres¬ 
sure  groups  or  to  submit  to  the 
designs  of  any  government  offi¬ 
cials  or  individuals  with  spe¬ 
cific  axes  to  grind,”  he  said.  “I 
have  never  compromised  on  the 
principles  for  w'hich  we  stand. 

“The  mistakes  I  have  made 
have  been  errors  of  good  faith 
committed  while  fighting  with 
a  pas.sion  to  defend  the  moral 
authority,  the  integrity  and  the 
prestige  of  this  association 
which  all  of  us  have  strived  to 
build.” 

In  reporting  the  intensifica¬ 
tion  of  a  .smear  campaign 
again.st  himself  during  the  past 
year,  Mr.  Dubois  said  he  owed 
this  to  “the  dictators,  their 
hirelings,  to  the  Communists 
and  their  fellow  travellers  and 
to  some  fru.strated  individuals.” 

“It  is  no  mere  coincidence 
that  the  campaign  against  me 
has  been  intensified  in  Cuba, 
where  the  Communists  and  their 
fellow  travellers  are  being  aided 
and  abetted  by  Peronists  now 
residing  and  working  there  in 
the  fii  Id  of  journalism  in  exalted 
positions  of  influence,”  he 
charged. 

“I  would  inform  Fidel  Ca.stro 
that  in  the  lAPA  w’e  do  not 
clamor  for  vengence,”  Mr.  Du- 
hois  said.  “It  is  apparent  that 
he  may  be  seeking  to  prepare 
the  oeople  of  Cuba  psychologi¬ 
cal!  to  discredit  and  to  disre- 
gard  any  pronouncement  that 
might  be  made  here.” 


It  was  from  this  background 
that  the  Cuban  case  was  pre¬ 
sented  by  two  Havana  editors. 

“Personally  I  feel  compelled 
to  say  that  in  my  opinion  there 
is  freedom  of  expression  in 
Cuba,”  said  Guillermo  Martinez 
Marquez,  editor  of  La  Pais.  “I, 
at  least,  have  exercised  that 
right  ■without  any  restriction 
and  as  many  times  as  I  have 
wished  to  exercise  it. 

(hilline  {[unflict 

“But  I  believe  that  the  com¬ 
mittee  should  recommend  that 
the  lAPA  President  address 
himself  to  the  Prime  Minister 
of  Cuba,  outlining  the  conflict¬ 
ing  factors  in  the  situation  and 
expressing  his  confidence  that 
the  government  will  do  all  in 
its  power  to  overcome  them  as 
soon  as  possible.” 

The  conflicting  factors  listed 
by  Dr.  Martinez  Mai-quez  in¬ 
cluded  Fidel  Castro’s  replies  di¬ 
rected  at  newspapers  —  “but 
he  simply  exerci.sed  his  right 
of  reply.” 

Seizures  Charged 
Also,  the  use  of  printing 
plants  without  legal  title,  which 
he  described  as  a  proven  fact, 
and  street  demonstrations 
“which  constitute  one  of  the 
methods  used  in  certain  coun¬ 
tries  to  intimidate  the  pre.ss.” 

As  to  free  access  of  news 
sources,  there  have  been  cer¬ 
tain  conflicts  in  the  interior,  he 
admitted.  There  also  have  been 
protests  related  to  privileges  in 
news  restriction,  “but  we  do  not 
know  if  this  is  the  result  of 
some  official  measure,”  he  ad- 
v’ised. 

Free  Press  Panel 
When  Mr.  Dubois  was  de¬ 
clared  persona  non  grata,  the 
majority  of  newspapers  in  Ha¬ 
vana  published  protests.  Dr. 
Martinez  Marquez  said. 

The  editor  said  he  knew  of 
only  one  newspaper  which  was 
obtained  by  Premier  Castro.  He 
understood  a  down  payment  of 
$250,000  was  made. 

Dr.  Martinez  Marquez  said 
the  Cuban  government  has  an¬ 
nounced  plans  for  a  commission 
to  handle  the  restitution  of 
stolen  property.  This  action  still 
pends. 

Romulo  O’Farrill  Jr.,  of  the 
Mexico  City  Novedades,  sug¬ 
gested  the  belief  that  the  liberty 


SPIRITED  DISCUSSION  about  freedom  of  the  press  takes  place  at  lAPA 
session  in  San  Francisco  between  Juan  S.  Valmaggio  of  La  Nacion, 
Buenos  Aires,  and  Jules  Dubois,  Chicago  Tribune. 


of  Cuban  free  expression  is  skat¬ 
ing  on  thin  ice. 

There’s  a  pa.ssion  to  change 
everything  in  Cuba  and  “we 
don’t  want  this  thin  ice  to 
break,”  replied  Dr.  Martinez 
Marquez.  He  explained  that  “we 
have  to  be  careful  so  as  not  to 
endanger  the  press.” 

L'nderstanding  Urged 

A  plea  for  an  attempt  to  un¬ 
derstand  Cuba  was  voiced  by 
Julio  de  Mesquita  Filho,  Sao 
Paulo,  Brazil,  O  PJstado.  He  is 
a  veteran  of  the  fights  against 
a  Brazilian  dictatorship  which 
began  in  1930. 

In  the  second  Cuban  report. 
Dr.  Jorge  Zayas,  Havana  Ar- 
ance,  charged  the  new  regime 
with  jailings,  the  establishment 
of  censorship,  annoyances  and 
crimes. 

New  methods  to  control  news¬ 
papers  have  been  developed,  he 
.said.  These  come  from  “certain 
elements  within  the  revolution¬ 
ary  group”  rather  than  from 
Fidel  Castro,  he  believes. 

Serious  and  unfounded  re¬ 
ports  have  been  used  against 
the  Avance,  the  editor  said. 
These  cannot  be  answered  in  the 
same  tone,  he  declared. 

There  are  indications  of  the 
formation  of  a  propaganda 
chain  which  apparently  includes 
several  newspapers  and  tele¬ 
vision  stations.  Dr.  Zayas  re¬ 
ported.  Official  govei-nment  pa¬ 
pers  have  access  to  news  sources 
in  advance  of  competitors. 

Difference  Charged 

Mr.  Mesquita  Filho  declared 
the  report  by  Dr.  Zayas  differed 
from  that  of  Mr.  Martinez  Mar¬ 
quez. 

“I  insist  there  is  no  discrep¬ 
ancy,”  replied  Mr.  Martinez 
Marquez.  He  declared  there  is 
no  fundamental  difference  in  the 
viewpoints  and  that  lAPA  can¬ 
not  challenge  the  revolutionary 
move  in  Cuba. 


Argentina’s 
Press  Free, 
lAPA  Told 

San  Franci.sco 

Argentina  today  has  a  free 
press  with  limits  due  to  very 
special  circumstances,  Juan  S. 
Valmaggia  of  the  Buenos  Aires 
Nacion  told  the  Freedom  of 
Press  Committee  of  the  Inter 
American  Press  Association  here 
this  week. 

“Even  where  authorities  have 
had  trouble  with  tempermental 
reactions,  Argentina  has  a  free 
press,”  he  said  in  summation  of 
his  report.  Assurances  of  free 
acces>  to  news  are  needed,  he 
obseiwed. 

This  freedom  has  been  ob¬ 
tained  four  years  after  the  close 
of  a  1.5-year  period  of  dictator¬ 
ship  which  made  a  monopoly  of 
information,  he  reported. 

Because  of  political  and  labor 
violence,  a  state  of  siege  con¬ 
tinues.  Nor  is  there  any  indica¬ 
tion  of  the  end  of  this  status, 
Mr.  Valmaggia  said,  but  this 
state  of  siege  has  not  worked 
against  the  freedom  of  the  press. 

He  stated  that  there  are  iso¬ 
lated  incidences  of  press  re¬ 
strictions  in  the  provinces. 

Radio  Sale  Near 

Concern  lest  a  broadcasting 
monopoly  develop  in  Argentina 
served  to  bestir  a  radio-press 
discussion  in  committee  sessions. 

The  Argentina  problem  arises 
from  the  projected  return  of  the 
Peron-operated  stations  to  pri¬ 
vate  enterprise,  Mr.  Valmaggia 
said. 

Thus  far  only  a  small  part 
of  the  Peron  chain  has  been  re¬ 
stored  to  private  operation. 

(Continued  on  next  page) 
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Transfer  of  the  other  stations 
from  grovernment  operation 
might  result  in  a  purchase  by  a 
single  private  organization  be¬ 
cause  of  the  financial  require¬ 
ments  involved,  he  suggested. 

This  is  a  matter  of  principle 
as  the  government  is  using  ra¬ 
dio  impartially,  the  Buenos 
Aii'es  delegate  said.  Bids  are 
about  to  be  called,  however,  and 
there  is  some  fear  the  stations 
will  not  be  sold  separately,  he 
explained. 

Doubled  in  Size 

Dr.  Alberto  Gainza  Paz  of 
La  Prensa,  from  which  he  was 
exiled  during  four  years  of  the 
Peron  regime,  said  the  Buenos 
Aires  daily  has  doubled  in  size 
from  its  10-page  restriction  dur¬ 
ing  the  dictatoiship.  Half  of  its 
aveiage  20  pages  are  in  adv^er- 
tising. 

Since  retuiming  from  his 
1951-5.5  exile.  Dr.  Gainza  Paz 
has  restored  the  special  seiwices 
historic  with  the  paper  his  fam¬ 
ily  has  owmed  and  operated  for 
three  generations.  These  are 
free  medical,  legal  and  library 
services.  La  Prensa’s  campaigns 
include  moves  for  slum  improve¬ 
ment. 

Circulation  is  now  268,000. 
This  is  down  from  the  pre-price 
increase  era.  The  boost  put  into 
effect  five  months  ago  was  from 
10  cents  to  two  pesos,  or  the 
equivalent  of  2.4  U.  S.  cents. 

The  price  increase  resulted  in 
a  24  percent  circulation  decline. 
That  loss  now'  is  only  18  per¬ 
cent.  Dr.  Gainza  Paz  said  he 
believes  that  the  old  circulation 
level  w'ill  be  attained  again 
within  a  year. 

CenMtrsliip  in  Nicaragua 

In  Nicaragua,  censorship  con¬ 
tinues,  the  committee  was  told. 

This  has  included  censorship 
of  an  insecticide  advertisement 
as  W'ell  as  actions  causing  page 
one  revisions  of  the  Managua 
La  Prensa  on  several  occasions. 
Chairman  Jules  Dubois  reported. 

The  charges  involve  tw'o  mem¬ 
bers  of  lAPA,  as  La  Prensa 
competes  with  Novedades  which 
is  published  by  A.  Somoza  in  a 
country  ruled  by  the  Somoza 
family  as  represented  by  Presi¬ 
dent  Luis  Somoza. 

Photo  Offered 

A  photo  smuggled  to  Miami, 
Fla.,  w’as  presented  as  “incon¬ 
trovertible  proof”  of  the  cen¬ 
sorship.  The  picture  showed 
Army  officers  standing  by  as  a 
page  of  La  Prensa  was  revised. 
Committee  members  also  noted 


that  such  a  photo  could  readily 
have  been  snapped  from  a  gal¬ 
lery  over  La  Prensa’s  press¬ 
room. 

Jose  Dutriz  Jr.,  San  Salva¬ 
dor,  El  Salvador,  La  Prensa 
Grafica,  obseiwed  that  the  com¬ 
mittee  had  recommended  lAPA 
expel  Novedades  on  reports 
brought  up  in  1955.  This  was  on 
the  ground  that  the  newspaper 
W’as  ow’ned  by  government  in¬ 
terests.  But  the  1955  move  was 
quashed  by  the  lAPA  tribunal, 
the  San  Salvadoran  newsman 
reported. 

The  committee  reports  showed 
that  censorship  began  in  Nica¬ 
ragua  when  martial  law'  w'as  in¬ 
voked  in  1956.  La  Pren.sa  was 
then  invaded  and  its  radio  tele¬ 
type  silenced. 

Novedades  has  declared  that 
lAPA  protests  against  censor¬ 
ship  are  an  intervention  in  Nica¬ 
ragua’s  affairs.  These  moves 
have  been  labelled  as  an  “attack 
on  the  people.” 

“The  censors  in  Nicaragua 
are  owners  of  a  newspaper  who 
live  in  the  presidential  palace,” 
Mr.  Dubois  declared. 

Censorship  ‘Necessary’ 

Leonardo  Lacayo,  editor  of 
Nove<lades,  admitted  that  cen¬ 
sorship  is  being  applied.  He 
said  he  opposes  censorship  but 
that  under  the  present  situation 
it  is  necessary  and  also  a  con¬ 
stitutional  right.  The  revolu¬ 
tion  forced  the  government  to 
declare  a  state  of  siege  and 
hence  the  censoi'ship,  he  de¬ 
clared. 

Under  questioning  of  Dr. 
Gainza  Paz,  Mr.  Lacayo  said 
martial  law  no  longer  exists 
but  the  state  of  siege  does. 

Martinez  Rodriguez,  Brazilian 
jniblisher,  said  a  state  of  siege 
resultant  from  a  congressional 
vote  would  be  accepted  as  legal 
and  necessary. 

Ramon  Blanco,  Guatemala  Kl 
Mercurio,  suggested  belief  that 
the  Nicaraguan  case  was  closed. 
Chairman  Dubois  ruled  the  case 


closed  but  remarked:  “No  cen¬ 
sorship  should  be  legal  in  accord 
w’ith  lAPA  view’s.” 

Exile's  Kepurt 

Conditions  in  the  Dominican 
Republic  were  likened  to  those 
behind  the  ii’on  curtain  by  Ger¬ 
man  E.  Ornes,  editor-in-exile 
from  the  Santa  Domingo  El 
Carihe. 

Editors  and  publishers  have 
been  forced  to  register  under 
the  police  department  and  re¬ 
strictions  have  been  placed  on 
newspaper  circulations,  he  re¬ 
ported. 

Special  law’s  have  covered 
every  person  engagetl  in  the 
dissemination  of  information 
since  last  April  23,  Mr.  Ornes 
advised.  Violators  get  up  to 
tw’o  years  for  the  firot  and  to 
fiv’e  years  for  the  second  con¬ 
viction. 

Technically  new’spapers  are 
not  subject  to  censorship  in  the 
country  ruled  by  Trujillo.  But 
messages  are  “examined”  and 
only  new’s  favorable  to  the  gov¬ 
ernment  is  being  sent,  Mr.  Ornes 
said. 

Foieign  correspondents  could 
only  send  out  the  official  state¬ 
ment  w’hen  the  “invasion”  of  last 
June  finally  w’as  admitted.  The 
Dominican  press  could  not  am¬ 
plify  these  statements,  he  added. 

The  exiled  new’sman  claimed 
the  government  has  appropri¬ 
ated  $750,000  for  new’s  propa¬ 
ganda  and  asserted  the  govern¬ 
ment’s  propaganda  efforts  are 
extending  beyond  Dominican 
boundaries. 

Increase  in  Deeatle 

The  American  Newspaper 
Guild  reiwrts  that  in  the  10 
years  since  the  first  nationwide 
contract  was  signed  with  the 
Associated  Press,  the  minimum 
wage  of  six-year  experience 
newsmen  and  photographers  in 
major  bureaus  has  risen  from 
$110  to  $154.50  a  w’eek. 


THE  CUBAN  STORY — lldefonso  Saldana  Trevino,  left,  of  La  Opinion, 
Torreon,  Mexico,  chats  at  lAPA  meeting  with  H.  Y.  Sergio  Pineiro  of 
La  Prensa  and  Carlos  M.  Sgeilie  of  Revista  Bohemia,  both  published 
in  Havana. 


Infiltration 
Peril  Seen  by 
Reitemeyer 

Belief  that  the  Communist  in¬ 
filtration  activity  presents  a 
present  and  future  danger  to 
all  peoples  in  the  Western 
hemisphere  w’as  expressed  by 
John  R.  Reitemeyer  in  address¬ 
ing  the  Inter  American  Press 
Association  here  this  week. 

This  is  an  evil  equal  to  that 
provided  by  personal  dictator¬ 
ships,  the  Hartford  (Conn.) 
Courant  publisher  said  in  his 
report  as  chairman  of  the  execu¬ 
tive  committee. 

Col.  Reitemeyer  returned  tc 
the  chairmanship  at  the  request 
of  Dr.  Albei  to  Gainza  Paz,  pres¬ 
ident,  W’hen  Angel  Ramos  of  San 
Juan,  Puerto  Rico,  became  ill 
six  months  ago. 

“Today  the  Communist  party 
is  preparing  to  make  a  major  " 
effort  in  Latin  America,”  he  as- 
•sei’ted.  “I  believe  that  plans  for  | 
this  effort  w’ere  discussed  at 
the  21st  Congress  of  the  Soviet 
Communist  Pai’ty  in  Moscow } 
earlier  this  year.  It  w’as  attended  j 
by  Latin  American  Communist  i 
leaders.” 

As  to  dictators  themselves, 
Col.  Reitemeyer  pointed  out  that 
some  of  these  have  gone  and 
as  a  result  there  has  been  a  re- 
tui’n  to  democratic  ways  and 
fewer  crises  regarding  censor- 1 
ship  or  suppression  of  new’spa-  j 
pers  and  the  pro.secutions  of 
tors. 

In  answer  to  a  protest  against 
Cuba’s  inclusion  in  the  li.st  of 
dictatorships  w’hich  lAPA  re¬ 
ceived  Sept.  21  from  officers  of 
the  Coleg'a  Nacional  Periodistas 
Cuba,  Col.  Reitemeyer  said  he 
W’ill  not  yield  his  right  nor  the 
right  of  lAPA  to  discuss  the 
press  of  any  country  in  the 
Americas  w’hen  deemed  neces¬ 
sary. 

“I  personally  regard  this  mes¬ 
sage  as  in.solent  and  outiageous. 
And  if  the  Colegia  w’ished  to 
a.sk  the  w’aiters’  union  to  take 
the  same  action  against  me  as 
they  have  against  Jules  Dubois, 
that  is,  to  refuse  to  serv’e  me 
food  any  place  in  Cuba,  they 
certainly  are  welcome  to  do  so,'* 
he  said.  i 

Col.  Reitemeyer  reported  hap¬ 
pily  that  the  foreign  ministers 
of  the  Organization  of  American  j 
States  have  adopted  a  dechira- 1 
tion  that  included  an  lAP.A 
charter  basic:  “Freedom  of  the 
press,  radio  and  television  and  j 
in  general  freedom  of  informa-  [ 
tion  and  expression  are  essential  | 
conditions  for  the  existence  of  a  ; 
democratic  regime.”  I 
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ELECTRONIC  LIFE  PRESERVERS  FOR  THE  MISSILE  AGE 


They’re  known  as  countermeasures. 

To  you,  they  could  represent  the 
difference  between  life  and  death. 

Their  job:  to  make  missiles  miss. 

Active  countermeasures  may  jam  the 
radar  which  guides  a  missile.  Or  blind 
its  electronic  eyes.  Or  deflect  it  from  its 
course.  Or  belp  seek  it  out  and  destroy 
it — miles  from  its  target. 

They  Cannot  Wait 

if  an  attack  ever  comes,  there  are  only 
minutes  in  which  to  act. 

ITT  is  one  of  the  companies  holding 
the  stop  watch. 

More  than  15  years  ago,  in  fact,  the 
Oepartment  of  Defense  anticipated  mis¬ 
sile  warfareand  assigned  the  ITTSystem 
to  the  development  of  countermeasures. 

Since  then,  many  have  been  perfected. 
Others  are  now  being  tested.  Still  others 
are  being  rusbed  to  completion.  Some 
are  active  countermeasures.  Others  are 


passive  countermeasures,  which  record 
hostile  electronic  activities. 

Hundreds  of  ITT  scientists  and  tech¬ 
nicians,  specialists  in  fields  such  as 
physics,  astronautics,  electronics,  chem¬ 
istry  and  metallurgy,  are  devoting  their 
energies  to  the  job. 

At  their  disposal  are  the  facilities  of 
101  growing  research  and  manufactur¬ 
ing  plants. 

Many  Other  Big  Jobs 

Countermeasure  development  is  one  of 
the  many  areas  in  which  ITT  is  engaged 
for  the  defense  of  the  United  States. 

Guiding,  controlling  and  testing  mis¬ 
siles — to  defend,  to  retaliate — is  another 
vital  area  of  activity.  Still  another  is 
the  creation  of  a  split-second  global 
communications  system  for  the  Strate¬ 
gic  Air  Command.  And  the  develop¬ 
ment  of  earth  satellites  is  another. 

The  all-important  job  of  operating 
and  maintaining  the  DEW  Line,  our 


Distant  Early  Warning  radar  network 
in  the  Arctic,  is  also  an  ITT  assignment. 

Countermeasures  Come  First 

The  potentiality  of  missile  warfare  is  a 
fact  we  must  face  squarely,  realistically 
and  quickly.  Countermeasures  must  be 
on  call.  IT^'  will  help  to  get  them  there 
in  time. 


.  .  .  the  largest  American-owned  world-wide 
electronic  and  telecommunication  enterprise, 
with  101  research  and  manufacturing  units,  14 
operating  companies  and  130,000  employees. 
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•  Fine  on  Education 

•  2  New  UFS  Series 


By  James  L.  Collings 

A  weekly  feature  started  last 
May  by  North  American  News¬ 
paper  Alliance  and  offered  only 
to  clients  will  become  a  NANA 
syndicated  column  Nov.  1. 

John  Osenenko,  Bell  executive, 
said  that  Dr.  Benjamin  Fine, 
former  education  editor  of  the 
New  York  Times  and  now  dean 
of  the  Graduate  School,  Yeshiva 
University,  will  continue  his 
“Spotlight  on  Education”  for  a 
wider  audience. 

Mr.  Osenenko  said  this  is  the 
first  time  NANA  has  taken  a 
feature  off  the  wire  and  syndi¬ 
cated  it.  He’ll  still  be  serviced 
over  the  NANA  wire.  And  Dr. 
Fine  will  do  an  occasional  three- 
part  series.  The--«elumn — 6-900 
words — ^will  deal  with  education 
in  the  news. 

The  columnist,  who  holds  a 
master’s  degree  and  a  Ph.D. 
from  Columbia  University,  be¬ 
gan  his  career  in  1937  with  the 
Times  as  an  education  reporter. 
He  was  named  education  editor 
in  1941  and  served  until  a  year 
ago. 

4:  «  ♦ 

HUNGARY,  FOREIGN  AID 

United  Feature  Syndicate  has 
these  series  coming  up:  a  six- 
parter  on  the  Hungarian  revolu¬ 
tion  and  a  four-parter  on  the 
U.  S.  foreign  aid  programs. 

The  syndicate  will  release  for 


Oct.  19  “Thirteen  Days  that 
Shook  the  Kremlin,”  articles 
about  the  Hungarian  1956  revo¬ 
lution  condensed  from  the  re¬ 
cent  book  by  Tibor  Meray, 
former  Hungarian  communist 
and  award-winning  author  in 
his  own  country. 

Mr.  Meray  knew  Imre  Nagy, 
who  led  the  revolt.  The  author 
fled  his  homeland  when  the  up¬ 
rising  failed  and  now  writes 
from  Paris. 

According  to  UFS,  “His  con¬ 
vincingly  detailed  record  of  the 
ill-fated  attempt  to  throw  off 
Russian  rule  has  been  assembled 
from  the  inner  councils  of  the 
Hungarian  Reds,  the  machina¬ 
tions  of  the  Kremlin  and  from 
the  woi’ds  of  Nagy  himself. 

“The  Spotlight  seides  concen¬ 
trates  on  the  events  of  the  13 
fateful  days  that  began  Oct.  23 
with  a  protest  march  by  students 
who  were  stirred  by  Polish  de¬ 
fiance  of  Moscow.” 

In  particular  the  series  de¬ 
scribes  how  the  protest  changed 
to  a  call  for  independence  and 
the  expulsion  of  Russian  troops 
from  Hungary;  how  Nagy  re¬ 
luctantly  agi'eed  to  take  over 
the  government;  how  Mikoyan 
and  Suslov  arrived  from  Moscow 
and  gave  apparent  consent  to 
the  withdrawal  of  Russian 
troops  then  doublecrossed  Nagy 


Hair  curling  news! 

tChic  Parisienne  designers  now  give  glamour  to  hair 
I  curlers.  Printemps  and  Galeries  Lafayette  sell  lovely 
^  artificial  flowers  . . .  perky  daisies,  cornflowers,  and 
pompon  roses  ...  to  hold  each  individual  curl,  change 
a  gal’s  head  into  a  miniature  garden.  When  women  are 
more  beautiful  in  hair  curlers  than  without  —  that’s  news  . . . 
a  new  Paris  style  reported  for  millions  by 

Cables  from  Monique 

...who  tells  what  the  International  couturiers  are  currently 
creating,  the  depths  of  a  decollete,  height  of  a  hemline,  fashion 
accessories,  elegant  styles,  coiffures  of  Cannes  and  Biarritz. 
Monique’s  sprightly  cables  have  smart  following ...  add 
circulation  in  upper  income  brackets  and  better  stores. 

For  proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager. .. 

Chicago  Tribune^IVeiv  YorliJ\fc§cs 

Wmmm*  Nfwa  BuiUlna,  XvtmYork 
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by  bloody  suppression  of  the 
revolt;  and  how,  despite  assur¬ 
ances  of  safe  conduct  for  Nagy, 
they  captured  and  executed  him. 

The  second  series  is  “The  Not- 
So-Ugly  American,”  by  John  R. 
Hoover,  foreign  news  editor  of 
the  Washington  (D.  C.)  Daily 
News. 

Mr,  Hoover,  the  syndicate 
points  out,  gives  a  factual  sum¬ 
mary  of  the  many  worthwhile, 
effective  accomplishments  in  our 
foreign-aid  programs,  “as  op¬ 
posed  to  the  examples  of  stupid¬ 
ity,  crassness  and  corruption 
cited  in  ‘The  Ugly  American.’  ” 
*  *  * 

COMEDIANS’  COLUMN 


part  series  condensed  from  the 
book  “Master  Your  Tensions  and 
Enjoy  Living  Again,”  (Prentice 
Hall)  by  Dr.  George  S.  Steven¬ 
son  and  Harry  Milt,  former  news 
executive,  Washington  (D.  C.) 
Times-Herald.  There  are  nine 
specific  ways  mentioned  to  ease 
the  tensions  that  cause  many 
illnesses.  Starting  date  is  Nov. 
9. 

*  *  * 

A.SCH  APPOINTED 

Maxine  Asch,  fonnerly  with 
a  department  store’s  advertising 
department,  has  joined  Trans- 
woidd  Feature  Syndicate  as 
fashion  editor. 


Two  Canadian  comedians  who 
appear  on  the  Ed  Sullivan  TV 
show  have  been  signed  by  the 
Toronto  Telegram  News  Serv¬ 
ice  to  a  weekly  humor  column. 
They  are  Johnny  Wayne  and 
Frank  Shuster. 

“They  have  agreed,”  says 
TTNS  editor  Ray  Argyle,  “to 
write  a  column  of  the  same 
happy  workmanship  (as  the 
show’s),  bringing  to  newspapers 
their  famous  flair  for  viewing 
topical  situations  through  a 
slightly  distorted  prism.” 

When  they  returned  to  Toron¬ 
to  with  their  first  Sullivan  con¬ 
tract  for  $176,000,  this  was  the 
reaction,  according  to  Ray: 

Mr.  Shuster:  “This  is  our 
revenge  for  the  war  of  1812.” 

Mr.  Wayne:  “It  will  keep  us 
out  of  the  pool  halls.” 

*  * 


FAMILY  NOVEL 

King  Features  has  picked  up 
the  rights  to  “Three  Is  a 
Family,”  by  Edna  Pettigrew 
(Doubleday  &  Co.)  for  Dec.  7 
release  in  36  chapters,  with  il¬ 
lustrations. 

♦  *  ♦ 


I  SUNDAY  MU.M 

“The  Strange  World  of  Mr. 
Mum”  (Hall) ,  by  Irvdng  Phillips, 
has  gone  Sunday. 

!  ♦  *  ♦ 

I  TENSION  SERIES 

AP  Newsfeatures  reports  it 
has  available  an  illustrated  15- 


use  "TAPECO 


Corrected  Typesetter  Tape 
For  All  Leadinfi 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 

"TAPECO'' 

Write  for  Prodsefion  Sehodulo 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
7-4783 


New  England 
TV  Survey  Set 

Boston 

The  TV  Survey  Committee  of 
New  England  Newspaper  Ad¬ 
vertising  Executives  Association 
has  selected  Thursday,  Oct.  15, 
between  the  hours  of  7  and  9 
P.M.  as  the  time  for  checking 
the  television  channel  be.st  re¬ 
ceived  in  each  area. 

The  committee  purposely 
waited  until  this  time  to  avoid 
any  criticism  from  agencies  or 
advertisers  that  “we  were  sur¬ 
veying  summer  replacement 
programs,”  Leon  Thorpe  of  the 
Manchester  (Conn.)  Herali 
said.  All  tabulation  sheets  will 
go  to  Tony  Glavin,  New  Eng¬ 
land  Newspaper  Advertising 
Bureau,  where  the  results  will 
be  compiled. 

The  suiwey,  first  to  be  made 
by  the  association,  will  be  con¬ 
ducted  by  48  newspapers  in  Ne» 
England.  Mr.  Thorpe  said  a 
dry  run  had  been  made  in  Man 
Chester  where  he  came  up  witt 
one  call  every  two  minutes.  The 
survey  should  result  in  8,000- 
9,000  calls  by  the  48  newspa 
pers. 

In  making  the  survey,  Mr 
Thoi-pe  requested  that  those 
making  calls  be  instructed  to 
allow  the  phone  to  ring  at  least 
four  times  before  hanging  up 
and  going  on  to  the  next  num¬ 
ber.  4 

Tabulation  sheets  have  beer, 
made  up  listing:  “no  answer," 
“line  busy,”  “refuse  to  talk," 
“male  or  female,”  “do  you  own 
a  television  set?”  “is  it  tuned 
in?”  “to  what  station?”  “what 
program?”  “do  you  know  the 
sponsor?” 

• 

F.  J.  Hanley  Dies 

San  Franciscc 

Francis  J.  Hanley,  48,  burear 
chief  of  the  Hearst  Headline 
Service  here,  died  Oct.  6  after 
an  operation  for  lung  cancer 
Two  brothers.  Jack  and  Philip 
Hanley,  are  veteran  newsmen. 
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There  may  be  many  ways  to  use  adhesive 
bandages . . .  but  there’s  only  one  way  to  use 
the  BAND-AID  trademark  correctly... please  say 

BAND-AID  Adhesive  Bandages 


Remember — all  adhesive  bandages  are  not  BAND- 
AID  Adhesive  Bandages!  “BAND-AID”  is  actually  a 
trademark  . . .  one  of  the  most  widely  known  in  the 
world  . . .  recognized  in  more  than  50  covmtries. 

It  means  Johnson  &  Johnson,  not  the  name  of  a 
product...  and  it  refers  to  a  whole  family  of  products 
made  only  by  Johnson  &  Johnson. 

The  “BAND-AID”  trademark  is  always  followed 
by  the  product  name,  i.  e.  BAND-AID  Plastic  Strips, 
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BAND-AID  Plastic  Tape,  BAND-AID  Butterfly  Clo¬ 
sures,  BAND-AID  Patch,  Spot,  Strip. 

We  appreciate  your  mentioning  oiur  products  and 
we  hope  you  will  continue  to  do  so.  But  when  you 
do,  won’t  you  please  use  the  full  name  correctly? 

The  most  trusted  name  in  surgical  dressings 


Other  Activities 


PROMOTION 


‘Newspaperboy  Day’ 
Plans  Are  Complete 


National  Newspaperboy  Day 
— Oct.  17 — ^will  apain  sei've  to 
give  recognition  to  the  more  than 
700,000  boys  in  U.S.  and  Canada 
who  deliver  newspapers. 

Newspaperboy  Day  will  re¬ 
ceive  wide  acclaim  in  news¬ 
papers,  Sunday  supplements  and 
by  radio  and  television,  accord¬ 
ing  to  a  roundup  of  activities 
announced  by  William  G.  Mer¬ 
ritt,  Los  Angeles  (Calif.)  Ex¬ 
aminer,  chairman  of  the  Inter¬ 
national  Circulation  Managers 
Association  Newspaperboy  Com¬ 
mittee. 

‘King  for  a  Day’ 

One  of  the  highlights  was  Jack 
Bailey’s  “King  for  a  Day”  NBC- 
TV  coast-to-coast  broadcast. 
Sept.  29,  with  a  newspaperboy 
chosen  as  king,  following  the 
pattern  of  the  popular  “Queen 
for  a  Day”  television  program. 

Thirty  newspapers  were  rep¬ 
resented  by  850  boys  and  their 
supervisors  at  the  Jack  Bailey 
“King  for  a  Day”  show.  In¬ 
cluded  in  the  group  were  Gov- 
ei-nor  Brown  of  California  and 
a  number  of  West  Coast  pub¬ 
lishers. 

Bill  Yankey,  13-year-old  Los 
Angeles  Examiner  carrier,  was 
chosen  by  his  fellow  newspaper- 
boys  as  “King  for  a  Day.”  Young 
Yankey,  who  lives  in  El  Monte 
and  whose  mother  is  dead, 
wished  for  money  to  furnish 
a  room  so  his  older  brother  in 
Kentucky  could  come  to  live  with 
him.  His  wish  will  be  granted 
and,  in  addition,  young  Bill  will 
go  to  Rome  next  Summer  to  help 
cover  the  Olympic  Games  for 
the  Examiner. 


*  Stoiy  on  Newspaperboy  Day 
by  Jhan  Robbins  and  wife  in 
This  Week  magazine. 

*  Salute  to  newspaperboys  by 
James  Metcalfe,  columnist  and 
author  of  “Portraits.” 

*  American  Weekly  magazine 
feature  on  newspaperboys. 

*  Parade  magazine  will  salute 
newspaperboys  with  lead  item 
in  its  “On  Parade”  weekly  col¬ 
umn. 

*  Robert  Macklin,  California 
Newspaperboy  Foundation  kit 
to  all  California  circulators  and 
to  others  on  request. 

*  Don  McNeill’s  Breakfast 
Club  TV  broadcast  featuring  a 
newspaperboy. 

*  Greetings  to  newspaperboys 
fi*om  ICMA  President  L.  J.  Col- 
vey. 

Earn  $2(M)  Million 

Interesting  statistics  are  given 
by  Jhan  and  June  Robbins  in 
their  story,  “Biggest  Little  Busi¬ 
ness  in  the  World,”  which  This 
Week  magazine  features  Oct.  11. 

They  say:  700,000  independ¬ 
ent  carriers  deliver  50  million 
daily  newspapers,  putting  in 
five  million  working  hours  per 
week  and  eaming  up  to  more 
than  $200  million  per  year,  ex¬ 


clusive  of  scholai’ships,  etc. 

Dr.  George  W.  Crane,  whose 
“Worry  Clinic”  appears  in  news¬ 
papers  via  Hopkins  Syndicate, 
sent  out  a  jumbo  post  card.  One 
side  features  an  illustiation  of 
Thomas  JeflTerson  and  the  other 
has  one  of  Dr.  Crane’s  case  his¬ 
tories,  stressing  that  a  news¬ 
paperboy  obtains  valuable  train¬ 
ing  in  applied  pyschology. 

• 

Reaclers  to  Guess 
City  Edition  Wordage 

Portland,  Me. 

Readers  of  the  Portland  Press 
Herald  will  have  a  chance  to 
step  into  the  shoes  of  an  editor 
Friday,  Nov.  13.  They’ll  have 
to  figure  out  how  many  words 
are  in  the  city  edition  of  the 
paper  that  day. 

It’s  part  of  a  “Be  An  Editor 
Contest”  sponsored  by  the  three 
Portland  papers.  Promotion 
Manager  Robert  H.  Collins  be¬ 
lieves  this  is  the  first  time  any 
paper  did  anything  quite  like 
this.  How  many  words  does  it 
take  to  fulfill  the  news  content 
requirements  of  an  average 
paper?  Every  Maine  resident  is 
eligible  for  the  contest. 

Twenty-five  Shop  Early  for 
Christmas  merchandise  certifi¬ 
cates  are  prizes.  First  prize  is 
a  $250  certificate.  Contest  blanks 
are  distributed  by  more  than 
1,500  can’ier  salesmen  as  one  of 
the  features  of  the  fall  circula¬ 
tion  campaign  conducted  by  the 
Guy  Gannett  Publishing  Co. 


Here  are  some  of  the  other 
programs  and  editorial  treat¬ 
ment  planned  for  publicizing 
Newspaperboy  Day: 

*  Presentation  of  certificates 
to  Ottawa  carriers  by  the  Prime 
Minister  of  Canada. 

*  Ralph  Edwards’  production 
“It  Could  Be  You,”  NBC-TV, 
honoring  a  newspaperboy. 

*  Annual  kit  of  ideas  to  all 
circulators  from  Newspaper 
Boys  of  America,  Inc. 

*  Presentation  of  plaque  to 
a  newspaperboy  on  Ed  Sullivan’s 
Sunday  CBS  TV  program. 

*  Front  page  cover  on  Family 
Weekly  magazine,  featuring 
Newspaperboy  Day  with  tie-in 
story  on  Eddie  Rickenbacker. 


KINS  OF  THE  CARRIERS — Bill  Yankey,  13,  a  Los  Angeles  Examiner 
carrier  in  El  Monte,  Calif.,  is  a  real  Yankee  Doodle  Dandy.  Jack  Bailey 
of  NBC-TV's  "Queen  for  a  Day"  crowns  him  as  Newspaperboy  King  for 
a  Day,  with  the  help  of  Gov.  Edmund  G.  Brown.  In  front  are  runners-up 
for  the  title:  Michael  Rohaly,  Hollywood  Citizen  News;  David  Rohner, 
San  Diego  Tribune;  and  Jeff  Woodward,  Oregon  Journal,  Portland. 


Trade  Group 
In  Salute  to 
Newspapers 

Annapolis,  Md. 

“Our  speaker  is  one  of  the 
best  known  and  respected  men 
in  our  community.  He  is  a  news¬ 
paperman  of  great  ability  and 
integrity,  and  it  has  often  been 
said  that  his  views  pretty  well 
constitute  our  community’s  con¬ 
science.” 

The  statement  was  made  by 
William  R.  Woodfield,  president 
of  the  Anne  Arundel  County 
Trade  Covmcil,  as  he  presented 
Elmer  M.  Jackson  Jr.,  Annapo¬ 
lis  newspaper  executive,  to  300 
businessmen  Sept.  16  at  a  din¬ 
ner  honoring  the  daily  Ereninp 
Capital  and  weekly  Maryland 
Gazette. 

Publisher  Talbot  T.  Speer  was 
applauded  for  his  talk  on  “The 
Newspaper’s  Role  in  Relation  to 
the  Tax  Problem.”  Edward  H. 
Burgeson,  retail  vicepresident  of 
the  Bureau  of  Advertising, 
ANPA,  told  the  business  execu¬ 
tives  about  the  value  of  news¬ 
paper  advertising. 

.Asks  Balanced  Budget 

Mr.  Speer  held  that  the  Am¬ 
erican  people  “are  losing  control 
over  the  money  they  earn  and 
the  right  to  keep  the  rewards  of 
their  toil  and  sweat.”  He 
stressed  the  nation’s  need  fora 
balanced  federal  budget,  and  i 
continuing  war  on  inflation. 

Mr.  Jackson  said  the  news¬ 
papers  which  he  manages  have 
been  the  faithful  servants  of 
their  readers  and  dependable 
vehicles  for  their  advertisers. 
“Our  newspapers  have  a  mis¬ 
sion  and  the  courage  to  cari7  ii 
out,”  he  said.  “While  we  may 
never  win  a  popularity  contest 
due  to  our  frank  presentation  of 
the  news,  and  our  editorial  page 
interpretation  of  it,  we  tinist,  f 
however,  that  we  enjoy  your 
respect.” 

Six  days  later  the  Board  of 
County  Commissioners  passed  a 
resolution  congratulating  the 
newspapers  on  their  recent  spe¬ 
cial  editions  boosting  the  poten¬ 
tial  of  Anne  Arundel  County. 
Maryland.  The  Gazette,  now  232 
years  old,  came  out  with  a  108- 
page  edition  of  nine  column 
pages  while  the  75-year-old  An¬ 
napolis  daily  settled  for  lOd 
pages  of  which  74  were  devoted 
mainly  to  articles  prepared  by 
leading  citizens  and  public  offi¬ 
cials. 

Elmer  M.  Jackson  3rd,  son  of 
the  senior  Jackson,  edited  the 
special  edition. 
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GULF  PRESS  CONFERENCE 


A  service  of  Gulf  Oil  Corporation  in  the  cause 
of  creating — through  the  facts  as  we  see  them 
— a  fuller  understanding  of  the  oil  industry. 


The  other  face  of  world  trade 


A  surprising  number  of  Americans — in  this  day  of  international  and  even 
outer-spatial  limits — still  think  we  ought  to  be  padlocking  our  borders. 
To  them,  world  trade  is  the  villain  of  the  piece.  A  give-with-no-get  propo¬ 
sition.  A  threat  to  home  markets.  Happily,  growing  numbers  of  us  are 
aware  of  world  trade’s  other  face.  A  welcoming,  productive,  mutually 
profitable  face.  One  we,  in  turn,  should  turn  freely  and  fully  to  the  world. 


Q.  Why  not  live  and  let  live?  Why  be¬ 
come  heavily  involved  in  world  trade? 

A.  We're  already  heavily  involved.  Take 
oil  for  example.  (It  happens  to  be  the 
biggest  single  item  in  world  trade  with 
some  5Va%  of  the  total  value.)  By  1957 
figures,  the  latest  available,  some  150 
American  oil  companies  had  $9  billion 
in  direct  private  interests  abroad.  They 
held  a  direct  interest  in  64%  of  the  Free 
World's  oil  supply. 

Q.  Don't  these  interests  concern,  at  most, 
a  tiny  minority  of  Americans? 

A,  Not  so.  These  American  companies 
represented  an  estimated  two  million 
stockholders.  And  over  the  last  two  vears, 
even  this  number  has  grown. 

Q.  Does  what  yoo  say  for  oil  necessarily 
hold  true  for  all  our  business? 

A.  Judge  for  yourself.  It's  true  that  our 
oil  companies’  $9  billion  was  our  largest 
private  foreign  investment.  But — again 
in  1957 — the  U.S.'s  total  private  invest¬ 
ment  outside  the  country  was  a  whop¬ 
ping  $25  billion  plus. 

Q.  You've  only  talked  investment.  How 
much  actual  trading  do  we  do? 

A,  In  1957,  we  imported  $13  billion  in 
goods.  We  balanced  that  figure  with  $20 
billion  in  exports.  When  you  compare 
the  total  with  our  Gross  National  Prod¬ 
uct  for  that  year — $440  billion — our 
world  trade  can  obviously  stand  some 
growing.  But  $33  billion  in  world  trade 
is  still  a  lot  of  money. 


Q.  The  activity  is  impressive  but  what 
specifically  was  in  it  for  us? 

A.  Our  investments  gave  us  a  measure 
of  this.  They  yielded  us  a  $3.4  billion 
return.  However  you  figure  it,  that's  a 
healthy  percentage  of  capital.  And  a  good 
part  of  this  return  found  its  way  into  the 
pockets  of  America's  stockholders. 

Q.  You  seemed  to  suggest  our  world 
trade  yields  dividends  beyond  money. 

A.  Yes  it  does.  Bear  in  mind  that  Ameri¬ 
can  investors  will  naturally  seek  out 
friendly  countries.  In  doing  so,  they  help 
develop  the  strength  and  stability  of  these 
allies.  Our  private  interests  further  our 
national  interests — and  at  no  cost  to  the 
taxpayer.  Over  and  above  this,  of  course, 
the  act  of  doing  business  itself  adds  to 
mutual  knowledge  and  understanding. 

Q.  Let’s  focus  on  imports  for  the  moment. 
As  the  richest  country  in  the  world,  can't 
we  get  by  without  them? 

A.  Just  run  down  the  list  of  things  we 
don't  have  enough  of.  Iron  ore,  bauxite, 
tin,  nickel,  wood  pulp,  platinum,  special 
minerals  we  use  in  the  super-alloys  of 
such  items  as  our  jet  engines,  many  more. 
And  a  lot  of  us  would  be  less  than  happy 
without  such  items  as  our  coffee,  tea, 
cocoa,  spices,  hides  and  furs.  We  still 
count  on  foreign  sources  for  much  of 
bur  newsprint,  too. 

Q.  Are  our  governmental  policies  gen¬ 
erally  helpful  to  our  world  trade? 

A.  Yes  and  no.  The  government  allows 
some  tax  advantages  to  U.  S.  corpora¬ 


tions  that  invest  in  the  Western  Hemis¬ 
phere.  It  usually  exempts  foreign  earnings 
from  double  taxation.  But  our  policies — 
and  thus  the  effort  they  support — fall  a 
lot  short  of  our  national  competitors'. 

Q.  C'an  you  give  us  some  example  of  the 
competitive  effort  we  are  facing? 

A.  One  might  be  the  “common  market” 
plan  six  of  our  European  Allies  are  de¬ 
veloping.  They've  seen  how,  in  our  own 
industrial  development,  mass  marketing 
has  led  to  mass  production  and,  hence, 
lowered  prices.  They  are  now  lowering 
trade  barriers  so  that,  within  a  decade, 
none  will  exist.  An  Italian  buyer,  forex- 
ample.  will  pay  about  the  same  price  for 
a  German  car  as  the  German  will. 

Q.  As  a  nation,  what  can  we  do  to  im¬ 
prove  our  world  trading  position? 

A.  For  one  thing,  we  should  rework  our 
policies  to  a  point  where  we  are  on  a 
competitive  par.  That  means  exempting 
our  companies  from  taxes  on  foreign 
earnings  until  they  are  returned  to  this 
country.  This  in  itself  would  free  money 
for  reinvestment.  And  we  should  apply 
the  tax  exemptions  which  our  Western 
Hemisphere  companies  enjoy  to  all  of 
our  outside  U.  S.  investors. 

Q.  Can  we  hope  to  match  our  competitor 
nations  on  the  world  price  front? 

A.  Here  again,  some  reworking  is  needed. 
In  spite  of  higher  labor  costs,  strangely 
enough,  a  U.  S.-made  product  often  car¬ 
ries  a  lower  price  tag  than  the  same  item 
made  abroad.  To  cite  one  reason,  our 
labor,  with  its  modern  tools,  is  often 
more  productive.  But  we  have  to  inten¬ 
sify  our  efforts  to  hold  the  line  on  infla¬ 
tion,  particularly  on  such  basic  costs  as 
industrial  power  and  energy. 

We  welcome  further  questions  and  comment. 

Please  address  them  to  GulJ  Oil  Corp., 

Room  1300,  Gulf  Bldg.,  Pittsburgh  30,  Pa. 


(advertisement) 
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If  you’re  not  careful  Patrick 
Adrian  Bums  of  the  New  York 
Times  will  talk  the  whole  inter¬ 
view  without  your  being  able  to 
get  a  question  in. 

The  likeable  big  Hibernian 
talks  wide  open  at  250th  of  a 
second. 

The  inteiwiew  concerned  his 
coverage  since  1945  of  the 
United  Nations.  Pat  was  well 
equipped  with  answers  and  pho¬ 
tographic  evidence. 

“I’ve  made  more  than  1,000 
pictures  of  the  sessions,”  he  said 
as  he  rummaged  through  a  card¬ 
board  box  full  of  shots,  select¬ 
ing  certain  ones  for  his  visitor’s 
inspection. 

Have  any  of  them  won  a  prize, 
Pat? 

“Yes,”  he  said  with  a  half 
snort-laugh.  “This  shot  won 
first  prize  pictorial  in  the  New 
York  Press  Photographers  As¬ 
sociation  contest.”  He  held  it 
up.  The  picture  showed  Sir 
Gladwyn  Jebb,  former  United 
Kingdom  representative,  sitting 
alone  with  his  thoughts  and  pa¬ 
per  work,  empty  seats  all  around 
him.  It  was  strictly  pattern. 


Vishinsky’.«>  Gone 


Is  it  necessarily  your  favorite 
shot? 

Pat  held  up  two  pictures.  One 
showed  the  late  Andrei  Vishin- 
sky  shaking  his  fist  at  Henry 
Cabot  Lodge  Jr.  In  the  next  one 
Mr.  Lodge  is  laughing  at  a 
calmed-doA\Ti  Vishinsky. 

Many  people  at  the  time  con¬ 
sidered  them  the  finest  drama 
sequence  to  come  out  of  the  UN. 
That  was  six  years  ago.  The 
Times  played  them  big. 

Any  more  you  value,  Pat? 

He  dug  down  into  the  box 
again,  this  time  coming  up  with 
a  picture  of  President  Eisen¬ 
hower  shaking  hands  with 
Trygve  Lie,  then  Secretary 
General,  on  the  steps  outside 
UN  headquarters. 

Pat  spoke  of  these  pictures 
in  no  spirit  of  braggadocio.  He’s 
a  good  photographer  who  takes 
justifiable  pride  in  his  work. 
Besides,  he  gets  a  kick  out  of 
most  things  and  it  was  fun  for 
him  to  relive  these  experiences. 

What  are  the  picture  possi¬ 
bilities  there  now?  The  question 
was  put  as  we  hunted  around 
the  delegates’  lounge  for  a 
Polish  representative  whose  pic¬ 


ture  he  thought  he  should  get. 

“Just  about  exhausted.  Since 
Vishinsky  died,  a  lot  of  the  color 
has  gone.  He  was  always  good 
for  a  picture. 

“Now  it’s  a  matter  of  look¬ 
ing  for  the  unusual  in  both  pic¬ 
ture  design  and  facial  expres¬ 
sions. 

“I  once  got  a  shot  of  two 
British  delegates  yawning.  When 
Sir  Gladwjm  saw  it  in  the  Times 
he  complained  that  it  wasn’t 
very  nice  of  us  to  mn  it.” 

Photographers  assigned  to  the 
UN  work  from  three  quarters: 
the  General  Assembly,  where 
they  can  shoot  on  the  floor  un¬ 
til  the  meeting  begins;  the  Se¬ 
curity  Council,  and  a  conference 
room. 

In  both  the  GA  and  the  Coun¬ 
cil  they  shoot  from  elevated 
booths  at  a  sharp  angle  to  the 
dais,  and  in  the  room  they  op¬ 
erate  headon. 

“On  big  stories  there’s  not 
enough  room  for  all  of  us,”  Pat 
commented. 

The  assignments  can  be  dull, 
too. 

“The  waiting  gets  you  down,” 
Pat  said.  “Sometimes  in  a  half- 
hour  speech  you’ll  catch  only 
two  or  three  expressions  worth 
the  film.” 


LAB  SHIFTED 


St.  Petersburg,  Fla. 

The  Times  has  shifted  the 
administration  of  its  color  lab 
from  the  engraving  to  the  photo 
department,  with  George  Sweers, 
picture  editor,  in  charge. 

Managing  Editor  Don  Bald¬ 
win  explained  that  photogra¬ 
phers  will  be  rotated  through  the 
labs  so  they  can  learn  color 
techniques. 

“Plans  for  a  heavy  increase  in 
the  use  of  color,”  he  said,  “made 
it  appear  advisable  to  unite 
black  and  white  and  color  opera¬ 
tions  in  a  single  department.” 


EXPEN.SIVE  SOCK 


Philadelphia 
Anthony  Camponigro  has 
learned  it’s  costly  to  hit  a  pho¬ 
tographer. 

He  was  fined  $300  and  put  on 
a  year’s  probation  last  week  for 
assaulting  Jack  Evans  of  the 
Reading  Times. 


FARE  LADY — Betty  A.  Nicholas,  right,  the  San  Jose  (Calif)  Mercury- 
News'  authority  on  what's  good  to  eat,  is  greeted  by  Mr.  and  Mrs. 
Larry  Knott  at  the  Chicago  Food  Editors'  Conference.  Mr.  Knott  is 
advertising  director  of  the  Chicago  Sun-Times  and  News. 


S-H  Appoints 
New  Editors 


HEY,  BUD,  how's  it  taste?  you 
might  ask  either  Len  Tempos,  left, 
of  the  Akron  (Ohio)  Beacon  Jour¬ 
nal  or  Owen  Flynn,  right,  of  the 
Lowell  (Mass.)  Sun,  enjoying  ap¬ 
petizers  at  the  Food  Editors'  Con¬ 
ference. 


Earl  H.  Richert,  for  eight 
years  editor  of  the  Ei'ansville 
(Ind.)  Press,  has  been  appointed 
^itor  of  the  Scripps-Howard 
Alliance. 

He  succeeds  Frank  R.  Ford, 
who  becomes  chief  editorial 
writer  of  S-H  Newspapers. 

Mr.  Ford,  foimer  editor  of  the 
Evansville  Press,  moved  to 
Washington  from  the  San  Fran¬ 
cisco  (Calif.)  News  three  years 
ago. 

Gordon  Hanna,  who  has  been 
managing  editor  of  the  Memphis 
(Tenn.)  Commercial  Appeal  five 
years,  succeeds  Mr.  Richert  as 
editor  of  the  Evansville  news¬ 


paper. 

St.  John  Waddell,  assistant 
ME  of  the  Commercial  Appeal 
since  1946,  replaces  Mr.  Hanna 
as  managing  editor. 

Other  changes  on  the  Com¬ 
mercial  Appeal: 

James  F.  McDaniel,  formerly 
assistant  news  editor,  and  Mi¬ 
chael  Grehl,  fonner  night  city 
editor,  have  been  appointed  as¬ 
sistant  managing  editors. 


RECIPE  TALK  engages  Ruth  Jac- 
quemine,  left,  of  the  Memphis 
Commercial  Appeal,  and  Marjorie 
Barrett  of  the  Rocky  Mountain 
News,  Denver,  at  Food  Editors' 
Conference. 


History  Editions  Cited 


Beg  Your  Pardon 

In  last  week’s  gallery  of  pic¬ 
tures  from  the  Food  Editors’ 
Conference,  Mrs.  Bertha  Coch¬ 
ran  Hahn  was  incorrectly  iden¬ 
tified  with  the  Miami  Herald. 
She  has  been  food  editor  of  the 
Miami  News  for  more  than  six 
years. 

EDITOR  &  PU 


Cheyenne,  Wyo. 

The  Greybull  Standard  has 
been  named  as  the  newspaper 
making  the  most  significant  con¬ 
tribution  to  Wyoming  history 
during  the  past  year  by  the 
Wyoming  State  Historical  So¬ 
ciety.  The  award  was  for  the  | 
Standard’s  50th  anniversary  edi 
tion  June  4.  Runner-up  award 
went  to  the  Buffalo  Bulletin  for 
its  14th  anniversary  Johnson 
County  edition  July  2. 
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Waiting  and  Angles  — 
That’s  UN  Photo  Story 


By  Janies  L.  Codings 
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OVER  110,000,000  CUBIC  YARDS  OF  READY-MIXED  CONCRETE 


will  be  delivered  to  America’s  building  sites  in  1959 


It’s  a  growing  business  for  the 
country’s  3,800  producers  of  ready-mix... 

The  popularity  of  ready- mixed  concrete  is  dramati¬ 
cally  evidenced  in  its  volume  increase — well  over 
450'. i,  since  World  War  II. 


PORTLAND  CEMENT  ASSOCIATION  Headquarters:  33  West  Grand  Ave.,  Chicago  10,  III. 

A  national  organization  to  improve  and  extend  the  uses  of  Portland  cement  and  concrete 


You  see  them  everywhere  .  .  .  ready-mix  trucks  by  the 
thousands.  They’re  one  of  the  mo.st  familiar  and  appro¬ 
priate  symbols  of  the  nation’s  fast-paced  building 
industry.  They  mix  on  the  move  .  .  .  sjteeding,  simplify¬ 
ing,  saving  on  construction  costs. 

Today,  ready-mixed  concrete  is  proces.sed  at  the  rate 
of  314  cubic  yards  every  second.  Over  37%  of  it  goes  into 
commercial  and  industrial  buildings.  Homes  take  over 
34%.  The  rest  is  for  everything  from  sidewalks  and  high¬ 
ways  to  bridges  and  jet  airstrips. 

Behind  this  remarkable  growth  is  one  special  fact; 


Producers  seek  to  provide  quality  .  .  .  the  right  mix  for 
every  job,  every  time. 

In  achieving  this  aim,  the  ready-mix  industry  re¬ 
ceives  valuable  help  from  a  group  of  74  leading  (and  com- 
I)eting)  companies  which  manufacture  i>ortland  cement 
in  the  U.S.  and  Canada.  Through  the  Portland  Cement 
As-sociation  they  provide  an  imj)ortant  flow  of  scientific 
and  technical  data  to  cement  users,  large  and  small. 

One  imi)ortant  result  is  a  modern  ready-mix  designed 
to  give  added  growth  and  vitality  to  our  country’s  con¬ 
struction  program. 
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SHOWN  IN  MILLIONS  OF  CUBIC  YARDS 


Lee  Admits 
Rebates  to 
Advertisers 


Seattle 

Cross-examination  of  Glenn 
C.  Lee,  publisher  of  the  Tri- 
City  Herald  at  Kennewick, 
brought  out  this  week  that  he 
had  given  discounts  and  cash 
rebates  to  certain  advertisers, 
as  much  as  60  percent  in  one 
case. 

Sidney  Dickstein,  attomey  for 
the  International  Typographical 
Union  which  is  a  defendant  in 
an  anti-trust  damage  suit 
brought  by  Mr.  Lee  and  Scott 
Publishing  Company,  questioned 
the  publisher  on  this  point  in 
introducing  records  to  show  that 
ad  rates  of  the  Columbia  Basin 
Xeu's  were  not  excessively  low. 

The  New's  was  put  into  the 
daily  field  against  the  Herald 
in  March  1950  when  union 
printers  stnick  the  Herald.  One 
of  the  Herald’s  contentions  is 
that  the  News,  financed  by  Uni¬ 
typo,  Inc.,  an  ITU  subsidiary, 
offered  unreasonably  low  rates 
to  advertisers  as  part  of  a  con¬ 
spiracy  to  put  the  Herald  out  of 
business  and  gain  a  monopoly 
in  the  market.  (E&P,  Oct.  3, 
page  65). 

Mr.  Lee  also  told  how'  the 
Herald  has  remained  in  busi¬ 
ness  by  employing  non-union 
printers.  He  explained  that  with 
the  installation  of  tape  equip¬ 
ment  he  could  hire  typists  at  $1 
an  hour  instead  of  paying  $2.12 
an  hour  for  linecasting  opera¬ 
tors. 

ITU’s  counsel  sought  to  prove 
that  it  was  a  competitive  situa¬ 
tion  that  existed  between  the 
News  and  the  Herald,  not  a 
conspiracy. 

“Obviously,”  said  the  Scott 
attorney,  Carl  Jonson,  “we  com¬ 
peted.  The  Herald  had  to  com¬ 
pete  to  defend  itself.” 

Earlier,  the  chief  attorney  for 
Scott  put  his  brother  on  the 
stand  to  testify  about  an  audit 
of  the  News’  advertising  ac¬ 
counts.  Ernest  Jonson,  certified 
public  accountant  and  former 
Fedei'al  Bureau  of  Investiga¬ 
tion  agent,  said  one  individual 
account  made  money  by  placing 
an  ad  in  the  News.  It  was  a 
co-op  account,  in  which  the  local 
store  was  to  share  the  cost  of 
adv'ertising  with  the  manufac¬ 
turer. 

In  this  case,  Mr.  Jonson,  testi¬ 
fied,  the  advertiser  got  back  50 
percent  credit  for  the  listed  cost 
of  the  ad.  Said  Mr.  Jonson: 


OFFICERS  elected  by  the  Southern  Newspaper  Publishers  Association 
last  week:  Left  to  right — Ben  Hale  Golden,  Chattanooga  Times,  treas¬ 
urer;  Charles  P.  Manship  Jr.,  Baton  Rouge  State  Times  and  Advocate, 
chairman  of  the  board;  Hugh  B.  Patterson,  Arkansas  Gazette,  Little 
Rock,  president. 


f 


LABOR  LAW — SNPA  group,  left  to  right:  S.  D.  Jones  of  Waco; 
J.  W.  Mann  of  Lexington,  Ky.;  Michael  J.  Bernstein,  of  the  Senate 
Committee  on  Labor;  and  James  L.  Knight  of  Miami. 


Boys  Collect 
Sales  Tax  on 
Ala.  Papers 

MONTGOMER^ ,  Ala. 

Action  of  the  Alabama  Legis¬ 
lature  has  imposed  a  tax  collec¬ 
tor  role  on  new'spaper  carriers. 

To  provide  more  money  for 
schools,  the  lawmakers  removed 
the  sales  tax  exemption  on  news¬ 
papers,  along  with  numerous 
other  products  and  seiwices. 

In  effect  October  1,  the  3  per 
cent  tax  must  be  added  to  all 
amounts  in  excess  of  10  cents. 
Now  the  carrier  must  collect  2 
cents  additional  from  the  sub¬ 
scriber  who  pays  50  cents  a  week 
(daily  and  Sunday  papers),  or 
7  cents  on  a  monthly  bill  of 
$2.20. 

For  a  Sunday-only  paper  the 
charge  is  20  cents  plus  1  cent 
tax;  for  daily  without  Sunday 
the  charge  is  30  cents,  plus  1 
cent  tax. 

These  state  taxes  must  be 
added  to  any  other  community 
sales  taxes. 


“This  was  more  than  the  ad  had 
cost  him  in  the  first  place.” 

The  reason,  Mr.  Jonson  ex¬ 
plained,  w'as  that  because  the 
store  had  been  able  to  place 
the  ad  so  cheaply  that  the  other 
50  percent,  assessed  to  the 
manufacturer,  “was  more  than 
enough  to  pay  actual  cost.” 

Testimony  of  the  late  Don 
Hurd,  secretary-treasurer  of  the 
ITU  and  Unitypo,  Inc.,  was  in¬ 
troduced.  His  testimony  was 
taken  in  depositions  just  before 
his  death  last  year. 

Mr.  Hurd  said  that  in  1954 
some  $400,000  in  notes  payable 
from  the  ITU  defense  fund  to 
Unitypo  were  wudtten  off  as 
“defense  activities.” 

He  said  the  union  tried  to 
keep  its  loans  to  the  News  secret 
because  of  the  union’s  “past  ex¬ 
periences  to  establish  competing 
new'spapers,  particularly  in 
strike  situations.” 

D.  S.  Haines,  administrative 
assistant  ot  the  publisher  of  the 
Oregon  Journal,  testified  that 
the  Pacific  Northwest  Newspa¬ 
per  Association  loaned  $10,000 
to  the  Herald  after  the  strike 
began,  and  acknowledged  that 
the  association  assisted  Pub¬ 
lisher  Lee  in  getting  “key”  non¬ 
union  personnel  to  train  other 
w'orkers. 

Mr.  Haines  formerly  served 
as  secretary  of  the  association. 

How'ard  W.  Parish,  former 
publisher  of  the  News,  admitted 


the  News  made  monthly  finan¬ 
cial  reports  to  the  union  on 
Unitypo-furnished  forms. 

Mr.  Jonson  introduced  a  re¬ 
port  showing  Unitypo  had  made 
97  loans  to  the  News  between 
Dec.  31,  1952,  and  Dec.  1,  1957, 
with  a  total  principal  and  un¬ 
paid  intei’est  of  $1,060,054.88. 

Mr.  Parish  said  there  had 
been  no  repayment,  nor  could  he 
recall  any  payment  of  interest. 
All  of  the  stock  of  Columbia 
Basin  Publishers,  Inc.,  publish¬ 
ers  of  the  News,  except  for  two 
shares,  had  been  forfeited  to 
Unitypo  at  the  end  of  last  year, 
he  said. 

Refuting  a  defense  assertion 
that  the  Herald  suffered  com¬ 
munity  enmity,  Mr.  Lee  said 
wives  of  union  men  subscribed 
to  his  new’spaper  in  their  maiden 
names  or  had  it  delivered  to  a 
neighbor’s  home.  The  women 
resorted  to  subterfuge,  he  said, 
because  of  union  threats  that 
their  husbands  w’ould  lose  their 
jobs. 

Mr.  Lee  said  one  merchant 
slipped  the  Herald  from  beneath 
a  counter  into  grocery  bags  of 
union  men  going  to  work  at  the 
Hanford  atomic  plant. 

Judge  W.  D.  Murray  allowed 
defense  counsel  to  introduce  in¬ 
come  tax  returns  of  the  Scott 
Company  with  a  view  to  show¬ 
ing  that  money  available  to  the 
Herald  had  been  siphoned  off  to 
other  Lee  interests. 


SNPA  Helps 
J-Schools 

Hot  Springs,  Ark. 

For  the  second  successive  year, 
members  of  the  Southern  News¬ 
paper  Publishers  Association 
honored  their  retiring  president 
by  contributing  $1,000  to  ar 
award  known  as  the  SNP.k 
Presidential  Scholarship.  Thi- 
time,  the  man  honored  wa- 
Charles  P.  Manship  Jr.,  pub¬ 
lisher  of  the  Baton  Rouge  (La.) 
Times  and  Advocate. 

The  scholarahip  goes  to  tht 
journalism  school  in  SNPA  ter 
ritory  which  the  president 
judges  has  showrn  greatest  pro¬ 
gressive  growth  in  the  current 
year.  Last  year  the  Millard  Cope 
Scholarship  went  to  the  Uni¬ 
versity  of  North  Carolina  School 
of  JouiTialism  and  this  year's 
award  went  to  the  University 
of  Texas. 

Holt  McPherson,  editor  of  the 
High  Point  (N.  C.)  Enterprise. 
is  chairman  of  the  SNPA 
Schools  of  JouiTialism  Commit¬ 
tee,  which  is  in  charge  of  raisinp 
the  fund  each  year. 


IIIIIC  piillll..  I-k  .  w 

r>  TUT  II  I  rrioe  Increase 

D.  Murray  allowed 

isel  to  introduce  in-  Lexington,  Ky 

iturns  of  the  Scott  The  Herald  and  the  Leader 
ith  a  view  to  show-  have  raised  their  news-stand 
ney  available  to  the  price  from  5c  to  7c  and  home- 
been  siphoned  off  to  delivery  by  5c  a  week.  The  Sun- 
iterests.  day  price  remains  at  15c. 
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LAST  YEAR-2,890  NEWSPAPERS  SOLD  7,690,000  LINES  OF  TIE-IN  ADSI 


Watch  your  c  ^  j 
linage  figures  soar 
when  you  tie-in  with 


nets. 
’  for 
loved 
lews- 

JTOUS 


Last  year,  2,890  newspapers  carried  7,690,000  lines  of  advertis¬ 
ing  tying  in  with  Operation  Snowflake.  Of  this  number,  330 
newspapers  ran  “Operation  Snowflake”  sections  — carrying 
4,320  separate  ads,  totaling  850,000  lines. 

U.S.  Steel’s  Operation  Snowflake  has  been  growing  year  after 
year.  With  a  strong  promotion  built  around  the  effective  theme 
“Lighten  Her  Work  with  a  Major  Appliance  .  .  .  Make  it  a 
White  Christmas,”  you  can  sell  more  space  than  ever  this 
year.  U.S.  Steel  has  already  pre-sold  many  local  appliance 
distributors,  retailers,  utilities  and  banks  on  the  advantages 
of  running  Snowflake  ads  in  your  newspaper. 


10-Page  Newspaper  Service 
on  Major  Appliances 

U.S.  Steel's  Operation  Snowflake  is  the  only  complete  mat 
package  on  major  appliances.  It  contains  not  only  many  sug¬ 
gestions  for  hard-hitting  retail  ads— layouts,  copy  and  illustra¬ 
tions,  but  it  also  has  a  lot  of  editorial  material— feature  stories 
and  pictures  on  the  latest  appliances,  gift  ideas  and  other 
services  to  help  you  develop  a  special  Snowflake  section  .  .  . 
and  to  sell  more  linage! 

This  new  Operation  Snowflake  Newspaper  Service  is  flexible. 
You  can  use  it  to  advantage  for  all  Christmas  Giving  Promo¬ 
tions.  It  meshes  into  the  Newspaper  Industry's  own  nationwide 
Total  Selling  Program;  it  fits  into  the  American  Gas  Associa¬ 
tion's  drive  on  behalf  of  appliances,  and  the  Electrical  Industry's 
“Give  Better  Electrically"  program. 


SEND  FOR  YOUR 

FREE  NEWSPAPER  SERVICE  NOW 


Ask  for  a  free  copy  of  this  special  10-page  newspaper 
advertising  and  editorial  service  without  delay.  Each  dis¬ 
play  advertising  salesman  or  solicitor  in  your  depart¬ 
ment  can  use  a  copy  to  advantage.  There’s  no  cost 
for  this  10-page  proof  book  or  the  mats.  Just  tell  us 
how  many  copies  you  can  use.  Write  to: 


UsS)  United  States  Steel 


Robert  C.  Myors 

Director  of  Market  Development 
United  States  Steel 
Pittsburgh  30,  Pennsylvania 

editor  ac  PUBLISHER  for  October  I 


Russian  Thaw 
Aids  Goldberg 
With  Camera 

Phones  lang  in  the  offices  of 
foreign  correspondents  at  Mos¬ 
cow.  A  representative  of  the 
State  Committee  for  Cultural 
Relations  was  at  the  other  end 
of  the  wire. 

He  announced  pleasantly  that 
the  Soviet  was  about  to  open 
another  door  to  the  coirespond- 
ents.  This  time  it  was  a  tour  of 
hitherto  closed  areas  of  the 
great  Kremlin  Palace — the  pub¬ 
lic  rooms,  the  private  apart¬ 
ments  of  the  Czars,  immacu¬ 
lately  restored,  and  the  private 
palace  chapels  of  the  imperial 
family. 

The  next  day  correspondents 
were  shown  priceless  religious 
aid.  That  it  had  been  preserved 
and  restored  within  the  Kremlin 
walls  surprised  many  of  the 
newsmen.  Tucked  into  an  ob¬ 
scure  corner  of  St.  Vladimir’s 
Hall — where  guests  arrive  for 
Kremlin  banquets  —  were  the 
thrones  of  the  Romanovs. 

Abe  Goldberg  of  the  Associ¬ 
ated  Press,  who  made  the  tour 
with  a  camera,  described  it  as 
another  “thaw”  in  the  cold  war. 
Abe  has  been  in  Moscow  almo.st 
a  year  and  is  doubling  as  a 
cameraman  since  the  Soviet 
government,  so  far,  has  not  ap¬ 
proved  assignment  of  a  full¬ 
time  AP  photographer. 

Abe  retumed  to  the  United 
States  a  week  ago  for  a  week’s 
visit  with  his  familv.  He 
brought  pictures  of  the  Kremlin 
aid  with  him  as  far  as  London, 
from  where  they  were  sent  to 
this  country.  They  were  released 
by  AP  Newsfeatures  on  mailed 
sheets  to  afternoon  newspapers 
last  Tuesday. 

He  said  the  peek  into  the  im¬ 
perial  background  was  just  an- 
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other  of  the  “unexpected  de¬ 
velopments”  that  are  keeping 
Moscow  correspondents  on  their 
toes  these  days. 

Two  other  “unexpected”  “un- 
expecteds”  were  Premier  Khru¬ 
shcheva’s  appearances  at  the  site 
of  the  United  States  Exhibit 
while  it  was  under  construction 
and  novelist  Boris  Pasternak’s 
surprise  appearance  at  the  final 
concert  of  the  New  York  Phil- 
hannonic  in  Moscow  September 
11. 

“The  night  Pasternak  showed 
up,”  Abe  said,  “was  the  Philhar¬ 
monic’s  last  in  Moscow  after  a 
smashingly  successful  Soviet 
tour  under  Leonard  Bernstein. 

Embracing  Shot 

“I  expected  fireworks  of  some 
sort,  the  Shostakovich  embrace 
on  the  platform,  for  instance. 
But  at  inteiTnission  Pasternak 
emerged  from  the  auditorium 
into  the  corridor  and  I  followed 
him  to  Bemstein’s  dressing 
room  where  I  got  that  embrac¬ 
ing  shot  which  moved  by  radio.” 

Mr.  Goldberg  said  the  period 
preceding  Khrushchev’s  trip  to 
the  United  States  was  marked 
by  an  aura  of  good  feeling 
toward  American  correspond¬ 
ents.  The  day  before  the  Pre¬ 
mier  left,  American  agencies 
were  given  special  passes  for 
photographers  to  work  on  the 
airfield  close  to  the  Premier  in¬ 
stead  of  being  confined  to  the 
sidelines  as  is  usual  on  his  de¬ 
partures  and  arrivals. 

Abe  was  an  AP  wirephoto 
editor  from  1938  to  1942  and 
photography  is  his  chief  hobby. 

“I  am  one  of  those  reporters 
who  believes  that  the  camera  is 
as  important  as  the  typewriter 
in  telling  the  story,”  Abe  said. 

• 

Secretary  Mitchell 
At  PNPA  Dinner 

Pittsburgh 
Secretary  of  Labor  James  P. 
Mitchell  will  be  a  speaker  at  the 
35th  annual  convention  dinner 
of  the  Pennsylvania  Newspaper 
Publishers’  Association  here. 

Theme  for  the  Oct.  15-17 
meeting  is  “What’s  Going  to 
Happen  in  the  Golden  Sixties.” 

J.  R.  Wiggins,  president, 
American  Society  of  Newspaper 
Editors,  will  speak  from  the 
editor’s  viewpoint. 

Representing  the  publisher’s 
views  will  be  Thomas  L.  Moran, 
Scranton  Times,  George  H. 
Heintzelman,  Coatesville  Record, 
James  H.  March,  Beaver  Falls 
Xeivs-Trihune,  Arthur  Klein, 
Philadelphia  Jewish  Times,  Eu¬ 
gene  Vosburg  Jr.,  Burpettstown 
Enterprise,  and  U.  E.  Stoddard, 
Elkland  Journal. 


Admen  Told 
Of  Met  Area 
Definitions 

Boston 

The  government’s  criteria  for 
defining  standard  metropolitan 
areas  were  criticized  at  the  an¬ 
nual  meeting  of  the  New  Eng¬ 
land  Newspaper  Advertising 
Executives  Association  here  this 
week. 

After  Peyton  Stapp,  assist¬ 
ant  chief  of  the  Bureau  of  the 
Budget,  had  explained  the  re¬ 
vised  criteria  used  for  the  1959 
determinations,  several  members 
charged  that  millions  of  dollars 
spent  for  market  research  have 
bwn  wasted  because  of  changes. 

In  the  revised  criteria,  Mr. 
Stapp  said,  the  Bureau  con¬ 
tinue  to  specify  that  a  central 
city  must  have  a  minimum  popu¬ 
lation  of  50,000.  This  criteria 
does  not  mean  that  every  city 
of  50,000  is  a  central  city,  but 
that  a  Standard  Metropolitan 
Statistical  Area  must  have  at 
least  one  such  metropolis.  A 
twin  city  is  two  legal  cities 
which  for  all  practical  purposes 
are  really  one  city,  he  said.  If 
the  sum  of  their  populations  is 
50,000  and  one  has  not  less  than 
15,000  they  may  be  considered 
together  as  a  centi’al  city.  He 
cited  Fitchburg  and  Leominster, 
Mass.,  and  Lewiston  and  Au¬ 
burn,  Me.  as  examples  in  New 
England. 

Asked  about  complaints  from 
the  New  York-New  Jersey 
areas,  the  speaker  explained 
that  Jersey  City  and  Hudson 
County  were  made  one  area 
based  on  the  criteria  of :  “A 
county  or  town  is  considered 
to  be  appropriately  integrated 
with  a  central  city  if  15%  or 
more  of  its  total  labor  force 
work  in  the  county  or  town  of 
the  central  city  or  if  25%  of  the 
total  employment  in  the  contigu¬ 
ous  county  comes  from  the  cen¬ 
tral  city.” 


—  in  New  England  it  was  most 
practical  to  use  towns  —  in 
other  sections  of  the  <ountry, 
w’e  use  counties,”  he  said. 

“In  New  England  the  central 
city  is  alone  the  nucleus,  h 
some  instances  cities  are  identi¬ 
cal  in  area  with  their  county 
In  general  then,  the  smallest 
possible  SMSA  is  one  county 
or  one  New  England  city.  The 
next  step  is  to  examine  counties 
or  towns  contiguous  to  this  nu¬ 
cleus.  The  first  examination  b 
to  see  if  they  are  metropolitai 
enough  in  character  to  lee  con¬ 
sidered  for  inclusion  as  part  of 
the  SMSA.  Basically  this  is  df 
termined  by  the  labor  force  of 
such  counties  being  759^  or  mon 
non-agricultural  w’orkers  and  ii 
addition  one  of  three  other  cri¬ 
teria  must  be  met  to  establisk 
that  the  non  farm  populatk 
density  of  the  contiguous  county 
is  significant.  For  New  Englani 
these  are  condensed  into  a  single 
criterion  —  a  continuous  chair 
of  towns  with  a  population  den¬ 
sity  of  100  per  square  mile.” 

John  L.  Coughlin,  Hartfori 
(Conn.)  Courant,  w’as  electei 
president  of  the  association 
James  Duggan,  Springfiek 
(Mass.)  New’spapers.  wa- 
elected  vicepresident ;  Kennetk 
MacMannis,  Worce,ster  (Mass.1 
Telegram  Gazette,  secretary. 

• 

Wichita  Eagle  Asks 
For  Dismissal  of  Suit 

Wichita,  Kans 

Wichita  Eagle  Publishing  Co 
and  its  principal  officers  moved 
in  court  this  week  for  dismissal 
of  the  anti-trust  complaint  filed 
recently  by  the  Beacon  News¬ 
paper  Corp. 

The  defendants  to  the  $4,000. 
000  monopoly  damage  action  a.> 
serted  that  “no  facts  are  allege': 
from  which  conclusion  of  sub 
stantial  lessening  of  competitior 
can  be  drawn.”  They  contendec 
the  advertising  and  circulation 
markets  of  the  Morning  Eagh 
and  Evening  Eagle  are  identical 

The  Beacon  has  alleged  that! 
certain  illegal  practices  of  the 
Eagle  have  given  it  dominance 


He  said  that  formerly  New' 
York  and  northeastern  New  Jer¬ 
sey,  in  1950,  of  eight  or  nine 
counties  w'as  combined  with 
eight  or  nine  counties  in  New’ 
York,  but  in  1958  it  was  found 
that  in  no  case  did  159?-  of  the 
labor  force  go  to  work  in  New' 
York  City,  and  following  the 
criteria  rule  Jersey  City  and 
Hud.son  County  were  made  into 
one  area. 

He  pointed  out  that  there  has 
been  much  disagi'eement  on  New 
England. 

“New  England  is  different 
than  other  parts  of  the  country 


Frank  McCabe  Dies; 
Worketl  for  Pulitzer 

Frank  McCabe,  w’ho  began  > 
long  new’spaper  career  as  ar 
office  boy  for  Joseph  Pulitzer, 
died  at  his  home  in  Brooklyr 
Oct.  2.  He  W’as  90  years  of  age 

Mr.  McCabe  worked  on  the 
New  York  World  in  editorial 
and  business  capacities  for 
years.  In  the  1940s  he  was  man¬ 
ager  of  E&P’s  classified  ailver- 
tising  department.  His  article 
on  the  Hearst-Pulitzer  truce  w’as 
featured  in  the  75th  Anniver¬ 
sary  Number  of  E&P  last  June. 
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Sam  Gearhart 
Dies;Founded 
Paper  in  Ark. 

Fayetteville,  Ark. 

Sam  E.  Gearhart,  vicepresi¬ 
dent  and  general  manager  of 
the  Fayetteville  Democrat  Pub¬ 
lishing  Company,  died  suddenly 
Sept.  30,  after  a  cerebral  hemor- 
rfiage.  Mr.  Gearhart  had  re¬ 
turned  home  from  Hot  Springs, 
where  he  attended  the  Southern 
Newspaper  Publishers  Associa¬ 
tion’s  convention. 

Mr.  Gearhart,  who  had  been 
a  newspapennan  since  he  was 
16,  had  been  with  the  Northwest 
Arkansas  Times  at  Fayetteville 
since  1940.  He  was  a  past  presi¬ 
dent  of  the  Arkansas  Press  As¬ 
sociation. 

Mr.  Gearhart  was  boim  at 
Circleville,  Ohio.  He  became  a 
newspaper  carrier  at  the  age  of 
9.  He  later  related  that  he  sold 
his  first  extra  edition  when 
President  McKinley  was  assas¬ 
sinated.  When  he  w’as  only  19,  he 
and  two  other  young  men  came 
to  Arkansas  to  found  a  news¬ 
paper — the  Sontiiwest  American 
at  Fort  Smith. 

Miss  Jeanne  Constantino  be- 
L  came  the  newspaper’s  first  office 
onployee.  Later,  Mr.  Gearhart 
related  his  impression  of  the 
first  employee:  “I  told  myself 
that  I  will  maiTy  this  girl,  if  I 
can.” 

He  and  Jeanne  •were  married, 
February  13,  1917. 


Early  in  his  publishing  career 
Mr.  Gearhart  worked  out  what 
he  believed  to  have  been  the 
first  education  edition  ever  pub¬ 
lished  by  an  American  news¬ 
paper.  The  Southwest  American 
at  Fort  Smith  and  Northwest 
Arkansas  Times  at  Fayetteville 
still  publish  this  special  edition. 

Mr.  Gearhart  is  survived  by 
his  widow;  t'wo  sons,  three 
daughters,  and  a  sister. 


Legion  News  and  later  sports 
editor  and  ME  of  the  New 
Haven  (Conn.)  Times-Leader. 

*  *  * 

Flo'yd  T.  Brooks,  59,  night 
circulation  manager  of  the 
Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times;  Sept.  28.  He  was 
with  the  circulation  department 
for  31  years,  formerly  with  the 
old  Louisville  Herald-Post. 


Fire  Prevention 

Cleveland 
Forest  City  Publishing  Co., 
publisher  of  the  Cleveland  Plain 
Dealer  and  News,  is  continuing 
a  safety  campaign  in  its  build¬ 
ing  by  equipping  its  rooms  with 
safer  waste  receptacles  and  cov¬ 
ered  containers. 


Obituary 


Amos  B.  Jenkins,  69,  former 
advertising  manager  and  person¬ 
nel  director  of  the  Salt  Lake 
City  (Utah)  Deseret  News; 
Sept.  30,  of  a  heart  attack.  He 
started  with  the  newspaper  in 
1919  as  an  advertising  solicitor. 


George  Culbertson,  67,  gen¬ 
eral  manager  of  the  Mount 
Vernon  (Ohio)  News  since  1942; 
Sept.  26,  after  a  long  illness. 

«  *  * 

Henry  George  Wandesford, 
76,  former  Hong  Kong  corre¬ 
spondent  for  the  London  Eng¬ 
land)  Times,  editor  in  New  York 
of  the  Far  East  Trader,  and 
formerly  with  the  American  edi¬ 
tion  of  the  Shanghai  (China) 
Post  and  Mercury;  Sept.  29. 


Avery  Dodge,  61,  former  copy 
editor  of  the  Columbus  (Ohio) 
Citizen;  Oct.  2,  of  a  heart  at¬ 
tack.  He  also  worked  for  the 
New  York  Journal  and  Graphic, 
New  Haven  (Conn.)  Union,  was 
forner  editor  of  the  Connecticut 
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ANNOUNCEMENTS 

1  Newspaper  Brokers 

Publications  for  Sale 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder,  2234  East  Komneya 
Drive,  Anaheim.  Calif.  Day  or  Nile. 
Phone:  KEystone  3-1361. 

Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 

I  it  it  LETT  US  help  you  find  a  sound 
'  pro|)erty  in  the  West.  A.  W.  Stypes 
i  &  Co.,  Inc.,  626  Market  Street,  ^n 
!  Francisco  5,  California. 

ARIZONA  IS  WARM  IN  WINTER 
☆  Four-paper  chain  offset  weeklies, 
gross  $130,000.  $30,000  down. 

•it  Two-i)aper  chain  including  buildings 
$240,000.  29%  down. 

•it  Unopposed  weekly,  city  of  4,600, 
gross  $50,000.  $‘20,000  down. 
Leading  letterpress  plant.  Settle  es¬ 
tate,  gross  $140,000.  $38,000  down. 
Dean  Sellers,  Arizona  Newspaper 
Properties,  625  E.  Main.  Mesa,  Ari¬ 
zona,  with  Cummins  Trust. 

j  SALES  SERVICES  include  tax  studies, 

1  oreanization  iniidanoe  and  manaKement 

1  help  for  buyers.  Newspaper  Service 
Co..  601  Ga.  SavinKs  Bank  BMk., 
Atlanta,  Georgia. 

1  _ _  _ _  —  , 

1  E  KI*^OW  CALlrORNIA  miii  All* 
zona  newrspapers  and  their  owrners — 
and  they  know-  us.  If  you  wrant  to 

1  buy  a  California  or  Arizona  newrs- 
1  paper  property,  let  us  show  you  how 

1  our  personal  service  operates.  GAB- 
!  BERT  &  HANCOCK.  3709-B  Arling¬ 
ton  Ave.,  Riverside.  California. 

NORTH  CENTRAL  TEXAS  WEEKLY 
in  $17,000  gross  class,  price  $16,600 
with  only  $5,000  down  in  cash.  Bailey- 
Krehbiel,  Box  396,  Salina,  Kansas. 

WELL  EQUIPPED  Southwestern  coun¬ 
ty  seat  weekly,  job  shop.  Population 
28,000.  Daily  competition.  Growing 
city,  area,  varied  economy.  Other  in¬ 
terests  need  owner's  attention.  $40,000 
with  $10,000  down,  balance  easy  terms 
to  competent  buyer.  Box  4224,  Editor 
&  Publisher. 

1  THE  DIAL  AGiaiCY 

;  “America’s  No  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  6-6864 

!  MOUNTAIN  STATES  and  Southwest 
i  Dailies  and  Weeklies.  Experienced,  con- 
1  fidential  brokers.  RAY  E.  MOHLER  & 
ASSOCIATES  Suite  305,  828  Seven¬ 
teenth  St.,  Denver  2,  Colorado. 

Distributors  Wanted 

]  DOES  PROFIT  INTEREST  YOU? 

1  Distribute  our  product  on  an  exclusive 

SALES-PURCHASES  handled  with  dis- 

1  Clip  and  mail!  i 

Editor  &  Publisher: 

1  Classified  Department  1 

1  1475  Broadway,  New  York  36,  New  York  ■ 

1  Please  insert  my  classified  ad  for  1 

insertions.  * 

1  CLASSIFICATION:  | 

cretion.  Write  Publishers  Service,  P.O.  1 
Box  3132,  Greensboro.  N.  C. 

franchise  basis.  Sell  through  drug, 
variety,  gift  store,  newsstands,  etc. 
We  offer  a  long-established  proven 
product  that  sells  readily  at  a  fine 
mark-up.  Write  Box  4118,  Editor  ft 
Publisher, 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity 

IT'S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

Li»I  FEIGHNER  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

NEWSPAPER  SERVICES 

Syndicates-Foatures 

CO’LUMNIST  —  A  great  anti-Oommu- 
nist  news  column :  "LIFTING  THE 
IRON  CURTAIN”  based  on  true  refu¬ 
gee  experience  and  underground  con¬ 
tacts.  Samples:  Mathilde  Emeatina, 
7727  S.  Shore  Drive,  Chicago  49, 
Illinois. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  ,Iowa. 

1 - - - 1 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 

W.  H.  Glover  Co.,  Ventura.  Calif. 

SYNDICATFS)  RECORD  REVIEWS 
for  growing  interest  in  Stereo  Hi  FI 
recording.  Non  technical,  entertaining, 
reasonable,  already  popular.  New 
York  City.  Box  4135,  Editor  ft  Pub¬ 
lisher. 

1  1 

Newspaper  Appraisers 

1  Q  °  number  and  mail  my  replies  daily!  . 

1  ACCOUNT  OF:  1 

1  NAME. _  1 

MORE  THAN  200  VALUA’HONS 
of  newspapers,  subsidiaries,  televis¬ 
ion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 

321  Fifth  Avenue  New  Rochelle.  N.  Y. 

Press  Engineers 

UPECO,  INC. 

Move — Fhrect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goae  Flatbeds 
Rotaries — Tubulars 

Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 

ADDRESS  ‘ 

Publications  for  Sale 

1  CITY,  STATE  1 

SOUTHERN  CALIFORNIA 

Semi-weekly  serving  an  area  with  an¬ 
nual  population  gain  of  6,000.  New, 
big  stores  scheduled.  This  is  one  of 
brightest  spots  and  one  of  best  papers 
in  California.  Exclusively  offered  by 
Vernon  V.  Paine  with  L.  H.  Paine. 
P.O.  Box  266,  Upland,  California. 

1  Authorized  BY  . 

1  (For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order —  1 

1  see  Classified  Advertising  Rate  Box) 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
65-69  FVnnkfort  Street 

New  York  38.  N.  Y. 

BArclay  7-9775 

editor  ac  PUBLISHER  for  October  10.  1959 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Composing  Rmtm 


Press  Room 


Press  Room 


Press  Room 


THE  NATION  S  NEWSPAPER  FORMS 
i-oll  on  L.  &  B.  Heavy  Duty  Newsi)ai>er 
Turtles — $84.50  to  $97.50,  fob  Elkin. 
W'rite  for  literature.  L.  &  B.  Sales 
Company,  113  West  Market  Street, 
Elkin,  North  Carolina. 


COLOR ! ! ! 
3  UNIT  HOE 


Engraving 


FOR  SALE  -2  tube  hiirh  pressure  Mer¬ 
cury  Vai>or  Li)rhtini;  System  230-Volt — 
60  Cycle  AC  only  and  4  each  43"  AH  9 
(3KW>  G.E.  lamps  for  Chemco  Roll 
Camera  $600.00.  ^vannah  Nt'ws-Press, 
Inc.,  P.  O.  Box  1601,  Savannah, 
Oeortria. 


with  1  color  cylinder  and  3  Pan¬ 
coast  Color  Couples — Double  Folder 
— 22%" — on  Substructure  with 
Reels  and  Pasters — AC  Drive — - 
Available  immediately. 


GOSS  3-units,  arch  type,  double 
folder,  22%"  cut-oft.  Color  Hump,  two 
CAPCO  color  fountains.  End  Feed.  76 
H.P.  AC,  C-W  drive.  Available  Feb¬ 
ruary  1960. 


HOE  ROTARY  PRESS 
ROP  COLOR 


DUPLEX  tubular,  24-pages,  2  to  1 
model,  60  H.P.  AC,  C-E  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  December  1959. 


LIQUIDATION 


Newsprint 


Complete  Mechanical  Plant 
equipment  of  the 


GOSS  4-units,  arch  type,  doublefolder. 
22%"  cut-off.  Color  Hump,  4-CAPCO 
color  fountains.  End  Feed,  100  H.P, 
AC,  C-W  drive.  Available  March  1960. 


5 — Sui>er  St)eed  Units 
Steel  Cylinders 
Roller  Bearings 
1 — I>ouble  Color  Hump 
125  HP  AC  Motors 
Substructure  &  Reels 
1 — Double  Folder,  22%  Cutoff 
Balloon  Former 


JOHN  GRIFFITHS  CO.  INC 


CHARLOTTE  NEWS 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  t  PAPER  CO. 

70  E.  45  St..  N.  Y.,  N.  Y.— MU  6-5675 


Press  Room 


24  PAGE  DUPLEX  ROTARY  PRESS ' 
complete  with  half  and  quarter  folder  | 
and  stereotype  equipment.  One  color  i 
fountain.  Ebccellent  working  condition.  ' 
Completely  overhauled  just  last  year.  ! 
Complete  set  of  rubber  rollers  only 
two  years  old.  ! 


7  LINOTYPES— S-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets — Remelt  Pot 
with  Molds — Turtles — Chases — Flat 
Stereo. 

5  Unit  Duplex  Metropolitan  Press. 
22%"  cutoff  —  all  AC  equipped 
Double  I'older  —  CH  Conveyor 
Portable  color  fountain. 


DUPLEX  tubular,  16-pages,  2  to  1 
model.  30  H.P.  AC,  C-W  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  .Tuly  1960. 


415  Lexington  Avenue 
New  York  17,  N.  Y. 


Wanted  to  Bur 


DUPLEX  flat  bed.  Model  "E”  No.  1049. 
10  H.P.  AC,  G.E.  drive.  Available  now.  | 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


LOYAL  S.  DIXON  CO.  equipment 

11164  Saticoy  St.  Sun  Valley.  Calif.  SHULMAN  ASSOCIATES 

- - 60  E.  42  St  New  York  17  OXford  7-45S« 


DUPLEX  PRESSES 


GOSS  COX-O-TYPE  complete  with 
blankets,  composition  rollers,  tabloid 
slitter,  eight  narrow  margin  single 
page  chases  with  electrical  Imard.  Both 
presses  available  immediately.  Mont-  ! 
gomery  Publishing  Company,  Fort  | 
Washington,  Pennsylvania. 


21  Metropolitan  N  Type  Units 
5  Units  with  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


PRESS  MOTOR  DRIVES  of  25,  40, 
50,  00,  75,  100,  150  H.P.  AC.  George 
G.  Oxford,  Box  903,  Boise,  Idaho. 


SCOTT  PRESSES 


5  Identical  Octuple  Presses 


Advertising  Rates 


CLASSIFIED 


Each  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  CVH  Conveyors, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 


I  FOR  SALE.  Seven  units  of  Scott  Web 
I  Press  with  Cutler  Hammer  DC  con- 
'  trols,  14  start  stop  stations,  group 
driven  by  two  100  hp  motors.  2  double 
folders,  3  to  2  and  regular,  22%" 
cut  off.  3  arm  Cline  reels  on  each 
unit  with  belt  tension.  One  pont 
(Wood)  available  with  pot. 

One  Goss  6  unit  press  1  reversible 
unit,  2  double  formers  double  delivery, 
one  balloon  former.  Two  motors  100 
hp  and  125  hp  AC  with  complete 
I  GE  controls,  angle  bars,  and  stand  for 
paper  up  to  38"  roll. 

Both  presses  in  daily  use  and  avail¬ 
able  early  in  1961.  Both  presses  over 
30  years  old.  In  good  condition.  Very 
reasonable.  Contact  Girt  Cochrane. 
Newspaper  Agency  Ckrrporation,  P.O. 
j  Box  2993,  Charleston,  West  Virginia. 


Linotypes-  Intertvpes — Ludlows 
PRINTCR-AFT  REPRESENTATIVES 
277  Broadway  New  York  7.  N.  Y. 


WANTED:  8-page  Duplex  or  Goss  Jit 
bed.  Advise  serial  no.  and  when  avsil- 
able.  Northern  Machine  Works,  39 
N.  4th^t..  Phila.  6.  Pa. 


NEWSPAPER  EQUIPMENT 


NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 


COMPLETE  PLANTS 


Line  Rotes  EACH  CONSECUTIVE 
Insertlen 


Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  ®  80c; 
1  @  95c.  Add  25c  for  Box  Service. 


Located:  BOSTON  HERALD- 
TRAVELER. 


Available:  Immediately. 


JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 


HOE  PRESS,  23  9/16' 


GOSS-DUPLEX  Model  “E”.  serial 
1600’s.  New  1951.  Web-perfecting  flat¬ 
bed  press.  Prints  up  to  6,000  copies 
per  hour.  In  4-6-8  standard  size  or 
8-12-16  tabloid  siz3  pages.  Roll  size  up 
to  77% ",  36"  diameter,  22’(["  cut-off. 
Built-in  2  station  pushbutton  control, 
slitter  and  paper  roll  Iioist.  15  HP 
AC  V-belt  m^or  with  controls.  16-8  or 
10  column  chases  iiicluded.  Available 
early  1960.  May  be  seen  in  operation 
in  New  York  by  apiiointment.  Box 
4239,  Editor  &  Publisher. 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  Went  8th  Kansas  City  5.  Mo 


WANTED :  Standard  perforator.  us«i 
and  in  very  good  condition.  Plea* 
state  asking  price  and  exact  condi 
tion  and  age  in  letter.  H.  G.  Eniu. 
Mechanical  Superintendent,  News  Trib¬ 
une,  Ft.  Pierce,  Florida. 


6  Units — Double  Folder — (3-H  Con- 
veyors-^AC  Motors — Portable  Color 
Fountains — Reels.  Oimplete  Stereo. 


ALL  OTHER  CLASSIFICATIONS: 

4  times  ®  $1.00  per  line  each  insertion; 
3  times  <g  $1.15;  2  times  @  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 


Located:  TRE^fTON  TIMES 
Available:  Immediately 


•  t.OO  SERVICE  CHARGE  FOR  AIRMAIL 


DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday,  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con- 
Jdcnce.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


DUPLEX  TUBULAR 
PRESSES 


SCOTT  24-pn.ge  3-decker  with  color 
cylinder  and  Hoe  mail  ciuarter  folder. 
Complete  with  5.70-volt,  25-HP  drive 
and  stereo  equipment.  Cutoff  22%  ”. 
This  single-width  machine  is  in  top 
running  order  with  extra  rollers,  other 
spares,  ideal  for  small  daily  or  large 
weekly  needing  more  speed  and  page 
capacity.  Available  now,  priced  to 
clear  our  old  premi.ses.  Monitor  Pub¬ 
lishing  Co.  Ltd.,  7905  Kildare  Road, 
Montreal  29 — ^HUnter  1-2771. 


WANT  TO  PURCHASE:  Washington 
hand  press  or  information  on  when 
one  is  available  for  sale.  A.  L.  .Alford. 
I.ewiston  Morning  Tribune,  Ix-wistot, 
Idaho. 


WANTED:  FAIRCHILD  SCAN-.t 
GRAVER  used,  in  good  conditios 
Standard  model  65  and  8.5  screen,  con- 
plete.  State  price  and  condition.  Jack 
Danciger,  Fort  Worth,  Texas. 


24  Page — Delivered  new  1948-1953 
— ^Full  Color  Flexibility — Complete 
Stereo — AO  Solonoid  Drive — Avail¬ 
able  Now 


24  Page — 1  to  1 — Quarter  Folder 
— AO  Drive — Stereo  —  Available 
Now 


DISPLAY  RATES 


16  Page — 2  to  1 — Located  San 
Diego — AO  Drive — Stereo  —  Avail¬ 
able  January  1,  1960 


Agats 

LIsm 

1 

6 

13 

26 

52 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

8  PAGE  FLATBEDS 


64.PAGE  GOSS  HIGHSPEED  PRESS. 
23-9/16"  cut  off.  4  units,  doable  folder, 
all  controls,  7-6  H.P.  motor  and  drive, 
conveyor,  2-ton  pot.  pony  autoplate 
and  ink  tank.  Press  is  bottom  fed 
and  operated  on  l-floor  level.  Can  be 
seen  in  daily  production.  Also  8-ton 
pot  with  extra  cnicible  and  junior 
autoplate  and  autoshaver.  Contact 
V.  L.  Debolt  or  R.  M.  Cole.  The 
Odessa  American.  Odessa,  Texas.  Tele¬ 
phone  Federal  7-4661. 


WANTED  TO  BUY 
Good  used  or  rebuilt  Goss  Giant  45  D 
Matrix  Roller.  Box  4211.  iklitor  4 
Publisher. 


Wanted 

HI-SPEED  PRESS 
Goss,  Hoe  or  Scott 


5  or  6  units,  straight-line,  double 
folder,  under-fed  web. 


DUPLEX  A — Missouri 
DUPLEX  AB— N.  Carolina— Utah 
DUPLEX  E! — S.  Carolina 


SOLVE  your  increased  printing  needs  I  re 

with  this  latest  model  8  page  Duplex  cylinders.  ■  ^ 


of  e\rx\\r  419  AHA  Anfolnno  Vollov  COndltlOn.  MlUt  De 


Editor  &  Publisher 


1700  Times  Tower  N.  Y.  34,  N.  Y, 
Phene  BRyaet  V-3052 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17,  NEW  YORK 
Oxford  7-4590 


at  only  $12,000.  Antelope  Valley  conumon  rat 

Press.  P.O.  Box  188,  Palmdale.  Calif.  ^  *"  operation. 


Buyer  is  old-line  daily  newspaper. 


SCOTT  PRESS,  24  page,  aingle  width, 

3  decka,  double  color  hump,  7/16  platea.  Send  full  information,  price  and  when 


23-9/16  sheet  cut-off,  equipped  with  I  available  for  viewing  with  first  l®-  ] 
factory  made  quarter  folder,  prints  nuiry.  Ca-sh  deal. 


real  good,  stereo  equipment.  ElAST 

ST.  LOUIS  PRESS,  EAST  ST.  LOUIS.  Write  Box  4210,  Editor  &  Publishef- 


EDITOR  ac  PUBLISHER  for  October  10,  1959 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Adminiittratire 


CONTROLLER-TREASURER 

ITnusual  oi>eninsr  with  an 
fxpandinft  multi  -  division 
company  now  publishing 
maitazines.  newsletters, 
books,  training  materials, 
etc  ill  U.  S.  and  Latin 
America. 

The  man  we’re  lookini; 
for  i.s  probably  in  his  late 
thirties,  with  ftood  educa¬ 
tion,  8-10  years  experience 
in  Controllership  func¬ 
tions.  now  has  a  Kood  Con¬ 
troller  or  Treasurer  job 
but  interested  in  an  opiior- 
tunity  to  join  a  younyr 
manammient  team  and 
participate  in  growth  sit¬ 
uation.  Salary  open.  Fu¬ 
ture  stock  or  profit  partici¬ 
pation  possible.  Replies 
treated  confidentially.  Box 
4228,  Editor  &  Publisher. 


Circulation 


Display  Advertising 


'  EASTERN  NORTH  CAROLINA  city 
has  opening  for  a  qualified  advertising  . 
man  or  woman  to  do  aggressive  selling 
and  copy  service.  Communicate  in  con¬ 
fidence  for  details.  Box  4006,  Editor 
&  Publisher. 

EXPERIENCED  SALESMAN-ASSIST- 
ANT  seeking  solid  top-spot  future ; 
good  on  copy,  layout,  service,  ideas, 
promotion.  Team  worker.  7,000  Chart 
Area  2  leading  daily  in  outstanding 
market.  Department  and  profit-sharing 
bonuses,  life  insurance,  etc.  Full  rec¬ 
ord,  present  income,  confidentially  to 
Box  4018,  ^itor  &  Publisher. 

I  HEILP  WANTED  SALESMAN 

I  Exiierienced  retail  advertising  sales¬ 
man,  ^la^.  Plus  Bonus.  Paid  Vaca¬ 
tions.  Major  Medical  Coverage,  Life 
Insurance. 

Retail  Advertising  Manager 

I  THE  LEDGER-ENQUIRER 

COMPANY 

Columbus,  Georgia  Fairfax  2-8831 


CITY  nRCULATION  MAN.  thor-  SALESMAN,  good  layout,  copy,  com-  j 

oughly  experienced,  with  sound  knowl-  petitive  field.  95  year  old  daily  in  I 

edge  of  home  delivery.  Growing  de-  !  home  of  Mias  America.  Write  Business 

•artment  of  metropolitan  morning  and  ^  Manager,  Natchea  Democrat,  Natches, 
Sunday  paper.  Chart  Area  2.  Good  !  Mississippi.  | 

nisry,  ^nefits.  advancement  opi»r-  ! _ _  j 

tunities.  Car  and  expenses  supplied.  '  ^  _  n  j  i  e  i 

Reply  in  confidence.  Box  4117,  Editor  ;  MANAGER  for  small  daily.  S^, 
and  PiihlUher  promotion,  layout  essential  in  com-  I 

ano  ruDiisner.  ,  pletely  new,  modern  midwest  plant.  ' 

'  Good  opportunity  for  second  or  third  j 
niCTDIf^T  k/IAMAf’^CD  slot  O"  larger  daily  who  is 

UlO  I  lx  I I  Clx  stymied  and  wants  to  test  wings. 

A  real  challenge  and  opportunity  for  pood  sajary,  excellent  insurance  plan 
an  experienced  man  to  assist  the  cir-  1"  srrowing,  friendly  community  n^r 
culation  directo.-  in  a  reorganization  '"'•ge  city  and  state  universitira.  Write 
program.  We  are  changing  our  plan  stating  age,  ^nence,  qualifications 
of  operation  from  office  collect  and 

dealerships  to  the  little  merchant  plan.  tial.  Box  4121,  Editor  &  Publisher. 

Are  you  qualified  to  meet  this  chat- - 

lenge?  If  so,  write  in  confidence,  giv-  ADVER'HSING  SALESMAN  for  6000 
mg  expi-rience.  education,  salary  and  weekly.  Not  interested  in  order  takers, 
wwenci  s.  Bo.x  4232,  Editor  &  Pub-  but  want  creative  soul  who  can  draft 
"™rr.  elTective  layouts,  sell  them  and  who 

-■  has  ideas  for  plus  promotions.  Be 

able  to  cover  a  lot  of  ground  in  a 
STREEJT  SALESMAN  hurry.  Salary  and  benefits  hinged  to 

ability.  Immediate  opening.  Ingham 
Experienced.  For  large  metropolitan  County  News,  Mason.  Michigan, 
paper.  Very  good  salary,  plus  bonus.  - — - 

SiraL7’‘ex^rrTonce.‘’ Write^'lox  TO  ADVANCEMENT  of  staff 

FHltn,.  t  rm-x.  «.ii,  opening  for  display 

Mitor  &  Publisher.  advertising  salesman.  Must  be  strong 

-  1  on  selling.  Salary  above  JIOO.OO  week, 

/■I  -n  J  •  !  commensurate  with  ability.  Times 

t.lassified  Advertising  Journal,  Vineland.  New  Jersey,  38 

~  miles  from  Philadelphia. 

^SSIFIED  MANAGER  for  South  ;  - 

RETAIL  ADVERTISING  SALESMAN 
Mat  ^  by  far  western  metropolitan 

Proi^n  ponsld ^  medium-sized  daily  with  all- 

!  around  experience.  Good  wages,  medi- 
ber  1  Fine*riVmate^°o'rnOTeili*^”  ‘■“I  *'"'1  retirement  benefiu.  Advance- 

wd  wholeLl.  .Tit!  '  ™ent  opportunity  for  a  producer. 

Black  HilU  Please  give  complete  resume  in  letter 

!  of  applicaUon.  All  replies  confidential. 

WPID  CITY  JOURNAL.  Rapid  City,  - 

»ath  Dakota.  NATIONAL  AD  REPS  -For  monthly 


Editorial 


COPY  READER— Evening  newspaper 
in  big  Chart  Area  6  city  needs  one 
more  fully  experienced,  competent  rim 
man  for  permanent  staff.  Starting  pay 
highest  in  this  vicinity,  can  quickly  go 
higher  as  performance  merits.  Please 
give  fullest  details  record,  references, 
salary  requirements,  first  application 
if  you  want  an  interview.  Box  4011, 
^itor  &  Publisher. 


For  aggressive  Southern  daily  in  ares 
growing  rapidly  in  impulation  and  in¬ 
dustrial  importance.  Demands  high.  In¬ 
telligence  and  imagination  primary. 
Personal  interview  necessary.  Box 
3715,  Editor  A  Publisher. 

DESKMAN  wanted  by  medium  sized 
daily  in  mid-western  city.  Must  be 
capable  of  producing  feat,  clean  copy 
and  not  be  above  handling  minor 
stories  as  well  as  those  of  major  im¬ 
portance.  Good  salary,  pleasant  work¬ 
ing  conditions  for  man  intent  upon 
longtime  connection.  Please  airmail 
full  background  information  together 
with  details  on  availability  and  ex¬ 
pected  remuneration.  Box  4004,  Editor 
A  Publisher. 

NEWSPAPERWOMAN 

76,000  circulation  morning  newspaper 
in  Chart  Area  2  seeks  writer  to  help 
devdop  bright,  interesting  women’s 
news  pages.  Must  be  experienced,  able 
to  take  charge.  Work  would  include 
I  engagements,  weddings  and  club  news 
but  would  put  new  emphasis  on  gen¬ 
eral-interest  women’s  features.  Grow¬ 
ing  paper  in  growing  area.  Full  bene¬ 
fits.  An>ly  Box  4020,  Editor  A  Pub¬ 
lisher. 

Sports-General  assignment  reporter 
DAILY  NEWS 
Woriand,  Wyoming 

WANTED :  Editor  and  makeup  man 
for  tabloid  shopper  to  he  est^lished 
300,000  distribution  for  Miami  area. 
Must  be  experienced  in  tabloid  make¬ 
up,  editing,  etc.  Applicant  must  be 
able  to  assume  responsibility.  Write 
Sun  Advertising  Agency,  4201  SW  8th 
Street,  Miami,  PTorida. 


Editorial 


ARE  YOU 
READY  FOR  THIS  7 

He’s  32  to  60,  college 
trained  and  a  church  man; 
he’s  superior  writer  and 
seasoned  copyreader  ud 
knowledgeable  in  graphics: 
he’s  perfectionist  in  his 
own  work  and  gets  it  from 
others ;  he’s  ready  for  ex¬ 
ecutive  level  $1C  to  15,000 
bracket  job  on  growing 
family  magazine  in  Mid¬ 
west.  Send  full  data  and 
samples  to  Box  4136,  Edi¬ 
tor  A  Publisher. 

ASSISTANT  WOMAN’S  PAGE  editor, 
must  be  good  all  around  deskhand, 
writer.  Makeup,  city  desk  exiierience 
essential.  Must  dress,  mingle  well  with 
clubwoman  types.  Odd  hours  rule  out 
homemaker.  Start  at  $70.  Small  South- 
I  ern  daily.  Box  4103,  Editor  A  Pub¬ 
lisher. 

1  DAILY  NEWSPAPER  in  Eastern 
1  Washington  seeks  news  reporter. 

Please  give  full  details  in  first  letter. 

I  Box  4105,  Editor  A  Publisher. 

'  DESKMAN  —  EXPiailENCED  NEWS¬ 
MAN  who  likes  desk  work  and  chal- 
I  lenge.  Your  future  with  us  is  limited 
1  only  by  your  ability.  Progressive  i>aper 
in  a  growing  and  prosperous  com- 
’  munity.  Top  wages  and  benefits.  Relo- 
i  cation  expenses.  Chart  Area  2.  Write 
for  interview.  Box  4129,  Editor  A  Pub- 
,  lisher. 

OPENING  ON  SMALL 
U.  S.  CARIBBEAN 
NEWSPAPER 

I  for  alert,  experienced  reporter  and  fea- 
'  ture  writer.  Person  of  Scandinavian 
i  ancestry  preferred.  State  qualifications 
■  and  send  samples  of  work.  Write 
S.  S.  KOPPE  A  CO.,  630  FIFTH 
;  AVENUE,  NEW  YORK. 

EDITOR  for  newspaper  magazine,  ex- 
1  perience  necessary,  for  upstate  New 
York  daily  launching  new  Saturday 
I  tabloid.  Box  4113,  Editor  A  Publisher. 


Classified  Advertising 


AAA  NEW  ENGLAND  afternoon  POLICE  REPORTER,  for  southwest 
daily  needs  deskman.  Good  benefits,  town  of  25,000.  Experienced  writer  re- 
Opixirtunity  to  advance.  Box  4101,  quired.  Good  salary  for  producer.  Box 
Editor  A  Publisher.  '  4106,  Editor  A  Publisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


RUSSIFIED  MANAGER:  Position 


NATIONAL  AD  REPS  -For  monthly 
publication  of  large,  national,  fra¬ 
ternal-charitable  organization.  Circula¬ 
tion,  200,000;  distribution,  national. 


i^niact"  B^r”pace."5555  RidWXenue; 
PartmeT™  4”‘^!^i’'“a",;5-  d^'outsw"  |  Cincinnati  13,  Ohio.  Phone  EL  1-3885. 
•riling.  Ebcperience  essential.  Good  pay.  i 

■'"’•nofment’  paid  vacation,  usual  ben-  !  Eaiional 

^  Lively,  enthusiastic  organization.  ! 

qualifications,  salary  expected,  i  UcoKMAN 

refCTenees,  etc.,  to  Box  4138,  Editor  I  u  u  u 

^  Publisher.  '  Under  35,  shoolt)  have  the  ambition 


EM1I,0YMENT  OPPORTUNITIES 
happen  every  day  in  Editor  A 
Puhl.sher’s  classified  section.  When 
adding  or  replacing  personnel  find 
the  “First  Liners’’  through  an  E  A  P 
Help  Wanted  ad. 


Under  35,  shoolt)  have  the  ambition 
and  capacity  to  assume  position  of 
responsibility  on  aggressive,  develop¬ 
ing  Southern  daily  (morning).  Appli¬ 
cant  ideally  should  have  six  to  ten 
years  experience,  he  weli-groanded  in 
reporting,  have  several  years  on  rim/ 
slot.  Applicant  may  be  man  who  is 
stifled  on  metropolitan  daily,  feels  he 
can  contribute  energy  and  imagina¬ 
tion  to  a  medium-size  daily  expanding 
to  meet  inersaalngly-broadsr  ehal- 
lenges.  Box  8716,  Editor  A  Publisher. 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTinCATION 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Mechanical 


POLIC&GENERAL  REPORTER.  Five 
Days,  paid  hoepital-medical  insurance. 
Fine  Hunting  and  Fishing.  Dry  and 
mild  year-around  climate.  Times-News, 
Twin  Falls,  Idaho. 


STAFF  CXIRRESPONDENT.  Hundred 
thousand  class  paper  has  opening  for 
reporter  1-2  years  experience.  Gar, 
camera  needed.  Bureau  oilers  rounded 
experience  all  phases  news  work.  Ad¬ 
vancement  opportunity  in  large  or¬ 
ganization.  Airmail  special,  full  de¬ 
tails,  education,  experience,  reference, 
salary  expected  and  your  telephone 
number  to  Paul  H.  Strom,  State  Wi- 
tor.  The  Poet  Standard,  Syracuse  1, 
New  York. 


STATE  EDITOR  to  handle  copy  of  30 
area  reporters  in  3  Western  New  York 
counties.  Volume,  standards  high.  5 
day  week  in  modem  plant.  Job  now 
open.  Write  full  details  to  George 
Northridge,  Managing  Editor,  The 
Geneva  Times. 


TOP  COPY  EDITOR  on  metropolitan 
daily,  good  future.  Chart  Area  2.  Box 
4104,  Editor  &  Publisher. 


AMBITIOUS  WOMAN  reporter  to 
leam  the  newspaper  business,  the  hard 
way.  One  able  to  take  shorthand,  good 
typist  and  willing  to  assist  with  gen¬ 
eral  office  work  when  necessary.  G<x)d 
opportunity  on  10.000  A.B.C.  SUN¬ 
DAY  NEWSPAPER.  Send  brief  resu¬ 
me.  salary  expected  to  start  and  how- 
soon  available.  Box  4209,  Editor  & 
Publisher. 


AMBITIOUS  YOUNG  MAN  for  num¬ 
ber  two  spot  on  growing  new  weekly. 
Must  know  photo,  how  to  write.  Must 
be  willing  to  spend  long  hours  when 
necessary.  Send  resume,  samples  to 
K,  B.  Meurlott,  Box  706,  Lake  Placid, 
Florida  Journal. 


BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee,  BIRCH  PERSONNEL,  67  E. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 


BRADFORD.  PENNSYLVANIA,  Era 
seeks  comi>etent  newsman  as  city  edi¬ 
tor  to  direct  capable  reporting  staff. 
Five-day  week;  good  working  condi¬ 
tions  and  opportunity.  Write  J.  M. 
Cleary,  Era,  Br;uiford,  Pennsylvania, 
or  call  3173  between  9  and  5. 


CITY  EDITOR — Reporter,  Good  salary, 
opiKjrtunity  for  good  man.  at  least 
two  years  experience.  Box  4236,  Editor 
&  Publisher. 


COPYREADER,  experienced;  top  pay 
imdwest  afternoon  metropolitan ;  pen¬ 
sion  and  other  benefits.  Box  4206, 
Editor  &  Publisher. 


COPYREADER  on  metropolitan  South¬ 
west  morning  daily.  Ebceellent  work¬ 
ing  conditions,  good  opportunity  for 
producer.  Box  4213.  Editor  &  Publisher. 


CORPORATE  HAVEN 

Veteran  newspaper  man  in 
ye^s  and  experience,  versatile 
writer  strong  on  features  and 
editorials,  thoughtful  and  mel¬ 
low  extrovert,  sober,  still  be¬ 
guiled  by  what  words  can  do, 
at  home  with  Sr.  executives, 
seeking  permanent,  congenial 
spot  with  security  and  bene¬ 
fits,  is  wanted  to  write  and 
edit  employee  magazine  and 
newspaper  for  Nationally- 
known  consumer  item  concern 
at  small  corporate  headquar¬ 
ters  in  New  York  City. 

Send  complete  resume,  salary  require¬ 
ments  and  recent  references  to : 

MR.  J.  JOHNSON 

12th  Floor.  25  West  43rd  St., 

New  York  36,  N.  Y. 


DESKMAN,  2  years  experience,  Jersey 
Coast  daily.  Fast  growing  area.  Box 
4220,  Hklitor  &  Publisher. 


!  FLORIDA  P.M.  of  15,000  seeks  swing 
'  or  utility  man  for  desk  and  reporting. 
5  day  week,  attractive  guaranteed  sal¬ 
ary.  Write  details  to  Box  4244,  Editor 
I  &  Publisher. 


I  40,000  DAILY  in  Chart  Area  2,  seeks 
I  top  deskman  and  experienced  reporter. 

■  Pension,  Blue  Cross,  other  benefits — 
salary  to  $138.  We  face  competition 
I  and  expect  outstanding  jwrformance. 

!  Box  4230,  Biditor  &  Publisher. 

i  GOOD  OPPORTUNITY  for  Ulented 
j  man  capable  of  filling  job  of  news 
j  editor  and  handling  makeup  on  six- 
day  afternoon  daily  of  17,500  circu¬ 
lation  in  Chart  Area  1.  Immediate 
opening.  Send  references  with  letter 
and  plan  on  personal  interview.  Box 
4223,  Editor  &  Publisher. 


INCREASING  STAFF,  reporter  wanted 
for  general  assignment.  On  aggressive 
Northeast  Ohio  newspai)er.  Excellent 
future  for  beginning  newsman.  Col¬ 
lege  training  preferred  but  not  neces¬ 
sary.  Give  complete  resume  in  first 
letter.  Write  Ifex  4201,  Editor  &  i 
Publisher.  1 


MIDWESTERN  STATE  UNIVERSITY 
offers  research  assistantship  to  news 
man  qualified  by  experience  and  under¬ 
graduate  record  for  graduate  study  in 
journalism.  Box  4240,  Editor  &  Pub¬ 
lisher. 


NEW  ENGLAND  p.m.  daily  wants  \ 
good  reporter.  Car  needed  to  cover 
important  suburban  beat.  Box  4233.  1 
Editor  &  Publisher.  j 

-  I 

PUBLICITY  MEN — placement  experts.  I 
Local  newspaper  coverage.  ALL  Chart  ' 
Area.s.  Box  4237,  Editor  &  Publisher,  j 

REPORTER-DESKMAN— capable  hard  | 
working  newsman  for  real  prize  win-  I 
ner.  Built-in  future  for  right  man.  i 
Write  all.  listing  references,  to  Dale  ! 
Heckendorn,  Norman  (Oklahoma)  1 
Transcript.  i 


REPORTER,  general  assignment  and 
some  sports.  Camera  knowledge  help¬ 
ful.  Contact  Paul  Murray,  Executive 
Editor,  Piqua,  Ohio,  Daily  Call.  ! 

- I 

REPORTER-PHOTOGRAPHER  for  af-  j 
ternoon  daily.  Chart  Area  2.  Some  ex¬ 
perience,  initiative,  willingness  to  work 
and  learn.  Floaters  need  not  apply. 
Give  references,  background,  former 
employers.  Five-day-37^i  hour-week, 
new  plant,  good  working  conditions, 
pension  plan,  etc.  Box  4208,  Editor  & 
Publisher. 


REPORTER.  2  years  experience,  car 
necessary.  Jersey  Coast  daily.  Fast 
growing  area.  Box  4221,  Editor  & 
Publisher. 


REPORTER — young  man  who  can  pro¬ 
duce  news  and  clean  copy  will  find 
opportunity  on  this  twice-weekly.  Fal¬ 
mouth  Enterprise,  Falmouth,  Maas. 


REWRITE  MAN — only  top-flight  man 
considered  for  job  open  on  metropolitan 
drily.  At  least  six  years  experience 
necessary.  Must  be  capable  of  handling 
lead  story  under  deadline  pressure.  Top 
salary.  Send  complete  lesume.  Bo.x 
4225,  Editor  &  Publisher. 


SPORTS  EDITOR  or  court  reporter. 
Evening  daily  above  15,000  circulation 
in  growing  southern  Ohio  city  of 
27,000.  Salary  depends  on  training,  ex¬ 
perience.  Good  chance  for  early  ad¬ 
vancement.  Chillicothe  Gazette,  Chilli- 
cothe,  Ohio. 


SPORTS  WRITER— J-Grad.  Army  PIO 
fulfills  military  obligation  in  January, 
seeks  sports  job  in  Midwest  or  West. 
Family,  SDX.  Box  4235,  Editor  & 
Publisher. 


WANTED;  Spoi-ts  Editor.  Good  salary 
and  working  conditions.  Prefer  young 
man  ambitious  for  improvement.  J.  C. 
Phillips,  Borger  News-Herald,  Borger, 
Texas. 


VERSATILE  REPORTER  for  11,000 
p.m.  Chart  Area  3  daily.  We  want  a 
man  under  35  with  at  least  2  years 
daily  experience  involving  variety  of 
assignments.  If  you  want  to  work  in  a 
news  room  with  high  standards,  write 
Box  4245,  Editor  &  Publisher. 


WANTED:  Managing  editor  to  take 
complete  charge  of  staff  of  five,  super¬ 
vise  and  work.  Must  know  all  phases. 
Give  complete  details  in  first  letter. 
Clovis  News-Journal  Clovis,  New 
Mexico,  C.  H.  B'ischer,  Publisher. 


WE  HAVE  OPENING  for  three  re- 
ixdters,  two  with  two  or  more  years 
experience,  one  with  five  or  more  , 
years  experience.  Chart  Area  2,  near  j 
New  York  City.  Many  fringe  benefits,  j 
Box  4226,  Mitor  &  Publisher. 


W  OMAN — for  Family  Page  and  Fea¬ 
ture  Department.  Prefer  college  gradu¬ 
ate  with  one  or  two  years  experience 
on  Midwest  daily.  Will  be  one  of  six 
in  dei>artment.  Top  wage  dependent 
on  ability.  Write  or  phone  Personnel 
Department.  Morning  Star  and  Reg¬ 
ister-Republic,  Rockfoi-d,  Illinois. 


Free  Lance 


FRBIE  LANCERS  I  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pfetures,  151  W.  48th,  N.Y.C. 


Mechanicol 


PRESS-MACHINIST 

Opening  for  all-round  experienced  man. 
Cbart  Area  2.  Please  write  giving  age, 
salary  desired  and  a  complete  resume 
of  experience.  Box  3903,  Editor  & 
Publisher. 


PRESSROOM  SUPERINTENDENT: 
Experienced.  40  or  imder,  with  talent 
for  supervision.  Must  be  alert,  willing 
to  leam  and  grow  with  the  job  and 
organization.  Southern  daily,  a.m.  and 
p.m.,  combined  Sunday.  Write,  {pving 
pertinent  information,  age.  experience, 
past  employers,  salary  requir^,  etc., 
to:  Box  4009,  Elditor  &  Itoblisher. 


"TAPECO" 

TELHHYPESETTER  OPERATOR 
PLACEMENT  SERVICE  ...  NO  FEE 
Top  pay  for  qualified  operators 

All  areas  .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33,  Fla. 


sm 


COMPOSING  ROOM  MACHINIST 
Elxi>erienced  f or  mixed  plant  with  mixen, 
qu^dies,  saws.  etc.  and  TT.'^.  Goni 
shop  and  working  conditions.  Saa. 
dusky  Register,  Sandusky,  Ohio. 
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Classified  Advertising 


.-SlPOSS 


BOOST  SALES  IN  CLASSIFIED 


^ng, 

iing. 


380  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 


ipw  emi) 
r<tor  b 
srald  '> 

tuiiness 
L»in,  or 


Sales  training  provided  by  the  How. 
ard  Parish  Course  in  Classified  Adw- 
tiaing  shows  Classified  personnel  bow  , 
to  square  right  up  to.  analyze  aoi 
solve  sales  problems  they  daily  a- 
counter.  Classified  salespeople  are  ei. 
pertly  trained  (at  home— ^  on  THEIS 
own  TIME),  developed  to  increase  tbeii 
individual  sales  production  and  am 
writing  skill  to  get  and  keep  mon 
business. 

The  famed  Parish  Course  (only  oM 
in  existence)  has  proved  since  l$Ji 
that  it  quickly,  thoroughly,  and  soc- 
cessfully  trains  beginners — broaden 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to  work  (or 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  ds 
vefop  professional  pride — all  while  it 
helps  you  develop  more  Classifiel 
faster. 

Enroll  as  many  of  your  staff  as  yw 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-leseon 
sales-bqosting  Course  is  166  each.  Send 
in  the  names  now  or  write  for  do' 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATEIS,  INCORPORATED 

Classified  Advertising  Development 

Services  for  Newspapers  Since  1938 

2900  N.W.  79th  St.,  Miami  47,  Floridi 
Oxford  1-8331 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intcrtype  Instruction 
Free  Information 
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SITUATIONS  .  WANTED 

The  employer's  9uide  .  .  .  from  trainee  to  eiecutlve  personnel. 
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Administrative 


BUSINESS  MANAGER 
Capitole.  Trustworthy.  Ex¬ 
cellent  experience,  educa¬ 
tional  background.  Well 
versed  labor,  mechanical. 
Aggressive  —  moderate. 
South.  Confidential.  Box 
3902,  Editor  &  I^lisher. 


GENERAL  MANAGER  -|-  circulation 
director  -f-  display  advertising  =  13 
years  experience  with  same  company. 
College  graduate,  37,  free  to  relocate, 
available  at  once.  Stand  rigrid  investi¬ 
gation.  Frank  R.  McKain,  41  Columbia 
Avenue,  Vineland,  New  Jersey. 


BUSINESS  MANAGEMENT  or 
PRODUCTION  MANAGEMENT 

Specialist  in  ITS  and  cold  type  with 
12  years  production  and  administrative 
experience  in  metropolitan  newspapers 
seeks  permanent  position  and  future 
in  either  business  or  production  de- 
!  partments  of  aggressive  metropolitan 
daily.  Practical  comixwing  room  back- 
’  ground.  Directed  modernization  pro- 
;  grams  with  TTS  and  cold  type.  Young, 
i  master’s  degree  in  production  manage- 
j  ment.  For  resume  write  Box  4125, 

'  Editor  &  Publisher. 

EDITOR  8c  PUl 


Administrative 


GENERAL  MANAGER— Can  incret* 
profits  through  effective  advertising  and 
circulation  building  and  improve  resil- 
ership  by  experienced  editorial  supo' 
vision.  Skilled  in  labor  negotiatkms. 
all  unions.  Capable  in  personnel  si- 
ministration  and  holding  down  costs. 
Experienced,  mature.  Confidential.  B<n 
4219,  Editor  &  Publisher. 


HAVE  SOLD  MILLIONS 

of  dollars  display  apace  and  retail  pit>' 
motions  to  newspapers,  retailers,  mann- 
facturers,  agencies.  Hard  sell  closer 
and  sales  director.  Know  retail  mer¬ 
chandising,  dealer  helps.  Created  top 
newspaper  advertising  ideas  and  angles 
to  sell  them.  Will  also  consider  repre¬ 
senting  top  products.  Unusual  newt- 
paper  market  background  weekly  anJ 
daily  field.  Except  Chart  Areas  1.  !. 
3,  4,  5.  Box  4207,  Editor  &  Publisher. 


It  is 

NOT  ADVISABLE 
to  send  bulky  packages  or  original 
material  to  E  &  P  box  nambersi 
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'llTl  ATIOINS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  W  ANTED 

Administrative  j 

Circulation 

Editorial 

Editorial 

DO  YOU  NEED 
THIS  MAN? 


YOUNG  MAN.  with  family,  experi-  ,  j  ‘  SPOKTS  MAN,  10  years  experience, 

enced  in  all  phases  of  Circulation.  Spe-  \  WRITER,  M,  experienced  features.  College-high  school,  column,  heads, 
cialist  in  Little  Merchant  Plan  and  .  “‘totials,  c^y-  Keliable.  Good  worker.  Box 

designing  and  execution  of  circulation  Now  300,000  assistant  city  editor.  ■  4ju  Editor  &  Publisher. 

promotions.  Cost  conscious.  Presently  beeks  editing,  writing  spot  on  maga-  j  _ _  . 

employed  as  Assistant  Circulation  HAS  ANYONE  A  SPOT  FOR  a  wife- 

Manager  on  40,000  ABC  Daily.  De-  ®ox  4010,  Editor  &  Publisher.  beating,  hard-drinking  drifter?  ^x 


orcifiprJ  flnd  Surcessfu  News-  employed  as  Assistant  Circulatior 
.erSlTiea  ana  OUCCesSTUi  iNCWb  Manager  on  40.000  ABC  Daily.  De 

^er  BackqrOUnd  Plus  Proven  sirous  of  Advancement.  Box  4227 
V  r  •  EDITOR  &  PUBLISHER. 

.mess  Experience  in  Adver-  _ 

'iQ.  Sales,  and  Merchan-  Corregpondents 


•  ig,  Sales,  and  Merchan 
:iing. 


WIRE  EDITOR,  news  editor,  deekman, 
makeup.  Experience  large  and  small 
city  dailies,  weeklies.  Box  4001,  Editor 
&  Publisher. 


CUBAN  NEWSPAPBaiMAN  will  m-  BUSINESS  NEWS.  After  3  years  in 
cept  ,«sition  as  corrmpondent  in  ^ba.  Relations  want  return  to  news¬ 


beating,  hard-drinking  drifter?  Box 
4212,  Editor  &  Publisher, 

IS  SIX  YEARS  daily  experience,  top 
reporting,  worth  adequate  i>ay  to  p.m. 
or  weekly?  Camera  know-how.  Box 
4222,  Editor  ^  Publisher. 

MANAGING  EDITOR 


I  employed  as  sales-advertising  di-  Reports;  Daily,  weekly,  monthly  or  as-  ton-notch  experience  in  ,  MANAGING  EDITOR 

or  by  international  conxiration.  signments.  Write  to:  Box  4234,  Editor  feature  writing, ^^t  news,  Siting  all 


AOttld  like  to  return  to  newspaper 
[isines^  and  join  large  weekly,  weekly 
_.:n,  or  medium  size  daily. 

i'"iring  newspaper  apprenticeship  was 
'eekly  editor,  ^vertising  manager,  re- 
rofter  and  janitor.  Daily  experience  in- 


DUpatch-Prod  action 


types  of  business,  financial  stories. 

I  Box  4130,  Editor  &  Publisher. 

I  EDITOR,  30 — Experienced  all  phases, 

:  faot  and  desk;  daily,  weekly.  Hog- 
I  tied  in  recent  merger.  Box  4133,  Edi- 
I  tor  &  Publisher. 


weekly  editor,  ^vertising  manager,  re-  NEW-SPAPER  PRODU^ON  Mi^-  ,  merger.’ Box  4133,  Edi- 

foficr  and  jamtor.  Daily  experience  in-  ACER  33,  with  16  years  practical  ex-  I  ^  ^  Publisher 

i.idtd  space  sales,  police  reporter,  fea-  perience  in  comixwinjf  and  pressipom.  _ * 

Je  writer,  assistant  publisher  ot  Presently  employ^  at  IIO.OOO.  ^ks  EXPERIENCED  REPORTER  wants 

■000  circulation  paper.  position  in  New  York  City.  Box  421 1,  part-time  position  in  Europe. 

Editor  &  Publisher.  B  4128*^  Editor  &  Publisher. 


i!  owner-publisher  of  weekly  increased 
ross  from  $28,000  to  $92,000  in  two 
Won  NEA  first  prize  in  Gen¬ 
ii  Excellency  Contest.  State  prize 
dinner  for  editorial  writing,  reiiorting, 
I’vertlsing,  lay  out  and  promotion. 


enthusiasm,  stir  in  plenty  of  experi¬ 
ence,  background.  imagination  and 
ability  to  direct  stall.  If  this  is  your 
paper’s  recijie  for  leadership  write  Box 
4242,  Editor  &  Publisher. 

‘PROMOTED’  to  wire  desk,  too-success- 
ful  reiKirter  wants  bust  back  to  beat. 
Prefer  Chart  Areas  6.  2.  1.  metro¬ 
politan  anywhere.  Bo.x  4203,  Editor  £ 
Publisher. 


Display  Advertising 


CAPABLE,  respected  assistant  retail  National  clearing  house  for  competent 
manager  with  depth  of  experience  will  personnel  coast-to-coast  at  no  charge 


I’vertlsing,  lay  out  and  promotion.  |  prove  worth  in  advertising-promotion-  to  employer.  Phone.  Write  or  Wire 

public  relations  to  progressive  daily  HEADLINE  PERSONNEL  (Agency) 
With  nationally  known  sales  promotion  publisher,  over  20,000.  No  future  here.  6  E.  46  St.,  New  York.  OXford  7-6728 

mnuiany  for  three  years,  first  as  ad-  Married,  family,  36.  college.  Box  4025,  - 

eriising  manager  then  as  sales  man-  |  Editor  and  Publiriier. 


♦♦EDITORS  &  REPORTERS^^  e^x^r"mc^™''more%*s"^!^^^^^^ 

National  clearing  house  for  competent  er^  assignment  beat  with  small  towm 
personnel  coast-to-coast  at  no  charge  daily.  Any  area.  Box  4243,  Editor  & 
to  employer.  Phone.  Write  or  Wire  Publisher. 


iager  of  Canadian  Division,  supervised 
|S8  men  in  preparing  merchandising 
land  marketing  programs. 


FINANCIAL  JOURNALIST  IN  PARIS 
formerly  Editor  of  British  economic 
weekly,  Paris  correspondent  since  1955 


and  marketing  programs.  AMBITIOUS  .  .  .  YETT  (X)NSCIEN-  weekly.  Pans  correspondent  since  1955 

TIOUS  advertising  salesman  wishes  to  of  two  Commonwealth  financial  papers. 

Aye  is  14.  health  is  excellent,  and  relocate.  Chart  Areas  1,  2,  or  6.  Age  |  seeks  U.S.  connection.  Expert  on  Corn- 

money  is  important  to  maintain  a  cer-  32.  College  graduate.  9  years  display.  '  mon  Market  and  West  European  eco- 

tain  standard  of  living.  More  imiiortant  Right  man  for  right  opportunity.  Box  i  nomic  affairs,  four  languages,  travels. 


REPORTER,  31,  BA.  single,  now  on 
medium-size  daily,  6  years  varied  ex- 
Iiorience,  seeks  a  newspaper  that  still 
is  one.  Box  4229,  Editor  &  Publisher. 

YOUNG 

PRO 

SBL\SONED 

WTTH  DISCIPLINED  TALENT  seeks 


is  the  opiiortunity  to  use  the  above  di-  4132,  Editor  &  Publisher.  Can  supply  regular  economic  analyses 

versified  but  related  business  experi-  ■■  .  —  -  and  business  news.  Write:  Mclnnes,  6 

ences  to  increase  profits,  expand  op-  DOCUMENTED  RESUME  I  rue  Vavin,  Paris  6. 

erztions,  and  then  share  in  earnings - 

and  management.  You  will  obtain  a  tells  brief  factual  story  how  my  13  GENERAL  ASSIGNMENTS  5  years. 


Can  supply  regular  economic  analyses  opening  on  major  paper  ^outside  New 


and  business  news.  Write:  Mclnnes,  6 
I  rue  Vavin,  Paris  6. 


York  metro|X)litan  area.  Now  employed 
50,00(H-  daily,  salary  $130-|-  week. 
Married,  family,  vet.  J-grad.  7  years 
experience  all  beats.  Editors  don’t  have 


Icapsble  executive  who  will  give  you  t  productive  years  in  newspaper  and  re-  |  now  bureau  chief  50,00C  daily.  Wants  to  jog  me.  Ck>py  readers  don  t  have  to 


100  per  cent  of  his  time  and  talent  j  taller  advertising  field  have  been  pur-  I  fulltime  reporting  larger  daily.  Mar- 
to  improve  your  business  and  your  posely  channeled  with  a  plan  of  as-  !  ried.  vet,  30.  Box  4116,  Editor  & 
product.  If  interested  write  Box  4200.  |  suming  resjionsibilities  as  working  ad-  I  Publisher. 

Editor  and  Publisher.  !  vertising  manager  or  assistant  on  ag-  I  - 

gressive  8  to  50  thousand  circulation  1  ^ 

— ■  ,  newspaper.  Ability  and  references  LIBERAL  ARTS  GRAD,  26,  seeks  re- 

rlrtists  -  Cartoonists  I  stand  rigid  test.  Family  man,  35,  col-  I  porter-trainee  spot.  College  newsstalT 

_ _  !  lege.  Write  Box  4107,  Editor  &  Pub-  '  experience.  Two  years  with  Court  of 

i  rv  A  n/^\/  lisher.  Appeals.  Veteran.  Will  go  anywhere. 


Artists  -  Cartoonists 


rebuild  my  sentences.  References, 
clips  on  reviuest.  Will  come  for  week¬ 
end  tryout  for  serious  offer  east  of 
Mississippi,  north  of  M-D  Hne.  Box 
4204,  Eklitor  &  Publisher. 

Mechanical 


TOM  DARCY 


RETAIL  ADVERTISING  la  my  bus!-  San  Francisco,  California. 

NATIONALLY  REPRINTED  editorial  i  "“*•  I  display  salesman  with  10  - 

^oonist  -New  York  Times— Editor  &  |  fears  experience  and  an  excellent  I 

Publisher  etc.,  desires  position  on  I  knowledge  of  copy  layout  and  produc-  |  jTP® ,  j  “u  ’  c*  Planning 

metropolitan  naner  ■  Hon.  If  you  have  an  opening  on  a  i  ahead  for  leaderehip  after  your  present 

■  j  daily  or  weekly  irt  the  New  Jersey  j  «Btor  retires?  Experienced  editor.  38, 


11  metropolitan  paper. 


Appeals.  Veteran.  Will  go  anywhere.  LINOTYPE  OPERATOR,  two-thirder 
Write:  Donn  Selhom,  3320-16th  Street,  experienced.  Bob  Prokopik,  5209  N. 
San  Francisco,  California.  Hope  St.,  Philadelphia  20,  Penna. 


MR.  PUBLISHER:  Are  you  planning  .  f'ORPJAN  of  small 

ahead  for  leadership  after  your  present  daily  available  imn^iately.  Publicarion 
e^tor  retires?  Experienced  editor,  38,  sus^nded.  34.  G<^  Habits.  Top 
now  employed,  will  discuss  challeneincr  quality  and  production  ot  any  et^p- 


l^lmes  in  saying  something  worth  ^-her.’^^^ni^m  ^la-ry^SMOO^eTrl^  !  ^00!  Vr^on.’^^Box 


£  Publisher. 


CLASSIFIED  MANAGER  seeking  po-  OVERSEAS  assignment  preferably  Eu- 
policy  Dolith-albr  MtlitU  1  *'Hon  as  Retail  Manager,  assistant,  or  j  rooe  commensurate  with  14  years  wire 

«  #1  staffer.  Strong  on  ideas,  promo-  I  service  experience  both  stateside 


Photography 
NEWS  PHOTOGRAPHER 


i  at  adentnos.  fn.-  id^»  sianer.  ovrong  on  loeas,  promo-  service  experience  both  stateside  NEWS  FHUTOGKAl'MEK 

1  ences _ tear  Yniir  tion,  layout.  Former  top  display  pro-  abroad.  Age  35.  married,  foreign  Ian-  !  Fast,  accurate,  experienced.  Top  refer- 

confidenn.  49ig  '  28  years  old,  family  man.  Chart  guages.  Write  ^x  4109,  E^tor  &  j  ences.  Havecameras,  will  relocate.  Write, 

ft  ^  Area  3  or  4.  Box  4241,  Editor  &  Pub-  Publisher.  I  or  wire  Box  3923,  Editor  &  PuhlUher. 


Circulation 


ER,  proven  record  in  toughest  com- 

ORCULA’nON  MANAGER  desires  P«titive  market.  Box  4205,  Editor  &  Editor  s  ruonsner. _ 

6’000  to  lO’OOO  ^ly;  10  years  Publisher.  SOCTIETY  EDITOR  wants  job  in  Chart 

■Wmemco  all  phases;  liUle  merchant;  -  .Areas  8,  9.  or  10.  5  years  experience. 

om ‘in  TOP  BRACKET  AD  SALESMAN  Available  now.  Box  3717,  Editor  A 


all-around  newspaperman.  Box  4137, 
Editor  A  Publisher. 


SOCIETY  EDITOR  wants  job  in  (Thart 
.Areas  8.  9.  or  10.  5  years  experience. 


due  To  recent  merger  of  Met-  City.  Kansas. 
jfPriitsn  newspapers,  experienced  and 

Pwduetive  Clreolator  forced  to  relo-  Editorial 

?«*•  Capable  ot  handling  City,  Goon-  — 

to  or  Circulation  managements.  TVen-  I  EDITOR,  feature,  editorial  writer. 


Area  3  or  4.  Box  4241,  Editor  A  Pub-  Publisher.  I  or  wire  Box  3923,  Editor  A  Publisher. 

lisher,  -  '  - — 

-  (1.)  An  out^nding  editor  (nationally  ;  g  Photographer? 

NATIONAL  ADVERTISING  MANAG-  ' 

ER,  proven  record  in  toughest  com-  laitor  Ihibli^r^  ^  The  National  Press  Photographers  As- 

petitive  market.  Box  4205,  Editor  &  _ | _  soc.  Job  Placement  Bureau,  aa  a  serv- 

Publisher.  SOtTIETY  EDITOR  wants  job  in  Chart  '  {o  its  irembors  and  P!r?2P?^tive 

-  Areas  8,  9,  or  10.  5  years  experience.  i  .  maintains  a  CONFIDEN- 

TOP  BRACKET  AD  SALESMAN  Available  now.  Box  3717,  Editor  &  ®ii 

available  November  1st.  Opportunity  Publisher.  ?.'u  ^^***‘TV,  Film-News  reel. 

more  important  than  salary.  Dick  -  I  with  own  equipment.  No  Fees 

Hathome.  HU  2-2509.  2204  Hart.  Dodge  SPORTS  EDITOR  .  .  .  Top  major  Write,  wire  or  teleph^e. 

City.  Kansas.  league  baseball,  football,  boxing  and  _  ,  Gerald  A.  Clarke 

— racing  writer.  TV.  radio  commentator.  Towle  Avenue.  Hammorid.  Indiana 

Editorial  SDX.  .  .  .  Available  immediately.  Box  Telephone  WEstmore  1-2906 

_  _  4110,  Editor  A  Publisher.  — - ; - — ! - 

piTOR.  feature,  editorial  writer.  TOP  FLICHT  FLEUT  STREUT  desk  Prompt, on— Puhhc  Relations 

deskman.  Full  or  part-time  on  private  TOP  FLIGHT  Vl^isi  STREET  desk-  oirnr  to  pitt  axkvmo 

contract  basis.  Box  4002,  Editor  &  "*«"  1’°  PUBUC  RELATIONS 

Publisher  seeks  similar  joo.  C^art  Areas  10,  11, 

12  preferred,  but  all  offers  welcome  Offering  youth,  experience  for  good  op- 
and  answered.  Scotsman  with  family,  lortunity.  7  years  industrial  public  re- 
SPOR’TS  EDITOR  —  Top  references.  i  35.  Stays  with  right  job.  Best  refer-  lations,  solid  in  most  phases,  but  have 

Wide  coverage  experience  professional.  '  ences  available.  17  years  in  journalism,  hit  dead  end  as  Number  2  man.  3 

college,  high  school  sports.  Ten  years  I  Box  4102,  Editor  A  Publisher.  years  dailies.  J-School.  Active  in  corn- 


available  November  1st.  Opportunity  Publisher. 

more  important  than  salary.  Dick  - 

Hathome.  HU  2-2509,  2204  Hart.  Dodge  SPORTS  EDITOR 
City.  Kansas.  league  baseball.  fi 


SPORTS  EDITOR  .  .  .  Top  major 
league  baseball,  football,  boxing  and 
racing  writer.  'TV.  radio  commentator. 
SDX.  .  .  ,  Available  immediately.  Box 
4110,  Editor  A  Publisher. 


years  of  thorough  eaq>erienee.  deskman.  Full  or  part-time  on  private  TOP  FLIGHT  FLEITT  STTIEET  desk-  pitut  in  pitt  Axinva 

k^^nres.  Will  travel  for  Interview  contract  basis.  Box  4002,  Eklitor  &  i  7?  n  PUBLIC  RELATIONS 

Md/or  screening.  Box  3908,  Editor  A  Publisher.  '  ^ress  10.  11. 

Publish'  r.  I  12  preferred,  but  all  offers  welcome  Offering  youth,  experience  for  good  op- 

— _ J _  and  answered.  Scotsman  with  family,  iiortunity.  7  years  industrial  public  re- 

SPOR’TS  EDITOR  —  Top  references.  i  35.  Stays  with  right  job.  Best  refer-  lations,  solid  in  most  phases,  but  have 
yjSJT'l.ATION  MANAGER  OR  AS-  Wide  coverage  experience  professional.  '  ences  available.  17  years  in  journalism,  hit  dead  end  as  Number  2  man.  3 

^STANT  on  small  daily.  12  years  ex-  college,  high  school  sports.  Ten  years  i  Box  4102,  Editor  A  Publisher.  years  dailies.  J-School.  Active  in  com- 

toriencf-  on  Minneapolis  newspapers  as  on  staff  major  mid-south  daily,  one  _  munity  affairs.  Location  no  problem. 

^Pervisor,  Sales,  Promotion  and  Home  year  sports  editor  in  Big  Ten  college  ,  ir.vt.irp¥irKrr-irr.  xtoti-c-m  a  nt  vt-  but  my  future  is.  Box  4238,  Ikiitor  A 

Oliver..  Assured  best  of  reference,  city.  Guarantee  quality  product  both  :  EXPERIENCED  NS^SMAN.  Nine-  publisher. 

(^art  \rea  7.  Box  4231,  Editor  A  Pub-  editorial  and  layout.  Age  37.  Available  one  job.  45.000  circula-  _ 


after  fair  notice  to  present  employer. 
Box  4017,  Editor  A  Publisher. 


tion  daily.  Also  backgrounded  city  room 
work,  associate  editor  and  manager 


PUBLIC  RELA’nONS— We  have  hun- 


Chicago  suburban,  wholly  local  Virgin  dreds  of  publicity,  public  relations 
Islands  daily  and  special  page  writer  and  employee  communications  people 
Florida  and  Virginia.  University  on  file.  Send  us  your  job  siiecs.  We’ll 


rtTT,^. _ _  1  c^nicago  suouroan,  wnoiiy  local  virgin  arena  or  puDiiciry,  puoiic  reiariona 

Mil*'  GA’TION  manager  with  ex-  _  Islands  daily  and  special  page  writer  and  employee  communications  people 

rellent  liackground  in  circulation  man-  SPORTS  REPORTER,  four  years  ex-  |  Florida  and  Virginia.  University  on  file.  Send  us  your  job  siiecs.  We’ll 

■wmint  and  promotions,  with  17  years  perience.  26,  married,  seeks  siiot  on  trained.  Immediately  available.  Prefer  send  you  resumes  to  match.  Contact: 

l^n.  nce  in  all  pha-ses,  available  for  daily  in  Chart  Areas  10.  U,  12.  Best  I  South.  Southwest.  Feature  writer,  spe-  Bill  McKee.  BIRCH  PERSONNEL,  67 

a"S  interview.  Box  4216,  Editor  references.  Box  4021,  Editor  &  Pub-  i  cial  page  expert.  Some  camera  work.  '  E.  Madison  St.,  Chicago  2,  Illinois. 

•  f^"hlisher.  Ii*er.  i  Write  Box  4215,  Editor  A  Publisher.  CE  6-5670. 


«tPTi';*'nce  in  all  pha.se8,  available  for  daily  in  Chart  Areas  10.  U,  12.  Best 
immHiate  interview.  Box  4216,  Editor  references.  Box  4021,  Elditor  A  Pub- 
*  Piihlisher.  !  Ii*er. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


Bv  Robert  U.  Brown 


San  Francisco 

After  the  overthrow  of  the 
Batista  regime  in  Cuba  by  the 
forces  of  Fidel  Castro  last  Win¬ 
ter,  the  Havana  newspaper, 
Revolucion  (a  loyal  supporter 
of,  if  not  supported  by,  the  Cas¬ 
tro  government)  published  a  list 
of  Cuban  newspapers  and  news¬ 
papermen  and  the  amounts  of 
dollar  payments  which  it 
charged  were  paid  to  them  as 
subsidies  by  the  Batista  govern¬ 
ment. 

This  was  embarrassing  to  the 
Inter-Amei’ican  Press  Associa¬ 
tion  because  some  of  those 
named  w’ere  either  members  or 
officers  of  the  organization.  It 
caused  considerable  consterna¬ 
tion  at  the  lAPA  directors  meet¬ 
ing  in  San  Salvador  last  March. 
It  was  expected  to  cause  fire¬ 
works  at  the  lAPA  meeting  here 
this  week. 

To  its  credit,  however,  lAPA 
has  never  turned  away  from  a 
fight  or  a  challenge  and  its  offi¬ 
cers  determined  to  get  at  the 
truth  of  the  matter.  A  commit¬ 
tee  composed  of  ex-president 
John  T.  O’Rourke.  Washingtnv 
(D.  C.)  Neu's,  chairman,  M. 
Nascimento  Brito  of  Jomal  do 
Brazil,  and  Jorge  Mantilla  of 
El  Comercio,  Ecuador,  spent 
many  months  getting  at  the 
truth. 

Its  report  delivered  to  lAPA 
President  Alberto  Gainza  Paz 
was  not  presented  in  full  but 
was  summarized  by  Dr.  Gainza 
Paz  for  the  lAPA  board.  Its 
conclusion  was  that  although 
payments  had  been  made  by 
the  Cuban  government  to  news¬ 
papers,  there  is  no  proof  that 
any  lAPA  member  or  officer 
had  received  money.  The  money 
payments  w’ere  in  line  with  a 
long  established  Cuban  custom 
of  government  payments  for 
publication  of  government  news 
and  publicity,  especially  lottei'y 


The  complete  and  full  report, 
which  we  were  privileged  to 
read,  revealed  that  neither  the 
newspaper,  Revolucion,  nor  Cas¬ 
tro  nor  his  representatives  pro¬ 
vided  any  proof  or  documenta¬ 
tion  of  their  charges  when  re¬ 
quested  to  do  so.  Photostats  of 
cancelled  checks,  which  appar¬ 
ently  were  the  basis  of  the 
original  charge,  came  into  the 
possession  of  the  committee  and 
were  closely  examined. 

The  committee  found,  as  once 
stated  by  El  Mundo  of  Havana, 
that  the  monies  received  bv 


newspapers  were  in  accordance 
with  the  usual  practice  of  pay¬ 
ments  to  newspapers  from  the 
government  for  printing  news  of 
political  and  economic  interest 
and  social  welfare. 

“Of  the  132  photostats  of 
checks,  28  are  duplicates.  Of  the 
remaining  104,  54  are  fronts  of 
checks  and  50  are  endorsements. 

“Of  these,  there  are  several 
to  newspapers  which  are,  or 
were,  members  of  lAPA. 

“No  check,  however,  is  made 
out  personally  to  anyone  w’ho  is, 
or  was,  either  an  associate  mem¬ 
ber  of  the  lAPA  or  an  officer 
of  it.  .  .  . 

“The  photostats  show  that  it 
was  the  custom,  appaiently,  for 
these  checks  to  be  made  out  to 
the  ‘Director’  of  the  publication: 
not  by  his  name,  but  by  title. 
The  check  was  then  endorsed  to 
the  company’s  or  publication’s 
account,  as  endorsements  on  the 
i-everse  side  indicate. 

“We  repeat,  in  all  the  photo¬ 
stats  of  the  checks  submitted, 
there  is  none  made  out  person¬ 
ally  to  and  cashed  by  any  pei*- 
son  who  is  or  was  an  official  of 
the  lAPA.” 

*  ♦  ♦ 

The  committee  concluded  these 
payments  might  be  “fairly 
called  subsidies.’’ 

“Tbe  e  V  i  d  e  nee  submitted, 
while  embracing  only  a  short 
period  —  several  months  in  1955 
—  is  sufficiently  extensive  to  in¬ 
dicate  that  this  was  general 
practice  in  Cuba.  .  .  . 

“This  subsidy  system  was  not 
established  by  the  Batista  dic¬ 
tatorship  but  it  originated  dur¬ 
ing  the  early  days  of  the  Re¬ 
public  more  than  half  century 
ago. 

“So  far  as  the  photostated 
checks  and  lists  indicate,  no 
official  of  a  newspaper  received 
funds  other  than  the  official 
funds  intended  for  the  paper’s 
subsidy,  in  payment  (as  the  offi¬ 
cial  documents  state)  for  the 
printing  of  political,  social  and 
economic  news. 

“At  the  same  time,  it  is  known 
that  the  Havana  newspapers  did 
present  a  variety  of  editorial 
opinion,  and  that  the  subsidy, 
finally,  was  insufficient  to  stifle 
the  printing  of  news  and  com¬ 
ment,  and  that  forcible  censor¬ 
ship  had  to  be  invoked  by  the 
Batista  administration.  This  is 
certainly  to  the  credit  of  those 
newspapers  and  newspapermen 
who  opposed  the  dictator.” 

*  ♦  * 

The  Cuban  newspapers,  while 


"Look,  every  day  is  Newspaper  Week  here!" 


absolved  of  any  charge  of 
wrong-doing  in  behalf  of  the 
Batista  regime,  did  not  get  off 
with  a  complete  whitewash.  The 
committee  deplored  the  subsidy 
payments  as  an  “unhealthy 
practice”  and  added: 

“There  have  been  several  reso¬ 
lutions  before  pi’evious  meet¬ 
ings  of  the  lAPA  which  bear 
on  this  matter  of  government 
supports  and  which,  in  the  light 
of  events  of  the  past  year  in 
Cuba,  could  be  brought  to  the 
attention  of  the  membership. 
We  refer  particularly  to  those 
resolutions  having  to  do  with 
the  sale  of  editorial  space  with¬ 
out  the  reader  being  informed 
that  the  space  was  paid  for  by 
the  user  of  it.” 

Without  any  reference  to  the 
Cuban  situation,  the  General 
Assembly  adopted  an  amend¬ 
ment  to  its  charter  which  em¬ 
phasized  the  basic  principle  in¬ 
volved.  The  amendment,  adopted 
without  a  dissenting  vote  visible 


in  the  show  of  hands,  states:  “1;  !i 
is  contrary  to  the  existence  of  a 
free  and  independent  press  anc  i 
to  the  principles  of  the  lAP.t 
for  newspapers  to  accept  suth 
sidies  or  any  other  fonn  of  eco-i 
nomic  help  from  governments."  | 

*  I 

This  Week  Staff  i 

Changes  Are  Made  ' 

Two  members  of  This 
magazine’s  editorial  staff  have 
gone  over  to  Look  magazine 
Mike  Land,  assistant  article  edi 
tor,  will  be  senior  editor  a: 
Look;  Leonard  Gross,  wh' 
helped  to  develop  the  President'! 
Poll,  joins  Look  as  a  staff  writer 

Lee  Adams,  who  was  formerly 
with  Pageant  magazine,  become- 
assistant  article  editor,  anc 
Chai'les  Sopkin,  feature  e'dito: 
of  the  Saturday  Review  of  Lit¬ 
erature,  will  join  the  staff.  Mr 
Sopkin  worked  on  newspaper; 
before  joining  the  Review. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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.  .  .  the  Comet  gives  a  true  speed  of  1 2  lines  per  minute,  and 
the  new  Mat-Glide  system  insures  top  production  with  longer 
life  for  matrices  and  machine.  Linotro/nc  controls  for  posi¬ 
tive  metal  temperature  regulation,  and  new  Airflow  transfer 
mechanisms  guarantee  smocith  operation  manually  or  by 
tape.  A  demonstration  will  convince  you  that .  .  . 


. . .  its  superior  production  and  dependability  are  unique! 


/'  k  your  Linotype  Production  Engineer  to  show  you 
I  w  the  Comet  3()0  will  speed  (and  economize)  your 
Resetting.  Or  write  to  Mergenthaler  Linotype  Com- 
>ny.  29  Ryerson  Street,  Brooklyn  5,  New  York. 


>COME 


LINOTYPE 


At  the  Graphic  Arts  show'  in  New 
York  Linotype  introduced  the  Comet 
.3()()  to  the  printing  world.  The  out¬ 
standing  performance  of  this  ma¬ 
chine  immediately  .  . . 


. . .  captured  the  interest  of  thousands^  because  . . . 


tfd  III  I  S  .1 


in  the  market  thafs  FAST  -growing 


New  4-million-dollar  Federal  Building — typical  proof  of  the  growth  and 
permanency  of  Albuquerque.  8  stories  high,  v/ith  264,800  sq.  feet  of  floor 
space — only  one  of  many  projects  in  Albuquerque's  growing  economy! 
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ALBUQUERQUE! 

Another  record  high  in  BUILDING:  $66,635,404*  •  269  New  Commercial  Structures*  •  26  New  Public  Buildings*  •  4,332  New  Homes* 


*1^58  figuTea  from  the  Htiihiing  Superriftort  Ci  y  Haft,  Albuquerque. 


Last  year’s  $66,635,404  Albuquerque  building  figure  set  an 
all-time  high.  And  building  permits  issued  to  date  in  1959  have 
prompted  Albuquerque’s  Building  Supervisor  to  predict  “a  $100 
million  year”  for  the  construction  industry. 

That’s  big  money  .  .  .  are  you  taking  care  to  earn  your  share? 
Be  sure  your  schedule  is  big  enough— \n  the  Tribune  and  the 
Journal,  where  Albuquerque  families  shop  first! 


EVENING 


Buy  Both  Dailies  for  Blanket  Coverage — Only 
364  a  Line!  Sunday  Journal,  Just  314  a  Line. 


ALBUQUERQUE 

JOURNAL 

MORNING  AND  SUNDAY 

e 

ALBUQUERQUE 

TRIBUNE 


